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THE  LAREDO  MORNING 
TIMES  WAS  FIRST  TO 
REALIZE  THAT  THE  LOCAL 
MOSQUITO  PROBLEM 
COULD  TURN  DEADLY. 


JOURNALISM 
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Mosquitoes  were  never  welcomed  residents  in  Laredo,  but  their  presence  was  accepted  as 
inevitable.  Then  a  reporter  at  the  Laredo  Morning  Times  exposed  an  epidemic  of  the  deadly 
disease  plaguing  the  community.  Dengue  fever  was  sweeping  through  the  area,  causing  severe 
headaches,  joint  and  muscle  pain,  vomiting,  high  fever  and  threatening  death.  More  than 
1 ,000  people  were  treated  for  dengue  fever  in  the  first  part  of  1 999. 

The  stories  on  the  outbreak  prompted  health  officials  on  both  sides  of  the  Texas/Mexico 
border  to  implement  massive  fumigation  programs  to  kill  the  source  of  the  fever — mosquitoes. 
A  team  of  reporters  and  a  photographer  from  the  Morning  Times  kept  the  community  informed 
on  symptoms  of  the  disease,  how  best  to  avoid  risk  of  infection,  where  fever  victims  could  go 
to  get  help,  and  steps  being  taken  by  the  city  to  control  the  problem. 

Observation  and  information  were  two  important  ways  the  Laredo  Morning  Times  served 
its  community.  By  identifying  the  cause  of  the  deadly  fever  early,  the  newspaper  helped  battle 
the  disease  Breaking  the  stories  that  affect  people  most  is  one  more  way  Hearst  Newspapers 
enrich  readers’  lives  every  day. 


See  the  Laredo  Morning  Times  online  at  www.lmtonline.com 
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Tallahassee,  Fia. 

—  The  forced  resig¬ 
nation  of  Tallahassee 
Democrat  Executive 
Editor  Lorraine  Branham,  the 
nation’s  only  African-American 
woman  editor  at  a  newspaper 
with  a  daily  circulation  close  to 
50,000,  created  a  simmering 
stew  of  race,  gender,  and  bot¬ 
tom-line  pressures. 

Last  week,  the  bubbling  mix¬ 
ture  boiled  over,  with  questions 
surrounding  the  ouster  of 
Branham,  46,  growing  more 
provocative  and  divisive. 

The  local  chapter  of  the 
National  Association  for  the 
Advancement  of  Colored  People 


Jacobo  Timerman,  76,  the 
journalist  who  played  a 
leading  role  in  bringing- 
down  Argentina’s  former 
military  Junta  by  chronicling  the 
torture  he  and  thou¬ 
sands  of  others  suf¬ 
fered  at  its  hands,  died 
Nov.  1 1  of  a  heart  at¬ 
tack  at  his  Buenos 
Aires  home. 

In  his  1981  book, 
“Prisoner  Without  a 
Name,  Cell  Without  a 
Number,”  Timerman  graphical¬ 
ly  described  the  beatings  and 
shock  treatments  he  endured  as 
a  prisoner  of  the  government 
during  the  country’s  “dirty  war” 
two  decades  ago. 

Thousands  of  dissident  left- 


(NAACP)  announced  that  it’s 
considering  options,  including 
“selective  patronage”  of  the 
Democrat  (the  organization 
eschews  the  term  “boycott”)  in 
the  wake  of  the  departure  of 
Branham,  the  paper’s  first  black 
woman  executive  editor. 

“Our  main  concern  is  who  is 
involved  in  the  decision-making 
process,”  Anthony  Viegbesie, 
president  of  the  Tallahassee 
NAACP  chapter,  said  last  week 
in  urging  that  the  paper  add  “at 
least  three”  senior  African- 
American  managers  and  “live 
up  to  its  fiduciary  trust  and 
responsibility.” 

Democrat  Publisher  Mike 


ists  were  murdered  or  disap¬ 
peared  during  the  right-wing 
military  crackdown  from  1976 
to  1983.  Timerman’s  liberal  pa¬ 
per  La  Opinion  printed  their 
names. 

Timerman  was  al¬ 
ready  an  eloquent  and 
unceasing  voice  for 
humanity  when  Argen¬ 
tina’s  domestic  war  be¬ 
gan,  using  his  paper  to 
expose  the  corrupt, 
repressive,  and  anti- 
Semitic  military  regime. 

His  fearless  journalism 
brought  death  threats  from  the 
left  and  the  right,  and  eventually 
the  armed  men  who  broke  into 
his  house  early  one  morning  in 
1977.  —  Ellen  Liburt 


Pate  has  said  Branham’s  resig¬ 
nation  was.  in  part,  a  move  made 
in  response  to  the  paper’s  declin¬ 
ing  circulation.  Circulation  fig¬ 
ures  released  last  week  by  the 
Audit  Bureau  of  Circulations 
confirmed  that  the  paper’s  daily 
and  Sunday  circulation  had  both 
declined  roughly  5%  in  the  lat¬ 
est  six-month  reporting  period. 
Daily  circulation  dipped  below 
the  magic  50,000  mark  —  to 
49,573. 

But  did  Pate  have  other  con¬ 
cerns  in  forcing  Branham  to 
leave?  Viegbesie  said  last  week 
that,  on  two  occasions  in 
August.  Pate  informed  him  that 
he  was  under  pressure  from  a 
segment  of  the  white  communi¬ 
ty  that  had  complained  about 
"too  many  black  faces  in  the 
newspaper.” 

Pate,  in  an  editorial,  did  not 
deny  these  statements,  but  ex¬ 
plained:  “1  know  there  are  some 
people  in  this  town  —  I  think 
they  are  few  in  number  —  who 
don’t  want  to  see  black  faces  in 
our  newspaper.  I  don’t,  and 
won’t,  bow  to  the  pressure  of  a 
few  misguided  individuals  in 
making  our  news  judgments.” 

Branham’s  departure,  an¬ 
nounced  in  mid-October,  has 
sparked  outrage  within  seg¬ 
ments  of  Tallahassee’s  black 
community,  which  constitutes 
about  30%  of  the  state  capital’s 
population  of  125,000.  2 

As  further  cause  for  alarm,  g 
Viegbesie  cited  the  appointment  | 
of  John  Winn  Miller  as  Bran-  § 
ham’s  successor.  A  46-year-old  | 
white  male.  Miller  edits  the  < 


Rights  crusader  dies 


Jacobo 

Timerman 


4  EDITOR  &  PUBLISHER  NOVEMBER  13, 1999 


www.mediainfo.com 


Shopping  success  has  many  parents;  shopping  faiiure  is  an  orphan.  The  Ketchum  PR  firm 
reports  that  teen-agers  worldwide  trust  their  parents  more  than  anyone  else  for  good  buying 
advice.  Teens’ most  trusted  media  sources  are  TV,  77%;  newspapers,  77%;  and  radio,  68%. 
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ONAGE’  BY  DWIGHT  CUNNINGHAM 
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State  College.  Pa.,  Centre  Daily 
Times  and  will  take  over  the 
Democrat's  editorial  reins  later 
this  month.  Both  newspapers 
are  owned  by  Knight  Ridden 

With  Branham's  resignation 
—  and  the  departure  of  two 
other  senior  managers,  both 
African-American  males  —  at 
the  Democrat,  Viegbesie  said 
the  newspaper  is  becoming 
“a  white  male-dominated  en¬ 
terprise.” 

He  declined  to  give  specifics 
on  what  the  NAACP  might  do. 
but  he  said  “selective  patron¬ 
age”  was  one  of  several  options. 
Another  might  include  town 
hall  meetings. 

Responding  to  the  NAACP’s 
list  of  demands,  the  Democrat 
last  week  found  itself  in  the 
unusual  position  of  reporting  on 


itself  —  and  editorializing  on 
its  desire  for  improved  com¬ 
munity  race  relations.  The 
newspaper  put  the 
NAACP's  attack  in 
a  Nov.  lOabove-the- 
fold  front-page  arti¬ 
cle.  That  same  day, 

Pate  wrote  a 
commentary  head¬ 
lined,  “Diversity  at 
the  Democrat  is  a 
work  in  progress.” 

Pate  wrote:  “We  know  we 
can't  begin  to  tell  Tallaha.ssee's 
story  without  strong,  sensitive 
coverage  of  our  African- 
American  community,  not 
because  it  stands  apart  but 
because  it  is  at  the  very  fabric  of 
who  we  are  as  a  place.”  He  cited 
Democrat  initiatives  toward 
diversity,  including  an  intern 
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program  run  in  partnership  with 
predominantly  black  Florida 
A&M  University  and  the  recent 
hiring  of  a  black  woman  editor¬ 
ial  writer.  Pate  said  22%  of  the 
company's  work  force  is 
African  American,  with  1 2%  as 
managers.  ■ 


Cunningham  is  a  Brooklyn, 
N.Y.-based  free-lance  writer. 


Gagged  for  life 

PLEA  AGREEMENT  PREVENTS  MURDERER  OF  GAY  STUDENT 
FROM  DISCUSSING  THE  CASE,  EVER  BY  MARK  FITZGERALD 


A  little-noticed  provi¬ 
sion  in  the  plea 
agreement  that 
spared  Aaron  Mc¬ 
Kinney  from  execution  in  the 
murder  of  gay  University  of 
Wyoming  freshman  Matthew 
Shepard  bans  McKinney  from 
ever  talking  about  the  highly 
publicized  case  with  journalists. 

“Mr.  McKinney  further 
agrees  ...  to  refrain  from  talking 
to  any  news  media  organiza¬ 
tions  regarding  State  vs.  Mc¬ 


Kinney,”  the  agreement  reads, 
in  part. 

The  agreement  also  gags 
almost  anyone  else  involved  in 
the  murder  case  from  ever  dis¬ 
cussing  it;  “Pursuant  to  this  let¬ 
ter  and  the  Wyoming  Rules  of 
Professional  Conduct,  the 
defense  attorneys,  including  the 
public  defenders’  office,  the 
mitigation  specialist,  and  any 
and  all  other  members  of  the 
defense  team  agree  to  not  com¬ 
ment  to  the  news  media  regard¬ 


ing  this  case;  other  than,  if 
appropriate,  releasing  a  brief 
statement  that  counsel  has 
agreed  not  to  comment  to  the 
news  media  pursuant  to  an 
agreement  with  the  Shepard 
family.” 

Wyoming  journalists  and 
civil-rights  activists  are  alarmed 
at  the  implications  of  the  life¬ 
long  ban.  which  appears  to  be 
unprecedented  in  the  nation. 

“I’m  extremely  worried 
about  it,”  said  Jim  Angell,  a  vet- 


briefs 

LA.  Times  on 
the  defensive 

Unrelenting  criticism  of 
the  Los  Angeles  Times  over 
its  infamous  revenue-shar¬ 
ing  deal  is  putting  some  at 
the  paper  on  the  defensive. 
Last  week,  parent  Times 
Mirror  CEO  Mark  H.  Willes 
defended  his  publisher, 
Kathryn  M.  Downing,  over 
the  Staples  Center  deal 
and  said  he  stood  by  his 
policy  of  having  the  news 
and  business  sides  work 
closely  together. 

As  tales  of  profit-sharing 
deals  at  other  papers  have 
trickled  out,  some  of  the 
troops,  too,  are  smarting 
from  the  nationwide  media 
coverage  of  the  newspa¬ 
per.  “The  L.A.  Times  was 
not  the  first  newspaper  to 
have  this  sort  of  arrange¬ 
ment,”  one  staffer  said. 
“There  are  a  lot  of  people 
who  are  frustrated  at 
reading  this.” 

Honolulu  awaits 
court  ruling 

Media  watchers  were 
waiting  Nov.  12  for  a  court 
decision  that  could  decide 
the  fate  of  the  Honolulu 
Star-Bulletin.  The  9th  U.S. 
Circuit  Court  of  Appeals  is 
expected  to  rule  any  day 
whether  to  uphold  a  lower 
court  order  barring  the 
paper  from  closing. 

Gannett  Co.  Inc.,  pub¬ 
lisher  of  the  Honolulu 
Advertiser,  wants  to  pay 
the  Star-Bulletiiis  owners 
$26.5  million  to  end  their 
joint  operating  agreement 
and  close  the  paper.  An 
injunction  barred  the  plan 
from  proceeding  until  the 
state’s  antitrust  lawsuit  is 
resolved. 

The  state  calls  the  plan 
a  buyout  designed  to  elimi¬ 
nate  competition.  The  pa¬ 
pers’  owners  say  the  Star- 
Bulletin  isn’t  economically 
viable  and  that  they  have  a 
First  Amendment  right  to 
stop  publishing  it. 

—  Lucia  Moses 
Continued  on  Page  20 
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eran  reporter  who  is  now  executive  director  Shep 
of  the  Wyoming  Press  Association.  “You  Denr 
have  to  be  very  concerned  about  any  kind  of  Alba 
legal  document  that  takes  away  a  person's  case, 
right  to  speech,  no  matter  who  he  is.”  of  M 

“I  have  people  saying  to  me  all  the  time:  allud 
I’ve  never  agreed  with  the 
ACLU.  but  this  is  too  much,” 
said  Billie  Ruth  Edwards,  inter¬ 
im  director  of  the  Wyoming 
chapter  of  the  American  Civil 
Liberties  Union. 

In  the  plea  agreement,  Mc¬ 
Kinney,  22,  will  receive  two  life 
sentences  and  avoid  a  possible 
death  penalty  for  his  conviction  McKinney 

in  the  murder  of  Shepard,  who  was  beaten,  think 
pistol-whipped,  and  left  to  die  beneath  a  Mc^ 
cattle  fence  on  the  plains  outside  Laramie,  man 
Wyo.  By  Nov.  1 2,  it  was  still  not  clear  if  the  beinj 
agreement  has  been  signed  by  the  trial  McK 
judge,  according  to  lawyers  and  journalists  is  th< 
in  Wyoming.  to  he 

The  gag  provisions  of  the  plea  bargain  case, 

reflect  the  demands  made  by  Matthew  face 


Shepard’s  family,  according  to  his  father, 
Dennis  Shepard,  and  Cal  Rerucha,  the 
Albany  County,  Wyo.,  prosecutor  in  the 
case.  In  a  statement  to  the  court  at  the  time 
of  McKinney’s  conviction.  Dennis  Shepard 
alluded  to  the  permanent  gag  order,  saying 
in  reference  to  McKinney; 
“Best  of  all,  you  won’t  be  a 
symbol.  No  years  of  publicity, 
no  chance  of  a  commutation, 
no  nothing  —  just  a  miserable 
future  and  a  more  miserable 
end.” 

“You  can  understand  the 
motives  of  the  Shepard  family 
and  sympathize  with  them,  but  I 
think  it’s  a  scary  precedent.”  said  Paul 
McMasters,  the  First  Amendment  ombuds¬ 
man  at  the  Freedom  Forum.  “Even  without 
being  all  that  concerned  about  Mr. 
McKinney  losing  his  right  of  free  speech,  it 
is  the  First  Amendment  right  of  the  public 
to  hear  all  sides  of  an  emotional,  wrenching 
case.  ...  This  [agreement]  assumes  on  its 
face  that  the  only  value  of  free  speech  is  to 


H00  National  Press  Foundation 

Agendas  2000 

A  Conference  for  Journalists 
January  9-12,  2000 
All  Expenses  Paid 


A  3-1/2  day  program  for  journalists  handling  next 
year's  hottest  issues.  We  are  offering  15  fellow¬ 
ships,  including  airfare,  hotel  and  meals,  to  com¬ 
petitively  selected  journalists  for  the  program 
taking  place  in  Washington  from  January  9-12. 
Speakers  will  include  lobbyists,  lawyers,  advo¬ 
cates  and  people  from  the  political  world.  This 
one  will  be  especially  helpful  for  newsroom  deci: 
sion-makers.  including  editors,  editorial  writers, 
producers  and  people  on  the  assignment  desk. 

Among  the  many  topics  being  considered: 

•The  Genetic  Revolution  Will  Amaze  You 
•Elections  200:  Republicans  in  the  White 
House?  Democrats  in  the  State  Houses? 

Any  Voters  to  Speak  of? 

•Linking  Campaign  Contributions  &  Political 
Positions 

•Is  it  Possible  to  Understand  the  Health 
Care  System? 

•Are  Guns  the  Next  Product  Liability 
Battlefield 


•The  Financial  System  After  U.S.  Banking  Bill 
Reform 

•The  World  Population  Boom 
•How  the  Country  is  Changing  as  the 
Population  Ages 
•Bio-Terrorism 

•Will  E-commerce  Really  be  Everywhere? 

•Etc. 

There  is  no  application  form.  You  can  apply 
by  mall,  e-mail  or  fax.  To  apply,  send  a  letter 
stating  why  you  wish  to  attend,  a  letter  of  sup¬ 
port  from  your  supervisor,  a  brief  bio  and  a  clip 
or  tape  (if  you're  an  editor  send  a  sample  of 
work  you've  edited).  Applications  will  not  be 
returned.  Application  deadline  is  December 
10.  Send  applications  to  National  Press 
Foundation,  Agendas  2000,  1211  Connecticut 
Ave.,  NW,  Suite  310,  Washington,  D  C.  20036. 
E-mail  is  nof@natDress.org.  Fax  is  202-530- 
2855.  Call  for  information  at  202-721-9106. 
Latest  details  always  on  our  website,  www.nat- 
press.org. 


The  National  Press  Foundation  is  a  non-profit  educational  foundation. 
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the  criminal.  The  fact  of  the  matter  is  there 
is  great  value  of  that  speech  to  the  public, 
to  scholars,  and  to  historians.” 

Ironically,  the  Shepards  are  “doing 
exactly  what  they  say  they  don’t  want, 
which  is  they’re  drawing  attention  to 
Aaron  McKinney  and  turning  him  into  a 
symbol,”  said  William  K.  Dobbs,  a  New 
York  lawyer  and  gay  activist.  The 
QueerWatch  co-founder  has  been  publiciz¬ 
ing  the  gag  order,  which  he  calls  “a  kind  of 
totalitarianism.” 

“Aaron  McKinney  and  his  attorneys  are 
primary  sources  about  a  very  notorious  and 
contentious  part  of  Wyoming  history,  yet 
they  can  never  comment  on  it?”  he  said.  “It 
may  be  a  little  dramatic  to  talk  about  the 
gulag,  but  in  America  you  can’t  just  throw 
someone  into  a  hole  and  keep  them  silent 
forever.” 

“This.”  First  Amendment  Ombudsman 
McMasters  said,  "is  a  gag  order  with 
legs.”  ■ 

Another  mass 
kidnapping 
of  reporters 

For  the  second  time  in  less  than 
two  weeks.  Colombia  guerrillas 
have  pulled  off  a  mass  kidnap¬ 
ping  of  journalists. 

The  seven  were  travelling  in  the  north  of 
the  country  to  investigate  right-wing  militia 
attacks  when  they  were  kidnapped  Nov.  1 0 
by  the  left-wing  guerrilla  group  known  as 
the  FARC,  according  to  the  New  York- 
ba.sed  Committee  to  Protect  Journalists 
(CPJ)  and  Prensa  Libre,  a  reporter’s  protec¬ 
tion  group  in  Colombia.  Among  those  held 
are  two  newspaper  journalists:  Pablo 
Camargo  Ah',  a  reporter  with  the  Valledu- 
par  daily.  El  Pildn,  and  Edgar  de  la  Hoz.  a 
photographer  with  El  Pildn  and  the  Buca- 
ramanga  daily.  Let  Vangiuirdia  Liberal. 

FARC  rebels  on  Oct.  29  kidnapped  and 
held  for  four  days  another  seven  journalists 
whom  they  had  invited  into  their  territory. 

'This  wave  of  kidnapping  in  Colombia 
began  Oct.  26  when  Reuters  stringer  Henry  . 
Romero  was  held  for  several  days  by  the  | 
rebel  army  known  as  the  ELN.  So  far  this  i 
year,  19  Colombian  journalists  have  been  | 
kidnapped.  Prensa  Libre  reported.  ! 

—  Mark  Fitzgerald  ! 
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As  the  leading  merchant  bank  in  the  media,  communications,  and  information  industries, 
Veronis,  Suhler  &  Associates  offers  the  experience  and  professionalism  to  sell,  value,  or  refinance 
your  newspaper  in  a  manner  that  achieves  your  highest  financial  goals  -  without  sacrificing  your 
reputation  or  integrity.  Whether  you’re  a  local  newspaper,  an  urban  daily,  or  a  group  owner, 
we  can  work  with  you  to  maximize  your  company’s  value. 


Community  Newspaper  Holdings,  Inc. 
has  acquired 
45  U.S.  Newspapers 

(rom 

Hollinger  International  Inc. 

for  approximately 

$472,000,000 

We  initiated  the  transaction 
and  acted  as  financial  advisor  to 
Community  Newspaper  Holdings,  Inc. 

February  1999 


Tucker  Communications,  Inc. 

Publisher  of  The  Patent  Trader,  a  weekly  newspaper 
serving  Northern  Westchester  County,  New  York, 

and  associated  publications 

has  sold  100%  of  its  stock  to 

Gannett  Satellite 
Information  Network,  Inc. 

a  subsidiary  of 

Gannett  Co.,  Inc. 

We  acted  as  financial  advisor  to,  and  assisted 
in  the  negotiations  as  the  representative  of 
Tucker  Communications,  Inc. 

September  1999 


To  learn  more  about  our  firm  or  to  discuss  possible  initiatives  in  complete  confidence,  contact  the  following: 


Robert  J.  Broadwater 
Managing  Director 
broadwater@veronissuhler.com 


Kevin  M.  Lavalla 
Managing  Director 
lavallak@veronissuhler.com 
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Alliance  for  the  Mentally  III 
blasts  a  syndicated  column 

DON  FEDER  KO’S  APOLOGY  FOR  VOTER-REGISTRATION  CRITIQUE  BY  DAVID  ASTOR 


The  210,000-member  National 
Alliance  for  the  Mentally  111 
(NAMI)  has  asked  syndicated 
columnist  Don  Feder  to  apolo¬ 
gize  for  what  it  called  a  "viciously  preju¬ 
diced”  column. 

"Fm  not  going  to  apologize,”  the 
Boston  Herald  and  Creators  Syndicate 


When  Tim  Giago  sold  Indian 
Country  Today  to  the  Oneida 
Nation  last  December,  a 
press  release  quoted  him 
praising  the  casino-rich  tribe  for  its  strength 
and  vision. 

“The  Oneida  Nation.”  it  said,  “is  strong, 
and  their  strength  will  take  Indian  Country 
Today  to  the  next  level,  and  they  will  fulfill 
the  dream  I  have  carried  ail  of  these  years 
for  a  national  newspaper  to  serve  all  Indian 
people,  but  more  than  that,  they  will  prove 
that  we  (Indians]  can  do  it  ourselves.” 

Now  Giago  and  the  Oneida  are  locked  in 
a  bitter  legal  dispute.  In  a  suit  and  counter¬ 
suit,  charges  fly  of  double-dealing,  lying, 
breach  of  contract,  fraud,  and  —  above  all 
—  betrayal.  “I  said  they  would  take  it  to  a 
new  level  —  but  1  didn’t  realize  they  were 
going  to  take  it  downward  rather  than 
upward,”  Giago  said  in  a  telephone  inter¬ 
view  from  Rapid  City,  S.D. 

In  a  lawsuit  filed  in  U.S.  District  Court  in 
South  Dakota.  Giago  alleges  the  Oneida 
stopped  making  scheduled  payments  in 
July  on  a  consulting  agreement  and  a  “busi¬ 
ness  protection  agreement,”  a  sort  of  non¬ 
compete  pact,  that  were  part  of  the  purcha.se 
of  the  newspaper.  Along  with  some 
accounts  receivables  Giago  says  the  tribe  is 
withholding,  the  suit  is  demanding  approx¬ 
imately  $486,000. 

An  Oneida  Nation  spokesman  said  its 
officials  won’t  comment  other  than  to  say, 
“The  case  is  being  vigorously  pursued.” 

But  in  a  22-page  answer  and  counter¬ 
claim.  the  tribe’s  media  arm.  Standing 
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writer  told  E&P.  In  his  column,  the  con¬ 
servative  Feder  used  a  part-serious/part- 
satirical  approach  to  question  a  Demo¬ 
cratic  Party  effort  to  register  mentally  ill 
people  to  vote. 

“This  is  the  reductio  ad  absurdum  of 
democracy  —  everyone’s  vote  counts.” 
wrote  Feder,  including  “the  person  who 


Stone  Media,  accuses  Giago  himself  of 
breaching  the  contract  by  selling  Indian 
Country  Today  while  intending  all  along  to 
start  a  newspaper  that  would  be  positioned 
as  a  continuation  of  Indian  Country  Today. 

The  suit  alleges  Giago  is  behind  a  paper 
started  this  summer  in  South  Dakota  called 
The  New  Lakota  Tunes  or,  in  the  Oneida’s 
suit.  The  Likota  Tunes.  In  1981,  Giago,  an 
Oglala  Sioux  Indian,  founded  The  Lakota 
Times,  which  he  later  renamed  Indian 
Country  Today  as  it  became  a  highly 
respected  paper  for  Native  Americans 
around  the  country.  The  paper  was  the  sub¬ 
ject  of  an  E&P  cover  story  Oct.  23. 

The  Oneida  counterclaim  alleges  Giago 
helped  hire  away  from  Indian  Country 
Today  employees  who  took  advertiser  and 
subscription  lists  on  their  way  out.  It  also 
alleges  it  owns  the  name.  The  Lakota  Tunes. 

“Standing  Stone  Media  ...  was  fraudu¬ 
lently  induced  to  enter  into  the  business  pro¬ 
tection  and  consulting  agreements  . . .  and  to 
make  payments  pursuant  to  those  agree¬ 
ments,”  the  Oneida  counterclaim  alleges. 

Giago’s  attorney,  Elizabeth  Frederick, 
said  he  adamantly  denies  the  claims.  She 
said  he  is  not  involved  in  The  Lakota  Tunes, 
which  employs  his  daughters,  but  is  instead 
writing  a  book  and  a  syndicated  column.  A 
lawyer  for  the  newspaper,  which  the  Oneida 
Nation  is  also  suing  in  its  counterclaim,  did 
not  return  phone  messages  for  comments 
on  the  lawsuit.  The  Lakota  Times  name. 
Frederick  said,  “could  not  be  transferred  in 
the  sale,  because  Tim  had  abandoned  it. 
You  can’t  transfer  what  you  don’t  own.”  ■ 


not  only  believes  the  CIA  covered  up  the 
so-called  Roswell  landing,  but  that  he  was 
on  hand  to  greet  the  aliens.” 

The  column  concluded,  “Let  me  be  the 
first  to  wish  the  Mental  Health  Voter  Em¬ 
powerment  Project  success.  At  last,  politi¬ 
cians  can  have  the  support  of  their  peers.” 

NAMI  Executive  Director  Laurie 
Flynn  stated,  in  a  letter  to  the  Herald  and 
Creators  Syndicate,  that  Feder’s  column 
“perpetuated  the  kind  of  stereotypes  and 
stigma  that  historically  result  in  unfair 
discrimination  against  people  with  mental 
illnesses.  We  doubt  very  much  that  a  sim¬ 
ilar  attack  on  racial  or  ethnic  minorities  or 
people  with  physical  disabilities  would  be 
published.” 

Flynn  added  that  “one  out  of  five 
American  families  are  affected  by  severe 
mental  illnesses  during  their  lifetimes”; 
mental  illness  is  a  biological  disorder  that 
can  be  treated  and 
managed;  and  that 
Republican  and 
Democratic  politi¬ 
cians  alike  have 
supported  mea¬ 
sures  to  help  peo¬ 
ple  with  psychi¬ 
atric  disabilities. 

Feder  said  he 
didn’t  intend  to 
ridicule  the  men¬ 
tally  ill,  but  to  express  his  feeling  that  it 

was  “odd”  the  Democratic  Party  would 
seek  voters  from  a  group  that  includes 
people  “who  have  a  hard  time  dealing 
with  reality.” 

Creators  Chairman  and  CEO  Rick 

Newcombe,  whose  syndicate  distributes 

Feder  to  about  50  newspapers,  said  he 
believes  the  column  was  aimed  more  at 
the  Democratic  Party  than  the  mentally  ill. 
“If  we  felt  he  was  ridiculing  the  mentally 
ill,  we  would  not  have  syndicated  it.” 
Newcombe  said.  “That  would  have  been 
in  poor  taste  and  uncalled  for.” 

Feder  reported  receiving  no  reprimand 
from  Herald  executives.  He  added  that  he 
did  receive  about  a  dozen  mostly  critical 
letters  from  readers,  while  noting  that 
people  who  like  a  column  are  less  likely 
to  write.  ■ 
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Forget  the  peace  pipe 

BETWEEN  BUYER  AND  SELLER,  LAWSUITS  FLYING 
OVER  INDIAN  COUNTRY  TODAY  BY  MARK  FITZGERALD 


Don  Feder 
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Ramsey  family 
aims  for  the  Star 
in  legal  shootout 

ATTORNEY  IN  THE  RICHARD  JEWELL  CASE 
SEEKS  SIMILAR  RESULTS  BY  JIM  MOSCOU 


Nearly  a  month  after  a  Boulder. 

Colo.,  grand  jury  closed  its 
investigation  into  the  murder 
of  JonBenet  Ramsey  —  leav¬ 
ing  her  death  an  unsolved  mystery  —  the 
parents  of  the  slain  little  girl  are  preparing 
to  pick  their  first  legal  fight. 

L.  Lin  Wood,  an  Atlanta-based  attorney 
for  John  and  Patsy  Ramsey,  said  he  plans  to 
file  a  libel  lawsuit  in  federal  court  against 
the  tabloid  Star  in  the  coming  weeks  over 
the  paper's  coverage  of  JonBenet’s  older 
brother,  Burke. 

Wood  said  the  suit 
could  be  Just  the 
beginning  of  a  slew 
of  Ramsey  libel 
claims  that  the  family 
is  currently  ponder¬ 
ing.  “John  and  Patsy 
Ramsey  have  been 
compiling  informa¬ 
tion  in  terms  of  the 
media  coverage  for 
over  two  years 
Wood  said.  “The  first 
lawsuit  will  be 
against  the  Star!'  The 
attorney,  who  noted 
he  has  “no  doubt" 
that  his  clients  are 
innocent,  said  he  was 
reviewing  Ramsey 
coverage  in  other  tabloids  —  Globe,  The 
National  Enquirer,  The  National  Examiner 
—  as  well  as  a  number  of  mainstream 
media  outlets. 

Sources  familiar  with  the  case  said  the 
decision  to  file  on  behalf  of  Burke,  12,  was 
partially  a  matter  of  the  law.  The  young 
boy,  who  was  9  when  his  sister  was  slain, 
will  almost  assuredly  be  viewed  as  a  “pri¬ 
vate  figure”  in  the  eyes  of  the  law,  thus  low¬ 
ering  the  standard  of  proof  necessary  to 
prove  libelous  conduct.  The  same  probably 
couldn’t  be  said  about  his  parents  who  have 
participated  in  several  media  interviews, 
including  one  with  CNN  and  another  in  a 
British  documentary  that  was  a  critical 
review  of  the  media’s  handling  of  the  case. 


Wood  said  Burke  was  portrayed  by  the 
Star  as  the  murderer  of  his  younger  sister, 
particularly  in  a  spring  1999  article  head¬ 
lined.  “Burke  Did  It.”  The  tabloid  later 
printed  a  front-page  retraction  after  the 
Boulder  district  attorney,  reacting  to  the 
tabloid’s  story,  publicly  cleared  the  boy  as 
a  suspect. 

Dori  Ann  Hanswirth,  an  attorney  for  the 
Star,  said  she  has  spoken  briefly  to  Wood, 
but  has  not  received  any  formal  allegations. 
“There’s  nothing  really  to  respond  to  or 
talk  about  at  this  point.”  she  said. 

When,  or  if,  the 
claim  is  filed,  the 
Ramseys  might  have 
the  right  lawyer  for  the 
Job.  Wood  also  repre¬ 
sents  Richard  Jewell,  a 
former  security  guard 
wrongly  accused  as  the 
suspect  in  the  1996 
Centennial  Park  bomb¬ 
ing  at  the  Atlanta 
Olympics.  In  the  past 
few  years.  Wood  suc¬ 
cessfully  filed  and  set¬ 
tled  libel  lawsuits  for 
Jewell  against  NBC’s 
Tom  Brokaw,  the  New 
York  Post,  CNN,  and  a 
local  Georgia  radio  sta¬ 
tion.  He  also  extracted 
a  rare  public  apology  by  the  FBI  for  calling 
Jewell  a  suspect. 

Echoing  the  injustice  Wood  said  Jewell 
experienced,  the  attorney  added.  “This  [the 
Ramsey  case]  is  a  ‘Richard  Jewell  case.’” 

In  a  related  development,  the  Ramseys 
have  announced  their  intention  to  write  a 
book  about  the  murder  of  their  daughter. 
Their  account,  due  out  in  March,  is  tenta¬ 
tively  titled,  “The  Death  of  Innocence.”  In 
a  statement  released  by  their  prospective 
publisher,  Nashville,  Tenn.-based  Thomas 
Nelson  Publishers,  the  Ramseys  said  all 
proceeds  from  sales  will  go  to  the  JonBenet 
Ramsey  Foundation,  “set  up  by  the  family 
to  honor  JonBenet  by  helping  children  in 
their  spiritual  growth.”  ■ 


Join  and  Patsy 
Ramsey  have 
been  compiling 
information  in 
terms  of  the  media 
coverage  for  over 
two  years. 

L.  Lin  Woo«, 
Attorney  for  the  Ramseys 
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NOVEMBER 

11-14  Graphics  Canada  ’99,  Graphics 
Canada,  The  International  Centre, 
Toronto 


12-14  Family  Newspaper  Conference, 
New  England  Newspaper  Association, 
Inland  Press  Association,  Southern 
Newspaper  Publishers  Association,  Key 
Bridge  Marriott,  Arlington,  Va. 


17-19  “Female  Readership:  Challenges  & 
Opportunities,”  1999  Editor  and 
Marketeer  Conference  &  Expo,  World 
Association  of  Newspapers,  Hilton  Hotel, 
Budapest,  Hungary 


17-19  “Content,  Mind,  and  Market 
Space:  Dimensions  and  Opportunities,” 
Sixth  Interactive  Publishing  Conference, 
Interactive  Publishing,  Swissdtel  Zurich, 
Zurich,  Switzerland 

17- 19  Annual  JEA/NSPA  Fall  National 
High  School  Journalism  Convention, 
Journalism  Education  Association/ 
National  Scholastic  Press  Association, 
Atlanta  Hilton  and  Towers,  Atlanta 

18- 19  Ethnic  Mediascape  2000, 

Strategic  Research  Institute,  New  America 
Strategies  Group,  Mediaweek,  Marriott 
Marquis,  New  York 

DECEMBER 

10  Internet  Media  Dynamics:  How  to  Buy 
&  Sell  Web  Ads,  Adweek  Conferences, 
Laredo  Group,  Hilton  Airport  Hotel,  Los 
Angeles 

JANUARY 

13- 15  NAA  Co-op  Orientation  and 
Training  Workshop,  Newspaper 
Association  of  America,  Sumner  Suites 
Hotel  Riverwalk,  San  Antonio 

14- 15  Investigative  Reporters  and 
Editors  Regional  Conference,  Investigative 
Reporters  and  Editors,  National  Press 
Club,  Washington 

23-28  “SuperConference  2000,”  NAA 
Newspaper  Operations  Conference, 
Newspaper  Association  of  America, 
Fontainebleau  Hilton,  Miami  Beach,  Fla. 

FEBRUARY 

9-12  E&P’s  11th  Annual  Interactive 
Newspapers  Conference  and  Trade  Show, 
Editor  and  Publisher,  Hyatt  Regency  New 
Orleans/Ernest  N.  Morial  Convention 
Center,  New  Orleans 

Note:  To  list  events,  please  fax  to  Calendar  Editor 
at  (212)  691-7287, 

Additional  information  about  these 
and  future  events  can  be  found  at 
http://www.mediainfo.com/ephome/ 
events/eventshtm/calendar99.htm 
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Honest,  Abe,  what’s  the  story? 

EITHER  FIRED  OR  RETIRED,  ROSENTHAL  AND  TIMES  SEPARATE  BY  JOE  STRUPP 


o  did  former  New  York 
Times  columnist  A.M. 

“Abe”  Rosenthal  get 
fired  or  not? 

A  look  at  the  Times'  Nov.  5 
issue  seems  to  indicate  he  left 
on  his  own.  Along  with  the 
veteran  newsman’s  final  col¬ 
umn,  that  edition  also  offered  a 
glowing  feature  story  on  his  56 
years  at  the  paper  and  an  even 
more  flattering  editorial. 

But  Rosenthal’s  own  comments  to 
E&P  and  other  publications  leave  at  least 
some  doubt  that  he  had  packed  up  and  left 
willingly,  as  well  as  some  confusion  over 
exactly  how  he  had  departed. 

“You  can  hardly  call  it  a  retirement,  but 
I  left  the  Times,"  Rosenthal  told  E&P. 
“Did  1  like  leaving?  No.  But  I’m  not 
going  to  go  out  criticizing  The  New  York 
Times.  1  love  the  Times.  You  have  to  use 
your  own  common  sense.” 

Executive  Editor  Joseph  Lelyveld  and 
Publisher  Arthur  O.  Sulzberger  Jr.  did  not 
return  phone  calls  seeking  comment.  Lisa 
Carparelli,  a  Times  spokeswoman,  issued 
a  statement  saying  the  “editorial  in  the 
Times  regarding  Mr.  Rosenthal  reflects  the 
voice  of  the  publisher  and  the  institution.” 

But  a  Times  source  involved  in  the  cov¬ 
erage  of  Rosenthal’s  departure  said  he  was 
pushed  out  and  that  his  firing  was  pur¬ 
posely  omitted  from  the  story.  “There  was 
a  decision  made  not  to  get  into  that,”  said 
the  source,  who  requested  anonymity. 

The  Nov.  5  editorial  provided  only  a 
vague  description  of  Rosenthal’s  exit  by 
praising  his  accomplishments,  and  de¬ 
scribed  his  leaving  only  as  “the  departure 
of  a  valued  colleague.” 

The  remainder  of  the  Nov.  5  issue  also 
did  little  to  explain  exactly  how  Rosenthal 
left  the  paper  that  he  joined  in  1 943  as  a 
stringer  and  stayed  with  as  foreign  corre¬ 
spondent.  managing  editor,  and  executive 
editor  before  becoming  a  columnist  in 
1987.  Although  the  issue  devoted  consid¬ 
erable  space  to  Rosenthal’s  exit,  his  leav¬ 
ing  was  not  described  as  either  a  firing  or 
a  retirement  in  his  column,  the  feature 
story,  or  the  editorial. 

In  his  final  column.  Rosenthal  says 
only;  “This  is  the  last  column  1  will  write 
for  the  Times  and  my  last  working  day  on 
the  paper.  I  have  no  intention  of  stopping 
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writing.  Journalistically  or 
otherwise.” 

The  feature  story  on  Rosen¬ 
thal,  written  by  Clyde  Haber- 
man,  said  only  that  Rosenthal 
“would  be  leaving  the  newspa¬ 
per.”  While  tallying  the  former 
editor’s  accomplishments,  rang¬ 
ing  from  publication  of  the 
Pentagon  Papers  to  the  expan¬ 
sion  of  new  sections  in  the 
1970s,  and  highlighting  Rosen¬ 
thal’s  “soaring  temper”  and  “dark  moods,” 
Haberman  did  not  clarify  why  he  departed. 

“It  was  a  little  unusual  to  see  the  Times 
give  this  grand  send-off  to  a  very  impor¬ 
tant.  influential  editor  without  quite  saying 
why  he  was  leaving.”  said  Howard  Kurtz, 
media  columnist  for  The  Washington  Post. 
“It  was  a  story  that  danced  around  a  cen¬ 
tral  fact  that  would  have  been  unaccept¬ 
able  in  the  coverage  of  any  other  major  fig¬ 
ure  who  was  leaving  an  institution.” 

Kurtz,  who  wrote  about  Rosenthal’s 
departure  in  his  own  column,  said  the  for¬ 
mer  columnist  made  it  clear  to  him  that 
he  was  fired.  “He  said  he  had  wanted  to 
keep  writing  the  column,  but  was  told  that 
he  could  not,”  Kurtz  added. 


Several  publications  that  covered 
Rosenthal’s  departure  hinted  that  it  might 
have  been  caused  by  his  long-running 
feud  with  Max  Frankel,  the  Times  colum¬ 
nist  and  former  executive  editor  who 
detailed  criticism  of  Rosenthal  in  a  book 
published  last  spring.  The  Rosenthal- 
Frankel  sniping  is  highlighted  in  a  Vanity 
Fair  article  published  last  week.  In  it, 
Rosenthal  jabs  at  Frankel,  who  still  writes 
a  biweekly  column  for  The  New  York 
Times  Magazine.  Frankel  said  he  played 
no  part  in  Rosenthal’s  exit  and  said  any 
feud  is  overblown.  "That  had  nothing  to 
do  with  his  leaving,”  Frankel  said. 

Rosenthal,  who  laughed  off  specula¬ 
tion  that  Frankel  had  him  ousted,  agreed 
that  his  exit  was  unusual,  but  said  he 
looked  upon  it  as  a  chance  to  do  some¬ 
thing  else.  “It  is  odd.”  he  said.  “But  that  is 
what  life  is  like.” 

The  77-year-old  journalism  veteran 
said  he  is  not  worried  about  finding  a 
place  to  continue  writing,  and  said  he 
would  explore  other  newspapers,  maga¬ 
zines,  and  even  the  Internet  for  a  new 
home.’i  received  seven  job  offers  the  first 
day,”  Rosenthal  said.  “If  that  keeps  up. 
I’ll  have  210  in  one  month.”  ■ 


Copycat  case  purring  along 


A  copyright  lawsuit  filed  by  the 
Los  Angeles  Times  and  The 
Washington  Post  against  a 
right-wing  Web  site  will  go 
forward  after  a  federal  judge  last  week 
rejected  the  site  operator’s  claim  that  he 
has  the  right  to  post  articles  from  the 
newspapers  without  their  permission. 

U.S.  District  Court  Judge  Margaret 
Morrow  issued  the  Nov.  8  ruling  in  the 
copyright-infringement  case  brought  by 
the  Times  and  Post  against  freerepublic 
.com  of  Fresno,  Calif 

Attorneys  for  the  Web  site  had  asked 
Morrow  to  dismiss  the  case,  set  to  go  to 
trial  in  June,  claiming  that  free  repub- 
lic.com  has  a  First  Amendment  right  to 
post  material  from  newspapers. 

But,  in  a  28-page  decision.  Morrow 
rejected  the  request,  ruling  that  the  site  is 
not  “entitled  to  assert  a  fair  use  defense  to 
the  claims  of  copyright  infringement 
alleged  in  the  complaint.” 


Jim  Robinson.  53,  founded  the  Web 
site  that  has  posted  thousands  of  stories 
from  major  newspapers,  according  to  the 
Times,  and  asks  Web  users  to  provide 
comments  on  the  articles. 

Robinson  could  not  be  reached  for 
comment. 

The  Times  and  Post  argued  that  such  a 
practice  by  freerepublic.com  adversely 
affects  the  newspapers’  own  Web  sites, 
which  charge  users  for  archived  articles. 

The  judge  stated  that  freerepublic.com 
would  not  be  accused  of  copyright  in¬ 
fringement  if  it  simply  linked  its  site  to 
articles  on  the  Times  and  Post  sites  instead 
of  copying  the  stories.  Such  links  have  not 
been  found  to  violate  copyright  laws. 

The  case  is  considered  significant  because 
it  is  the  first  to  focus  on  the  question  of  copy-  ^ 
right  laws  on  the  Internet,  an  issue  that  is  i 
expected  to  bring  more  scrutiny  as  Web  sites  | 
become  more  common  and  more  people  gain  ^ 
access  to  online  services.  — JoeStnipp  £ 
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It's  one  of  our  most^Rctive 
weapons  in  the  battle  against  breast 
cancer.  The  reminder  card.  And,  thanks  to 
this  simple  little  card,  our  members  are 
more  than  twice  as  likely  to  hav^  a 
mammogram  than  the  national  av^age. 
So  if  there's  cancer,  it  gets  detected  e^lier, 
increasing  the  chances  of  beating  it.  \ 

As  the  first  national  health  c^e 
company  to  recommend  and  cover  animal 
mammograms  for  women  over  age  40, 
we're  encouraged  by  the  decrease  in  ca^es 
of  late-stage  breast  cancer.  And  by  the  \ 
increase  in  lives  saved.  ! 

To  learn  more  about  all  of  our  | 
preventive  care  and  health  education  * 
programs,  contact  us  at  aetnaushc.com,; 
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IT'S  ONLY 
.221  MILLIMETERS 
THICK,  BUT  IT 
CAN  STOP  BREAST 
CANCER. 
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Goss  gets  good  news 

PRESS  MAKER  WINS  PARTIAL  DUTY  REVOCATION  IN  MITSUBISHI  CASE, 
N.Y.  POST  PRESS  PACT,  HUGE  SINGLE-WIDE  ORDER  BY  JIM  ROSENBERG 


Just  as  it  seeks  to  emerge  from 
Chapter  1 1  bankruptcy  protection, 
recently  restructured  Goss  Graphic 
Systems  has  won  a  preliminary  de¬ 
termination  from  the  government,  revisions 
to  a  contract  for  a  major  metro’s  new  press¬ 
es,  and  its  biggest  single-wide  order  ever. 

“The  people  at  Goss  seem  to  be  very 
positive,”  remarked  one  executive,  whose 
newspaper’s  unsettled  recent  relationship 
with  the  beleaguered  press  maker  has 
spanned  Goss’  changes  in  top  management 
and  dip  into  bankruptcy. 

The  U.S.  Commerce  Department  has 
said  it  will  partly  revoke  its  order  to  collect 
anti-dumping  duties  from  Japan’s  Mitsu¬ 
bishi  Heavy  Industries.  Having  agreed  to 
Westmont.  Ill.-based  Goss’  request  for  a 
“changed  circumstances  review,”  the  de¬ 
partment  issued  a  preliminary  determina¬ 
tion  to  exempt  only  those  imports  meeting 
specifications  that  correspond  to  equipment 
Mitsubishi  sold  to  The  Washington  Post 
(E&P,  Oct.  16,  p.  4). 

That  press  sale  —  which  precipitated  the 
1996  Rockwell-Goss  complaint  that  led  to 
imposition  of  anti-dumping  duties  on  dou¬ 
ble-wide  newspaper  presses  from  Germany 
and  Japan  —  was  made  before  the  time 
period  reviewed  in  the  original  investiga¬ 
tion,  although  the  equipment  was  imported 
during  that  period. 

The  changed  circumstances,  according 
to  Goss,  are  that  there  is  no  longer  any 
interest  on  the  part  of  “substantially  all” 
domestic  manufacturers,  as  anti-dumping 
law  requires,  in  seeing  the  duty  imposed 
in  this  one  instance.  Goss  will  not  say 
why  it  lost  interest  in  The  Washington 
Post  sale. 

KBA  North  America,  a  division  of 
Germany’s  Koenig  &  Bauer  Group,  argued 
that  it.  too,  is  a  U.S.  manufacturer,  as  con¬ 
firmed  in  the  original  investigation.  But  the 
Commerce  Department  said  information 
supplied  by  Goss  and  KBA  shows  Goss 
accounting  for  “at  least”  the  85%  of  domes¬ 
tic  production  that  the  department  regards 
as  “substantially  all”  such  production. 

“Thus,  lack  of  interest  by  the  domestic 
industry,”  the  determination  states,  “consti¬ 
tutes  sufficient  changed  circumstances  to 
warrant  partial  revocation  of  the  order.” 

Objections  raised  by  Japan’s  Tokyo 
Kikai  Seishakusho  and  the  U.S.  affiliate  of 
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Germany’s  MAN  Roland  Druckmaschinen 
“do  not  provide  a  basis  for  rejecting  Goss’ 
request,”  the  department  stated. 

At  Mitsubishi  lithographic  press  sales 
affiliate  MLP  U.S.A.  Inc.,  Roy  Yokouchi, 
director  of  newspaper  presses,  did  not 
return  calls  for  comment  on  the  issue  of 
revocation  (or  the  possible  impact  of  the 
industrial-giant  parent  company’s 
planned  attrition  of  almost  10%  of  its 
work  force  over  the  next  4'/2  years  — 
after  two  quarters  of  losses  blamed  on  a 
poor  domestic  economy,  more  competi¬ 
tion,  and  the  strong  yen  hurting  exports). 
The  Commerce  Department  said  only 
that  “Mitsubishi  supports  Goss’  request.” 

A  final  decision  on  the  partial  revoca¬ 
tion.  expected  next  year,  awaits  possible 
further  comment  from  interested  parties. 

In  the  meantime,  negotiations  to 
amend  the  New  York  Post's  contract  for 
Goss  presses  for  its  new  production  plant 
have  succeeded  at  the  cost  of  only  “a 
slight  delay”  in  the  installation  schedule, 
according  to  David  O’Neill,  production 
director. 

Goss  will  continue  fulfilling  the  order 
as  before,  but  to  help  the  manufacturer. 


James  C.  Dowdle,  executive  vice  pres¬ 
ident  of  Tribune  Co.,  will  retire  from 
the  media  corporation’s  No.  2  post  at 
the  end  of  the  year,  company  officials 
announced  last  week.  Taking 
his  place  will  be  Dennis  J. 

FitzSimons.  the  president  of 
Tribune  Broadcasting,  who 
will  assume  the  title  of  vice 
president/media  operations  and 
become  the  second  broadcast- 
side  executive  in  a  row  to  hold 
the  post. 

In  his  new  role,  Fitz¬ 
Simons,  49,  will  be  responsi¬ 
ble  for  company  publishing, 
broadcasting,  and  entertainment,  which 
includes  oversight  of  the  company’s  four 
daily  newspapers:  the  flagship  Chicago 
Tribune,  The  Orlando  (Fla.)  Sentinel,  the 


said  O’Neill,  “we’ve  agreed  to  adjust  our 
payment  schedule.”  The  entire  cost  of  the 
four  tower  presses  now  will  be  paid  up 
front,  with  a  bonus  payable  for  meeting 
the  agreed  installation  and  operating 
schedule. 

“We  expect  the  last  piece  to  be  ...  on 
edition  on  [the]  15th  of  June,  2001,”  said 
O’Neill.  He  explained  that  the  first  press, 
including  all  platforming,  will  be  staged 
at  Goss’  plant  in  Cedar  Rapids.  Iowa, 
where  all  adjustments  can  be  made  “in  a 
controlled  environment.”  While  O’Neill 
allows  there’s  “still  a  certain  element  of 
risk  on  our  part,”  he  says  New  York  Post 
management  remains  unchanged  in  its 
view  that  it’s  chosen  the  right  equipment. 

Last  month.  Goss  also  received  a  big 
vote  of  confidence  in  the  form  of  the 
largest  order  ever  for  the  newest  of  its 
small  presses.  Saudi  Arabia’s  A1  Madina 
Printing  &  Publication  Co.  is  buying 
three  shaftless,  presettable  Universal  50 
presses  comprising  120  units  and  nine 
1  ;3:3  jaw  folders  for  installation  at  plants 
in  three  cities.  Al  Madina  publishes  six 
dailies  with  circulations  ranging  from 
50,000  to  200,000.  ■ 


Fort  Lauderdale.  Fla.,  Sun-Sentinel,  and 
the  Newport  News.  Va.,  Daily  Press. 

“Dennis  has  demonstrated  superb 
leadership  as  head  of  Tribune  Broad¬ 
casting.”  said  John  W. 
Madigan,  Tribune  Co.  chair¬ 
man  and  CEO.  “Under  his 
direction,  the  group  has 
become  a  major  force  in 
broadcasting.” 

Dowdle’s  departure  fol¬ 
lows  an  1 8-year  stint  with  the 
company,  which  included  ser¬ 
vice  as  Tribune  Broadcasting 
president  and  CEO  from 
1981  to  1997. 

Dowdle  will  remain  on  Tribune’s 
board  of  directors  until  the  annual  stock¬ 
holders  meeting  in  May  2000. 

—  Joe  Strupp 

www.medjainfo.com 


Tribune  Co.  No.  2  spot  shifts 
from  Dowdie  to  FitzSimons 


Dennis  J.  FitzSimons 
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Monitor 


A  national  news  weeki 
for  local  newsDaoers 


Depth.  Context.  Understanding.  And  MonitorWeek  builds  traffic 
That's  what  discriminating  for  the  local  paper's  Web  site 

readers  want  from  the  news.  with  a  content-rich  online  ^ 

edition  -  including  access  to 
the  deepest  newspaper  archive 
on  the  Web. 

MonitorWeek  -  for  demanding 
newspaper  readers  eyerywhera|| 


But  as  newspapers  grow  ever 
more  local,  many  of  their  best 
readers  are  turning  elsewhere 
for  penetrating  coverage  of 
national  and  global  issues. 

Now  there's  an  answer: 
MonitorWeek. 


A  GREAT  WEEKEND  READ 


Featuring  the  scope,  depth  and 
clarity  of  the  world-renowned 
Christian  Science  Monitor,  this 
colorful  12-page  tab  is  timed  for 
weekend  editions  but  holds  up 
all  week.  ’n 


For  more  information  call 
Dan  Lawrence. 
Business  Manager 
617-450-2662 
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Courts’  online  policy  off-base 

WASHINGTON  STATE  STRICTLY  LIMITS  ACCESS  TO  DATABASE  BY  JASON  WILLIAMS 


Computer-assisted  reporting  can 
often  put  into  context  a  particu¬ 
lar  event  or  identify  a  trend  by 
crunching  the  numbers  of  thou¬ 
sands  of  incidents.  From  tracking  the 
arrest  patterns  of  police  to  monitoring  a 
state’s  treatment  of  repeat  offenders, 
information  that  once  took  years  to  com¬ 
pile  can  be  accessed  and  cross-referenced 
in  a  few  days. 

In  Washington  state,  however,  a  strict 
privacy  patrol  has  been  placed  around  the 
state  courts’  electronic  database. 

Due  to  recent  policy  changes  made  in 
the  Judicial  Information  System  (JIS),  a 
giant  electronic  database  of  all  the  cases 
heard  before  Washington  state  courts, 
each  newspaper  is  now  required  to  sign  a 
nine-page  contract,  pay  several  handling 
fees,  and  have  at  least  $1  million  in  liabil¬ 
ity  insurance  coverage  before  it  can 
access  the  court’s  database. 

But  the  most  disturbing  aspect  of  the 
new,  more  restrictive  policy,  according  to 
many  Washington  journalists,  is  that 
newspapers  and  others  may  be  audited  at 
any  time  by  court  officials. 

"The  OAC  [Office  of  the  Administrator 
of  the  Courts]  may,  at  its  discretion,  per¬ 
form  audits  of  the  Licensee  to  verify 
appropriate  use  of  the  data  provided  by 
the  OAC,”  reads  the  requester  contract. 


David  Cuillier,  city  editor  of  The 
Herald,  a  daily  in  Everett,  refused  to  sign 
the  contract  and  sent  it  back  with  a  letter 
delineating  the  problems  that  he  saw  with 
the  new  policy. 

"The  JIS  [Committee’s]  Data  Dissemi¬ 
nation  Policy  and  resulting  licensing 
agreement  to  acquire  public  data  appear 
to  have  been  written  with  the  idea  of  sell¬ 
ing  government  data  to  companies  for 
profit,  with  little  or  no  regard  for  provid¬ 
ing  this  public  information  to  the  public,” 
Cuillier  said.  "Some  provisions,  intended 
to  protect  individuals  from  government 
intrusion,  actually  create  far  more  inva¬ 
sive  intrusion,  including  the  ability  for 
officials  to  examine  your  home  or  office 
computer  to  see  if  you  are  using  the  pub¬ 
lic  information  appropriately  in  the  eyes 
of  the  government,”  he  added. 

Cuillier  was  one  of  more  than  a  dozen 
newspaper  representatives  at  an  Oct.  29 
public  hearing  conducted  by  the  JIS 
Committee  in  Olympia.  Wash.  The  pur¬ 
pose  of  the  hearing,  the  first  on  the  JIS  pol¬ 
icy,  was  to  allow  "the  public  and  other 
interested  parties  to  comment  on  the  poli¬ 
cy,”  according  to  a  notice  about  it  posted 
on  a  Washington  State  Courts  Web  site 
page  at  http://www.wa.gov/courts/notices/ 
datadis.htm. 

The  JIS  Committee  amended  its  policy 


to  reflect  “major  issues  that  the  requests 
for  information  have  raised  over  the  last 
four  years,”  the  notice  reads.  But,  accord¬ 
ing  to  many  Washington  newspapers,  the 
new  policy  violates  open-record  laws. 

Several  Washington  state  newspapers 
voiced  their  discontent  through  editorials. 
One  was  The  Olympian  in  Olympia,  which 
argued:  "The  average  person  should  be 
empowered  to  sit  in  front  of  his  home 
computer  and,  for  example,  investigate  the 
sentencing  pattern  of  a  specific  district 
court  judge.”  Another  was  The  Bellingham 
Herald,  which  asserted  that  “Access  to 
court  records  should  be  decided  by  the 
Supreme  Court”  and  that  the  current  poli¬ 
cy  flies  in  the  face  of  the  Open  Public 
Records  Act. 

Among  other  implications  of  the  new 
policy: 

•  Court  employee  e-mail  is  private. 

•  Reporters  must  sign  a  contract  to 
pay  for  monthly  updates  of  the  database. 

•  All  court  records  involving  driving 
violations  older  than  three  years  will  be 
inaccessible. 

•  Reporters  will  no  longer  be  able  to 
study  trends  by  accessing  criminal  back¬ 
grounds  in  a  collective  database. 

•  The  new  database  is  a  “whittled- 
down  index”  that  gives  less  information 
on  each  case.  ■ 


What  do  they  know 
that  you  don’t? 


•  The  New  York  Times 

•  The  Boston  Globe 

•  The  Dallas  Morning  News 

•  San  Francisco  Gate 


•  The  Irish  Times 

•  San  Jose  Mercury  News 

•  St.  Louis  Post-Dispatch 

•  New  York  Post 


•  The  San  Diego  Union-Tribune 

•  The  Kansas  City  Star 

•  The  Miami  Herald 

•  The  Baltimore  Sun 


They  can  experience  superior,  and  true,  branding  of  their  sports  sections.. .avoid  additional  personnel.. .computer  and 
programming  costs... gain  100%  of  ad  revenue  generated  on  these  pages... arnd  work  with  the  premiere  real-time  sports  wire  service  in 
the  nation.  You  need  our  number  -  (21 5)  942-7890.  Call  rxjw,  ask  for  sales  arxf  newspaper  branding  -  then  get  your  name  on  this  prage. 


Sports^ctSuoSkJom 


Branded  Sales:  (215)  942-7890 
www.sportsnetwork.com 
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Photographed  by  Adam  BIcoff  &  Sara  Benemelti.  Students  at  Verona  High  School.  Verona.  NJ. 


Want  to  encourage  teens  to  read  your  newspaper?  Carry  react  magazine. 

It's  respected  by  teens  because  it  relates  to  them  in  honest,  relevant  and 
stimulating  ways.  And  it's  respected  by  both  NIE  Coordinators  and  teachers 
because  it  promotes  newspaper  reading,  discussions  and  positive  community 
action,  react  motivates  teachers  to  participate  in  NIE  programs,  helping  to  create 
the  next  generation  of  newspaper  readers.  And  the  eight  EdPress  Awards  react 
has  won  is  further  testament  to  its  value  as  an  educational  product.  For  millions  of 
teens,  react  is  the  magazine  that  gets  it.  Carry  react,  and  they'll  think  you  do,  too. 

re  network.  As  close  as  you  can  be  to  a  teenager. 

Weekly  magazine  »  www.react.com  or  AOL  keyword:  react  •  Home  delivery  programs  . 

NIE  •  react  plus  •  Young  Columbus  •  Teacher's  guides  •  Promotion  support  •  teachers.react.com 
Contact  Liz  Manigan  at  212-4S0  7058  or  liz  .manigan@parade.com 

i  ©1999  Parade  Publications,  react  is  a  trademark  of  Advance  Magazine  Publishers.  Inc. 
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Calif,  court  burnishes  ‘shield’ 

GOLDEN  STATE  LAW  A  SHINING  EXAMPLE,  NOW  MORE  THAN  EVER  BY  RANDY  DOTINGA 


California  has  a  new  attraction 
besides  the  sun,  the  surf,  and 
Disneyland.  Thanks  to  a  new 
court  ruling,  its  shield  law  is  one 
of  the  broadest  in  the  nation. 

Earlier  this  month,  the  California 
Supreme  Court  ruled  that  prosecutors  could 
not  subpoena  journalists  to  get  information 
in  criminal  cases. 

By  contrast,  the  shield  laws  of  many 
other  states  are  not  as  powerful.  In  Texas, 
for  example,  a  judge  ordered  a  CBS  News 
producer  to  give  up  the  contents  of  an  inter¬ 
view  with  a  man  accused  of  dragging  a 
black  man  to  his  death  behind  a  truck. 

The  unanimous  Nov.  I  ruling  in  Califor¬ 
nia  lays  to  rest  a  dispute  over  how  far  the 
state’s  broad  “shield  law”  goes  in  protect¬ 
ing  reporters,  their  notes  and  videotapes, 
and  their  sources.  A  previous  decision 
allowed  attorneys  for  defendants  to  over¬ 
ride  the  shield  law,  and  it  wa.sn’t  clear  if 
prosecutors  had  the  same  freedom. 

California’s  shield  law  may  not  be  the 
best  in  the  country,  but  it  does  rank  close  to 
the  top,  especially  considering  this  court 
decision,  said  Lucy  Dalglish,  a  Min¬ 
neapolis  media  attorney  who  in  January 
will  become  executive  director  of  the  Re¬ 
porters  Committee  for  Freedom  of  Press, 
based  in  Arlington,  Va. 

“It’s  absolutely  good  news,”  she  said. 
About  30  states  and  the  District  of 
Columbia  have  shield  laws,  and  some  other 
states  consider  reporters  to  be  protected  by 
the  U.S.  Constitution,  she  said. 

“But  they’ve  been  up  and  down,”  she 
said.  “Just  when  you  think  you’ve  got  a 
good  one,  you  get  a  bad  decision.  They 
really  have  evolved  so  they’re  all  over 
the  place.” 

An  attorney  who  worked  on  the  Califor¬ 
nia  case  said  it  is  important  for  journalists 
there.  “This  is  a  big  one  because  it  answers 
...  questions  and  puts  them  to  rest,”  said 
Charity  Kenyon,  an  attorney  who  repre¬ 
sented  Sacramento  TV  station  KOVR. 

In  1996.  Tom  Layson.  a  KOVR  reporter, 
learned  that  a  man  in  the  San  Joaquin 
County  jail  south  of  Sacramento  had  con¬ 
fessed  to  killing  his  cellmate.  Layson  inter¬ 
viewed  the  man  and  broadcast  part  of  the 
interview  March  19  and  20,  1996. 

Prosecutors  subpoenaed  the  entire  inter¬ 
view.  KOVR  resisted,  claiming  that  the  out- 
takes  were  protected  by  the  shield  law. 
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Ellen  Miller,  KOVR’s  news  director, 
was  found  to  be  in  contempt  of  court  and 
ordered  to  jail.  She  did  not  go  to  jail,  how¬ 
ever,  because  the  court’s  order  was  put  on 
hold  pending  further  review,  Kenyon  said. 

The  1980  California  shield  law  says 
reporters  cannot  be  held  in  contempt  for 
refusing  to  disclose  a  source  or  for  refusing 
to  disclose  any  unpublished  information 
obtained  in  the  news-gathering  and  report¬ 
ing  process. 

in  a  previous  case,  however,  the  state 
supreme  court  ruled  that  the  federal  guar¬ 
antee  of  a  fair  trial  overrides  the  shield  law 
in  some  situations  when  a  journalist’s  testi¬ 
mony  could  help  a  defendant.  That  case  in¬ 
volved  a  reporter  who  witnessed  an  arrest. 

In  the  current  shield  law  case,  the  state 
attorney  general’s  office  argued  that  the  cit¬ 
izenry’s  right  to  due  process  in  criminal 
matters  can  overpower  the  shield  law.  The 
court,  in  a  7-0  decision,  disagreed,  saying 
the  shield  law  is  paramount. 

The  attorney  general  was  supported  by  a 
group  of  county  district  attorneys.  KOVR 
was  supported  by  a  large  number  of  media 
organizations,  including  the  California 
Newspaper  Publishers  Association;  the 
Sacramento-based  First  Amendment  Co- 


For  nearly  a  quarter-century, 
Connecticut  has  been  the  envy  of 
freedom-of-information  (FOI) 
activists  across  the  nation. 

The  Connecticut  Freedom  of  Informa¬ 
tion  Commission  is  a  government  FOI 
enforcement  agency  unique  in  the  United 
States.  With  a  full-time  staff  and  an  annual 
budget  of  $3  million,  the  commission  every 
year  handles  10,000  FOI  inquiries  and 
makes  formal  cases  in  500  to  600  instances. 

So  how  did  Connecticut  fare  in  its  first 
statewide  test  of  FOI  compliance  by  public 
agencies? 

“Agencies  failed  the  test  of  compliance 
miserably,  with  an  overall  rate  throughout 
the  state  of  22%,”  said  Forrest  Palmer,  pres¬ 
ident  of  the  Connecticut  Foundation  for 
Open  Government,  which  co-sponsored  the 


alition.  a  press-freedom  watchdog  group; 
the  Society  of  Professional  Journalists; 
and  several  newspapers  and  newspaper 
chains,  ranging  in  size  from  the  Los 
Angeles  Times  to  the  Inland  Valley  Daily 
Bulletin  in  Ontario. 

At  the  California  attorney  general’s 
office,  spokesman  Nathan  Barankin  said 
the  ruling  “didn’t  break  new  ground,  neces¬ 
sarily.” 

“There  wasn’t  any  sort  of  broad,  sweep¬ 
ing  new  judicial  application  of  the  shield 
law,”  Barankin  said. 

He  added  that  the  loss  isn’t  a  huge  blow 
because  state  Attorney  General  Bill  Lock- 
yer,  a  Democrat  who  inherited  the  shield 
law  ca.se.  is  a  firm  supporter  of  First 
Amendment  rights. 

Attorney  Kenyon  said  the  state  court’s 
ruling  should  put  a  big  dent  in  the  “hun¬ 
dreds”  of  subpoenas  that  prosecutors  file 
against  journalists  in  California;  “1  doubt 
that  we’ll  have  many  subpoenas  at  all.  On 
the  other  hand,  it  may  be  now  that  the 
breadth  and  strength  of  the  shield  law  is 
established,  this  might  give  a  reporter  the 
freedom  to  make  a  decision  of  conscience 
on  their  own  without  thinking  they’ve 
undermined  the  entire  shield  law.”  ■ 


survey  with  the  Connecticut  FOI 
Commission.  “School  superintendents  were 
the  worst  offenders.”  Palmer  said,  “comply¬ 
ing  only  10%  of  the  time,  while  police 
agencies  complied  21%  of  the  time,  and 
clerks  37%  of  the  time.” 

Harry  Hammitt.  editor  and  publisher  of 
the  Lynchburg.  Va.-based  Access  Reports 
newsletter,  analyzed  the  survey  for  the 
commission  —  and  came  to  a  withering 
conclusion.  “The  survey  shows  that  cur¬ 
rently  Connecticut  is  a  mess  on  the  issue 
of  access,”  Hammitt  wrote.  “The  results 
of  this  survey  are  like  a  chain  reaction 
pile-up  on  the  Interstate  rather  than  an 
isolated  fender  bender.  Compliance  across 
the  board,  by  geographical  area,  by  size 
of  locality,  by  type  of  office,  was  abom¬ 
inable.  What  makes  this  so  much  worse 
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is  [that]  the  state  is  a  leader  in  access.” 

At  first  blush,  in  fact.  Connecticut's  com¬ 
pliance  result  appear  worse  than  recent  FOI 
audits  conducted  by  news  organizations  in 
Indiana.  New  Jersey,  Virginia.  Illinois,  and 
elsewhere.  But  the  Connecticut  survey, 
which  was  conducted  by  students  at  seven 
colleges,  was  very  strict  in  measuring 
“compliance.”  If  any  agency  asked  why  the 
survey  takers  wanted  the  information 
requested,  that  agency  was  considered  not 
compliant.  Media  audits  usually  count 
eventual  access  as  compliance. 

The  survey  found  that  access  was  even¬ 
tually  provided  an  average  of  48%  of  the 
time,  similar  to  the  results  found  by  news 
media  audits  in  other  states. 

In  Connecticut,  the  average  “broke  down 
to  20%  (eventual  compliance)  for  school 
superintendents.  66%  for  police  agencies, 
and  58%  for  clerks,”  the  survey  said. 

Connecticut  FOI  Commission  Executive 
Director  Mitchell  Pearlman  says  the  survey 
was  probably  the  most  scientific  ever  con¬ 
ducted  in  the  country.  The  proof,  he  says,  is 
that  results  did  not  vary  by  who  was  con¬ 
ducting  the  survey  or  who  was  surveyed. 

“In  my  opinion,  you  can  take  these 
results  and  abstract  them  nationwide,” 
Pearlman  said. 

Connecticut  is  still  mulling  the  next  step. 
Hammitt,  the  survey  analyst,  suggested 

AHorney  general 
pushes  compliance 

Illinois  Attorney  General  Jim  Ryan  is 
continuing  a  big  push  for  state  Freedom 
of  Information  Act  (FOIA)  compliance, 
three  months  after  an  investigation  by 
The  Associated  Press  and  14  daily 
newspapers  found  that  requests  for  pub¬ 
lic  information  were  refused  initially 
nearly  two-thirds  of  the  time. 

Beginning  Nov.  8,  officials  in  the 
attorney  general’s  office  will  hold  11 
seminars  across  the  state  to  educate  local 
officials  on  FOIA  compliance.  Ryan  said 
the  sessions,  open  to  the  public,  are  part 
of  an  effort  to  strengthen  the  law. 

In  late  September,  Ryan  proposed  a 
change  in  the  law  that  for  the  first  time 
would  allow  his  office  or  state’s  attor¬ 
neys  to  go  to  court  to  enforce  FOIA 
compliance.  His  proposal  also  calls  for 
the  first  penalties  under  the  Illinois 
FOIA  for  “egregious  conduct.”  Ryan  is 
also  seeking  legislative  approval  of  a 
new  unit  in  his  office  to  enforce  the  act. 

—  Mark  Fitzgerald 


more  education  of  bureaucrats  and  the  pub¬ 
lic  —  plus  a  regular  schedule  of  FOI  com¬ 
pliance  audits  to  embarrass  agencies  into 
doing  better.  Among  the  possibilities  the 
commission  is  considering,  Pearlman  said, 
is  stepping  into  FOI  disputes  earlier  and 
issuing  “more  creative  and  harsher  orders. 
...  To  the  extent  people  feel,  ‘I  can  get  away 
with  it,  and  what’s  the  most  they  can  do? 
Fine  me  $25?’,  then  maybe  a  $1,000  fine 
will  change  their  mind[s].” 


The  commission’s  analysis  of  the  results, 
Pearlman  said,  is  that  bureaucratic  attitudes 
on  granting  access  to  public  information 
still  have  not  changed  —  even  as  the  state 
prepares  to  observe  the  FOI  law’s  25th 
anniversary  in  2000. 

“It  could  be  a  wider  problem  in  society,” 
Pearlman  said.  “You  read  the  comments  — 
clerks  are  ‘rude’  or  ‘suspicious’  —  and  it 
sounds  like  someone  talking  about  what 
happened  to  them  at  the  mall.”  ■ 
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Sinning  in  St.  Mary’s? 


What  a  way  to  peddle  newspapers.  In  a  civil- 
rights  suit  filed  Nov.  1,  Kenneth  C.  Rossignol, 
publisher  of  St.  Mary’s  Today,  a  6,500-circula¬ 
tion  weekly  tabloid,  actually  complains  about 
3,000  copies  of  his  paper  being  snapped  up. 

His  suit  claims  that  early  on  Nov.  3,  1998  a 
team  of  law-enforcement  officers  from  the  St. 
Mary’s  County,  Md.,  Sheriff's  Office  violated 
his  First  Amendment  rights,  among  others,  by 
driving  to  stores  and  news  boxes  and  “confis¬ 
cating  as  many  copies  as  they  could  of  the 
Election  Day  issue  of  St.  Mary’s  Today  ...  for 
the  sole  purpose  of  preventing  distribution  to  the 
voting  public  of  two  news  articles  concerning 
candidates  for  ...  State's  Attorney  and  Sheriff.” 

“It’s  very  troublesome  to  me  that  these  [law 
enforcers]  have  said  to  other  reporters  that  this 
might  not  have  happened  if  this  newspaper  hadn’t 
been  continually  critical  of  the  sheriff’s  depart¬ 
ment  and  the  state’s  attorney,”  said  Alice  Neff 
Lucan,  a  media  attorney  representing  Rossignol 
and  speaking  for  him  now  that  litigation’s  begun. 
“I  want  to  ask,  ‘What  country  do  they  think 
they’re  living  in?”’ 

Unlike  other  questionable  acts  captured  by 
bystanders  with  video  cameras,  these  deputies 
videotaped  themselves  slipping  quarters  into 


newspaper  boxes  before  removing  the  booty. 
Those  tapes  are  now  included  as  evidence  in  an 
FBI  criminal  probe. 

The  videos  may  also  constitute  “a  piece  of  evi¬ 
dence  that  suggests  the  deputies  may  have  had 
advice  about  the  Maryland  Newspaper  Theft  Act, 
a  Maryland  law  that  says  you  can’t  take  newspa¬ 
pers  if  your  intention  is  to  prevent  other  individ¬ 
uals  from  reading  them,”  said  Lucan,  who  with 
Rossignol  is  backed  on  this  case  by  the 
Washington  law  firm  of  Levine  Sullivan  &  Koch, 
which  specializes  in  First  Amendment  litigation. 

As  of  September,  it’s  only  been  possible  to 
read  the  paper  online;  whether  this  case  affected 
that  publishing  decision  is  unclear. 

Re-elected  last  year.  Republican  Sheriff 
Richard  J.  Voorhaar  has  in  the  past  defended  the 
deputies,  saying  they  broke  no  laws  and  were 
acting  as  private  citizens  when  they  bought  the 
papers.  But  Rossignol’s  suit  alleges  the  deputies 
intimidated  and  threatened  store  clerks;  and  that 
Voorhaar  and  Richard  D.  Fritz,  the  Republican 
state’s  attorney  elected  last  year,  orchestrated 
and/or  approved  the  action,  a  charge  both  men 
have  denied.  The  sheriff’s  office  would  say  only 
that  the  case  is  under  litigation  and  there’s  no 
comment  at  this  time.  —  Ellen  Liburt 


Conrad  Black  wants 
his  day  in  court 

Hollinger  International  Inc. 
Chairman  Conrad  Black  de¬ 
serves  his  day  in  court  for  his 
lawsuit  charging  that  Canadian 
Prime  Minister  Jean  Chretien 
unlawfully  intervened 
to  prevent  the  press 
baron  from  becoming 
a  British  lord,  his 
lawyer  argued  Nov.  8 
in  Ontario  Superior 
Court. 

Attorney  Alan 
Lenczner  suggested 
the  prime  minister  abused  his 
power  and  was  retaliating  for 
critical  media  coverage  when  he 
prevented  Black  from  getting 
the  peerage  after  the  Canadian- 


born  newspaper  magnate  had 
hastily  obtained  British  citizen¬ 
ship.  “He  knew  who  he  was 
dealing  with,”  Lenczner  said.  “It 
was  aimed  at  Mr.  Black  and  he 
knew  his  conduct  would  harm 
Mr.  Black.” 

Chretien’s  lawyers 
said  the  prime  minis¬ 
ter  was  simply  exer¬ 
cising  the  “royal  pre¬ 
rogative”  to  advise  the 
Queen  of  England,  a 
right,  they  argued,  that 
cannot  be  challenged 
by  a  lawsuit. 

Student  paper’s  story 
a  ringing  success 

An  investigative  story  about 
San  Francisco  high-school  stu¬ 


dents  being  ripped  off  by  a  class 
ring  manufacturer,  which  led  to 
an  investigation  by  city  officials, 
did  not  come  from  the  San 
Francisco  E.xaminer  or  San 
Francisco  Chronicle,  but  from 
student  reporters  at  the  city’s 
Lowell  High  School. 

The  story  first  broke  five 
months  ago  when  Sarah  Pearce, 
a  16-year-old  student,  published 
accusations  in  the  school  paper. 
The  Lowell,  that  class  ring  giant 
Jostens  Inc.  had  failed  to  offer 
students  its  least-expensive 
rings,  according  to  the  Ex¬ 
aminer.  Although  the  cheaper 
rings,  under  $200  each,  had  been 
part  of  a  competitive  bid  pack¬ 
age  the  company  submitted  to 
get  the  exclusive  ring  contract  in 


QUOTE  OF  THE  WEEK 
EVERY  ABRAHAM  OH  THE 
HEW  YORK  mESViOttUi 
RECEIVE  A  SECOND 
CIRCUMCISION  WHEN  HE 
GOTHISBYUNE.  BECAUSE 
SOME  JEWISH  EDITORS  OF 
NOT  VERY  HIGH  RANK, 

THEY  THOUGHT, ‘OK,  OK,  WE 
HAVE  A  NUMBER  OF  JEWS 
ON  THE  STAFF,  BUT  DO  WE 
HAVE  TO  PUT  HIS  NAME, 
ABRAHAM,  ON  THE 
FRONTPAGE?’ 

— A.M.  “Abe”  Rosenthal, 
former  columnist. 
The  New  Yortf  Times 


1995,  Pearce’s  story  reported 
that  the  cheaper  rings  had  not 
been  advertised  to  students. 

“No  one  in  the  whole  district 
bought  that  ring  in  four  years.” 
Pearce  told  the  Examiner.  “It 
seems  to  suggest  that  they 
weren’t  being  marketed  as  well 
as  they  could  have  been.” 

The  entire  issue  recently  fell 
into  the  lap  of  the  city’s  Board  of 
Supervisors,  which  will  hold  a 
hearing  on  the  allegations  Nov. 
17.  Although  the  city  has  no 
oversight  of  school  district 
affairs,  some  officials  said  the 
alleged  impropriety  could  cause 
the  city  to  withhold  funding  of 
some  school  programs. 

—  Mark  Fitzgerald 
and  Joe  Strupp 
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We  couldn’t  have  said  it 
better  ourselves. 
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Continued  from  Page  5 

CBS  unlocks  horns 
in  Texas  legal  case 

CBS  News  put  an  end  to 
its  legal  wrangling  with 
Texas  prosecutors  by  giving 
them  a  copy  of  the  full  tran¬ 
script  of  a  “60  Minutes  11“ 
interview  and  posting  it  on 
the  network’s  Web  site 
Nov.  10. 

The  Dan  Rather  interview 
with  dragging-death  defen¬ 
dant  Shawn  Allen  Berry,  at 
which  Producer  Mary  Mapes 
was  present,  aired  in  late 
September.  Mapes  has  been 
threatened  with  jail  three 
times  for  refusing  to  hand 
over  outtakes  and  the  tran¬ 
script.  Prosecutors  said  they 
wanted  to  examine  the  inter¬ 
view  for  inconsistencies  in 
the  testimony  Berry  gave 
during  the  investigation  of 
James  Byrd’s  death. 

Although  Mapes  had 
admitted  to  having  a  copy  of 
the  tape  at  her  Texas  home, 
her  lawyers  argued  that  turn¬ 
ing  it  over  would  violate  her 
First  Amendment  right  as  a 
reporter  to  protect  her  work, 
and  could  affect  relation¬ 
ships  with  sources  and  her 
ability  to  report. 

Texas  is  one  of  1 9  states 
without  a  shield  law  to  pro¬ 
tect  journalists  and  their 
notes. 

Said  Christine  Tatum, 
chairwoman  of  the  Society 
of  Professional  Journalists’ 
Legal  Defense  Fund,  which 
paid  $250  bail  for  Mapes 
Nov.  10,  allowing  her  to 
avoid  jail:  “I  think  [releasing 
the  transcript]  does  set  a 
dangerous  precedent  because 
the  Society  [of  Professional 
Journalists]  does  not  support 
the  release  of  a  journalist’s 
work  product:  that  includes 
anything  that  is  unaired  or 
unpublished.’’ 

According  to  Tatum, 
“While  I  understand  where 
CBS  is  coming  from.  I  wish 
they  had  fought  this  in 
federal  court  as  a  matter  of 
principle.” 


MonitorWeek  launches 
in  January  of  2000 

Had  enough  local  news? 
The  Christian  Science 
Monitor  has  announced  the 
launch  of  a  national  news¬ 
weekly  for  local  and  regional 
papers. 

MonitorWeek,  a  1 2-page, 
color  tab,  will  offer  the  best 
of  the  week’s  news,  features, 
editorials,  photos,  and  graph¬ 
ics  from  its  renowned  parent. 

The  insert,  to  make  its 
debut  in  January  2000.  will 
be  available  by  fax  or  e-mail, 
with  the  online  edition  offer¬ 
ing  additional  information 
links  for  newspapers  with 
Web  sites. 

Columbus  Dispatch 
names  new  editor 

The  Columbus  (Ohio) 
Dispatch  (daily  circulation 
246,668)  has  promoted 
Benjamin  J.  Marrison  to  edi¬ 
tor  from  managing 
editor/news.  Marrison,  36, 
replaces  Michael  F.  Curtin, 
who  will  remain  as  president 
of  the  Dispatch  Printing  Co. 
and  associate  publisher  of 
the  Dispatch. 

Marrison  joined  the  paper 
in  February  after  working  as 
Columbus  bureau  chief  for 
The  Plain  Dealer  in 
Cleveland. 

Would-be  ‘winners’ 
got  no  scratch 

“Boy,  oh  boy,  did  we 
goof,”  New  York’s  Daily 
News  told  readers  Nov.  6, 
explaining  that  it  had  pub¬ 
lished  the  wrong  winning 
numbers  in  its  “Scratch  ’n’ 
Match”  game  the  day  before. 

The  paper  said  it  would 
set  up  a  special  drawing  for 
all  the  players  who  thought 
they  had  won  prizes  of  $25 
to  $1(X),()()0  in  the  contest, 
which  features  scratch-off 
cards.  It  published  the  correct 
numbers  the  following  day. 

Hundreds  of  readers  who 
thought  they’d  won  prizes 
crowded  the  newspaper’s 


lobby  the  day  the  erroneous 
numbers  were  printed,  and 
thousands  more  called  the 
paper,  disrupting  phone 
service. 

Examiner  \o  feds:  Find 
wrongdoing  yourself 

Federal  investigators 
apparently  think  it’s  a  crime 
what  two  top  San  Francisco 
city  officials  told  the  San 
Francisco  E.xaminer  in  a 
story  about  possible  crony¬ 
ism  in  the  construction  going 
on  at  San  Francisco 
International  Airport. 

So  Assistant  U.S.  Attorney 
Charles  B.  Burch  is  asking 
the  paper  to  turn  over  docu¬ 
ments  and  reporters’  notes 
used  to  prepare  the  story, 
saying  in  a  letter  that  they 
“may  be  evidence  relating  to 
criminal  violations  of  federal 
law.” 

The  newspaper  says  the 
feds  will  just  have  to  do  their 
own  legwork. 

“We  don’t  give  out  notes 
or  any  other  unpublished 
material,”  Executive  Editor 
Phil  Bronstein  said.  “As  a 
newspaper,  we  are  indepen¬ 
dent  and  not  an  investigative 
arm  of  government.  The  First 
Amendment  assures  us  — 
and  those  we  deal  with  — 
of  that.” 

In  its  articles,  the  Examiner 
found  one  firm,  apparently 
financed  and  managed  by  a 
white-owned  company, 
received  a  $55-million  con¬ 
tract  for  work  set  aside  for 
minority-owned  contractors. 
Another  firm  based  in 
Southern  California  won 
cement  contracts  totaling  $20 
million  that  were  earmarked 
for  businesses  in  San 
Francisco. 

Pew  Trusts  fund  study 
of  young  (non)voters 

What  would  it  take  to  get 
1 8-  to  24-year-olds  more 
interested  in  politics? 
Journalism  students  at 
Northwestern  University  just 


got  approximately  $650,000 
to  find  out. 

The  Pew  Charitable  Trusts 
is  financing  a  project  that 
will  send  graduate  students 
from  Northwestern’s  Medill 
School  of  Journalism  around 
the  country  to  interview 
young  adults  and  discover 
new  ways  to  report  on  the 
issues  that  matter  most  to  the 
age  group  that  votes  the 
least. 

Through  a  partnership 
with  University  Wire,  the 
stories  will  be  sent  to  about 
500  college  newspapers.  The 
Medill  News  Service  also 
will  send  the  stories  to  print 
and  broadcast  clients. 

Public  to  press: 

We  sf/// distrust  you 

Still  believe  that  the 
American  public  didn’t  dis¬ 
connect  with  the  media  over 
coverage  of  the  Clinton- 
Lewinsky  affair? 

Consider  the  results  of 
the  latest  First  Amendment 
survey  by  the  First 
Amendment  Center  at 
Vanderbilt  University  and 
the  Center  for  Survey 
Research  and  Analysis 
(CSRA)  at  the  University  of 
Connecticut,  released  this 
fall:  71%  of  the  people 
polled  said  the  coverage  of 
“political  scandals  such  as 
the  Clinton-Lewinsky  story” 
is  excessive;  and  65%  of 
them  said  there’s  too  much 
coverage  of  sex  and  vio¬ 
lence. 

When  asked  whether  they 
feel  the  press  “goes  over¬ 
board”  in  covering  the  per¬ 
sonal  lives  of  public  offi¬ 
cials,  72%  of  the  respon¬ 
dents  said  yes.  An  initial 
February-March  survey  this 
year  showed  that  53%  of 
Americans  thought  the  press 
had  too  much  freedom.  By 
September,  that  figure  had 
dropped  to  42%. 

— Reported  and  written 
by  Mark  Fitzgerald 
and  Ellen  Liburt 
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Fourthestate 

By  Lucia  Moses 

Broken-hearted  at 
Lionheart  papers 


In  the  aftermath  of  the  Los  Angeles 
Times'  instantly  infamous  Staples 
Center  deal  comes  evidence  that 
ethical  boundaries  are  crossed  at 
newspapers  of  all  sizes. 

In  a  now  well-known  blunder,  the  L.A. 
Times  struck  a  deal  to  share  profits  from 
a  special  Sunday  magazine  issue  with  the 
issue’s  sole  subject,  the  Staples  sports 
arena.  After  the  deal  sparked  a  newsroom 
outcry.  Publisher  Kathryn  M.  Downing 
apologized,  blaming  her  "fundamental 
misunderstanding”  of  Journalistic  ethics. 
Downing  had  no  prior  newspaper  indus¬ 
try  experience  before  being  appointed 
publisher  earlier  this  year. 

A  similar  crisis  is  brewing  at  Sun 
Newspapers,  a  group  of  six  small  papers 
in  the  Kansas  City,  Mo.,  area.  There, 
management  announced  layoffs  that  cut 
five  full-  and  part-time  editorial  staffers 
and  wiped  out  the  marketing  services 
staff  of  six. 

“I  think  we  were  all  pretty  stunned,” 
said  Shane  Whitaker,  a  marketing  ser¬ 
vices  staffer  of  two  years  who  lost  his 
job.  "It  was  a  very  somber  mood.” 

In  a  further  blow  to  morale,  reporters 
who  survived  the  cuts  were  told  they 
would  have  to  fill  the  void  left  by  the 
absence  of  the  marketing  staff.  Specif¬ 
ically,  that  meant  writing  advertorials  for 
special  sections. 

The  layoffs  represent  the  second 
round  of  cuts  since  the  group  was 
bought  in  fall  1998  by  Lionheart 
Holdings,  a  Fort  Worth,  Texas-based 
community  newspaper  group  started  by 
Richard  Connor,  former  publisher  of  the 
Fort  Worth  Star  Telegram,  and  Jim 
Coots,  former  publisher  of  the  New 
England  Newspaper  Group.  Since  its 
founding  in  July  1998,  Lionheart  has 
collected  68  papers  in  the  South  and 
Midwest  with  total  circulation  of  about 
900,000. 

A  former  employee  who  spoke  on 
condition  on  anonymity  said  the  added 


responsibility  for  advertorials  isn’t  sit¬ 
ting  well  with  reporters.  "They  were 
very  displeased  with  their  new  duties. 
They  didn’t  get  journalism  degrees  so 
they  could  do  fluff,”  the  former  em¬ 
ployee  said. 

Sun  employees  declined  to  talk  about 
the  recent  changes,  citing  the  compa¬ 
ny’s  directive  not  to  talk  to  outside 
media.  Asked  for  comment,  Sun 

They  were  very 
displeased  with 
their  new  duties. 
They  didn’t  get 
journalism  degrees 
so  they  could 
do  fluff. 

—  Former  enpfijyM, 
Sun  Netnpapecs 

Publisher  Jim  Gray  said,  "1  don’t  dis¬ 
cuss  any  kind  of  personnel  issues. 
You’re  not  going  to  get  a  comment  from 
me  about  anything.” 

Observers  and  former  staffers  said 
comparisons  with  the  prior  owners,  a 
well-liked  local  family,  have  made  the 
transition  to  the  new  owners  and  recent 
changes  particularly  hard  to  take. 

"From  what  I  gather,  there’s  a  lot  of 
uncertainty,”  said  Guy  Townsend, 
whose  family-owned  small  newspaper 
company,  Townsend  Communications 
Inc.,  competes  with  some  of  the  Sun 
papers.  “I  think,  moralewise,  it’s  had  a 
pretty  strong  effect.” 

Lee  Wilkins,  journalism  professor  at 
the  University  of  Missouri  at  Columbia, 
said  that  having  editorial  staffers  write 


advertorials  is  OK  on  one  level,  provid¬ 
ed  the  advertorial  is  clearly  labeled  as 
such.  But  on  another  level,  the  practice 
may  compromise  a  paper’s  credibility 
and  reporters’  morale,  she  said. 

"Until  you  get  to  some  papers  — 
where  you  get  down  to  a  staff  so  small 
there’s  only  one  person  doing  every¬ 
thing  —  there’s  generally  a  line 
between  people  who  produce  news 
copy  and  people  who  produce  advertis¬ 
ing  copy,”  Wilkins  said.  "The  reason  is, 
you  want  your  reporters  to  be  seen  as 
objective.” 

Wilkins  believes  that  while  big 
papers  may  be  more  subtle  about  it,  eth¬ 
ical  lines  are  crossed  at  papers  of  all 
sizes,  as  evidenced  by  the  Staples  scan¬ 
dal  and  Sun’s  new  advertorial  practice. 
"It’s  part  of  the  continuum  of  what’s 
been  happening  when  corporate  decides 
it’s  going  to  take  over  the  news  busi¬ 
ness,”  she  said. 

In  its  quest  to  cut  costs,  Lionheart 
may  have  unwittingly  brought  instabili¬ 
ty  to  the  Sun  Newspapers.  Spirits, 
already  low  before  the  layoffs,  have 
sunk  to  new  depths,  according  to  former 
staffers.  ■ 

Alternative  weeklies’ 
advertising  revenue  up 

National  ad  growth  is  a  good-news 
story  for  the  nation’s  alternative  week¬ 
lies  as  well  as  the  mainstream  press. 

The  Alternative  Weekly  Network, 
which  handles  national  ad  sales  and 
placements  for  about  100  U.S.  week¬ 
lies,  reported  that  gross  ad  billings  for 
the  first  three  quarters  of  1999  totaled 
$18.7  million,  up  30%  over  the  same 
period  last  year. 

The  AWN  said  the  increase  is  further 
evidence  of  the  industry’s  growing 
credibility  among  mainstream  advertis¬ 
ers,  and  credited  the  growth  with  gains 
in  e-commerce  and  broadcast  media 
such  as  Bravo  and  ESPN  that  are  seek¬ 
ing  to  influence  alternatives’  young, 
educated,  high-income  readers. 

The  AWN  also  credited  its  marketing 
efforts  with  attracting  advertisers.  The 
organization  has  spent  more  than 
$500,000  in  the  past  four  years  to  pro¬ 
mote  the  industry. 
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S.C.  papers  publish 
more  frequently 

Two  twice-weekly  South  Carolina 
papers  have  started  publishing  five  days  a 
week,  reflecting  their  region's  economic 
growth. 

The  Messenger  in  Clemson  and  the 
Joiirnal/Trihime  in  Seneca  were  renamed 
the  Daily  Messenger  and  the  Daily 
Journal,  respectively.  Both  were  bought 
in  1989  by  Edwards  Publications,  which 
owns  14  papers  and  four  radio  stations 
in  Wyoming,  Michigan,  and  South 
Carolina. 

Florida  paper  launches 
a  Sunday  edition 

The  16,388-circulation  Daily  Sun  of 
Lady  Lake,  Fla.,  launched  a  Sunday 
edition  Aug.  8.  The  2-year-old  newspa¬ 
per  previously  published  Monday 
through  Saturday.  The  Sunday  edition 
costs  75  cents  and  includes  a  locally 
produced  magazine  and  new  features 


section.  The  paper's  subscription  price 
is  unchanged. 

Washinoton  Post  Co. 
to  buy  back  stock 

Shares  of  the  Washington  Post  Co. 
rose  almost  10%  after  the  company  an¬ 
nounced  an  offer  to  buy  back  up  to 
500,000  shares  of  its  Class  B  Common 
Stock.  The  offer  started  Nov.  10  and  ex¬ 
pires  Dec.  10.  The  stock  rose  $52  to 
$583. 

K.C.  5far  eyeing  growth 

The  Kansas  City  (Mo.)  Star  is  eyeing 
expansion  now  that  a  1957  antitrust 
consent  decree  prohibiting  it  from  buying 
smaller  papers  has  been  lifted,  the  Star 
reported.  The  Star  signed  a  nonbinding 
letter  of  intent  to  buy  Keltatim  Publishing 
Co.,  publisher  of  The  Olathe  (Kan.)  Daily 
News,  circulation  10,000,  and  The 
Lee's  Summit  (Mo.)  Tribune,  distribution 
25,000,  and  two  specialty  publications. 


LA.  Times  raises  price 
for  Web  archive  articies 

Starting  Jan.  10,  the  Los  Angeles 
Times'  Web  site  will  charge  visitors  $2 
to  download  archived  articles,  following 
a  two-month  free  period.  The  price  had 
been  $1.50.  Here's  what  some  of  the 
Times'  peers  are  charging  per  archived 
story:  The  Washington  Post  and  The 
Boston  Globe,  $2.95  weekdays,  $1.50 
other  times;  The  New  York  Times,  $2.50; 
and  USA  Today,  $  1 . 

Colorado  weekly  sold 

Clear  Creek  Publishing  has  bought 
the  assets  of  the  Clear  Creek  Courant,  a 
2,100-circulation  weekly  in  Idaho 
Springs,  Colo.,  from  Cary  Stiff  and 
Carol  Wilcox  Stiff.  Clear  Creek  was 
founded  by  Craig  S.  McMullin,  former 
president  of  Midwest  Newspapers.  Steve 
Klinger  of  W.B.  Grimes  &  Co.  repre¬ 
sented  the  sellers.  The  sale  price  was  not 
disclosed. 


Stockwatch 


E&P's  Stockwatch  is  updated  daily  at  http://www.mediainfo.com/stocks. 


INDEX 

VALUE 
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INDEX 

VALUE 

NET 

CHANGE 

PERCENT 

CHANGE 

E&P  Newspaper  Stock  Index 

1186.70 

24.86 

2.09% 

E&P  Magazine  Stock  Index 

1016.24 

28.37 

2.79% 

E&P  TV/Cable  Stock  Index 

1179.31 

12.65 

1.08% 

NASDAQ 

3155.96 

127.41 

4.21% 

E&P  Internet  Stock  Index 

1416.21 

-17.67 

-1.25% 

E&P  Radio  Stock  Index 

1333.59 

25.01 

1.88% 

Dow  Jones  Industrial  Average 

10597.74 

-11.32 

-0.11% 

S&P500 

1373.46 

18.53 

1.37% 

Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests  as  of  Wednesday,  Nov.  10. 


COMPANY  NAME 

SYMBOL 

CLOSE 

11/10/99  11/3/99 

NET 

CHANGE 

PERCENT 

CHANGE 

YTD  NET 
CHANGE 

YTD% 

CHANGE 

S2-WEEK 
HIGH  LOW 

♦WEEKLY 

VOLUME 

Belo 

BLC 

19.25 

20.44 

-1.19 

-5.81% 

-0.69 

-3.45% 

24.50 

16.37 

980,300 

Central  Newspapers 

ECP 

40.88 

42.00 

-1.13 

-2.68% 

5.16 

14.44% 

45.68 

29.87 

397,600 

Dow  Jones  &  Co 

DJ 

62.94 

59.69 

3.25 

5.45% 

14.81 

30.78% 

64.12 

43.62 

1,623,500 

E.W.  Scripps 

SSP 

47.56 

45.69 

1.88 

4.10% 

-2.19 

-4.40% 

53.00 

40.50 

329,300 

Gannett  Co 

GCI 

74.88 

73.38 

1.50 

2.04% 

10.38 

16.09% 

78.25 

60.00 

'2,833,700 

Harte-Hanks  Inc 

HHS 

20.13 

20.00 

0.13 

0.63% 

-8.38 

-29.39% 

5.18 

0.02 

383,200 

Hollinger  Inti  Inc 

HLR 

11.50 

10.69 

0.81 

7.60% 

-2.44 

-17.49% 

16.81 

9.75 

1,460,000 

Journal  Register 

JRC 

15.31 

14.75 

0.56 

3.81% 

0.31 

2.08% 

23.00 

11.37 

288,400 

Knight  Ridder 

KRI 

59.69 

60.63 

-0.94 

-1.55% 

8.56 

16.75% 

65.00 

46.00 

2,001,300 

Lee  Enterprises 

LEE 

29.94 

30.25 

-0.31 

-1.03% 

-1.56 

-4.96% 

31.50 

26.00 

202,900 

McClatchy  Co 

MNI 

39.94 

40.31 

-0.38 

-0.93% 

4.56 

12.90% 

41.12 

29.00 

141,700 

Media  General 

MEG.A 

54.50 

53.75 

0.75 

1.40% 

1.50 

2.83% 

59.50 

43.75 

203,500 

New  York  Times 

NYT 

40.50 

38.00 

2.50 

6.58% 

5.81 

16.76% 

43.25 

26.50 

2,563,600 

Pulitzer  Inc 

PTZ 

38.38 

41.88 

-3.50 

-8.36% 

-4.13 

-9.71% 

48.56 

39.00 

334,300 

Thomson  Corp  (a) 

TOC 

38.00 

41.05 

-3.05 

-7.43% 

6.38 

20.16% 

NA 

NA 

1,352,908 

Times  Mirror 

TMC 

69.88 

69.00 

0.88 

1.27% 

13.88 

24.78% 

72.62 

53.31 

664,300 

Tribune  Co 

TRB 

59,75 

59,63 

0.13 

0.21% 

26.75 

81.06% 

60.87 

29.81 

2,772,900 

Washington  Post 

WPO 

584.25 

524.00 

60.25 

11.50% 

6.31 

1.09% 

594.50 

490.12 

90,700 

'Number  of  shares  traded  (a)  Canadian  dollars  Source:  Nordby  international  Inc.  (nordbycom),  Boulder,  Coio. 
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viewpoint 

Editorial  independence  stiii 
one  of  newspapering's  stapies 

Four  years  into  his  tenure  as  Times  Mirror  Co.  CEO  and  chairman,  Mark  Willes 
is  learning  that  the  newspaper  business  is  different  after  all.  The  man  who  came  from 
General  Mills  determined  to  show  those  stuffy  old-line  publishers  and  editors  how  far 
the  industry  could  go  if  only  it  would  “blow  up”  the  wall  between  the  editorial  and  busi¬ 
ness  departments,  now  knows  that,  in  newspapers  at  least,  Robert  Frost  was  right:  Good 
fences  do  make  good  neighbors. 

Willes  and  his  protege,  Los  Angeles  Times  Publisher  Kathryn  M.  Downing,  are 
under  continuing  fire  from  inside  and  outside  the  newspaper  for  agreeing  to  share  the 
profit  from  its  Oct.  10  Sunday  magazine,  an  issue  devoted  entirely  to  the  new  Staples 
Center,  with  the  owners  of  the  basketball  and  hockey  arena.  Ironically,  the  issue  was 
one  of  the  more  successful  of  the  Willes  regime’s  efforts  to  find  new  revenue  sources. 
The  magazine  earned  $2  million  that  week,  more  than  any  other  single  issue  in  the  his¬ 
tory  of  the  Times. 

The  issue  also  earned  Willes  more  enmity  from  journalists  than  ever  before  — 
which  is  saying  something,  considering  newsroom  wags  hung  the  nickname  “The 
Cereal  Killer”  on  him  before  he  even  set  foot  in  the  paper.  We’ve  always  thought  Willes 
is  neither  the  savior  of  newspapers  he  apparently  believes  he  is  —  nor  the  monster 
some  others  see.  We’ve  defended  him  from  knee-jerk  criticism  on  previous  occasions 
in  this  space.  His  campaign  to  ensure  that  news  stories  reflect  minority  sources  was  sin¬ 
cere,  if  a  little  clumsy  in  its  details.  And  we  frankly  never  did  understand  why  Willes 
would  be  criticized  so  heavily  for  wanting  to  increase  the  Times  circulation  by  50%. 

But  this  time  the  consequences  of  Willes’  ideas  about  commerce  marrying  journal¬ 
ism  deserve  the  scorn  they  are  getting,  and  we  can  only  hope  that  Publisher  Downing’s 
apologies  are  as  sincere  as  they  sound.  For  a  major  newspaper  to  divvy  up  money  with 
a  news  subject  only  plays  into  the  public’s  increasing  distrust  of  the  medium.  It  makes 
no  real  difference  that  the  editorial  department  that  produced  the  Staples  Center  issue 
had  no  idea  of  the  paper’s  financial  arrangement.  Indeed,  it  makes  the  whole  affair 
appear  even  worse  because  it  confirms  journalists’  suspicions  that  breaking  the  editor- 
ial/advertising  “wall”  really  means  breaching  a  dam  that  will  flood  the  newsroom  with 
dubious  projects  and  sweep  away  editorial  integrity. 

Newspapers  everywhere  are  combining  editorial,  advertising,  and  circulation 
efforts,  and  there  is  nothing  fundamentally  wrong  with  that.  It  is  true,  as  we  hear  again 
and  again,  that  broadcast  and  the  Internet  are  redefining  competition.  But  it  is  also  true 
that  the  church-and-state  divide  in  newspapers  provides  an  assurance  of  editorial  inde¬ 
pendence  that  is  a  clear  competitive  advantage  at  a  time  when  the  World  Wide  Web  is 
perceived  by  much  of  the  public  as  a  Mixmaster  of  real  news,  misinformation,  dis¬ 
guised  advertising  come-ons,  and  outright  fraud. 

It  is  part  of  the  confounding  genius  of  newspapers  that  the  integrity  and  credibility 
assured  by  the  wall  Willes  so  much  wanted  to  break  actually  helps  everyone  on  both 
sides  of  the  divide.  Journalists  report  better,  and  the  business  side  gets  a  better  product 
to  sell.  Independent  newsrooms  help  the  American  people,  too,  and  that’s  the  way  the 
public  has  wanted  it  for  more  than  200  years.  Willes  —  like  any  newspaper  executive 
—  should  remember  that  this  citizenship  factor  is  the  most  important  difference 
between  the  newspaper  business  and  the  rest  of  commerce.  After  all,  the  Constitution 
doesn’t  go  out  of  its  way  to  guarantee  the  right  to  manufacture  breakfast  cereal. 

The  Oldest  Publishers  and  Advertisers  Newspaper  in  America 
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The  earthquake  coverage  acid  test 

As  a  former  full-time  free-lancer,  1 
empathize  with  writer  Randy  Dotinga’s 
need  for  work.  Sadly,  my  empathy  cannot 
repair  his  incomplete  journalism:  Little 
about  Southern  California  newspaper  reali¬ 
ties  was  reflected  in  Dotinga’s  report  on 
SoCal  papers’  lack  of  original  online  prose 
after  California’s  Oct.  16  nonfatal  earth¬ 
quake  in  the  desert  {E&P,  Oct.  23,  p.  10). 

E&P  published  an  underreported  story 
with  so  narrow  an  Internet  focus  that  it  vir¬ 
tually  was  useless  for  a  trade  title  about 
newspapers.  1  have  no  ill  will  towards 
Dotinga  or  his  E&P  editors.  But  1  find 
unfair  their  joint  castigating  of  my  local  col¬ 
leagues  who  were  so  swamped  doing  their 
print  jobs  they  could  not  satisfy  Internet 
second-guessers.  The  quake  caused  no 
fatalities  and  its  attendant  train  derailment 
was  largely  a  radio  and  TV  story.  That  such 
dull  events  did  not  warrant  online  updates 
was  a  point  Dotinga  made  only  in  passing. 

Of  the  15  newspapers  in  three  states 
reported  on  by  Dotinga,  only  two  — 
California’s  Los  Angeles  Times  and  The 
Orange  County  Register  —  got  to  explain 
their  online  work  in  your  magazine.  Two 
out  of  15?  This  is  journalism? 

r  '-n-  *[irTi -mit- rv  i'  -  -i 

50 

YEARS  AGO  ... 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  Nov.  12,  1949 

The  American  Newspaper  Publish¬ 
ers  Association  this  week  challenged 
the  effort  of  the  Anti-Trust  Division  of 
the  [U.S.]  Department  of  Justice 
“to  obtain  a  court  order  requiring  a 
newspaper  to  grant  free  access  to  its 
advertising  columns  to  anyone  who 
seeks  it.” 


An  election-eve  strike  was  averted 
this  week  when  New  York  Post  Home 
News  management  and  Newspaper 
Guild  negotiators  agreed  to  terms  call¬ 
ing  for  a  $117  top  minimum  in 
March  1950. 


Some  advertising  histories  will 
have  to  be  revised  as  the  result  of  Bert 
Gordon’s  curiosity  and  persistence. 
That  famous  Maxwell  House  Coffee 
slogan,  “Good  to  the  Last  Drop,” 
appeared  first  in  an  ad  —  and  only  one 
ad,  strangely  —  for  Coca-Cola. 


Newspapers  use  The  Associated  Press 
partly  because  the  wire’s  staffing  allows  us 
to  get  some  sleep.  A  nonfatal  desert  quake, 
even  at  7.0  magnitude,  is  unimportant  to 
many  Californians  who,  like  me,  have  felt 
them  before.  The  quake’s  impact  was  negat¬ 
ed  further  because,  as  is  common  knowl¬ 
edge  among  Manhattan-based  editors  (and 
the  free-lancers  who  pitch  them  stories),  all 
of  us  blonde,  California  surfing  reporters 
were  dropping  acid.  man. 

Critical  coverage  of  news  Web  sites  is 
warranted,  but  Dotinga’s  take  was  extreme. 
Do  he  and  E&P  honestly  think  a  small- 
staffed  desert  daily  like  Victorville,  Calif.’s 
Daily  Press  should  have  benched  one  of  its 
all-hands-on-deck  reporters  or  editors  to 
please  WWW  types  in  Spokane.  Wash.,  or 
Hartford.  Conn.? 

Dotinga  ignored  the  numerous  SoCal 
print  efforts  to  put  out  strong  Sunday  edi¬ 
tions  on  the  quake.  Rather  than  a  penetrat¬ 
ing  take  on  Web  journalism,  his  roundup 
reportage  for  this  story  showed  he  found  it 
easier  to  sit  at  home  and  nitpick  online 
rather  than  go  to  a  good  out-of-town  news¬ 
paper  stand  and  buy  15  separate  Sunday 
editions;  he  then  could  have  examined 
quake  coverage  by  harder  print  standards, 
not  fashionably  changing  online  priorities. 

Regarding  your  front-page  teaser,  “Calif. 
Earthquake  Hardly  Stirs  Press,”  your  maga¬ 
zine’s  own  story  art  of  three  Sunday  front 
pages’  quake  stories  showed  the  headline 
was  unfair  and  inaccurate;  slow  Web  site 
reaction  was  a  minor  problem  amidst  appar¬ 
ently  thorough  print  work. 

Is  having  a  story  focused  first  on  news¬ 
papers.  then  the  Internet,  too  much  to  ask  of 
E&P  —  which  covers  newspapers?  E&P, 
please  quit  pretending  to  be  Wired. 

When  not  dropping  acid.  SoCal  newspa¬ 
per  staffers  worked  on  the  important-but- 
not-engulfing  quake  story.  Many  were  in 


the  field  that  Saturday,  spending  the  day 
not  indoors  updating  Web  sites  but  outside 
in  the  fresh  air  —  talking  to  real,  breathing 
people.  For  this,  your  usually  fine  maga¬ 
zine  spent  a  page  faulting  them. 

David  Finnigan 
Los  Angeles 

Tile  Allen  Parsons  pn^ect 

As  a  matter  of  pride,  1  wish  to  add  one 
fact  to  your  fine  account  (E&P,  Oct.  23,  p. 
10)  of  how  feebly  Southern  California 
newspaper  Web  sites  reacted  to  a  magni¬ 
tude  7.0  earthquake  recently. 

You  were  right  in  drawing  attention  to 
how  few  of  our  area’s  papers  posted  same- 
day  news  about  such  a  widely  experienced 
event.  Most,  it  seems,  were  content  to  wait 
until  the  next  day’s  printed  edition.  It  was  a 
missed  opportunity,  and.  worse,  a  sign  of 
how  slowly  newspapers  are  adapting  to  the 
online  world.  Clearly,  we  need  to  do  better. 

The  overall  performance  would  have 
been  better  by  one.  however,  if  you  had 
included  the  Santa  Barbara  (Calif.)  News- 
Press  Web  site  at  http://www.newspress 
.com.  We  were  online  the  morning  of  the 
quake  with  news  of  its  local  effects  and 
with  links  to  government  and  academic 
sites  that  provided  added  background  and 
safety  information. 

For  the  past  two  years,  newspress.com 
has  been  voted  best  online  newspaper  in 
our  size  category  by  the  AP  News 
Executives  Council  of  California  and 
Nevada.  Part  of  the  reason.  I  hope,  is  that 
we  get  it  when  it  comes  to  promptly 
spreading  the  news  on  the  net. 

Allen  Parsons 
executive  editor 
Santa  Barbara  News-Press 
newspress.com 
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JOUri  WILLIAM  BANAGAN/Tt  E  IMAfjt. 


By  Mark  Fitzgerald 


In  these  boom  times,  newspaper  circulation  is  on  a  roll 
—  mostly  downhill. 

The  latest  Audit  Bureau  of  Circulations  (ABC)  FAS- 
FAX  report,  covering  the  six  months  ended  Sept.  30, 
1999,  shows  that,  as  an  industry,  newspapers  have  yet  to 
turn  around  the  long-term  circulation  slide.  An  analysis  of  the 
FAS-FAX  results  by  the  Newspaper  Association  of  America 
(NAA)  showed  that  overall  daily  and  Sunday  newspaper  cir¬ 
culation  both  declined  by  0.7%  from  the  same  period  a  year 
ago. 

Even  among  the  biggest  daily  newspapers  —  the  only  cate¬ 
gory  where  there  was  an  actual,  if  slight,  increase  —  this  latest 
FAS-FAX  showed  circulation  declines  among  Northeastern 
and  Midwestern  papers  that  suggested  a  recession-era  Rust 
Belt  was  returning. 

The  St.  Louis  Post-Dispatch  lost  7.9%  of  its  weekday  circu¬ 
lation  in  the  last  12  months.  The  Philadelphia  Inquirer  was 
down  6.9%.  The  New  York  Daily  News  declined  2.9%  The 
Chicago  Tribune  lost  3.9%  when  its  circulation  is  calculated  on 
a  Monday-Friday  basis.  Across  Michigan  Avenue,  the  Chicago 
Sun-Times  was  down  3.6%  during  the  week. 

“This  report  is  just  not  good.”  Sun-Times  Director  of 
Distribution  Mark  Homung  says.  In  Chicago,  Homung  says, 
the  tabloid  Sun-Times  was  hit  particularly  hard  by  a  falloff  in 
single-copy  sales. 

“Our  basic  story  is  [that]  we’ve  painfully  learned  the  effect 
Michael  Jordan  and  the  Bulls  had  on  street  sales,”  Homung 
says,  referring  to  the  now-retired  basketball  star  and  the  now¬ 
ordinary  team  whose  string  of  championship  mns  once  guar¬ 
anteed  big  spikes  in  single-copy  sales  during  the  winter  and 
springtime. 

Much  the  same  phenomenon  was  undoubtedly  at  work  in  St. 
Louis,  where  the  Post-Dispatch  enjoyed  huge  gains  in  single¬ 
copy  sales  in  the  summer  of  1998  as  St.  Louis  Cardinals  slug¬ 
ger  Mark  McGwire  was  attempting  to  break  the  baseball  home 
mn  record.  Over  the  year,  the  Post-Dispatch  declined  26,268 
copies  to  303,314  during  the  week  and  15,840  copies  to 
500,397  on  Sundays.  Post-Dispatch  Vice  President  and 
Circulation  Director  Larry  Martin  did  not  return  a  phone  call 
for  comment  on  the  FAS-FAX  figures  before  press  time. 


While  feeling  flush, 
most  newspapers  watch 
their  numbers  drop 

lation 


News  —  and  “aggressive”  pricing  taken  to  new  extremes  — 
made  the  difference  in  Denver,  where  both  newspapers  scored 
dramatic  circulation  gains  in  the  past  year. 

“We  have  aggressively  pursued  all  the  stories  in  a  way  our 
competition  has  not  and  it's  been  a  great  year  for  news,  with 
the  Broncos.  JonBenet,  and.  very  sadly.  Colombine,”  says 
Linda  Sease,  vice  president  for  marketing  for  the  Denver  Rocky 
Mountain  News. 

Scripps-Howard's  News  added  an  average  64,136  copies,  or 
16. 1  %,  to  grow  to  396, 1 14  and  take  back  the  weekday  circula¬ 
tion  lead  from  its  rival.  The  Denver  Post.  MediaNews  Group 
Inc.'s  Post  soared,  too.  growing  35,700  copies,  or  9.5%,  to 
376.549.  On  Sundays,  the  Post,  with  520,049  copies,  up 
35,392,  or  6.8%,  over  the  year,  stayed  ahead  of  the  News, 

Denver  councilman 
proposes  banning  hawkers 

Talk  about  timing:  A  Denver  councilman  proposed  a 
ban  on  newspaper  street  hawkers  the  same  day  the 
latest  circulation  figures  were  released  in  the  nation’s 
hottest  newspaper  war. 

The  Denver  Post  and  the  Denver  Rocky  Mountain  News 
look  for  an  edge  in  that  war  by  employing  hundreds  of  street 
hawkers  in  the  city  and  suburbs. 

Councilman  Ed  Thomas  says  he  hasn’t  heard  any  com¬ 
plaints  about  hawkers  or  other  peddlers  or  panhandlers  who 
would  be  prohibited  from  soliciting  on  Denver  streets.  But 
as  he  told  Susan  Greene,  a  Denver  Post  staff  writer,  he  wor¬ 
ries  someone  might  get  hurt  eventually. 

Judd  Alvord,  the  Post's,  vice  president  of  circulation,  says 
his  paper  has  received  no  complaints,  and  would  likely  go  to 
court  if  the  proposal  becomes  law.  Both  papers  employ  hun¬ 
dreds  of  street  hawkers  in  the  city  and  suburbs. 

Victory  in  court  is  no  sure  thing:  Thomas’  proposal  is 
based  almost  verbatim  on  a  1993  ordinance  in  nearby 
Aurora  that  survived  a  challenge  all  the  way  up  the  state 
Supreme  Court.  —  Mark  Fitzgerald 


TOP  ^  ^  FflS -FAX  FOR  TOP  25  DAILY  NEWSPAPERS 

(For  six  months  ended  Sept.  30, 1999) 

DAILY 


1  Wall  Street  Journal  (m)(M-F) 

2  USA  Today  (m)(M-Thu)* 

3  New  York  Times  (m)(M-F) 

4  Los  Angeles  Times  (m)(M-F) 

5  Washington  Post  (m)(M-F) 

6  New  York  Daily  News  (m)(M-F) 

7  Chicago  Tribune  (m)(W-F) 

8  Newsday  (m)(M-F) 

9  Houston  Chronicle  (m)(M-Sat) 

10  Dallas  Morning  News  {m)(M-Thu) 

11  Chicago  Sun-Times  (m)(M-F) 

12  Boston  Globe  (m)(M-F) 

13  San  Francisco  Chronicle  (m)(M-F) 

14  New  York  Post  (m)(M-F) 

15  Minneapolis/St.  Paul  Star  Tribune 
(m)(Thu-Sat) 

16  Newark  Star-Ledger  (m)(M-F) 

17  Philadelphia  Inquirer  (m)(M-F) 

18  Denver  Rocky  Mountain  News 
(m)(M-Sat) 

19  Cleveland  Plain  Dealer  (m)(M-Sat) 

20  San  Diego  Union  (m)(M-Sat) 

21  Denver  Post  (m)(M-Sat) 

22  Detroit  Free  Press  (m)(M-F) 

23  Orange  County  Register  (m)(M-Sat) 

24  Portland  Oregonian  (all-day)  (M-F) 

25  Miami  Herald  (m)(M, Thu-Sat)** 


Average  daily 

Gain/loss  same 

circulation 

period  last  year 

1,752,693 

+12,243  (+0.6%) 

1,671,539 

+18,111  (+1.1%) 

1,086,293 

+19,635  (+1.8%) 

1,078,186 

+10,646  (+1.0%) 

763,305 

+4,182  (+0.5%) 

701,831 

-21,312  (-2.9%) 

657,690 

-15,818  (-2.3%) 

574,941 

+2,497  (+0.4%) 

542,414 

-7,247  (-1.3%) 

490,249 

+10,386  (+2.1%) 

468,170 

-17,496  (-3.6%) 

462,850 

-7,976  (-1.7%) 

456,742 

-18,582  (-3.9%) 

438,158 

+691  (+0.1%) 

410.564 

+10,202  (+2.5%) 

407,129 

+104  (0%) 

399,339 

-29,556  (-6.9%) 

396,114 

+64,136  (+16.1%) 

386,312 

+3,379  (+0.9%) 

376,604 

-1,508  (-0.4%) 

376,549 

+35,700  (+9.5%) 

365,145 

-13,164  (-3.5%) 

358,754 

+1,807  (+0.5%) 

347,538 

+946  (+0.3%) 

329,706 

-1,493  (-0.4%) 

*USA  Today  Friday  edition  reported  in  FAS-FAX  as  2,106,229,  a  gain  of  23,016  copies,  or  1.1%.  Five-day 

average  calculated  by  E&P:  1,758.477 

"Miami  Herald  six-day  average  calculated  by  E&P:  313,673 


TOP  25 


ABC  FAS-FAX  FOR  TOP  25  SUNDAY  NEWSPAPERS 

(For  six  months  ended  Sept.  30, 1999) 


SUNDAY  Average  Sunday 

Gain/loss  same 

circulation 

period  last  year 

1 

New  York  Times 

1,654,531 

+27,432  (+1.7%) 

2 

Los  Angeles  Times 

1,362,195 

+992  (+0.1%) 

3 

Washington  Post 

1,081,708 

+1,626  (+0.2%) 

4 

Chicago  Tribune 

1,005,175 

-14,283  (-1.4%) 

5 

Philadelphia  Inquirer 

820,104 

-60,814  (-6.9%) 

6 

New  York  Sunday  News 

790,911 

-19,384  (-2.4%) 

7 

Dallas  Morning  News 

781,959 

+1,876  (+0.2%) 

8 

Detroit  News  and  Free  Press 

768,913 

-29,706  (-3.7%) 

9 

Houston  Chronicle 

740,134 

-12,057  (-1.6%) 

10 

Boston  Globe 

730,348 

-20,674  (-2.7%) 

11 

Newsday 

673,830 

+2,616  (+0.3%) 

12 

Minneapolis/St.  Paul  Star  Tribune 

673,528 

+2,638  (+0.4%) 

13 

Atlanta  Journal-Constitution 

668,534 

-8,485  (-1.2%) 

14 

Newark  Star-Ledger 

607,006 

+729  (+0.1%) 

15 

San  Francisco  Examiner  &  Chronicle 

578,541 

-14,779  (-2.5%) 

16 

Phoenix  Arizona  Republic 

557,788 

+1,228  (+0.2%) 

17 

Denver  Post 

520,049 

+35,392  (+6.8%) 

18 

Denver  Rocky  Mountain  News 

504,487 

+71,556  (+14.2%) 

19 

Cleveland  Plain  Dealer 

500,563 

+8,226  (+1.6%) 

20 

St.  Louis  Post-Dispatch 

500,397 

-15,840  (-3.1%) 

21. 

Seattle  Times/Post-Intelligencer 

500,076 

-4,185  (-0.8%) 

22 

Baltimore  Sun 

479,636 

+1,119  (+0.2%) 

23 

Milwaukee  Journal  Sentinel 

460,103 

+3,197  (+0.7%) 

24 

San  Diego  Union 

450,788 

+142  (0%) 

25 

Miami  Herald 

430,455 

-9,797  (-2.2%) 

www.mecliainfo.com 
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which  increased  71.556,  or  14.2%,  to 
504,487. 

At  the  Post,  Publisher  Gerald  E.  Grilly 
has  his  own  explanation  for  the  News' 
growth. 

"They’re  giving  the  paper  away. 
They've  turned  it  into  a  shopper,”  he  says. 
“It’s  a  desperate  and  costly  strategy.  We 
made  the  decision  not  to  devalue  the 
paper.” 

“We  do  have  ‘a-penny-a-day’  [rate] 
and  you  know  what  —  so  do  they,”  Sease 
says,  referring  to  one  of  the  paper’s  many 
subscription  offers.  “So  what  does  it  tell 
you  that  we’re  up  64,000  and  they’re  up 
35,000?” 

Sease  portrays  the  latest  FAS-FAX  as  a 
vindication  for  the  Rocky's,  nearly  4-year- 
old  “Front  Range  Plus”  strategy  in  which 
the  tabloid  concentrated  its  circulation 
and  marketing  efforts  on  Denver  and  its 
six-county  region. 

“Everybody  raised  their  eyebrows  and 
said.  ‘What  are  they  thinking?’  Well,  we 
said  we  would  not  waste  our  advertisers’ 


money  in  the  hinterland  and  places  two  or 
three  states  away,”  Sease  says.  She  says 
69%  of  this  period’s  daily  circulation 
growth,  and  60%  of  the  Sunday  growth, 
occurred  in  the  six-county  area. 

Without  offering  specific  figures, 
Grilly  disputes  that,  and  says  “mosf’  of 
the  growth  came  from  areas  the  Rocky 
had  abandoned  starting  in  1996. 

The  Post  publisher  says  newcomers  are 
flocking  in  greater  numbers  to  his  broad¬ 
sheet  paper,  especially  with  new  editorial 
features  and  partnerships  such  as  The 
Wall  Street  Journal  on  Sunday. 

“We’ve  had  10  straight  years  of  circu¬ 
lation  growth,”  Grilly  says.  “This  is  just 
an  explosive  market.” 

Across  the  nation,  however,  many 
more  papers  find  themselves  facing 
exploded  markets  —  especially  when  it 
comes  to  selling  copies  one  at  time  from 
news  racks  and  convenience  stores. 

“Single  copy  has  been  a  big  bugaboo 
for  us,”  says  Richard  P.  Gulla.  spokesman 
for  The  Boston  Globe,  which  was  down 


Ups  and  downs: 

1999 

TOP  PERCBVTUGE  GAMS  BY 

G  A I  NS  BIGGEST  OAHY  NEWSPAPBtS* 

1  Denver  Rocky  Mountain  News  +16.1% 

2  Denver  Post  +9.5% 

3  Minneapolis/St.  Paul  Star  Tribune  +2.5% 

4  Dallas  Morning  News  +2.1% 

5  New  York  Times  +1.8% 

TOP  PBCBY1AGE  LOSSES  BY 

LOSSES  biggest  oahy  newspapbis* 


1  St.  Louis  Post-Dispatch  -7.9% 

2  Philadelphia  Inquirer  -6.9% 

3  San  Francisco  Chronicle  -3.9% 

4  Chicago  Sun-Times  -3.6% 

5  Detroit  Free  Press  -3.5% 


‘Circulations  over  300.000 

Source:  Audit  Bureau  of  Circulations  FAS-FAX  for  six  months  ended 
Sept.  30, 1999 


ABC  Change  prompts  papers  to  blanket  campuses 


As  campuses  emptied  for  vacation 
last  summer,  Pennsylvania  State 
University  was  practically  the 
only  college  in  the  country  offering  stu¬ 
dents  a  choice  of  newspapers  free  in  their 
dorms. 

But  now  —  before  the  academic  year 
has  even  reached  Thanksgiving  break  — 
there  are  similar  programs  under  way  or 
being  tested  at  more  than  120  campuses. 

There  are  two  reasons  for  this  soaring 
growth;  the  undisputed  success  Penn 
State  had  in  turning  students  into  regular 
newspaper  readers  —  and  an  Audit 
Bureau  of  Circulations  (ABC)  rule 
change  that  allows  papers  to  count  copies 
distributed  in  these  “college  resident” 
programs  as  net  paid  circulation. 

“We  have  a  golden  opportunity  landing 
right  at  our  doorstep  to  reach  students  at  an 
age  when  they  are  making  lifelong  reader- 
ship  habits.”  Dallas  Morning  News  Vice 
President/Circulation  Jeff  Beckley  says. 

The  Morning  News,  which  did  not  set 
up  a  college  resident  marketing  effort 
until  Aug.  1,  is  already  distributing 
20,000  copies  on  seven  campuses  in  a 
partnership  with  eight  other  Texas  papers. 
The  New  York  Times,  and  USA  Today. 
Most  of  those  programs  are  short  tests  in 
which  copies  are  given  away,  but  the 
Morning  News  is  getting  3,3(X)  paid  cir¬ 


culation  from  a  permanent  program  at 
one  college,  Beckley  says. 

USA  Today  is  easily  the  most  aggres¬ 
sive  participant  in  the  college  resident 
programs.  Larry  Lindquist,  senior  vice 
president/circulation,  says  the  national 
newspaper  has  put  together  programs  at 
more  than  1(X)  schools.  All  but  20  are 
four-week  pilot  programs  —  but  Lind¬ 
quist  says  that  is  likely  to  change  soon. 

“We  have  not  yet  lost  one  school  once 
we  get  them  into  a  pilot  program,”  he 
says.  Nationwide,  the  program  is  netting 
USA  Today  about  15,(XX)  copies  in  paid 
circulation,  Lindquist  says. 

The  programs  mimic  the  Residence 
Hall  Newspaper  Readership  program  that 
Penn  State  President  Graham  Spanier 
began  two  years  ago.  On  Penn  State’s 
main  and  branch  campuses,  local,  nation¬ 
al,  and  student  newspapers  are  available 
free  from  racks  in  the  dormitories.  The 
cost  of  papers  is  covered  by  a  small 
increase  in  student  fees. 

Research  at  the  school  shows  student 
newspaper  readership  has  increased  dra¬ 
matically  and  that  students  feel  they  are 
much  better  informed  about  current 
events. 

The  New  York  Times,  which  pioneered 
the  Penn  State  program  with  the  local 
Centre  Daily  Times  newspaper  in  State 


College,  Pa.,  now  has  paying  programs  at 
14  universities  —  and  another  40  pilot 
projects  under  way,  says  Kevin  Cappallo, 
the  paper’s  national  director  for  educa¬ 
tional  sales. 

Cappallo  says  newspapers  should  not 
look  at  this  program  as  a  quick  hit  for  cir¬ 
culation.  “We  need  to  be  realistic  about 
the  long-term  goals  of  the  program,”  he 
says.  “Universities  will  need  evidence 
that  they  are  meeting  long-term  educa¬ 
tional  goals.  Getting  the  colleges  today  is 
the  easy  part  —  keeping  them  tomorrow 
is  going  to  be  the  real  challenge.” 

Circulation  executives  say  newspapers 
must  be  able  to  offer  one-bill,  one-deliv¬ 
ery  service  for  all  the  participating  papers 
to  meet  colleges’  need  for  minimal  paper¬ 
work  and  adequate  dorm  security. 
Newspapers,  they  say,  also  have  to  be 
careful  not  to  drop  too  many  copies  on 
campus. 

“The  sensitivity  to  the  recycling  issue 
is  really  overwhelming  at  some  of  these 
campuses,”  says  Theodore  C.  Lutz,  busi¬ 
ness  manager  of  The  Washington  Post, 
which  has  programs  on  Maryland  and 
Virginia  campuses.  “We  have  to  be  really 
careful  about  draws  and  returns  so  there 
isn’t  this  perception  that  there  are  a  lot  of 
papers  sitting  just  sitting  there.” 

—  Mark  Fitzgerald 
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Circulation 

quote/unquote 

“Let's  turn  to  the  argument  about 
young  readers,  defined  as  adults  age 
1 8  to  34.  On  any  given 
weekday,  more  than 
4>/2  in  10  read  a  news¬ 
paper.  On  Sundays, 
that  number  is  about 
5'/2  in  10.  That’s  a  lot 
of  reading  by  people 
who  are  accused  of 
not  being  readers.  By 
comparison,  you  would  have  to  run 
an  ad  every  half  hour  seven  days  a 
week  on  MTV  to  reach  as  many 
young  people  —  and,  actually,  you 
still  wouldn’t  reach  as  many.” 

—  P.  Anthony  Ridder, 

Knight  Ridder  chairman  and  CEO, 
at  the  85th  annual  ABC  conference 
in  San  Francisco  Nov.  4 


1.7%  to  462,850  during  the  week  and  off 
2.7%  to  730,348  on  Sundays.  The  paper 
is  70%  home-delivered  during  the  week 
and  60%  on  Sundays. 

“That’s  why,  on  Oct.  24,  we  started  the 
Bulldog  Edition,  to  try  to  bring  those 
Sunday  single-copy  numbers  up,”  Gulla 
says.  The  Sunday  edition,  which  hits  the 
streets  Saturday  at  noon,  is  not  home- 
delivered  and  has  been  averaging  about 
40,(XX)  copies  a  week,  he  says. 

Single  copy  is  not  only  a  newspaper 
problem,  says  John  Murray,  NAA’s  vice 
president  of  circulation. 

“Thank  God  we’re  not  losing  single¬ 
copy  sales  like  magazines  are,”  he  says. 
“They’ve  been  taking  double-digit  drops 
on  the  newsstands.”  Augmenting  mea¬ 
sures  taken  by  individual  papers,  the 
NAA  has  been  conducting  single-copy 
readership  studies  and  even  set  up  its  first 
booth  at  this  fall’s  convention  of  the 
National  Association  of  Convenience 
Stores.  “We  showed  them  data  that  shows 
[newspapers]  bring  people  into  their 
stores,”  Murray  says. 

In  many  ways,  newspapers  are  still 
paying  for  the  shortsighted  strategies 
they  adopted  when  newsprint  prices 
soared  in  the  early  1990s,  argues  Scott 
Frantzen.  vice  president  and  circulation 
director  for  the  St.  Paul  (Minn.)  Pioneer 
Press. 

"We  cut  back  on  out-of-state  circula¬ 
tion;  we  raised  rates.  1  think  we  did  a  lot 
of  things  to  shoot  ourselves  in  the  foot.” 
he  says.  To  increase  circulation,  the 


Pioneer  Press  several  months  ago  cut  its 
single-copy  price  from  35  cents  to  a  quar¬ 
ter  and  it  may  not  implement  a  home 
delivery  subscription  increase  during 
2000,  Frantzen  says. 

The  Twin  Cities  were  an  exception  to 
the  declines  throughout  the  Midwest.  The 
Pioneer  Press  was  up  5,311  copies,  or 
2.7%.  to  204,430  on  weekdays  while  the 
rival  Star  Tribune  across  the  Mississippi 
River  in  Minneapolis  was  up  5,981,  or 
1.6%,  to  373,537,  when  calculated  as  a 
six-day  weekday  average. 

For  the  FAS-FAX,  the  Star  Tribune 
separately  reports  results  for  Monday 
through  Wednesday,  and  Thursday 
through  Saturday,  which  indicated  an 
increase  of  10,202  copies  or  2.5%  to 
410,564. 

“They’ve  really  been  doing  the  funda¬ 
mentals  well  here,”  says  Steve  Alexander, 
who  became  the  Star  Tribune's  vice  pres¬ 
ident  of  circulation  just  this  Sept.  20. 
“We’ve  reinvested  in  the  product,  we’ve 
concentrated  on  customer  service  and 
marketed  aggressively.” 

Looking  at  other  newspapers,  Alexan¬ 
der  says  he  is  struck  by  the  continuation 
of  the  downward  trend  in  cities  including 
San  Francisco  and  Philadelphia.  “I  guess 
I’m  a  little  surprised  they’re  not  better,” 
he  says. 

In  Philadelphia,  Robert  J.  Hall,  chair¬ 
man  and  publisher  of  Philadelphia  News¬ 
papers  Inc.,  said  in  a  statement  that  “these 
declines  were  anticipated,  consistent  with 
our  long-term  strategies.  We  knew  a  year 
ago  that  substantive  revision  in  our  strat¬ 
egy  and  product  improvement  plan  would 
be  required.”  Hall  says  The  Philadelphia 
Inquirer  and  The  Philadelphia  Daily 
News  were  encouraged  by  the  slight 
increase  from  the  numbers  achieved  in 
the  FAS-FAX  for  the  six  months  ended 
March  31,  1999. 

The  Los  Angeles  Times,  which  has 
committed  itself  to  increasing  its  daily 
circulation  to  more  than  1.5  million, 
made  modest  progress  in  this  FAS-FAX. 
The  Times  was  up  10,646  copies,  or  1%, 
to  1,078,186  on  weekdays.  Sunday  circu¬ 
lation  was  essentially  flat,  gaining  992 
copies,  or  0.1%,  to  1,362,195. 

Times  Publisher  Kathryn  M.  Downing 
attributes  the  bulk  of  the  increase  to  the 
paper's  sales  partnership  with  the 
Spanish-language  daily  La  Opinion. 

Since  August,  the  papers  have  been 
sold  as  a  combined  buy  from  La 
Opinion's  4,000  news  racks  and  at  8,0(K) 
retailers  in  a  five-county  Southern  Cali¬ 
fornia  region. 

“Bundling  the  Times  and  La  Opinion  is 


Top  10  dailies 
in  circulation 

1925 

Fop  the  six  monllis 

Rank  Newspapers  enfeig  Sept.  30, 1824 


1  New  York  (Daily)  News 

786,398 

2  New  York  World 

693,599* 

3  New  York  Journal 

666,886 

4  Chicago  Tribune 

608,130 

5  Philadelphia  Bulletin 

516,609 

6  Kansas  City  Star 

487,846* 

7  Chicago  American 

458,376 

8  Chicago  Daily  News 

392,731 

9  Boston  Post 

371,124 

10  New  York  Times 

352,100 

*  Combined  morning  and  evening  editions 

Sources:  E&P  1925  International  Year  Book.  Audit  Bureau  of  Circulations 

1950 

For  the  sh  meRths 

Ra*  NBWtpawrs  ening  StpL  80, 1048 

1  New  York  (Daily)  News 

2,287,337 

2  New  York  Mirror 

1,072,594 

3  Chicago  Tribune 

944,133 

4  Philadelphia  Bulletin 

720,331 

5  Kansas  City  Star 

710,596* 

6  New  York  Journal-American 

698,368 

7  Philadelphia  Inquirer 

670,411 

8  Chicago  Sun-Times 

629,179 

9  Boston  Record-American 

596,838* 

10  New  York  Times 

537,216 

’  Combined  morning  and  evening  editions 

Sources;  ESP  1950  International  Year  Book,  Audit  Bureau  of  Circulabons 

1975 

^  ^  FipOMtixiMnais 

Ra*  Niwtp^wri  aidhg  8*4. 80, 1074 

1  New  York  (Daily)  News 

2,028,522 

2  New  York  Wall  Street  Journal  1,367,430 

3  Los  Angeles  Times 

1,005,442 

4  New  York  Times 

843,267 

5  Detroit  News 

663,249 

6  Chicago  Tribune 

660,826 

7  Detroit  Free  Press 

627,826 

8  Kansas  City  Star 

613,775* 

9  New  York  Post 

598,512 

10  Philadelphia  Bulletin 

585,158 

*  Combined  morning  and  evening  editions 

Sources:  ESP  1975  International  Year  Book.  Audit  Bureau  of  Circulations 

RESEARCHED  AND  COMPILED  BY  RUSSELL  KAHN 

an  excellent  example  of  how  creative 
marketing  efforts  with  complimentary 
newspapers  can  help  build  long-term  cir¬ 
culation  growth,”  Downing  says. 

So  far,  though,  the  daily  newspaper 
industry  is  doing  a  better  imitation  of 
long-term  decline.  In  its  analysis  of  the 
ABC  report.  NAA  found  that  daily  circu¬ 
lation  increased  only  among  the  very 
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Calif,  papers  pick  new  audit  firm 


biggest  papers,  those  with  circulations 
higher  than  5(X),(XX). 

Circulations  declined  in  every  other 
category  of  daily  newspapers.  NAA  says. 
Papers  250.000-499.999  were  down 
0.2%;  100.000-249.999,  down  0.5%: 
50.000-99.999,  down  1.1%;  25.000- 
49,999,  down  1.5%;  and  those  with  circu¬ 
lation  less  than  25,(KX).  down  1.5%. 

On  Sundays,  every  category  of  news¬ 
paper  circulation,  including  the  biggest, 
lost  sales.  NAA  says. 

Readership  studies  generally  show 
many  more  people  reading  the  paper  than 
circulation  figures  would  indicate,  says 
NAA  President  and  CEO  John  F.  Sturm. 
“We've  been  advocating  [a  shift  to  read¬ 
ership  measurements]  for  some  time  here 
at  NAA.  If  the  advertisers  are  comfortable 
with  it.  then  I  think  it's  a  real  great  oppor¬ 
tunity  for  us.” 

Of  the  latest  circulation  figures.  Sturm 
says.  "This  is  no  harbinger  of  doom  and 
gloom  for  the  newspaper  industry.”  ■ 


As  the  Audit  Bureau  of  Cir¬ 
culations  recently  released  the 
latest  circulation  numbers  for  the 
nation's  newspapers.  The  Orange 
County  (Calif.)  Register,  the  Los  Angeles 
Times,  and  La  Opinion,  a  Spanish-lan- 
guage  paper  in  Los  Angeles,  all  say 
they've  found  a  better  way  to  audit  their 
circulations. 

The  Register  and  Times  say  that,  while 
they  haven't  ended  their  longtime  rela¬ 
tionships  with  the  ABC,  they  hired 
PricewaterhouseCoopers  LLP  —  which 
also  audits  The  Wall  Street  Journal  —  to 
do  quarterly  audits,  which  they  say  will 
give  advertisers  a  more  complete,  easier- 
to-read  picture  of  the  circulations  of  the 
three  papers. 

Register  Publisher  N.  Christian 
Anderson  III  says  his  paper  decided  to 
go  with  PwC  because  of  mounting  frus¬ 


tration  with  the  ABC.  This  frustration 
peaked  this  past  summer,  when  the  ABC 
determined  it  would  stand  by  certain 
event-sales  rules. 

The  ABC  “spends  more  time  on  pid- 
dly  diddly  details  of  rules  as  opposed  to 
counting  whether  people  get  the  newspa¬ 
per  or  not.”  Anderson  says. 

Mary  E.  Metzger,  an  ABC  spokes¬ 
woman.  says  the  newspapers’  decision 
won’t  hurt  the  ABC.  She  says  papers  that 
are  dissatisfied  with  the  ABC’s  rules  can 
work  with  the  board  to  change  them  or 
have  exceptions  made. 

The  California  papers  are  establishing 
an  advertising  council  to  monitor  the 
PwC  audits’  success,  and  Anderson  says 
other  top  newspapers,  which  he  declines 
to  name,  have  contacted  him  with  an 
interest  in  the  PwC  audit. 

—  Lucia  Moses 


Readership  measure  grows  In  Impeitance 


If  there’s  good  news  in  the  continuing 
flat-lining  of  newspaper  sales,  it’s 
that  a  growing  number  of  advertisers 
as  well  as  publishers  believe  circulation 
doesn’t  count  as  much  anymore. 

This  supplanting  of  circulation  (which 
tallies  the  number  of  newspapers  sold  or 
distributed)  by  readership  (which  uses 
surveying  techniques  to  measure  who’s 
reading  what)  is  so  far  along  that  discus¬ 
sions  of  measuring  audience  dominated 
the  recent  annual  meeting  of  the  one-time 
citadel  of  copy-counting,  the  Audit 
Bureau  of  Circulations  (ABC). 

ABC  is  now  giving  its  stamp  of 
approval  to  readership  with  its  Reader 
Profile  program.  It  imposes  standards  on 
audience  research  and  audits  readership 
studies  by  newspapers  to  ensure  they 
meet  the  standards. 

“It’s  the  first  endorsement  by  ABC  of 
readership,  per  se,  as  a  vehicle  for  mea¬ 
suring  a  newspaper’s  audience,”  says 
David  Neft,  vice  president  of  research  for 
the  Gannett  Co.  Inc.  “We  always  get  the 
comment,  ‘Oh,  you  conducted  the 
research,  so  of  course  it  favors  you.’  With 
Reader  Profile,  it  becomes  much  easier 
for  our  salespeople  to  combat  this  cyni¬ 
cism  about  readership  research.” 

Advertisers  say  they  want  readership 
research  —  but  what  they  get  from  news¬ 
papers  is  too  often  a  mishmash  of  facts 


with  a  pretty  cover.  “Most  of  the  research 
we  receive  is  almost  impossible  to  navi¬ 
gate  through  to  get  the  data  we  need  to 
reach  our  customers.  We  get  beautiful  pre¬ 
sentations  ...  but.  often,  critical  informa¬ 
tion  is  missing.”  says  Terry  Prill,  newspa¬ 
per  strategist  and 
special  projects  for 
Dayton  Hudson, 
department  stores. 

Papers  that  rely  on 
circulation  will  miss 
some  big  accounts, 
advertisers  warn. 

“For  us,  planning 
really  doesn’t  occur 
around  the  ABC 
[Publisher’s]  State¬ 
ment.”  says  Bobbie  Asano,  the  manager 
of  media  buying  for  Kraft  Foods  Inc. 
“Syndicated  research  helps  us  much  bet¬ 
ter  in  finding  the  right  title  and  getting  a 
clear  profile  of  the  title  and  its  readers.” 

Even  among  advertisers  who  rely  on 
inserts,  circulation  is  losing  its  appeal  as 
an  audience  measure,  says  Riddi  Quattle- 
baum.  media  manager  for  Irving,  Texas- 
ba.sed  Michaels  Stores  Inc. 

“Everything  is  about  penetration  per¬ 
centages,”  she  says.  “At  Michaels, 
we’re  beginning  to  get  away  from 
generic  circulation  penetration  of 
households  —  and  beginning  to  get 


more  into  penetration  into  [Michaels] 
customers’  households.  The  potential  is 
huge  because  [Reader  Profile]  tells  you 
not  only  who  is  reading  the  paper,  but 
who  is  not.” 

What  programs  such  as  Reader  Profile 
need,  advertisers  and  publishers  said  at 
the  ABC  meeting,  is  a  “critical  mass”  of 
participating  newspapers. 

“We  have  at  Gannett  many  papers  that 
have  very  good  readership,  excellent 
demographics,  but  they’re  small.”  Neft 
says.  “Once  Reader  Profile  reaches  criti¬ 
cal  mass,  it  will  make  it  much  easier  for 
our  smaller  dailies  to  be  included  in 
national  and  regional  advertising  buys.” 

Philip  Guarascio,  who  spends  $200 
million  on  newspaper  advertising  as 
General  Motor’s  vice  president  of  adver¬ 
tising  and  marketing,  suggests  newspa¬ 
pers  may  benefit  from  proprietary  read¬ 
ership  research  that  may  increase  the 
effectiveness  of  automobile  ads  by  a 
measurable  25%. 

“That  could  drive  increased  spending 
on  our  part  in  newspapers,  if  —  and  it’s  a 
big  if  —  we  can  get  the  medium  to  coop¬ 
erate  on  some  issues,”  he  says.  In  an 
interview,  Guarascio  was  only  a  little 
more  specific,  saying  that  newspapers 
must  be  more  “flexible”  on  the  pricing, 
timing,  and  positions  of  auto  ads.” 

—  Mark  Fitzgerald 


Philip  Guarascio, 
General  Motors 
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^  intelligence.  CMR  delivers  the 
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allowing  you  to  better  compete  with 
TV,  radio,  direct  and  weeklies. 

Over  newspapers  measured. 

Every  ad  in  every  edition,  zone, 

and  preprint.  Plus  alternatives,  magazines,  auto  traders, 

real  estate  books  -  every  print  competitor  you  identify 

An  insider’s  perspective.  Our  established  newspaper  relationships  assure 
that  the  information  is  accurate  and  up-to-ciate.  Plus,  in-market  representatives 
see  that  we  start  with  complete  and  current  newspapers,  direct  mail  and  weeklies. 

The  information  is  just  part  of  the  story.  Our  regional  teams  support  only 
newspapers,  so  they  understand  your  business.  They’ll  identify  new  revenue  opportunities. 
Present  new  ideas.  And  help  you  compete  against  other  media. 

Get  a  grip  on  your  market  with  CMR  today.  Tap  your  market’s  full  potential  and 
focus  on  your  strengths.  CMR.  We  deliver  to  the  newspaper  industry. 
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Startin 

Prepping  for  that 
Pulitzer-winning  career 
in  the  U.S.  newspaper  indust 

The  job  market  is  better  than  strong  writers  and  computer  whizzes,  a  need  to  succeed.  Still,  there  are  some 
it’s  been  in  decades.  Starting  majority  of  them  lack  the  skills  that  make  glaring  deficiencies.” 
salaries  are  higher  than  ever.  good  reporters  great.  Sure,  most  entry- 
Entry-level  Journalists  are  level  candidates  know  how  to  do  their  The  basics 

writing  more  than  they’ve  Jobs,  but  an  increasing  number  of  editors  Before  young  Journalists  can  focus  on 
ever  dreamed.  The  outlook  say  they’re  witnessing  dwindling  disci-  winning  that  first  Pulitzer,  newspaper 
couldn’t  be  rosier,  right?  pline,  rampant  overconfidence,  and  a  gen-  otficials  say  they  should  try  to  improve 
That  depends  on  whom  you  ask.  While  eral  unwillingness  to  learn  the  ropes.  their  skills  in  basic  areas  first.  According 

recent  Journalism  school  graduates  say  “It’s  not  that  kids  coming  out  of  J-  to  David  McCollum,  publisher  of  the 
everything  is  peachy,  editors,  recruiters,  school  these  days  aren’t  talented.  24,000-circulation  Las  Cruces  (N.M.) 
and  J-school  faculty  members  say  there’s  because,  for  the  most  part,  they  are,”  says  Sun-News,  these  areas  include  spelling, 
always  room  for  improvement.  Tracy  Warner,  assistant  managing  editor  grammar,  and  math.  Over  the  past  two 

These  experts  don’t  doubt  the  market,  at  The  Journal  Gazette  in  Fort  Wayne,  years,  McCollum  says  he’s  interviewed  at 
but  they  do  question  the  preparedness  of  Ind.  “They’re  extremely  well-prepared  least  two  dozen  entry-level  journalists, 
entry-level  Journalists.  Many  complain  technically,  and  have  a  strong  foundation  and  fewer  than  half  of  the  candidates 
that  while  recent  J-school  graduates  are  in  the  kinds  of  nuts-and-bolts  skills  they  were  able  to  pass  a  simple  spelling  test. 


TONY  O  CHAMPAGNE 
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By  Matt  Vi  llano 


“I  understand  spell  checks  and  good 
editing  can  compensate,  but  it's  disheart¬ 
ening  to  see  how  dependent  people  have 
become.”  he  says.  “A  person  can  be  a 
great  storyteller  and  a  great  interviewer, 
but  may  never  have  picked  up  these  other 
essential  skills.” 

Kathleen  Hansen  sees  young  journal¬ 
ists  from  a  different  perspective,  and  says 
she  has  identified  similar  problems. 
Hansen  is  an  associate  professor  at  the 
University  of  Minnesota’s  School  of 
Journalism  and  Mass  Communication, 
and  teaches  journalism  students  on  both 
the  undergraduate  and  graduate  levels. 
While  all  of  her  students  love  to  read  and 


write,  Hansen  indicates  that,  across  the 
board,  few  of  them  enjoy  working  with 
numbers. 

"They  don't  take  many  statistics  or 
research  methods  classes,”  she  says. 
“They  know  how  to  read,  write,  report, 
and  put  it  all  together,  but  mathematics  is 
an  area  of  significant  deficit  for  a  lot  of 
these  kids.” 

At  the  Los  Angeles  Times,  Steve  Pa¬ 
dilla,  assistant  political  editor,  has  identi¬ 
fied  other  nuts-and-bolts  deficiencies.  As 
recently  as  last  spring.  Padilla  helped  run 
METPRO,  the  paper's  two-year  intern¬ 
ship  for  minority  candidates.  During  his 
tenure  at  the  helm  of  that  program, 
Padilla  says  he  identified  in  many  interns 
an  inability  to  spot  good  stories.  He 
opines  that  the  journalists  of  today  are 
missing  a  "nose  for  news,”  and  that  many 
of  them  haven’t  figured  out  what  it  takes 
to  conceptualize  a  story  and  make  it  hap¬ 
pen  (see  sidebar,  p.  38). 

To  illustrate  his  point,  Padilla  tells  the 
tale  of  a  young  stringer  who  interned  at 
the  Times  a  few  years  back.  Assigned  to 
one  of  the  paper's  suburban  bureaus,  the 
intern  filed  separate  stories  about 
public  outrage  over  cellular  phone  towers 
in  three  different  communities.  According 
to  Padilla,  even  after  putting  together  the 
third  story,  the  reporter  failed  to  realize 
the  issue  was  a  trend. 

"It's  an  interesting  phenomenon,”  he 
says.  "If  you  give  young  journalists  an 
assignment,  they’ll  do  a  great  job.  If  you 


tell  them  where  to  go  and  what  to  find, 
they'll  find  it.  But  if  you  let  them  loose  in 
a  city  and  say.  ‘Bring  me  news.’  they’re 
totally  clueless.  Young  journalists  just 
don't  know  how  to  develop  stories  on 
their  own.” 

Other  issues 

Other  editors  and  newspaper  officials 
complain  about  issues  that  are  more  com¬ 
plex.  Doug  Toney,  editor  and  publisher  at 
the  New  Braunfels  (Texas)  Herald- 
Zeitung,  says  young  journalists  could 
stand  to  improve  their  communication 
skills,  both  with  sources  and  their  superi¬ 
ors.  Over  the  past  few  years,  Toney  has 
hired  about  half  a  dozen  people  out  of 
journalism  programs  at  nearby  schools. 
While  some  of  these  hires  have  worked 
out  fine,  two  or  three  accepted  their  jobs 
and  never  even  showed  up  for  work. 

“In  25  years  in  this  business.  I've  never 
run  into  that  kind  of  behavior  before,”  he 
says.  "If  you  can’t  look  someone  in  the 
eye  and  tell  them  you’ve  got  a  better  job 
offer,  how  are  you  ever  going  go  be  able 
to  talk  to  any  of  your  superiors?” 

Communication  is  also  a  big  issue  for 
Cedric  Bryant,  manager  of  college  rela¬ 
tions  for  Gannett  Co.  Inc.  In  any  given 
year,  Bryant  will  hire  50  or  60  journalists 
right  out  of  school  to  fill  entry-level  posi¬ 
tions  at  Gannett  papers  all  over  the  coun¬ 
try.  One  of  the  biggest  complaints  he 
hears  from  editors  is  that  some  of  these 
younger  reporters  don't  know  how  to  dis- 


ADVICE 

Growing  a  ‘nose  for  news’ 

Steve  Padilla,  assistant  political  editor  at  the  Los  Angeles 
Times,  alleges  that  one  of  the  skills  young  journalists  lack  is 
the  ability  to  come  up  with  story  ideas  on  their  own.  To  help 
these  reporters  develop  a  “nose  for  news,"  Padilla  presents 
interns  in  the  paper’s  METPRO  program  with  a  list  of  tips  for 
generating  stories.  Here  are  some  suggestions  from  that  list: 

Assume  every  story  has  a  follow-up  —  the  next  day,  the 
next  week,  or  the  next  month.  Stories  beget  stories,  and  you 
can  never  write  about  something  too  much. 

When  covering  city  council  or  school  board  meetings, 
read  the  entire  agenda,  including  the  seemingly  routine 
parts.  You  never  know  where  you  might  find  something  of 
interest.  Also,  when  the  meeting  is  over,  work  the  crowd.  If 
there’s  an  issue  on  people’s  minds,  they’ll  be  talking  about  it. 

Never  call  411  or  use  directory  assistance  to  get  the 
phone  numbers  you  need.  Use  a  phone  book,  and,  chances 
are,  you’ll  spot  something  interesting. 

Switch  the  focus  of  your  story.  Turn  a  story  on  its  head.  If 
you’ve  written  the  “macro”  view,  focus  on  the  “micro.”  If  you’ve 
written  about  the  stars,  focus  on  the  supporting  cast.  Write 
about  the  right  tackle,  not  the  quarterback.  Profile  the  fire¬ 
fighter,  not  the  fire  chief. 

Hand  out  business  cards  like  candy.  You’ll  get  a  lot  of 
calls  you  don’t  want,  but  one  or  two  of  them  will  lead  to 
something. 

Drive  around  your  beat.  Visit  your  beat  at  night.  Vary  your 
commute  every  now  and  then,  and  study  maps  of  your  area 
to  make  sure  you’ve  visited  every  neighborhood  possible. 
The  best  stories  are  usually  the  ones  that  are  hardest  to  find. 

End  interviews  with  these  or  similar  words:  “Anything  else 
going  on?” 

—  Matt  Villano 


Abilene  Reporter 

The  Abilene  (Texas)  Reporter-News,  a  Scripps  Howard  newspaper,  is 
seeking  two  copy  editors/page  designers  to  take  its  soon-to-be 
redesigned  product  into  the  new  millennium  and  two  reporters. 

COPY  EDITORS/PAGE  DESIGNERS 

Successful  candidates  will  have  experience  with  QuarkXPress  at  a  daily 
newspaper,  a  “no  tolerance”  attitude  toward  errors,  the  skills  to  produce  strong 
headlines,  an  eye  for  simple,  but  catchy  design  and  will  keep  the  reader  in  mind 
for  every  decision  that  is  made. 

REPORTERS 

The  exact  beats  to  be  covered  will  depend  on  the  talents  and  background  of  the 
candidates.  Successful  candidates  will  have  either  daily  newspaper  experience 
or  strong  internships,  excellent  AP  style,  grammar  and  spelling,  the  curiosity  to 
find  the  stories  readers  want  and  need  to  have  and  the  ability  to  tell  a  story  in  a 
way  that  makes  it  a  must  read  every  day. 

Abilene  is  a  120,000  population  regional  center  west  of  the  Dallas- 
Fort  Worth  area.  The  newspaper  offers  competitive  salaries  and  bene¬ 
fits  and  the  opportunity  to  grow. 

Send  resume  and  clips  to  Editor  Terri  Burke,  Abilene  Reporter-News, 
P.O.  Box  30,  Abilene,  TX  79604  or  burketfn^abinews.com 


CUSS  problems  on  a  professional  level.  Instead  of  bringing  up 
issues  themselves,  for  instance,  Bryant  says  students  will 
defer  to  their  superiors  because  they’re  in  charge. 

"Students  think  that  if  there’s  a  problem,  the  editor  will 
come  to  them.”  he  says.  “It  doesn’t  work  that  way.  In  the  real 
world,  professional  relationships  are  a  two-way  street.” 

Other  newspaper  officials  allege  that  an  alarming  number 
of  young  journalists  exhibit  unrealistic  expectations  about  the 
kinds  of  jobs  they  should  have.  They  say  that  instead  of 
accepting  general-assignment  or  all-purpose  beats,  these 
recent  graduates  think  they  can  become  political  columnists 
or  investigative  reporters  right  out  of  school. 

Pam  Luecke,  editor  of  the  Lexington  (Ky.)  Herald-Leader, 
offers  a  perfect  example  of  this  phenomenon.  Luecke  remem¬ 
bers  how  an  entry-level  job  applicant  last  year  asked  her  if  he 
could  come  in  and  take  on  the  paper’s  college  basketball  beat, 
the  most  popular  and  prized  assignment  in  the  whole  city. 
When  she  told  the  young 
man  the  beat  was  full,  he 
seemed  disinterested  in  any¬ 
thing  else. 

"There’s  nothing  wrong 
with  shooting  high,  but 
some  of  these  kids  have  to 
get  real,”  says  Luecke. 

"Over  the  long  term,  those 
kind  of  goals  are  great,  but 
some  of  these  younger  jour¬ 
nalists  have  to  realize  you 
don’t  get  there  overnight.” 

The  Journal  Gazette's 
Warner  agrees.  He  likens  a 
journalism  career  to  “a 
marathon,  not  a  sprint.”  and 
says  that  young  journalists 
need  to  understand  they’re  not  going  to  achieve  journalistic 
stardom  overnight.  Warner  says  he  still  meets  entry-level  job 
candidates  who  seem  put  off  by  the  prospect  of  working  40 
hours  a  week,  or  seem  annoyed  that  they  might  not  have  a  say 
in  what  beats  they  cover. 

“Knowing  how  a  newspaper  runs  and  how  to  survive  at  a 
newspaper  are  two  very  different  things,”  he  says.  “Young 
people  have  to  realize  that  sometimes  everything  isn’t  always 
about  them.” 

The  solutions 

So  how  do  entry-level  journalists  make  themselves  more 
attractive  candidates?  For  starters,  recent  j-school  graduates 
should  brush  up  on  the  basics.  Padilla  recommends  leafing 
through  the  dictionary,  and  McCollum  suggests  purchasing  a 
book  or  two  on  grammar.  Young  journalists  should  try  hard  to 
feel  comfortable  around  their  editors.  Toney  says  young 
reporters  should  treat  their  superiors  as  they  would  treat  their 
parents,  and  Bryant  suggests  that  reporters  propose  lunch  or 
drinks  to  break  the  ice.  Lastly,  entry-level  journalists  should 
learn  humility.  Luecke  recommends  showing  enthusiasm  for 
reporting  at  any  level,  while  keeping  long-term  goals  in  mind. 

Perhaps  Carolyn  Bower,  a  campus  recruiter  for  the  Tampa 
(Fla.)  Tribune,  puts  it  best:  "The  bottom  line  is  that  short-term 
success  doesn’t  equal  long-term  excellence.  More  than  any¬ 
thing,  these  [young  journalists]  need  to  recognize  that  humili¬ 
ty  and  a  realistic  sense  of  self  will  get  them  farther  than  any 
clip  ever  could.”  ■ 


“Young  people 
have  to  realize 
that  sometimes 
everyhiing  isn’t 
always  ahout 
them.” 

~  Tracy  Warner 

The  Journal  Gazette 
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Where  do  you  want  to  be? 


TIRED  OF  NEWSPAPERS  THAT  MAKE  LOTS  OF  PROMISES  BUT  DON’T  DELIVER? 

ecome  a  part  of  the  Landmark  Communications,  Inc.  diversified  media  family. 
Newspapers,  Interactive.  Cable.  TV  stations.  Book  publishing.  Billboards.  You 
may  not  know  our  name,  but  you  know  our  products.  The  V  irginian-  Pilot. 
News  &  Record.  The  Roanoke  Times.  Landmark  Community  Newspapers,  Inc.  ITie 
Weather  Channel,  weather.com,  NewsChannel  5,  Nashville.  KL\S-T\',  Las  Vegas. 
Falcon  Publishing. 

What  sets  Landmark  apart?  Career  development.  Advancement.  Training. 
Competitive  salaries.  And  a  great  working  environment  where  people  matter. 

In  the  last  year  our  newspapers  alone  have  won  more  than  100  awards,  including 
national  honors  for  writing,  design  and  photography. 

ITie  year  2000.  Before  it  rolls  around,  think  about  your  future.  Think  Landmark. 


THE  VIRGINIAN-PILOT 

The  Virginian-Pilot  is  a 
230,000-circulation  daily  serv¬ 
ing  coastal  Virginia  and  north¬ 
eastern  North  Carolina.  Our 
main  office  is  in  Norfolk  with 
local  offices  in  Virginia  Beach, 
the  largest  city  in  Virginia; 
Chesapeake;  Portsmouth; 
Suffolk;  Richmond, 

Washington,  O.C.,  and  Nags 
Head,  N.C.  Send  resumes  to 
Baylies  Brewster,  150  W. 
Brambleton  .Ave.,  Norfolk,  Va. 
23510.  Check  us  out  at 
www.pilotonline.com  and 
www.hamptonroads.com. 


NEWS  &  RECORD 

The  News  &  Record  expanded 
its  news  operation,  adding 
two  dozen  reporters  and  edi¬ 
tors  this  summer  to  take  our 
local  news  coverage  to  the  next 
level.  The  100,000  daily  in 
central  North  Carolina  prides 
itself  on  professional  develop¬ 
ment.  If  you’re  ready  to  set  the 
pace,  apply  tO:  Ed  Williams, 
News  &  Record,  200  E.  Market 
St.,  Greensboro,  N.C.  27420. 
Check  us  out  at: 
www.news-record.com  or 
wvm.thedepot.com 


THE  ROANOKE  TIMES 

Circulating  more  than 
100,000  copies  to  more  than 
a  quarter-million  readers. 

The  Roanoke  Times  is 
Southwest  Virginia's  preemi¬ 
nent  news  organization.  We’re 
committed  to  maintaining  a 
personal,  hometown  connec¬ 
tion  with  the  communities  we 
serve  in  Roanoke  and  New 
River  valleys.  Contact  Rich 
Martin,  The  Roanoke  Times, 
201  Campbell  Ave.,  S.W., 
Roanoke,  Va.  24011.  Visit 
us  at  wvm.roanoke.com. 


A 


LANDMARK  COMMUNITY 
NEWSPAPERS,  INC. 

Landmark  Community 
Newspapers  Inc.  represent 
48  community  daily  and  weekly 
newspapers  in  12  states  from 
Maryland  to  Colorado  and  Florida 
to  New  Mexico.  We’re  a  great 
place  to  start  your  career  and  we 
offer  outstanding  professional 
growth  opportunities  and  compet¬ 
itive  salaries  and  benefits.  To 
apply,  contact  Max  Heath, 
Landmark  Community 
Newspapers,  Inc.,  PO.  Box  549, 
Shelbyville,  Ky.  40066.  Visit  our 
website  at  wvm.icni.com 


LANDMARK  COMMUNICATIONS  INC.  WWW.LANDMARKCOM.COM 


Building  a  Web  site  that  brings  visitors  in  — and  then  brings  them  back  again  — is  no  mean  feat. 
Especially  when  you  consider  that  half  of  all  traffic  goes  to  just  a  handful  of  sites.  Don’t  despair.  We 
can  help.  With  AltaVista’"  Homebase',"  we  can  build  your  newspaper  an  enriched  Web  site  that 
pulls  in  people  with  search,  email,  personalization  features,  and  a  host  of  information  channels. 
Plus,  with  a  link  on  the  top-ten  AltaVista  Network,  we  can  also  push  a  whole  new  audience  your  way. 
No  other  portal  solution  offers  this  combination  of  breakthrough  technology  with  built-in  traffic. 
So  cheer  up,  give  us  a  call  and  breathe  in  the  sweet  smell  of  success.  (650)  429-4400. 


1 1 


Take 


deep  breath 


read  why  that’s  actually  good  news. 


AltaVista' 


www.altavista.com 
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It’s  a  SlVIdl  I 

world,  aft 


By  Joe  Grimm 


Big  newspapers  get  most  of  the 
attention  in  the  job  market,  but 
they  are  the  smallest  slice  of 
the  newspaper  pie. 

How  exceptional  are  big  newspapers? 
Well,  how  many  newspapers  do  you  think 
have  circulations  of  more  than  100,000? 
Half  of  them?  A  quarter?  One  in  five? 

Try  about  one  in  15.  Of  the  nation's 
1,480  dailies,  about  a  hundred  have  circu¬ 
lations  over  100,000.  More  than  90%  are 
smaller  than  100,000  daily,  and  1,200  are 
less  than  half  that  size. 

Serious  Job-seekers  need  to  know  the 
newspaper  business  from  the  ground  up, 
and  that's  the  way  small  newspapers 
teach  it.  In  fact,  that's  one  of  the  big  sell¬ 
ing  points  for  small  papers. 

At  small  papers,  people  can  learn  a  lot. 
make  their  mark  quickly,  and  commit 
their  inevitable  mistakes  quietly.  For 
some,  small  newspapers  are  the  only  real¬ 
istic  way  to  break  in.  For  many,  small 
newspapers  are  where  they  want  to  spend 
their  careers. 

At  an  October  Job  fair  hosted  by  the 
University  of  Missouri-Columbia.  Tom 
McDonald,  city  editor  at  the  Conway,  Ark., 
Log  Cabin  Democrat,  set  up  shop  to 
recruit,  laying  out  his  literature,  mouse 
pads,  water  bottles,  and  refrigerator  mag¬ 
nets.  To  the  left  of  him  was  the  Chicago 
Tribune-,  to  the  right.  The  Philadelphia 
Inquirer.  How  in  the  world  can  the  fly¬ 
weight  Log  Cabin  Democrat,  circulation 


10,418,  stay  in  the 
ring  with  heavy-  ^ 
weights  like  those?  Nrf  TVsitf 

“The  smaller  the 
paper,”  said  McDonald,  \ 

"the  more  likely  you're  \ 
going  to  do  a  variety  of 
things.  One  day  you 
may  be  covering  the  . 

school  board,  the 
next  day  you  re 
writing  a  feature 
column,  and  the  next 
day  you're  doing  a  homi- 
cide  or  something  else  out 
of  the  cop  shop.”  At  larger 
papers,  he  said,  people  don't  get  ' 

that  kind  of  opportunity.  \ 

He  talks  up  the  experience,  too. 

“We  cover  a  lot  of  small  towns  out  in 
the  county,  which  is  great  training  for 
government  news,”  said  McDonald. 

“That's  grass-roots,  democratic  process 
in  action.  A  feisty  mayor  and  an  ornery 
council  can  really  bring  it  close  to  home.” 

McDonald  started  his  newspaper 
career  at  a  1,500-circulation  weekly, 
where  he  did  virtually  everything  except 
cross  the  line  into  advertising.  “We  made 
deadline  on  Tuesday  and  I  threw  papers 
on  Wednesday,”  he  said.  After  a  few  years  supervising  a  staff  of  four  full-time 

at  the  weekly,  McDonald  moved  to  the  reporters  and  a  network  of  correspon- 

Log  Cabin  Democrat  and  its  staff  of  dents  and  stringers, 
about  20.  In  six  years,  he  has  moved  from  “It's  not  uncommon  for  us  to  hire  peo- 
reporter  to  regional  editor  to  city  editor,  pie  straight  out  of  college,  especially  if 


TONYO  CHAMPAGNE 


1 


they  have  a  working  relationship  with  us.” 
And  what  can  they  expect?  “Pretty  much 
on  a  daily  basis,  you’ll  have  a  bylined 
story,  and  half  of  those  will  go  on  the  front 
page,”  he  said.  In  addition  to  having  fewer 
competitors  on  staff,  journalists  at  small 
papers  usually  find  that  local  news  has  a 
higher  priority  than  it  does  at  most  large 
papers,  so  there  is  less  chance  of  getting 
elbowed  off  Page  One  by  wire  stories. 

The  Internet,  said  Mc¬ 
Donald.  has  evened  the  odds 

mfor  small  papers.  “You  can 
have  a  little,  bitty  paper  with 
a  hell  of  a  Web  site.”  he  said. 
“We  have  one  of  the  best  — 
if  not  the  best  —  in  the  state 
of  Arkansas.”  (You  can 
check  it  out  at  http://www 
Jb  .thecabin.net.) 

To  many  Job-seekers,  though, 
the  Cabin  Democrat  and  other 
papers  in  that  circulation  strata  are 
unknowns. 

Executive  Editor  Bill  Felber  tells  of 
candidates  who  have  said  they  were  inter¬ 
ested  in  his  Manhattan  Mercury  because 
they  want  to  get  to  New  York.  That’s  nice, 
but  it’s  still  a  29-hour  bus  ride  from 
Manhattan.  Kan.,  where  the 
10,591-circulation 
Mercury  is  locat- 

Authority  Bus 
Terminal,  a  block 
away  from  New 
York’s  famed  Times 
Square. 

Don’t  laugh  at  this 
sort  of  geographic 
*  gaffe,  though.  Small 

papers  such  as  the  Mer- 
cury  really  can  offer  faster 
routes  than  the  direct  ap- 
^  proach  to  the  big  city. 

Bruno  Navarro  was 
beating  his  head 
against  the  New  York 
newspaper  market  in 
1993,  and  the  only  dents  he 
making  were  in  his  confi- 
dence.  Frustrated,  he  declared 
he  would  go  anywhere  to  get  start¬ 
ed  —  and  he  did.  The  next  two  years 
found  him  far  from  home,  reporting 
for  the  Grand  Forks  Herald,  a  36,018- 
circulation  paper  in  North  Dakota  that 
took  a  chance  on  the  one-time  ambulance 
driver  from  Queens.  From  Grand  Forks, 
Navarro  went  to  the  Asbury  Park  (N.J.) 
Press  for  about  a  year  and  a  half.  Then  he 
moved  back  to  the  small  circuit.  Today, 
Navarro  is  editing  copy,  designing  pages. 


and  editing  the  weekly  Spanish-language 
page  at  The  Santa  Fe  New  Mexican  (circu¬ 
lation  24,453). 

Navarro  said.  “I’m  learning  the  princi¬ 
ples  of  page  design  and  headline  writing 
and  editing.  I’m  probably  a  lot  happier 
here  than  if  I  had  never  left  New  York.” 
And  what  about  getting  back  to  New 
York?  “1  still  want  to  do  it,”  he  said,  but, 
as  for  working  in  Santa  Fe  right  now,  “I 
like  it  a  bunch.” 

Twenty-seven  years  ago  and  Just  out  of 


high  school,  Gloria  Turner  Joined  The 
Joplin  (Mo.)  Globe  as  a  clerk.  She 
pitched  in  on  obits,  rewrites,  and  copy 
editing.  Today,  she  is  managing  editor  of 
the  35.216-circulation  Globe  and  its 
newsroom  staff  of  about  40.  She  did  not 
have  to  wait  until  she  was  a  boss  to  have 
power,  though.  “Every  voice  is  heard  in  a 
small  newsroom,”  she  said. 

Recruiting  at  the  recent  University  of 
Missouri  Job  fair,  she  said  small  papers 
have  “more  of  a  family  atmosphere. 


country 


Media  Companies 

ENJOY  AN  ENVIRONMENT  THAT  IS  AS 
STIMULATING  AND  CHALLENGING  AS  ITIS  REWARDING. 

Gazette  Communications  is  interactive  media,  Internet, 

an  independently-owned  shopper  publications,  direct  and 
multi-media  group  head-  database  marketing,  and  commer- 
quartered  in  (^edar  Rapids,  Iowa.  cial  printing,  as  well  as  software 
We  have  excellent  opportunities  development.  And  our  ESOP  gives 
for  talented,  energetic  individuals  us  a  direct  role  in  the  future  of  our 
in  the  newspaper  and  magazine  company, 
business,  television  and  radio. 


Gazette 

Communications 


Hie  Gazette 
KCRG-TV9 
KCRG  Radio 

Iowa  Commerce  I 
FYIowa.com  1^^.  ^ 

CITYLINE 

Iowa  Farmer  Today 
Gazette  Technologies 
Direct  Marketing  Services 
Penny  Saver 

Community  News  Advertiser 
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and  the  doors  are  open  throughout  the 
building.” 

The  career  world  also  can  spin  faster 
at  Joplin’s  Globe  than,  say,  Boston’s. 
She  cited  Mark  Wardlow,  who  in  five 
years  has  moved  from  English  student 
and  part-time  clerk  to  assistant  design 
editor.  He  now  runs  the  night  pagination 
and  design  desk. 

Turner  concedes  that  Globe  pay- 
checks,  like  those  at  many  small  papers, 
can’t  compete  with  what  large  papers 
offer.  So  she  talks  up  career  growth, 
great  benefits,  and  a  quality  of  life  that 
big  cities  simply  don’t  have. 

While  Turner  has  stayed  at  one  news¬ 
paper  to  work  her  way  to  the  top,  David 


Kraemer  has  done  it  by  working  through 
a  series  of  small  papers.  He  said  that 
small  newspapers  have  helped  him  land 
"the  best  job  in  Journalism”:  executive 
editor.  At  Iowa’s  18,034-circulation 
Ottumwa  Courier,  he  said,  “I  get  to 
write  when  I  want  to,  mess  around  in 
other  people’s  stories  when  I  want  to, 
and  get  out  in  the  community  when  I 
want  to.” 

What  if  you’re  not  the  executive  edi¬ 
tor?  Then  what  do  small  newspapers 
offer?  Two  things,  said  Kraemer  — 
becoming  part  of  a  network,  such  as  the 
one  that  he  climbed,  and  quality  of 
experience. 

Kraemer  spent  seven  years  in  La 


Small  papers, 
big  impact 

These  are  small-paper  advantages, 
according  to  the  American  Society  of 
Newspaper  Editors’  publication, 
Small  Newspapers”: 

•  Greater  responsibility 

•  Daily  variety 

•  More  job  mobility 

•  Tighter  bonds  on  staff 

•  Close  community  connections 

•  Chance  to  advance 

•  Big  fun 


Crosse,  Wis.,  before  moving  to  Racine, 
Wis.,  for  three  more  on  his  way  to 
Ottumwa  and  the  editor’s  chair. 

And  the  experience?  Unbeatable. 
"Somebody  who  comes  to  a  newspaper 
like  ours,  even  up  to  20,000  or  30,000, 
will  be  plugged  into  the  newsroom  in  a 
way  they  won’t  at  a  large  newspaper.  You 
get  to  see  the  newspaper  front  to  back.”  ■ 


“Somebody  who  comes  to  a  newspaper  like 
ours ...  will  be  plugged  into  the  newsroom 
in  a  way  they  won’t  at  a  large  newspaper.” 


Grimm  {grimm@freepress.com)  is  re¬ 
cruiting  and  development  editor  at  the 
Detroit  Free  Press. 
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HELP  WANTED 


EDITORIAL 


AFTERNOON  DAILY  SEEKS  aggressive 
full-lime  reporter  for  entertainment 
scene,  G.A.  features.  Cover  local 
scene,  popular  music,  film,  popular 
culture.  Up  to  two  years  experience  in 
feature  writing.  Metro,  layout/design 
experience  a  plus.  Send  resume,  five 
clips  to  Tabitha  J.  Lacy,  Birmingham 
Post-Herald,  Box  2553,  Birmingham, 
AL  35202.  Fax  (205)  325-2410.  E-mail 
(no  attachments)  tlacy@postherald.com 
www.postherald.com 


ASSISTANT  EDITOR 

Waters,  the  leading  magazine  for 
financial  IT,  is  looking  for  an  assistant 
editor  to  write,  copy  edit  and  research. 
The  ideal  candidate  will  have  at  least 
one  year's  relevant  experience,  pre¬ 
ferably  in  technology  and/or  financial 
journalism.  Must  have  excellent  writing 
skills,  enthusiasm  and  work  well  under 
pressure.  AAail  cover  letter,  resume  and 
clips  to  Dept.  Dl,  270  Lafayette  Street, 
Ste.  700,  New  York,  NY  1001 2  or 
E-mail:  waters@watersinfo.com 

DES  MOINES  REGISTER 
FULL-TIME/INTERNSHIPS 
If  you  seek  both  a  challenge  and  a 
rewarding  work  environment,  join  us  at 
The  Des  Moines  Register.  We're  the 
hometown  newspaper  for  Iowa's  capi¬ 
tal  city  as  well  as  the  leadership  vaice 
on  key  state  issues  such  as  politics, 
education  and  agriculture. 

You'll  join  our  team  at  an  exciting  time: 
Our  $52  million  printing  facility  will 
open  in  spring  2000,  bringing  with  it 
stote-of-the-art  color  reproduction. 

We  seek  talented,  hard-working  indi¬ 
viduals  who  are  passionate  about  mak¬ 
ing  a  great  newspaper  even  better.  It's 
both  a  great  place  to  launch  your 
career  and  the  ideal  “next  step”  in 
your  career  path. 

We  also  offer  internships  in  Advertis¬ 
ing,  Marketing,  News  and  Finance. 

To  apply,  please  send  your  resume, 
work  samples  and  cover  letter  to 
Human  Resources,  The  Des  Moines 
Register,  715  Locust  Street,  Des 
Moines,  lA  50309. 


I  r"i 


c  assiTiea 


_ EDITORIAL _ 

INVESTIGATIVE  REPORTING 
IN  WASHINGTON,  DC 

j  We  publish  25  newsletters  and  have  6 
j  online  news  services  covering  major 
I  Washington  policy  sectors,  with 
j  emphasis  on  investigative  reporting, 
j  Our  newsletters  cover  defense,  environ¬ 
ment,  international  trade,  health  care, 

I  aviation  and  energy,  amang  ather 
policy  areas. 

We  have  several  openings  for 
motivated  reporters  interested  in  build- 
I  ing  skills  in  a  highly  charged,  big-story 
setting.  Experience  is  a  plus,  but  we 
still  want  to  hear  from  you  if  you  lack 
experience  but  have  drive,  desire  and 
a  cammitment  to  editorial  excellence. 

Send  letter  and  resume  to  Personnel, 

■  Inside  Washington  Publishers,  1 225 
!  Jefferson  Davis  Highway,  Suite  1400, 

I  Arlington,  VA  22202. 

I  - 

REPORTERS  WANTED  at  The  Indepen- 
I  dent  Tribune,  an  ambitious  and  fast- 
j  growing  Media  General  paper  in 
1  Narth  Caralina.  Entry-level  applicants 

■  welcamed.  Contact  Bernard  Hunt, 
managing  editor,  P.O.  Box  608,  Con¬ 
cord,  NC  28086.  (704)  789-9150. 

E-mail  bernard@hunt.org 


THE  ANNISTON  STAR 

We  are  your  dream  of  a  newspaper  - 
aggressive,  creative,  callegial.  Great 
careers  start  here.  American  Journal-  I 
ism  Review  recognized  us  as  ane  of  the  ! 
j  last  of  the  good  independents.  Time  I 
[  twice  named  us  ane  of  the  best  small  | 
I  papers  in  the  nation.  We  mount  for-  [ 
1  eign  reporting  projects  while  we  are  | 
'  known  (or  community  involvement  at  | 
I  home.  Recruits  love  us  for  the  freedom  I 
;  to  spread  professional  wings  and  soar  I 
j  with  good  writing  and  presentation,  j 
j  There's  no  waiting  for  a  choice  assign-  [ 
i  ment  until  someone  retires,  no  formula-  j 
I  journalism  dictates  from  a  corporate  | 
headquarters.  Join  us  in  reporting,  | 
photo  and  copy  editing/design  posi¬ 
tions.  Please  apply  to  Chris  Waddle,  , 
executive  editor.  The  Anniston  Star, 
P.O.  Box  189,  Anniston,  AL  36202  or 
via  E-mail  to: 

cwaddle@annistonstar.com 
and  visit  this  dream  of  a  paper  at  | 
virww.annistonstar.com  online  j 


_ INTERNSHIPS _ 

EDITORIAL,  PRODUCTION, 
DESIGN... WANT  TO  LEARN  IT  ALL? 
Internship  position  available  at  weekly 
community  newspaper  in  beautiful 
Northeastern  Vermont.  Candidates 
must  be  motivated,  able  to  work  inde¬ 
pendently  and  hove  some  newswriting 
experience.  Please  send  resume  and 
three  writing  samples  to: 

Jessica@holdcraft.com  or  Internship, 
c/oThe  INDEPENDENT,  P.O.  Box 
1396,  Lyndonville,VT  05851. 

PAID  INTERNSHIPS  at  the  National 
Cancer  Institute  for  science  writers  com¬ 
pleting  their  Master's  or  Ph.D. 

Visit  http://rex.nci.nih.gov 


THINKING  ABOUT  SUMMER  PLANS? 
The  ST.  PETERSBURG  TIMES  is  one  of 
the  nation's  largest  independent  news¬ 
papers  and  Florida's  largest  daily 
newspaper.  Our  Summer  Internship 
Program  includes  news,  advertising 
circulation  and  production  placements. 
For  more  information  visit  our  website 
at  www.sptimes.com  and  click  on 
classifieds  for  Times  openings.  Or  call: 

(727)  893-8526 


EDITORIAL 


Journalism 


ournalists 


2  Fellowship  positions  available  Imme¬ 
diately  for  hard  working,  creative  talented 
Journalists  looking  for  their  big  break  into 
the  world  of  online  reporting.  Positions 
located  in  Miami,  through  June  2000.  If 
you  have  these  qualities  plus  a  great 
work  ethic  and  desire  to  get  in  on  the 
cutting  edge  Internet  industry,  please 
send  resume,  references  and  at  least  3 
recent  clips  (including  hard  news  and 
feature  piece)  to:  Intelligent  Life,  HR, 
11811  US  Hwy.  1,  North  Palm  Beach, 
FL  33408.  Reference  Job  Code  99- 
016.  E-mail:  resume@ilif.com 

Intelligent  Life  is  an 
equal  opportunity  employer. 


_ INTERNSHIPS _ 

WASHINGTON,  DC-BASED  Knight 
Ridder/Trlbune  Information  Services 
seeks  candidates  (or  internships  (or  the 
following  positions: 

•Page  Designer 
•Copy  Editor 
•Photo  Editor 
•Photographer 

•Graphics  Researcher  or  Illustrator 
•Web  Page  Researcher/Producer 
•Video  animation  news  service 
researcher/ producer 

Not  ail  positions  will  be  filled.  The 
internships  are  unpaid,  and  a  person 
selected  must  receive  academic  credit 
for  the  internship  through  his  or  her  col¬ 
lege  or  university.  If  you  wish  to  apply, 
please  contact  Ray  Walker,  Knight  Rid- 
der/Tribune,  790  National  Press  Build¬ 
ing,  Washington,  DC  20045,  or  E-mail 
him  at  rwalker@krtinfo.com  EOE 


PLEASE  NOTE; 
Starting  November 
15,  1999 

Editor  &  Publisher 
Classified 
Advertising 

1.  Will  be  at  a  new  address 
■  Send  all  regular  mail 
correspondence  to: 

Editor  &  Publisher 
Classified  Advertising 
1515  Broadway, 
12th  Floor 
New  York,  NY  10036 

2.  Will  have  new  Phone 
*  &  Fax  #s 

Phone:  (888)  825-9149 
Fax:  (212)  536-8800 


Thank  you 


www.mediainfo.com 
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GLOBAL  INFORMATION 
NETWORK 

INTERNSHIP  OPPORTUNITY 


Write  for  the  nation's  largest  alternative  news 
provider  to  the  Ethnic  and  minority  press.  Hard 
work,  commitment  and  some  writing  experi¬ 
ence  required.  Contact: 

Stapp 
(212)  647-0123 
WWW.  globalinfo .  org 


COPY  EDITOR 


The  Messenger-Inquirer  in  Owensboro,  KY,  has  a  copy  editing  open¬ 
ing  for  someone  with  experience  or  a  talented  graduate.  We're  a  fully 
paginated  7-day-a-week  AM  with  a  circulation  of  34,000. 

At  the  Messenger-Inquirer,  you'll  have  an  opportunity  to  learn  and 
grow  at  one  of  the  best  smaller  newspapers  in  the  country.  The  paper 
is  owned  by  Belo  Corporation,  the  parent  company  of  The  Dallas 
Morning  News. 

We're  looking  for  a  candidate  who  is  comfortable  both  designing 
pages  and  editing.  Our  desk  consists  of  nine  copy  editors  who  work 
a  four-day  week  and  handle  a  variety  of  tasks  from  doing  1 A  to  feature 
sections  using  QuarkXPress.  Owensboro  is  on  the  Ohio  River,  40 
minutes  east  of  Evansville,  IN,  and  two  hours  from  Louisville,  KY 
and  Nashville,  TN. 

Please  send  resume  and  cover  letter  to: 

SueTrautwein,  Human  Resources  Director 

Messenger-Inquirer 

P.O.  Box  1480,  Owensboro,  KY  42302-1480 
EOE 


0 

lajaiaiaiaiaiBjaiBJBiaiaiaiBiaiaiaiaiajaraiaiBjajaiaiafajajajBjaiajajaiBjaiaiaia] 

0 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

I 

a 

a 

a 

a 

a 

a 

The  Sun  Publications  division  of  Copley  Newspapers 

has  frequent  openings  at  its  suburban  Chicago  locations.  As 
our  award-winning,  exciting  community  publication  group 
expands,  we  need  innovative  and  creative  journalists  to  be 
part  of  the  team.  Positions  include: 

•REPORTERS:  We  are  seeking  aggressive,  idea  generating 
individuals  with  the  ability  to  develop  both  feature  and  issue- 
based  news  stories. 

•COPY  EDITORS:  Candidates  should  have  demonstrated 
skill  in  copy  editing  and  headline  writing,  be  proficient  in  AP 
style,  grammar,  punctuation  and  word  usage. 

•DESIGNERS:  Candidates  should  have  a  high  level  of  design 
and  technical  ability  along  with  the  willingness  to  learn. 

In  return,  we  offer  a  competitive  salary  and  benefits  package 
including  medical,  dental,  401  (k)  and  more.  Interested 
candidates  should  submit  resume  and  work  samples  to: 

Sun  Publications 

HR  Department/Editorial  ^  ^ 

1500  W.  Ogden  Avenue  |  |  | 

Naperville,  IL  60540  V  J  1  ^  §  J 

eoe  Publications 
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classifiec 

POSITIONS  WANTED 


_ EDITORIAL _ 

AHENTION  SPORTS  EDITORS:  After 
graduating  from  Notre  Dame  in  May 
and  having  just  completed  an 
internship  at  ESPN  The  Magazine,  the 
most  talented  sportswriter  not  named 
’  Reilly,  Wojciechowski,  Moran, 
LeBatard,  Kirkpatrick,  Gammons, 
j  Telander,  or  Albom  is  finally  available 
for  full-time  work.  If  you  are  looking  for 
a  versatile  sportswriter  with  a  creative 
flair;  an  aggressive,  enterprising,  and 
dedicoted  reporter;  an  excellent 
organizer  with  natural  leadership  skills; 
someone  who  is  extremely  knowl¬ 
edgeable  of  and  well-connected  in  the 
sports  world;  a  hard  worker  with  the 
:  same  hours  as  a  7-1 1  or  small-town 
j  physician;  someone  who  possesses  the 
intensity  and  indefatigability  of  youth 
combined  with  the  seasoning  of  a 
veteran,  your  search  can  stop  at  this 
ad.  My  professional  experience 
i  includes:  staff  writer.  Blue  &  Gold 
i  Illustrated;  intern,  Pittsburgh  Tribune- 
1  Review;  writer,  Pittsburgh  Post-Gazette; 

!  intern,  ESPN  The  Magazine;  advisor, 
ESPN  College  Gameday;  editor-in- 
chief,  College  Football  Illustrated.  If 
you  have  an  opening  for  a  GA,  prep, 
or  college  reporting  position  at  a  small 
mid-size  to  large  metro  daily  anywhere 
from  Atlantic  City  to  Honolulu,  please 
call  or  write  J.  Lukacs  at  (724)  327- 
7023  or  JLUKACS 1  ©aol.com 
CREATIVE  YOUNG  WRITER  in  Austin, 
TX,  seeks  assignments  or  writing/ 
editing  position.  Journalism  degree, 

I  some  professionally  published  work. 

]  Research-intensive,  analytical,  excellent 
communication  skills.  Left  law  school 
after  completing  first  year.  Let  me  sur¬ 
prise  you.  E-mail:  Km|000@aol.com 
Phone:(512)482-0640 

EDITOR-IN-CHIEF  at  17,000  circula¬ 
tion  college  doily,  4  years  experience 
at  college  newspaper,  internship  expe¬ 
rience  at  local  weekly.  Versatile 
journalist  interested  in  writing 
editorials,  sports  or  entertainment 
j  reviews.  Extensive  copy  editing/layout 
I  skills.  Contact  cholntz@hotmail.com 


i  YOUNG,  BUT  EXPERIENCED  Amer¬ 
ican  journalist  is  ready  to  head 
overseas.  I'll  pack  my  solid  reporting 
I  and  writing  skills  and  bring  them  to 
i  your  English  language  paper.  Willing 
,  to  try  anything  from  UK  to  Asia, 
i  E-mail  JB99@aol.com  or 

Call  (302)  234-0684. 


_ EDITORIAL _ 

NEW  SYRACUSE  UNIVERSITY 
JOURNALISM  MA  SEEKS 
NEWSPAPER  REPORTING  POSITION 
Young  journalist  with  a  passion  for  peo- 
:  pie,  news  and  newspapers  seeks 
I  challenging  position  with  quality  daily 
as  a  reporter.  Possesses  remarkable 
<  experience  for  a  beginner,  including 
an  M.A.  in  journalism  from  Syracuse 
University  --  a  Master's  program 
renown  for  turning  out  strong  com¬ 
munity  beat  reporters.  Worked  for  six 
months  as  an  investigator  intern  with 
i  the  Public  Defender's  Service  in  Wash¬ 
ington,  DC,  compiling  evidence  for  a 
criminal  defense  lawyer  by  tracking- 
I  down  and  taking  statements  from  wit¬ 
nesses  to  violent  crimes  in  some  of 
DCs  worst  neighborhoods.  Interned  as 
a  general  assignment  reporter  with  the 
Ithaca  Journal,  a  Gannett  daily.  Also 
worked  as  a  reporter  with  a  midcoast 
Maine  newspaper  group,  where  I  was 
;  awarded  First  Prize  by  the  New  Eng¬ 
land  Press  Association  in  a  feature  writ¬ 
ing  category.  A  product  of  the  demand¬ 
ing  British  public  school  and  university 
system,  I  have  a  more  cosmopolitan 
perspective  that  the  average  29-year- 
old,  have  traveled  extensively  and  am 
!  well-read.  What's  more,  I  am 
[  hardworking,  enthusiastic,  and  have 
I  strong  spelling  and  AP  style  skills.  I  am 
available  to  begin  work  immediately 
and  am  open  to  newspapers  in  all  loca¬ 
tions.  Please  contact  me,  Penelope  A. 
Colston,  at  PAColston@aol.com  or 
(207)  772-4027. 


CLASSIFIED 

ADVERTISING 

DEADLINES 

In-Column 

Advertisements 

Tuesday  noon  (EST)  for 
following  Saturday  issue 

Classified  Display 

Friday  5pm  (EST)  8  days 
prior  to  publication 
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/  believe  a  newspaper 

, .  ;  '-iy 

houlft  m'  more  than  a 


businessW^rprise. 

It  should  also  be  the 
champion  afm  protector  i 

V 

I  of  the  public  interest 
■  and  defender  of  the 

^4- 

’  people’s  rights. 


Theodore  Bodenwein,  1939 


■'.1  • 

The  owner  ond  publisher  of  The  Doy  included  this  statemeifl^ 
m  his  will  setting  up  the  split- interest  trust  thof  guides  the 
fc  newspaper  to  this  day,  ensuring  thot  the  paper  |i^lf  forever 
J0^  maintain  loco!  ownership  and  make  generous  annual  contri¬ 
butions  to  chorttoble  orgonizations  in  eos^^j^onnecticut. 

That's  why  The  Day  is  eastern  Connecticut's  leoding 
newspaper  ond  New  England's  1999  Newspaper  of  the  Year. 


NEWL0^^1^ON/CON^^tg!t 


For  "Career  oppt^^mHe^  vi^it  ourlWeb  site  at  www,newlondonday.com 


i  ■ 


uie’re  only  as  good  as 

the  people  uiho  uiorh  here 


GAhNEIT 


THE  EMPLOYER 
OF  CHOICE 


Fortunately, 
thars  an 
imnressiue 
bunch. 


Our  reputation  as  a  news  and 
|v  information  leader  has  been  earned 

As  a  group,  Gannett  employees  have 
a  lot  in  common.  They’re  results-oriented, 
|Bp  flexible  and  dedicated.  They’re  self-motivated 
^  yet  team-oriented.  Good  communicators  and 
good  listeners.  Honest  and  innovative. 

But  more  important  are  their  differences.  As 
individuals,  they  bring  a  variety  of  skills  and  life 
experiences  to  the  table.  They’re  of  diverse  ethnic 
backgrounds,  ages,  beliefs  and  viewpoints.  They’re 
copy  editors,  press  operators,  advertising  sales 
managers  and  circulation  directors. 

They’re  also  literacy  tutors,  shelter  volunteers, 
lunch  buddies  for  schoolchildren  and  officers  of 
nonprofit  organizations,  balancing  their  work  and 
home  lives  with  our  full  support. 

That’s  more  than  45,200  unique  people  making  a 
difference  at  work,  at  home  and  in  their  communities. 

At  Gannett,  success  isn’t  about  magic  formulas. 
It’s  simply  about  good  people. 

For  more  information  about  Gannett  and  job 
opportunities  with  us,  see  our  Web  site, 
www.gannett.com,  or  caii  1  -888-FYI-JOBS. 


i^a 


With  all  the  talk  about  Y2K  doom  and  gloom,  it’s  easy  to  forget  the  excitement 
associated  with  a  new  year,  a  new  century,  a  new  millennium. 

And  for  the  Interactive  Newspapers  Conference  and  Trade  Show  2000,  February 
9th  -T  2th  in  New  Orleans,  it’s  also  a  new  beginning.  For  each  year  we  start  with 
a  blank  sheet  of  paper. 

We  read.  We  network.  We  confer  with  the  veterans.  We  chase  the  hotshot 
upstarts.  We  tackle  the  most  current  trends. 

2aap. 

Promises. 


Here’s  uihat  we  haue  in  store  for  you,  so  far: 


1993 


“I  C'  i,/ 


■  The  Reign  Over  E-Commerce" 

-  a  keynote  presentation 

■  Organizing  to  Win:  Separation  or 
Integration?  -  Structures  and  Strategies 
for  Improving  Competitive  Effectiveness 

■  Quality  Journalism  on  the  Net 

■  Emerging  Tools  and  Technology  for 
Non-Technical  Types 

■  Marketing,  Branding  and  Promotion 

■  Community  Publishing  -  2000  Style 

■  Online  Competitive  Case  Study  - 
Magazine  Style 

■  Elections  2000 

■  Advertising  and  Sponsorships 

■  Money  Left  on  the  Table? 


■  Online  Competitive  Case  Study  - 
Broadcast  Style 

■  Key  Strategies  for  Interactive 
Advertising  -  A  keynote  presentation 

■  The  New  Convergence:  Classifieds  and 
E-Commerce 

■  Portal  Strategies  -  Local,  Regional,  Networks 

■  Shared  Vision:  The  Heart  and  Soul  of  a 
Winning  Team  -  a  keynote  presentation 

■  Underage  Web  Habits 

■  The  EPpy'^’^  Awards  Dinner 

■  Keynote  Speaker  Helen  Thomas,  UPl 
White  House  Bureau  Chief 

■  Roundtable  Discussions 

■  The  Future:  Survival  of  the  Fittest 


Stick  with  what  works.  Introduce  new  features.  Always  euolue. 

Our  "biggest  and  best  Conference  ever"?  Yes.  Again.  As  grows  this  industry,  so, 
too,  do  we. 

Putting  together  a  relevant  and  dynamic  program  (with  speakers  to  match)  is  an 
exciting  challenge.  Months  of  preparation  go  into  planning  a  program  that 
addresses  the  most  significant  issues  defining  the  interactive  newspapers 
industry.  The  result? 

■  Quality  Content.  ■  Diversified  Presentations.  ■  Satisfied  Customers. 

Interactive  newspapers  Conference  and  Trade  Show  2000. 
Pro[nises...to  deliver. 


iC 


Editor  &  Publisher’s  1 1th  Annual 

INTERACTIVE  NEWSPAPERS 
CONFERENCE  AND  TRADE  SHOW 

FEBRUARY  9-12,  2000  •  NEW  ORLEANS,  LA 

Conference;  Hyatt  Regency,  New  Orleans  •  Trade  Show:  Ernest  N.  Morial  Convention  Center 


Dirks,  Van  Essen  &  Associates 


newspeople 


by  Jamie  Santo  newspeople@mediainfo.com 

Alaska  District  of  Coliinibia 

Fuller  Cowell  to  step  down  as  publisher  Mark  Tapscott  to  manager  of  media 
of  the  Anchorage  Daily  News  to  continue  programs  at  the  Heritage  Foundation’s 
his  fight  against  leukemia.  Cowell  was  Center  for  Media  and  Public  Policy  from 
diagnosed  with  the  disease  in  February  managing  editor  of  The  Montgomery 
1998,  and  underwent  a  .successful  bone  7oHrm// in  Rockville.  Md. 
marrow  transplant  a  few  months  later.  He 
returned  to  work  in  August  of  last  year.  Illinois 

Shelby  Burget  to  sports  editor  of  the 
California  daily  Commenial-News  in  Danville  from 

Jack  D.  Klunder  to  vice  president,  cir-  sports  editor  at  the  daily  Macomb  Journal. 
culation,  for  the  Los  Angeles  Newspaper  Burget  succeeds  Bob  Gastello,  who 
Group,  which  publishes  nine  Los  Angeles-  joined  The  Greenville  (S.C.)  News  as 
area  dailies,  from  founding  partner  in  high-school  and  prep  sports  editor. 

Equant  Marketing  Group  LLC,  in  Aurora. 

Colo.  Klunder  succeeds  Ron  Wood,  who 
was  recently  named  publisher  of  the  San 
Gabriel  Valley  Newspaper  Group,  a  divi¬ 
sion  of  the  Los  Angeles  Newspaper  Group. 


Michigan 

Rick  Mills  to  publisher  and  editor  of  the 
daily  Morning  Sun  in  Mount  Pleasant,  the 
weekly  Isabella  County  Herald,  and  the 
Buyer’s  Guide,  a  Mount  Pleasant  shopper, 
from  editor  at  the  Morning  Sun.  Mills 
assumes  the  responsibilities  previously 
held  by  Banks  M.  Dishmon  Jr.  The  three 
publications  are  part  of  Brill  Media  Co. 


North  Carolina 

Jeb  Caudill  to  publisher  of  The  Chowan 
Herald  in  Edenton  from  editor  of  the 
Farmville  Enterprise.  Caudill  succeeds 
publisher  E.N.  Manning,  who  will  contin¬ 
ue  at  the  Herald  as  publisher  emeritus. 
Both  weeklies  are  owned  by  Cox 
Newspapers  Inc. 

Randy  Arrington  to  editor  and  general 
manager  of  the  Farmville  Enterprise.  Ar¬ 
rington  succeeds  Caudill. 


Maine 

Gail  Prather  to  the 

newly  created  position 
of  display  advertising 
manager  at  the  Portland 
Press  Herald/Maine 
Sunday  Telegram  from 
advertising  director  for 
the  Times-Standard  in 
Eureka.  Calif. 


Colorado 

Lawrence  H.  Kaufman  to  national  trans¬ 
portation  correspondent  in  Denver  for  the 
New  York-based  Journal  of  Commerce 
from  private  railroad  industry  consultant. 


Prather 

f^yt'driCl 
Firms';  Hr-r.'iia 


Pennsylvania 

Debra  Aiward  to  the 

newly  created  position 
of  director  of  new 
media  for  the  Pitts¬ 
burgh  Post-Gazette 
from  assistant  to  the 
editor.  Aiward  will 
work  to  enhance  PG 
Online,  the  newspaper’s  Web  site. 


Aiward 


CARVER 

COUNTY 


ir  in  review 


i  Patriot 


Rhode  Island 

Tammy  Dufour  to 

managing  editor  of  The 
Kent  County  Daily 
Times  in  West  Warwick 
from  editor  of  the 
weekly  Coventry  Cou¬ 
rier.  Dufour  succeeds 
Aimee  Carrier. 


Rep.  Mbiite  Academy  planners  taking  deep  breath 

ptonpubUc  I _ L-T _  ^ _ 

metCiagto  hMcmettuig  *7. _ _  •?£“«_  Z.” 

atlAck  fUHne  kerr 


Berreth  Publications,  Inc. 

of  Waconia,  MN  has  sold 

Waconia  (MN)  Patriot 
Norwood  (MN)  Young  America  Times 
Carver  (MN)  County  News 
The  Gold  Miner,  The  Laker, 
and  The  Pioneer 

(39,500  combined  distribution) 
to 

Lionheart  Newspapers 

We  are  proud  to  have  represented 
Berreth  Publications,  Inc.,  in  this  transaction. 


Dufour 

'■■e  Krin! 
O'i.'v  T'rr\-<: 


Albert  J.  Manzi  to  i  . 

the  newly  created  posi-  j 
tion  of  general  manager  i 
at  The  Daily  Herald  in 
Provo  from  senior  vice 
president  of  marketing  Manzi 
at  The  Times  Leader  in 
Wilkes-Barre,  Pa. 


Virginia 

Lucy  A.  Dalglish  to  executive  director 
of  the  Arlington-based  Reporters  Com¬ 
mittee  for  Freedom  of  the  Press  from 


II9  EAST  MARCV  STREET  SUITE  lOO  SANTA  EE,  NM  87501  TEL:  505.82O.27OO  FAX:  505.820.2900 

E-mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 
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media  attorney  at  the  firm  Dorsey  & 
Whitney  in  Minneapolis.  Effective  Jan.  1, 
Dalglish  succeeds  Jane  E.  Kirtley,  who 
left  in  August  to  take  a  teaching  post  at 
the  University  of  Minnesota. 

Gregg  P.  Leslie  will  continue  as  acting 
director  until  Jan.  1,  when  he  will  assume 
the  newly  created  position  of  legal  de¬ 
fense  director. 

John  P.  Brady  to  director  of  marketing 
and  advertising  for  the  Vienna-based 
Newspaper  Association  of  America  from 
sales  development/Internet  production 
manager  for  the  daily  Bucks  County 
Courier  Times  in  Levittown,  Pa. 

OBITUARIES. . 

Frank  E.  Carey,  90,  retired  writer  for 
The  Associated  Press,  died  Nov.  5  after  a 
short  illness.  Carey  worked  for  10  years 
at  The  Sun  in  his  hometown  of  Lowell, 
Mass.,  before  joining  the  AP  in  1940.  He 
was  a  Nieman  Fellow  in  1947  at  Harvard 
University,  where  he  studied  astronomy 
and  physics.  Carey,  who  wrote  about  sci¬ 
ence,  medicine,  and  space  for  the  wire 
service,  travelled  as  far  as  the  South  Pole 
during  his  tenure.  He  retired  in  1974  after 
34  years  with  the  AP. 

Robert  L.  Hunter,  8 1 ,  formerly  of  the 
Hastings  (Neb.)  Tribune,  died  Oct.  30. 
Hunter  served  first  as  advertising  manag¬ 
er  and  then  as  general  manager  of  the 
daily  from  1947  to  1983,  when  he  retired. 

Marjorie  Marlette.  76,  a  Lincoln  (Neb.) 
Journal  reporter  for  3 1  years,  died  Nov.  4 
of  cancer.  Marlette  was  active  in  the  anti¬ 
death  penalty  movement  and  in  national 
correctional  issues.  She  began  at  the 
Journal  in  1951,  covering  courts  and  the 
correctional  system.  In  1982,  Nebraska 
Ciov.  Charles  Thone  named  her  to  the 
state  parole  board,  where  she  served  two 
years.  Afterward,  Marlette  edited  Correc¬ 
tions  Compendium,  a  national  magazine 
for  corrections  professionals. 

Perry  Morgan.  72.  retired  publisher  of 
The  Virginian-Pilot  in  Norfolk,  died  Nov. 
7  after  a  long  battle  with  lung  cancer. 
After  graduating  from  the  University  of 
Georgia.  Morgan  worked  briefly  for  The 
Associated  Press  in  Atlanta.  He  worked  at 


several  newspapers  before  becoming  edi¬ 
tor  of  the  now-defunct  Charlotte  (N.C.) 
News  and,  later,  the  Akron  (Ohio)  Beacon 
Journal.  Morgan  joined  The  Virginian- 
Pilot  in  1973  as  executive  editor,  and  was 
later  named  publisher.  He  retired  in  1985, 
but  continued  to  write  a  column. 

Gale  Douglas  Wallace,  90,  Latin 
America  editor  for  the  United  Press  during 
the  1940s.  died  Oct.  29.  Wallace,  the  U.S. 
State  Department’s  deputy  press  director 
for  Latin  American  affairs  during  the 
1960s,  perhaps  made  his  biggest  impact 
while  editor  of  Stanford  University’s 
Stanford  Daily  in  1930.  When  he  suggest¬ 
ed  in  an  editorial  that  Ray  Lyman  Wilbur 
resign  as  either  U.S.  secretary  of  the  interi¬ 
or  or  president  of  Stanford,  a  national 
uproar  ensued.  Wallace  was  denounced  by 
officials  of  President  Herbert  Hoover's 
administration  and  threatened  with  sus¬ 
pension  by  the  university.  School  officials 
relented,  and  he  was  graduated  in  1931 
with  a  degree  in  journalism. 


AWARDS . 

Three  newspapermen  were  inducted 
into  the  Alabama  Newspaper  Hall  of 
Honor.  Bob  Bozeman,  whose  father  was 
inducted  into  the  hall  in  1980,  purchased 
the  weekly  Evergreen  Courant  from  his 
father  in  1957,  and  he  served  as  editor  and 
publisher  until  his  death  in  1991.  Bill 
Green,  son  of  former  Birmingham  Mayor 
Cooper  Green,  served  as  promotions  man¬ 
ager  and  assistant  general  manager  at  The 
Birmingham  News  from  1957  to  1973.  He 
later  joined  The  Huntsville  Times  as  vice 
president  and  general  manager,  and  was 
named  publisher  in  1985.  Bill  Green  died 
in  1994.  Mike  Ryland,  the  youngest  per¬ 
son  ever  inducted  into  the  hall,  was  only 
34  when  he  died  in  1992.  Ryland  was 
managing  editor  of  the  weekly  Atmore 
Advance  and  editor  and  publisher  of  the 
weekly  Independent  in  Robertsdale  prior 
to  joining  the  Alabama  Press  Association 
as  advertising  director  in  1984.  He  served 
as  APA  executive  director  from  January 
1991  until  his  death. 
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To  separate  or  integrate? 

KNIGHT  RIDDER  IS  LATEST  TO  SPIN  OFF  NEW  MEDIA  BY  CARL  SULLIVAN 


Dot-com  is  catching  in  the 
newspaper  industry,  with 
Knight  Ridder  becoming  the 
latest  company  to  sift  out  its 
new  media  operations  into  a 
new  entity.  The  creation  of  Knight- 
Ridder.com  last  week  has  only  intensified 
the  integration  vs.  separation  debate. 

The  separation  strategy  could  be  risky, 
analysts  say.  “If  you  separate  your  new  media 
business  from  your  core  business,  how  does 
the  world  perceive  the  core  business?"  asked 
Peter  Zollman,  a  consultant  with  the 
Advanced  Interactive  Media  Group.  “You 
may  be  setting  your  core  businesses  up  for 
damage  in  the  stock  market  because  they're 
perceived  as  dinosaurs,  even  if  they're  doing 
well.  Nobody  knows  the  answer  yet." 

Indeed,  the  phenomenon  is  new.  Before 
May.  no  newspaper  companies  had  offi¬ 
cially  separated  their  new  media  opera¬ 
tions  into  new  divisions  (although  several 
have  quietly  set  up  internal  Internet 
shops).  Then,  that  month.  Belo,  the  New 
York  Times  Co.,  and  the  Tribune  Co.  all 
spun  off  their  new-media  operations. 

Knight  Ridder  becomes  the  latest  com¬ 
pany  to  do  so,  but  probably  won't  be  the 
last.  “The  larger  organizations  will  consid¬ 
er  this  because  you  have  to  work  at  Internet 
speed  and  you  have  to  leverage  your  rela¬ 
tionships  differently  in  new  media.”  said 
Michele  Pelino.  senior  analyst  with  the 
Yankee  Group  in  Boston.  She  cited 
Washingtonpost. Newsweek  Interactive,  the 
Web  group  for  the  Washington  Post  Co.,  as 
an  example  of  another  company  that  could 
easily  spin  off  from  the  mother-ship.  Post 
Co.  executives  have  indicated  that  they 
would  consider  such  a  move. 

Knight  Ridder  Chairman  and  CEO 
Tony  Ridder  called  his  company's  move  “a 
natural  evolution  of  what  began,  more  than 
six  years  ago,  with  the  launch  of  [San 
Jose's]  Mercury  Center,  the  nation’s  first 
full-text  newspaper  online.”  Since  then. 
Knight  Ridder  has  begun  development  of 
the  Real  Cities  network  of  regional  portals. 
The  company  now  runs  more  than  45  Web 
sites  and  employs  more  than  400  people. 
Ridder  said  the  division  would  allow 
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the  company  to  simplify  its  reporting 
structures,  consolidate  its  Web  activities, 
and  facilitate  faster  decision  making. 

Company  officials  cautioned  that  the 
news  shouldn't  be  viewed  as  a  prelude  to 
an  initial  public  offering  (IPO)  for  the  new 
division.  “All  options  are  open  as  we  go 
forward,”  said  Polk  Laffoon,  vice  presi¬ 
dent  for  corporate  relations  at  Knight 
Ridder.  “No  decision  has  been  made.” 

Internally,  Tony  Ridder  has  said  the  com¬ 
pany  might  follow  the  successful  model  of 
Charles  Schwab  Corp.,  which  has  kept  its 
profitable  Web  unit  under  the  umbrella  of 
the  head  company.  But  that  hasn’t  stopped 
the  analysts  and  Wall  Street  from  speculat¬ 
ing.  Several  predicted  a  KnightRidder.com 
IPO  in  2000.  Of  course,  the  same  predic¬ 
tions  have  been  made  about  Belo  Online 
Inc.,  Times  Co.  Digital,  and  Tribune 
Interactive  —  and  none  has  gone  public  yet. 

Whether  or  not  IPOs  result,  analysts 
expect  more  newspapers  to  follow  this  path. 
“Interactive  media  requires  a  lot  of  different 
skill  sets,  so  many  publishers  have  decided 
they  have  to  separate  in  order  to  be  nimble 
enough  in  new  media.”  said  Zollman.  who 
is  studying  integration  vs.  separation.  To  be 
released  early  next  year,  the  study  is  being 
supported  by  Media  General  Inc.,  Morris 
Communications  Corp.,  and  the  Newspaper 
Association  of  America. 

Once  the  Knight  Ridder  transition  is 
complete  by  the  end  of  the  first  quarter  of 
2(X)0,  KnightRidder.com  will  draw  on  the 
chain's  newspapers  for  news  feeds  and 
other  information.  The  Web  unit  will  pay 
newspapers  for  that  material.  Laffoon  said. 

In  addition,  Knight  Ridder’s  Web  sites 
will  use  the  company’s  newspapers  for 
promotion.  KnightRidder.com  plans  to 
soon  launch  a  large  advertising  campaign 
to  promote  itself. 

That’s  important,  Yankee's  Pelino  said. 
“They’ll  need  a  marketing  blitz  both 
online  and  offline  to  promote  themselves,” 
she  said. 

Currently  integrated  in  Knight  Ridder’s 
newspaper  operations,  the  company’s 
Internet  activities  generate  about  $30  mil¬ 
lion  in  revenues  a  year.  Knight  Ridder  will 
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spend  about  $48  million  this  year  on  new 
media.  Laffoon  said.  Knight  Ridder’s  31 
newspapers  generate  more  than  S3  billion 
in  annual  revenues,  he  added.  ■ 


Cox  names  biz  director 

Cox  Enterprises  Inc.  of  Atlanta  last 
week  named  Andrew  Drake  director  of 
new-media  business  development,  effec¬ 
tive  immediately.  Drake  will  be  responsi¬ 
ble  for  investments  and  acquisitions.  He 
was  previously  vice  president  of  business 
development  at  AutoTrader.com.  partially 
owned  by  Cox. 

Tribune  ends  AOL  edition 

The  Chicago  Tribune  will  end  produc¬ 
tion  of  its  special  edition  for  America 
Online  this  week,  the  company  said.  Users 
will  now  be  directed  to  the  Tribune'^  Web 
site. 

“We’re  starting  to  focus  on  our  own 
core  products,”  said  Rashmi  Turner, 
director  of  communications  for  Tribune 
Interactive.  Developing  a  special  edition 
for  AOL  users  was  largely  a  duplication 
of  the  work.  Turner  said  the  company 
would  continue  to  provide  news  and 
sports  content  for  Digital  City  Chicago,  a 
joint  effort  of  Tribune  and  AOL. 

The  New  York  Times  earlier  this  year 
ended  production  of  its  special  edition  for 
AOL.  The  Times  also  said  the  effort  was  a 
duplication  of  efforts. 

Tribune  Co.  still  owns  a  small  percent¬ 
age  of  Dulles.  Va.-based  AOL. 
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An  education  in  and  of  itself 

NCES  SITE  A  BOON  FOR  THE  WELL-SCHOOLED  BY  CHARLES  BOWEN 


Of  all  the  collections  of  sta¬ 
tistics  you  publish,  proba¬ 
bly  none  is  more  closely 
examined  by  a  wider  vari¬ 
ety  of  readers  than  those 
dealing  with  education  and  schools. 
Everyone  —  parents  and  nonparents,  chil¬ 
dren  and  seniors,  business  people  and 
artists  —  has  a  vested  interest  in  the  health 
of  the  school  system. 

Test  scores  affect  employment.  School 
violence  is  a  gauge  of  the  regional  crime 
situation.  Education  funding  can  mirror 
the  overall  financial  vitality  of  an  area. 
Fluctuations  in  college  enrollment  can 
predict  big  changes  for  the  community  in 
the  immediate  future. 

But  getting  up-to-date  education  fig¬ 
ures  used  to  be  quite  a  chore.  After  all, 
schools  are  the  mother  of  modem  bu¬ 
reaucracies.  Fortunately,  the  Web  has  a 
huge  data  pipeline  emanating  out  of 
Washington.  The  site  of  the  National 
Center  for  Education  Statistics  is  the 
online  extension  of  the  federal  agency 
charged  with  collecting  and  analyzing 
data  related  to  schools  in  the  United  States 
and  other  nations. 

To  use  this  powerful  statistical  data¬ 
base.  start  by  visiting  the  site  at  http:// 
www.nces.ed.gov  and  clicking  on  the 
down  arrow  to  the  right  of  the  data-entry 
box  on  the  introductory  screen.  Select 
“Data  Access  Tools”  from  the  drop-down 
menu  and  click  on  the  “Go”  button.  The 
resulting  screen  provides  links  to: 

•  IPEDS  College  Opportunities  On¬ 
line  (COOL).  You  can  use  this  to  search 
among  9,000  U.S.  colleges  and  universi¬ 
ties  for  specific  institutions  based  on  loca¬ 
tion.  programs,  or  degree  offerings.  You 
can  search  for  a  single  college  or  several 
in  combination.  Once  you’ve  found  col¬ 
leges  matching  your  search  criterion,  you 
can  browse  information  on  tuition,  phone 
numbers,  addresses,  and  classification. 

•  National  Public  School  and  School 
District  Locator.  Looking  for  public 
schools?  Use  this  to  obtain  names,  ad¬ 
dresses.  and  phone  numbers  as  well  as 
other  characteristics  such  as  student- 


teacher  ratios,  student  ethnic  break¬ 
downs,  free-lunch  eligibility,  and  so  on. 

•  Encyclopedia  of  ED  Stats.  If 
you’re  in  a  hurry,  use  this  one  to  quickly 
search  for  indicators  and  tables  in  several 


flagship  federal  education  publications, 
including  “The  Digest  of  Education 
Statistics”  and  “The  Condition  of  Edu¬ 
cation”  reports,  using  a  layered  naviga¬ 
tion  and  search  system. 

•  The  Data  Analysis  System  (DAS). 
This  is  a  Windows-based  software  tool 
that  enables  you  to  access  education  sur¬ 
vey  data  by  generating  tables  based  on 
row  and  column  variables. 

•  Public  School  District  Finance 
Peer  Search.  Come  here  to  compare  the 
finances  of  a  school  district  with  its  peers, 
that  is,  districts  that  share  similar  charac¬ 
teristics  to  the  one  you  choose. 

•  Interactive  Database  Search 
(IPEDS).  Here’s  your  search  tool  for  select¬ 
ing  post-secondary  education  institutions 
based  on  criteria  whose  values  you  choose. 

•  International  Archive  of  Edu¬ 
cational  Data.  This  area  collects  data 
from  national,  state,  and  local  organiza¬ 
tions  pertaining  to  all  levels  of  education 
in  the  country. 

You  also  can  search  the  entire  site.  To 
do  that,  click  on  the  “Search  NCES”  link 
on  the  introductory  page.  In  the  resulting 
screen,  enter  a  word  or  phrase  to  describe 
what  you  are  hunting  for  and  click  the 
“Find”  button.  Use  a  plus  sign  (+)  as  a 
logical  AND,  as  in  “+school-i-enrollmenf’ 
to  require  that  all  retrieved  documents 
contain  both  words.  (By  contrast,  a  space 
functions  as  a  logical  OR.  so  entering 


“school  enrollmenf’  would  retrieve  docu¬ 
ments  that  contain  either  or  both  words.) 
For  more  help  with  searching,  visit  the 
site’s  search  help  page  at  http:// 
search.ed.gov/help. 

Other  considerations  in  using  the 
NCES  site: 

IThe  “NCES  Fast  Facts”  link  on  the 
introductory  page  is  designed  to  antic¬ 
ipate  frequently  asked  questions,  such  as 
how  much  the  United  States  spends  on 
higher  education,  how  many  education 
institutions  exist  in  the  nation,  and  how  to 
define  Title  I  as  well  as  who  benefits  the 
most  from  it.  You  can  search  the  answers 
in  terms  of  early  childhood  and  elemen¬ 
tary,  secondary,  and  higher  education.  You 
also  can  submit  your  own  question. 

2 The  introductory  screen’s  “Survey  & 
Program  Areas”  link  is  meant  to  help 
you  locate  information  on  all  the  agency’s 
re.search,  from  school  funding  to  library 
usage  to  international  comparisons. 

3 If  you’re  an  education  writer  looking 
for  Web  sites  to  point  out  to  readers, 
check  out  the  site’s  “Students’  Classroom” 
link  on  the  main  screen.  It  provides  data 
tailored  for  younger  readers,  from  college 
locators  to  education  facts  and  games.  ■ 


Bowen  (charlesbowen@compuser\'e  .com) 
is  a  We.st  Virginia  journalist  and  30-year 
newspaper  veteran.  He  is  host  of  the  daily 
“Internet  News  ”  .syndicated  radio  show. 

BrassRing  hits  thepavement.com 

BrassRing  Inc.,  recently  created  by  the 
Washington  Post  Co.  and  Tribune  Co.,  last 
week  introduced  an  expanded  version  of 
thepavement.com,  its  national  career¬ 
building  service  for  young  adults. 

Located  in  Chicago,  thepavement.com 
offers  a  national  database  of  entry-level 
and  early-career  job  listings,  a  relocation 
service,  an  apartment-search  service,  a 
car-buying  service,  and  a  guide  to  money 
management.  The  site  offers  help  with 
resume  building  and  industry  profiles. 

The  Post  and  Tribune  companies  creat¬ 
ed  BrassRing  in  September.  Accel  Part¬ 
ners  is  also  a  shareholder.  ■ 
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MEDIASURFACE™  2.0 

ENTERPRISE  CONTENT  MANAGEMENT 


INTRODUCING  MEDIASURFACE^**  2.0  -  A  REVOLUTION  IN  WEB-BASED  CONTENT  MANAGEMENT  FOR  THE  ENTERPRISE. 

Mediasurface  2.0  puts  control  of  Web  based  business  needs  in  the  hands  across  the  business,  from  the  Web  developer  to  the  content  owners  in 

of  those  who  own  the  content,  and  removes  the  need  for  large  amounts  of  marketing,  sales,  finance  and  admin,  human  resources,  production  and 

custom  development.  Fully  supportive  of  the  Web  publishing  process  at  every  executive  management  -  in  fact  anyone  who  needs  to  communicate 
stage,  Mediasurface  2.0  integrates  with  the  WP,  design,  e-commerce  and  within  or  outside  the  organization.  Mediasurface  2.0  supports  XML  and 

personalization  tools  of  your  choice.  Mediasurface  2.0  enables  management  includes  functionally  rich  Integration,  Reporting  and  Content  Gateway 

and  direct,  rapid  publishing  of  Web  content  by  everyone  involved  in  the  Web  Modules,  enabling  content  submission  via  the  browser  from  any  location. 

For  more  information,  or  to  register  for  a  FREE  Workshop  Call:  415  495-7307  or  EMAIL:  info@mediasurface.com 

Mediasurface  2.0  is  applicable  to  a  diverse  range  of  clients  and  businesses.  Current  clients  include  Barclaycard,  CNN,  WS  Atkins,  Reuters  and  Oxford  University  Press. 
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Newspaper  money  train  to  roll  on 

NEWSPAPERS  RAKED  IN  MORE  THAN  $60  BILLION  LAST  YEAR,  INCLUDING  ABOUT  $49. 

Newspapers  are  making  fist¬ 
fuls  of  dollars,  and  it  looks 
like  they  will  continue  to 
pull  plenty  of  cash  from  the 
till,  according  to  a  new  five- 
year  forecast  by  media  investment  bank 
and  brokerage  Veronis,  Suhler  & 

Associates. 

Daily  and  weekly  newspapers  raked  in 
more  than  $60  billion  last  year,  including 
about  $49.3  billion  in  advertiser  spending 
and  $10.7  billion  or  so  in  reader  spending, 
said  New  York-based  Veronis,  Suhler. 

The  operating  cash-flow  margins  of  the 
nation’s  newspapers  increased  from 
16.6%  in  1995  to  19.3%  in  1996  and 
23.6%  in  1997,  the  most  recent  published 

figures.  And  no  future  dip  is  in  sight.  rate  increase,  or  a  newsprint  price  spike.  paper  industry  “was  never  down  on  its 

But  increased  competition,  especially  “Everybody  in  media  is  having  to  work  haunches,”  said  Suhler,  who  called  news- 
in  proliferating  media  industries,  means  harder  to  do  more  with  less  because  that’s  papers  “one  of  the  highly  profitable  seg- 

newspapers  must  manage  their  businesses  the  reality  of  business  overall  today,  and  ments  of  the  media  industry  and  the  over- 

more  aggressively  than  in  past  years  to  be  in  media  particularly,”  said  Suhler,  who  all  economy.” 

successful,  explained  John  S.  Suhler,  the  has  analyzed  media  for  three  decades  and  As  for  editors  who  fear  penny-pinching 
firm’s  partner,  president,  and  co-CEO.  who  advises  many  of  the  world’s  leading  publishers  are  hamstringing  their  ability 
In  an  interview  with  E&P,  Suhler  said,  media  companies.  to  put  out  high-quality  products  and 

“The  pressure  has  [gone  up]  increasingly  Still,  Suhler  has  little  time  for  publish-  maybe  win  a  Pulitzer  Prize,  Suhler  said, 
over  the  last  1 5  to  20  years.”  A  successful  ers  who  complain  about  the  increased  “Good  editors  are  still  fighting  for  news 

publisher  must  confront  “a  harsher  [com-  competition,  predicting  newspapers  will  hole,  staff,  and  news  resources.” 

petitive]  environmenf  ’  by  making  the  right  continue  to  outpace  the  growth  of  the  Over  the  last  two  years,  the  growth  of 
calculations  to  maintain  “a  delicate  bal-  national  economy  and  adding,  “There  is  spending  by  newspaper  advertisers  and 

ance”  in  his  or  her  editorial-advertising  no  reason  for  [publishers]  to  feel  sorry  for  readers  has  significantly  exceeded  the 

ratio,  circulation,  prices,  and  expenses,  themselves,  except  those  who  live  in  the  growth  of  the  nation’s  economy,  pointed 

said  Suhler,  adding  the  publisher  must  also  past.”  out  Suhler,  who  added.  “That's  just  a  great 

keep  in  mind  the  risk  that  forecasters  may  Newspaper  owners  learned  the  impor-  accomplishment  because  the  average  Wall 
underestimate  competition,  such  as  Web  tance  of  “watching  their  pennies”  during  Streeter  wouldn't  have  guessed  that.” 
sites  trying  to  lure  classified  ads,  or  fail  to  the  1991-1992  recession,  said  Suhler.  But  Suhler  predicted  newspaper  growth 
foresee  an  economic  downturn,  a  postal  even  through  that  rough  period,  the  news-  will  continue  to  beat  national  economic 

growth  in  the  next  few  years  as  a  result  of 

Daily  newspaper  ad  spending,  actual  and  projected  good  management  and  the  tendency  of  the 

“hypercyclical”  advertising  industry, 
which  has  a  history  of  “spending  more 
into  up  markets”  and  less  going  into 
retractions. 

Even  coming  on  top  of  current  boom¬ 
time  totals,  the  firm  projects  advertiser 
and  reader  spending  on  daily  newspapers 
will  advance  at  a  5.8%  compounded  annu¬ 
al  rate  over  the  next  five  years,  a  notch 
above  the  strong  5.7%  compounded  annu-  ^ 
al  rate  over  the  last  five  years.  | 

Publishers  will  be  delighted  to  hear  the  § 
firm  predicts  the  price  of  a  metric  ton  of  | 
newsprint,  which  cost  $587  last  year,  is  “ 
expected  to  be  $590  in  2003,  a  price  | 
increase  of  a  mere  $3.  § 

O 

Daily  newspapers’  longest  enduring  S 

Sources:  Veronis.  Sublet  &  Associates;  Wilkofsky  Gruen  Associates;  Newspaper  Association  of  America 
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peronis,  Suhler  predicts 

IlLLION  IN  AD  SALES  BY  JOE  NICHOLSON 


headache  —  1 2  consecutive  years  of  week¬ 
day  circulation  decline  —  is  expected  to 
ease  next  year  with  total  weekday  circula¬ 
tion  edging  up  0.1%,  followed  by  three 
more  years  of  incremental  movements 
upward,  with  circulation  growing  0.4%  in 
2001,  0.7%  in  2002.  and  0.8%  in  2003. 

During  the  long  circulation  decline, 
total  daily  circulation  dropped  from 
almost  63  million  to  about  56  million.  A 
modest  rebound  to  57.2  million  is  expect¬ 
ed  by  2003. 

The  predicted  change  of  direction  in 
daily  circulation  is  expected  to  reflect 
growth  in  the  35-and-older  population  that 
contains  a  high  percentage  of  newspaper 
readers  and  the  tapering  off  of  several 
trends  that  cut  total  circulation,  including 
newspaper  closures  and  mergers;  consoli¬ 
dation  of  evening  and  morning  editions  or 
of  several  dailies  into  a  single  newspaper; 
deliberate  trimming  of  costly  circulation  in 
outlying  areas;  and  the  switch  of  some 
dailies  to  less-than-daily  publication, 
which  eliminated  them  from  the  category 
for  daily  newspaper  circulation. 

The  firm  predicts  Sunday  editions  — 
which.  Suhler  pointed  out.  have  almost  as 
much  advertising  as  the  combined  week¬ 
day  editions  —  will  continue  to  suffer 
slight  circulation  losses  in  the  short  term: 


There  is  no  reason  for 
[publishers]  to  feel 
sorry  for  themselves, 
except  those  who  live 
in  past. 

— John  J. 


-0.7%  this  year,  -0.4%  next  year,  and 
-0.2%  in  2001.  But  Sunday  is  expected  to 
edge  up  eventually,  rising  0.1%  in  both 
2002  and  2003. 

Veronis,  Suhler's  Communications 
Industry  Forecast,  an  authoritative  401- 
page  tome,  costs  $1,495.  To  get  a  copy 
shipped,  call  (800)  935-4990. 

Its  news  is  even  better  for  weeklies, 
whose  aggregate  circulation  has  been 
almost  steadily  upward,  fueled  by  popula¬ 


tion  expansion  in  suburban  and  rural 
areas.  Their  ad  growth  rate  between  1998 
and  2003  is  expected  to  be  7.8%. 

Daily  newspapers’  big  advertising  loco¬ 
motive  is  expected  to  chug  on. 

Advertising  spending  on  daily  newspa¬ 
pers  is  projected  to  jump  8.4%  next  year. 


growth  rate  drop  between  the  same  five- 
year  periods,  sliding  from  9.9%  to  5.8% 
Retail  is  rebounding  strongly  from  a 
body  blow  it  suffered  in  the  late  1980s  and 
early  1 990s  from  widespread  closings  and 
consolidations  of  department  stores.  The 
rebound  was  bolstered  by  new  categories. 


Annual  change  in  total  daily  circulation  (in  thousands),  actual  and  projected 
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almost  equal  to  the  decade-high  8.5% 
peak  it  hit  in  red-hot  1997.  Total  advertis¬ 
er  spending  on  daily  newspaper  advertis¬ 
ing  is  projected  to  swell  from  $46.5  bil¬ 
lion  this  year  to  $50.4  billion  next  year. 

In  future  years,  the  firm  predicted  the 
dailies’  ad  spending  will  race  along,  rising 
6.3%  to  $53.7  billion  in  2001;  6.1%  to 
$56.9  billion  in  2002;  and  5.5%  to  $60 
billion  in  2(X)3. 

National  advertising  spending  is  ex¬ 
pected  to  continue  as  the  biggest  arena  of 
ad  expansion,  growing  at  a  compounded 
annual  rate  of  10.2%  between  1998  and 
2003,  increasing  from  $5.7  billion  to  $9.2 
billion. 

The  top  categories  of  national  advertis¬ 
ing  last  year  were:  utilities,  up  30.4%  to 
$  1 .3  billion,  due  largely  to  increased  com¬ 
petition  fostered  by  telephone  and  electric 
deregulation;  political/government,  up 
22.8%  to  $199  million;  automotive,  up 
20.9%  to  $399  million;  and  mail  order,  up 
14%  to  $163  million. 

The  outlook  for  spending  growth  is  bet¬ 
ter  for  retail  —  which  is  expected  to  see 
compounded  annual  growth  rise  from 
3.8%  between  1993  and  1998  to  5.9% 
between  1998  and  2003  —  than  it  is  for 
classified,  which  is  headed  for  a  predicted 


including  consolidated  financial  institu¬ 
tions.  and  computer  and  electronic  firms. 

Web  classified  advertising  could  cut 
into  print  classified  advertising,  said  the 
firm,  which  doesn’t  go  along  with 
Chicken  Littles  who  fret  about  a  landslide 
to  the  Web. 

Classified  advertising  is  expected  to 
grow  at  a  reduced  but  healthy  rate;  7% 
next  year,  6.5%  in  2001,  6.1%  in  2002, 
5.3%  in  2003. 

More  good  news:  the  compounded 
annual  growth  of  newsprint  prices  is 
expected  to  decline  from  an  average  com¬ 
pounded  growth  rate  of  5.3%  between 
1993  and  1998  to  an  average  compounded 
growth  rate  of  0.1%  between  1999  and 
2003.  The  forecast:  -3.7%  in  1999;  +3.5% 
in  2000;  -1.7%  in  2001;  -i-1.7%  in  2002; 
and  +0.9%  in  2003. 

Can  anything  throw  the  speeding 
money  train  off  its  track? 

All  projections  assume  no  recession, 
said  Robert  J.  Broadwater,  lead  managing 
director  for  newspaper  publishing  at 
Veronis,  Suhler,  who  added.  “If  you  want 
to  tell  me  when  the  next  recession  will  be 
or  the  next  spike  in  newsprint.  I’ll  tell  you 
when  the  next  bad  year  for  newspapers 
[will  arrive].”  ■ 
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Web  syndication  summit  offers 
latest  line  on  online  distribution 

TWO-DAY  NEW  YORK  EVENT  INCLUDES  DISCUSSION  OF  DIFFERENCES 
BETWEEN  PRINT  AND  CYBER  SYNDICATION  BY  DAVID  ASTOR 
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The  Web  site 
of  summit 
host 

iSyndicate, 
which  has 
more  than 
140,000  Web 
site  clients 


ith  traditional  print 
syndication,  a  newspa¬ 
per  pays  a  fee  to  run 
content. 

With  online  syndica¬ 
tion,  a  Web  site  pays  a  fee  to  run  content. 
Or  pays  nothing  for  a  headline  that  links 
back  to  (and  increases  traffic  at)  the  con¬ 
tent  provider’s  site.  Or  shares  in  revenues 
from  advertising  that  appears  near  con¬ 
tent.  Or  shares  in  revenues  from  e-com¬ 
merce.  Or . . . 

“Every  contract  is  very  different,”  said 
Valerie  Voci,  associate  publisher  of  the 
Newsbytes  online  technology  news  ser¬ 
vice  (http://www.newsbytes.com),  speak¬ 
ing  at  a  Nov.  4-5  Web  syndication  summit 
in  New  York. 

Web  syndication  may  be  different  than 
print  syndication,  but  it’s  certainly  grow¬ 
ing.  “You  have  tens  of  thou.sands  of  con¬ 
tent  providers  who  want  to  syndicate  their 
stuff  and  millions  of  Web  sites  that  want 
stuff,”  said  iSyndicate  President/CEO  Joel 
Maske,  whose  company  hosted 
the  summit. 

The  San  Francisco-based  firm 
(http;// WWW. isyndicate.com) 
knows  something  about  Web  syn¬ 
dication  growth.  Founded  only 
three  years  ago,  it  already  distrib¬ 
utes  material  from  more  than  550 
content  providers  ranging  from 
new-media  companies  to  feature 
firms  such  as  United  Media, 
Universal  Press  Syndicate,  and 
Copley  News  Service.  iSyndicate 
also  has  a  roster  of  250  self-syn¬ 
dicated  creators  (see  sidebar, 
page  60). 

Its  clientele?  More  than 
140,000  Web  sites,  most  with  no 
affiliation  to  newspapers  or  other 
media. 

But  iSyndicate  wasn’t  the  only 
topic  at  “Syndication  Summit 
99.”  More  than  30  panelists  dis¬ 
cussed  their  experiences  with 
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Web  syndication  or  talked  about  the 
Internet  in  more  general  terms.  There 
were  also  three  keynote  speeches,  includ¬ 
ing  one  from  (New  York)  Times  Co. 
Digital  CEO  Martin  Nisenholtz  that  led  to 
some  sparring  about  the  quality  of  Web 
content. 

Nisenholtz  first  noted  the  irony  of  some 
newspaper  companies  pouring  money  into 
the  Web  while  laying  off  journalists  who 
help  create  print  content  —  some  of  which 
is  repurposed  for  online  use. 

“Journalism  without  Journalists  doesn’t 
work.”  he  said. 


Nisenholtz  added  that  some  observers 
have  lauded  the  Web  for  being  a  place 
where  news  gets  posted  without  being  fil¬ 
tered  through  newspaper  editors.  About 
whom  he  said.  “Editors  are  not  the  ene¬ 
mies  of  the  First  Amendment.  They’re  its 
protectors.” 

Maske  agreed  that  editors  “provide  an 
incredible  service”  in  print  and  online. 
But  he  and  others  said  the  Web  is  a 
democratized  place  where  all  kinds  of 
sites  run  by  all  kinds  of  people  also  pro¬ 
vide  valuable  content. 

Another  keynoter,  Rich  Karlgaard, 


Four  steps  for  one  syndicate 

iSyndicate  made  four  announcements  during  its  two-day  conference. 

•  It  is  partnering  with  24/7  Media  to  offer  sponsored  content  to  Web  sites, 
which  will  be  paid  to  carry  content  packages  (focusing  on  events  such  as  the  Super 
Bowl  and  Valentine’s  Day)  that  come  with  presold  advertising.  The  New  York- 
based  24/7,  which  has  offices  in  15  countries,  runs  online  advertising  and  direct 
marketing  networks  that  get  more  than  2.5  billion  ad  impressions  a  month. 

•  iSyndicate  will  offer  sites  audio  and  video  content  from  RealNetworks.  And 
Real  Networks  will  promote  iSyndicate  to  broadband  content  creators  by  hosting  a 
link  to  iSyndicate  where  original  content  can  be  submitted  for  syndication. 

•  “iSyndicate  Essentials”  was  launched  to  provide  small-to-medium-size  busi¬ 
ness  and  community  Web  sites  daily  packages  covering  news,  technology,  and 
sports.  The  service,  costing  $499  a  month,  will  offer  other  packages  in  the  future. 

•  iSyndicate  presented  its  first  “Quit  Your  Day  Job”  award  to  “Dilbert”  creator 
Scott  Adams,  who  chairs  iSyndicate’s  content  advisory  panel.  The  cartoonist  is 
with  United  Media,  a  sister  firm  to  Scripps  Ventures,  an  investor  in  iSyndicate. 

—  David  Astor 

www.mediainfo.com 
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publisher  of  Forbes  magazine,  said  entre¬ 
preneurs  who  launch  Web  start-ups  tend  to 
hire  people  with  high  IQs. 

“If  you  groveled  for  venture  capital  and 
mortgaged  your  home,  you’re  going  to 
hire  the  smartest  people  because  smart 
people  are  going  to  make  you  rich,”  he 
said. 

Karlgaard  also  discussed  the  widening 
of  bandwidth.  That,  noted  several  speak¬ 
ers,  will  mean  more  syndicating  of  “rich 
media”  (including  video  and  audio)  across 
the  Web.  Nisenholtz  said  his  paper's  site 
(http://www.nytimes.com)  has  already  run 
clips  of  President  Clinton  speeches  next 
to  stories. 

The  third  keynoter  was  renowned  for¬ 
eign  correspondent  Peter  Arnett,  the 
Associated  Press  and  Cable  News 
Network  veteran  who  jumped  to  the  Web 
this  May. 

“I  could  have  gone  to  another  TV  net¬ 
work,  to  print,  or  to  radio,  but  1  thought 
ForeignTV.com  was  an  entree  into  a  world 
of  wonderful  opportunity,”  he  said,  noting 
that  the  Web  site,  which  includes  stream¬ 
ing  video,  “combines  the  TV  and  Internet 
concepts.” 

A  famous  name  like  Arnett  helps  Web 
material  get  syndicated,  as  does  a  famous 
company  moniker. 

"CBS  lends  a  lot  of  credibility  to  us.” 
said  Christopher  Todd  of  CBS  SportsLine 
(http://www.sportsline.com). 

Print  media  also  help  to  give 
Web  entities  more  credibility. 
For  instance,  the  online  Salon 
magazine  (http://www.salon.com), 
which  provides  material  such  as 
headlines  to  other  Web  sites,  has 
some  of  its  content  syndicated  to 
print  newspapers  by  United 
Media. 

"Getting  more  into  newspapers 
was  a  key  branding  strategy  for 
Salon,  and  it  builds  traffic  for  the 
site,”  said  Lisa  Klem  Wilson,  vice 
president  of  sales  and  marketing  at 
United. 

Web  syndication  goes  way 
beyond  news,  columns,  and 
comics.  It  “uniquely  cuts  across 
the  idioms  of  content,  commerce, 
and  computing.”  wrote  one  sum¬ 
mit  speaker,  Kevin  Werbach.  in  the 
July  27  issue  of  the  “Release  1 .0” 
newsletter  (http://www.edventure 
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“Anything  on  a  Web  site  is  syndicat- 
able,”  added  Maske.  He  noted,  by  way  of 
example,  that  a  site  mentioning  a  book 
can  include  a  link  to  Amazon.com,  with 
the  site  receiving  a  percentage  of  revenue 
if  its  visitors  use  the  link  to  buy  the  book 
from  Amazon.com.  “That’s  syndication.” 
Maske  said. 

Speaking  of  e-commerce  sites,  many 
of  them  run  syndicated  Web  content  to 
make  themselves  more  interesting  desti¬ 
nations  for  potential  customers.  “Con¬ 
tent  has  become  an  increasingly  impor¬ 
tant  component  to  commerce,”  said 
Nancy  Kramer,  president/CEO  of 
Resource  Marketing,  a  technology  mar¬ 
keting  and  communications  firm  based  in 
Columbus.  Ohio. 

Nisenholtz  concluded,  "The  Web  is 
the  ultimate  syndication  environment. 
Everything  is  a  click  away  from  every¬ 
thing  else.”  ■ 

Self-syndication,  cyber  style 

It  isn’t  easy  earning  a  decent  dollar  self-syndicating,  whether  it  be  in  print  or 
online.  Now  there’s  a  way  for  creators  to  self-syndicate  while  also  being  affiliat¬ 
ed  with  a  Web  syndicate. 

iSyndicate  has  signed  up  about  250  self-syndicators,  including  cartoonists  and 
columnists.  They  continue  to  self-syndicate,  but  also  have  the  opportunity  to  get 
picked  up  by  some  of  iSyndicate’s  massive  Web  clientele  of  140,000-plus  sites. 

“We’re  building  a  rating  system  to  make  the  content  buyer’s  decision  easier 
and  allow  the  good  stuff  to  rise  to  the  top,”  said  Jim  Toomey,  a  member  of 
iSyndicate’s  business  development  content  team  and  creator  of  the  “Sherman’s 
Lagoon”  comic  distributed  by  King  Features  Syndicate.  “Hopefully,  we’ll  have 
a  spectrum  from  cream  to  skim  milk  and  everything  in  between.” 

So  far,  self-syndicated  creators  are  earning  anything  from  zero  to  a  few  hun¬ 
dred  dollars  a  month  through  iSyndicate,  added  Toomey,  who  noted  that  most  of 
the  features  are  sold  to  (non-newspaper)  Web  sites  on  a  traditional  fee  basis.  But 
there  are  some  ad-revenue-sharing  arrangements. 

iSyndicate  President/CEO  Joel  Maske  said  a  traditional  syndicate  might  get 
10.000  submissions  a  year  and  sign  only  a  handful,  leaving  a  number  of  talented 
people  without  distribution.  “The  Web  is  the  place  for  some  of  that  other  con¬ 
tent,”  he  remarked. 

Speakers  at  iSyndicate’s  Nov.  4-5  meeting  also  discussed  Web  self-syndica¬ 
tion  in  general.  They  noted  that,  as  in  print,  a  self-syndicator  wears  many  hats: 
writer,  promoter,  salesperson,  accountant,  etc.  And  with  online  distribution,  some 
Web  knowledge  is  obviously  required,  too. 

“You  have  to  become  an  entrepreneur,”  said  Dave  Pell,  writer  and  publisher  of 
a  daily  e-mail  newsletter  featuring  Web  news  (http://www.davenetics.com). 

So  how  does  one  start  self-syndicating  on  the  Web?  Speakers  said  that, 
in  addition  to  the  e-mail  route,  other  possibilities  include  selling  your  feature 
to  Web  sites  or  offering  the  feature  free  to  sites  and  getting  links  back  to  your 
own  site.  That  builds  traffic  that  might  attract  advertisers  to  your  site. 

—  David  Astor 

www.mediainfo.com 


The  Web  is  the 
ultimate  syndication 
environment. 
Everything  is  a  click 
away  from 
everything  else. 

—  Martin  Nisenholtz 
CEO,  Times  Co.  Digital 

.com),  which  devoted  30  pages  to  Web 
syndication. 

“It  can  be  content,  directories,  ads,  or 
search  buttons,”  remarked  Sean  Foote,  a 
director  of  Labrador  Ventures,  which  has 
invested  in  iSyndicate  as  well  as  various 
other  companies. 


Fingered  felines 
focus  of  feature 

“Mister  BofTo”/“Willy  ’n’  Ethel”  cre¬ 
ator  Joe  Martin  has  created  a  third  comic 
-  — ,  called  “Cats  with 


Hands.” 

The  Los  Angeles 
Times  Syndicate 
reported  that  “Cats” 
began  in  more  than 
100  papers,  one  of 
the  biggest  launch¬ 
es  of  1999.  Clients 
include  the  Chi¬ 
cago  Tribune,  The 
Denver  Post,  De¬ 
troit  Free  Press,  Minneapolis  Star  Trib¬ 
une,  The  Orange  County  (Calif.)  Register, 
Portland  Oregonian,  San  Jose  (Calif.) 
Mercury  News,  and  The  Seattle  Times. 


Joe  Martin  brings 
“Cats”  to  LATS. 


‘Stock’  marketed 
by  KRT  service 

Knight  Ridder/Tribune  Information 
Services  (KRT)  has  launched  “Working 
Stock,”  which  offers  health-  and  medi¬ 
cine-related  animation  sequences.  Web 
packages,  and  informational  graphics. 

Tribune  Media  Services  markets  KRT, 
which  has  a  site  for  the  new  service  at 
http://www.workingstock.com. 


TMS  and  Saraide 
in  wireless  deal 

Tribune  Media  Services  (TMS)  and 
Saraide,  which  provides  Internet-based 
wireless  data  services,  have  agreed  to  pro¬ 
vide  TV  and  movie  showtime  listings  for 
use  in  wireless  devices. 

TMS  will  offer  the  listings  through 
its  UltimateTV  (http://www.UltimateTV 
.com)  and  MovieQuest  (http://www 
.MovieQuest.com)  brands. 

Wright  turns  to 
new  syndicate 

Dick  Wright, 
whose  editorial  car¬ 
toons  appear  in 
over  400  newspa¬ 
pers.  has  moved 
from  United  Fea¬ 
ture  Syndicate  to 
the  Los  Angeles 
Times  Syndicate 
(LATS). 

The  conservative  creator  is  now  with 
the  Columbus  (Ohio)  Dispatch  after  previ¬ 
ously  working  for  dailies  in  Nashville, 
Tenn.;  Providence,  R.I.;  and  San  Diego. 

Earlier  in  the  year,  LATS  signed  Doug 
Marlette,  the  Pulitzer  Prize-winning  edito¬ 
rial  cartoonist  of  Long  Island,  N.Y., 


Dick  Wright 


Tribune  Media  Services  (TMS) 
is  giving  its  TV  listings  customers 
the  option  of  labeling  original  pro¬ 
gramming  “new.”  Until  now,  clients 
could  identify  reruns  with  the 
“repeat”  label  but  didn’t  have  the 
“new”  option.  ...  TMS  has  named 
Rick  DeChantal  account  executive  at 
On  the  Mark  Media,  its  specialty 
publications  division.  DeChantal 
joined  the  TMS  finance  department 
in  1996.  ...  Parade  magazine  colum¬ 
nist  Marilyn  vos  Savant  has  written  a 
play  called  “Poppa’s  Will”  that’s 
opening  in  New  York  Nov.  17.  ...  “9 
Chickweed  Lane”  creator  Brooke 
McEldowney  of  the  Los  Angeles 
Times  Syndicate  did  a  recent  comic 
mentioning  the  postage  stamp  that’s 


raising  funds  to  fight  breast  cancer. 
...  Susan  Shelley’s  self-syndicated 
“tidbits”  puzzles  (http;//www.tidbits 
puzzles.com)  have  been  added  to  the 
About.com  Web  portal.  ...  Andrews 
McMeel  Publishing  has  released  the 
“Mutts  Sundays”  collection  by 
“Mutts”  comic  creator  Patrick 
McDonnell  of  King  Features 
Syndicate  and  the  “Are  We  There 
Yet?”  collection  of  editorial  cartoons 
by  Pat  Oliphant  of  Universal  Press 
Syndicate.  ...  Dow  Jones  &  Co.  Inc. 
has  published  "'The  Wall  Street 
Journal  Portfolio  of  Business 
Cartoons,”  a  collection  compiled  by 
Journal  cartoon  editor  Charles 
Preston  from  the  newspaper’s 
“Pepper  ...  and  Salt”  feature. 


Newsday.  He  had  previously  been  with 
Creators  Syndicate. 

Comic  votes  for 
Bob  Dole  cameo 

Former  presidential  candidate  and  U.S. 
Sen.  Bob  Dole  will  appear  in  “Gasoline 
Alley”  the  week  of  Nov.  16. 

The  appearance  is  part  of  a  story  line, 
dating  back  to  September,  that  touches  on 
the  need  for  donations  to  build  a  World 
War  II  memorial  in  Washington.  In  the 
sequence,  the  comic’s  Skeezix  character 
knows  Dole  from  having  convalesced  in 
the  same  hospital  during  the  war. 

“Ga.soline  Alley”  is  by  Jim  Scancarelli 
of  Tribune  Media  Services. 

King  executive  dies 

Richard  Wilson,  national  editorial 
director  of  the  King  Features  Weekly 
Service,  has  died  at  the  age  of  40. 

Prior  to  joining  King,  Wilson  worked 
for  the  now-defunct  McNaught  Syndicate. 


HAVE  You  seem 
THIS  POOCH? 


He  goes  by  the  name  Poncho.  He  is 
black  and  white  but  is  sometimes  seen 
in  color.  He  is  loyal  to  his  best  friend, 
ChazZ:  but  hangs  out  with  a 
questionable  crowd.  He  is  kindhearted 
and  somewhat  bookish,  with  a  distinct 
distaste  for  exercise  and  cats. 

For  a  reward,  please  call 
Chazz  at  1-800^3&«196. 

COPLEY 

news  service 

www.copleynews.com 
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Tapped  out  at  Graph  Expo 

COMMERCIAL  PRINTERS  AND  NEWSPAPERS  ON  DIFFERENT  PATHS  BY  MARK  FITZGERALD 


From  image  scanning  to  flexog¬ 
raphy,  some  of  the  most  dramatic 
newspaper  production  develop¬ 
ments  of  the  past  two  decades 
came  from  commercial  printing, 
Now  that  commercial  printing  is  begin¬ 
ning  to  make  breakthroughs  in  imageset¬ 
ters,  thermal  plates,  and 
even  direct-to-press  digital 
printing,  how  long  will  it  be 
before  these  next-genera¬ 
tion  technologies  are  ready 
for  newspaper  use? 

Judging  by  the  recent 
Graph  Expo  equipment 
show  in  Chicago,  it  could 
be  a  pretty  long  wait. 

This  year’s  edition  of  the 
massive  print  show  under¬ 
scored  the  fact  that  com¬ 
mercial  printers  are  devel¬ 
oping  new  technologies  in 
ways  that  won’t  much  help 
newspapers. 

“In  all  the  conversations 
I’ve  had,  there  has  not  been  a  lot  of  talk 
about  the  newspaper  industry.  News¬ 
papers  are  just  not  on  [manufacturers’] 
radar  screens,’’  said  Bill  Trachtenberg, 
printing  systems  technologies  director  at 
Rochester  Institute  of  Technology’s  R.l.T. 
Research  Corp.  subsidiary. 

Take  digital  printing.  What  newspapers 
like  most  about  computer-to-press  is  its 
promi.se  to  eliminate  platemaking  and  print 
an  unlimited  number  of  versions  —  right 
down  to  a  truly  personalized  paper. 

Commercial  printers  like  ver¬ 
sioning.  too  —  but  what  they  really 
love  is  the  way  the  digital  press 
cuts  the  set-up  time  on  even  com¬ 
plex  jobs. 

"The  whole  point  is  throughput, 
getting  more  jobs  in  [one]  shift. 
That’s  what  we’re  doing  here.”  said 
Jerry  Nachmann.  a  marketing  exec¬ 
utive  for  Karat  Digital  Press,  a 
Scitex  and  KBA  joint  venture. 

In  press  conferences  and  on 
the  show  floor,  makers  of  digital 
presses  emphasized  not  speed 
but  the  ability  to  do  more  short- 
run  jobs  —  exactly  the  opposite 
of  newspapers’  need  for  long 
runs  at  high  speed.  And  all  the 
digital  presses  on  the  show  floor 


were  sheet-fed,  not  web.  Ironically,  the 
first  direct-to-press  press  introduced  at 
Graph  Expo  in  1994  was  a  web  press. 

Some  vendors  were  optimistic  the  web 
will  be  back.  “We  truly  believe  that  this  is 
[the]  future  for  all  offset  presses  . . .  whether 
they  are  sheet-fed  or  web.”  said  Ivo  Heller, 


president  of  Adast  America,  the  U.S.  sub¬ 
sidiary  of  a  Czech  digital  press  maker. 

The  real  shape  of  digital  printing’s  future 
will  likely  be  unveiled  next  May  at  the  huge 
Drupa  2000  show  in  Dusseldorf.  Germany, 
press  makers  say. 

"Drupa  is  going  to  be  the  digital  printing 
Olympics.”  said  Indigo  N.V.  Chairman  and 
CEO  Benny  Landa.  With  installations  of 
1 ,4(X)  digital  presses.  Indigo  has  sold  near¬ 
ly  half  of  the  worldwide  installed  base  of 
approximately  3.000. 

But  the  development  paths  for  commer¬ 
cial  and  newspaper  printing  —  which  a 
decade  or  so  ago  seemed  to  be  converging 
—  are  now  definitely  diverging,  says 
Thomas  Sandholdt.  product  manager  of  the 
Denmark-based  prepress  processor  manu¬ 
facturer  Glunz  &  Jensen. 

“The  honeymoon  period,  if  you  will,  is 
over,”  Sandholdt  said.  "They  have  different 
needs.  With  newspapers,  everything  has  to 
be  a  bit  bigger  than  it  needs  to  be.  more  rug¬ 
ged.  ...  Commercial  printing  is  going  to 
smart  design  and  an  office  look.  ...  News¬ 
papers  still  feel  they  are  an  industry.  They 
are  hard  workers.  They  get  dirty  every  day.” 

Glunz  &  Jensen  was  among  the  few 
Graph  Expo  exhibitors  showcasing  a  news¬ 
paper  product.  NewsSpeed  and  NewsLink, 
which  are  about  to  go  into  beta  testing,  are 


the  respective  off-line  and  on-line  versions 
of  a  deep-tank,  high-speed,  heavy-duty  film 
processor  designed  for  newspapers. 

The  machines,  expected  to  be  available 
in  the  first  quarter  of  next  year,  followed 
Glunz  &  Jensen’s  unsuccessful  attempt  to 
market  its  commercial  film  processors  to 
newspapers.  “Like  everything  else,  if 
you  don’t  design  it  specifically 
for  the  market,  it’s  not  going  to 
work,”  Sandholdt  said. 

Thermal  plates,  which  pro¬ 
duce  a  crisper  image  than  con¬ 
ventional  plates,  are  another 
product  that  at  Graph  Expo,  at 
least,  does  not  look  ready  to 
make  the  transition  from  com¬ 
mercial  printers  to  newspapers. 
At  Purup-Eskofot’s  booth,  for" 
instance,  visitors  interested  in 
newspapers  were  steered  away 
from  its  Imagemaker  Thermal 
CTP  computer-to-plate  system,  which 
outputs  about  1 3  plates  an  hour,  to  the 
high-speed  DMX  2737,  which  takes 
just  90  seconds  to  image  and  output  a  plate. 

Part  of  the  speed  problem  is  that  the  laser 
needs  “dwell  time”  to  inscribe  the  plate  at 
very  intense  heat.  But  much  of  the  barrier  is 
that  newspapers  are  not  inclined  to  pay  a 
premium  for  quality  they  cannot  reproduce 
on  newsprint,  said  Sandy  Fuhs,  Presstek 
imaging  products  marketing  manager. 

"We  just  haven’t  found  a  way  to  step 
down  in  quality”  and  reach  a  more  attrac¬ 
tive  price  point  for  newspapers.  Fuhs  said. 

If  there  is  less  for  newspapers  at  com¬ 
mercial  shows  like  Graph  Expo,  there  are 
also  fewer  newspaper  executives  dropping 
by.  At  Harris  Corp.’s  booth,  which  was 
using  St.  Louis  Post-Dispatch  front  pages 
to  demonstrate  the  multiple-module 
MAXWorkFlow  work-flow/output-man- 
agement  system  from  its  Total  Systems 
Engineering  acquisition  (E&P,  Oct.  2,  p. 
52).  Rick  Masters,  product  management 
director,  could  recall  representatives  from 
only  two  papers. 

"Commercial  and  newspaper  are  two  dif¬ 
ferent  markets.”  said  Masters,  who  noted 
that,  on  a  monitor  for  commercial  jobs,  the 
system  was  running  a  Harlequin  raster 
image  processor  while  the  monitor  showing 
a  newspaper  work  flow  was  running  the 
PostScript  interpreter  used  by  many  news¬ 
papers.  5D’s  Jaws.  ■ 


62  EDITOR  &  PUBLISHER  NOVEMBER  13. 1999 


www.mediainfo.com 


•  MAX  W(Mk  VMWFVomm 


Ci»  ^  C««OMtan  Meajlw  !1«^ 


- -6: 


MMMP 


Cmpemviim^  RwtvOoMnSvw  0(«iiQu*C2 


Click.  Drag.  Click. 

(You're  Done.) 


MAXWorkFloxv'"  is  the  ultimate  new  drag-and-drop  output 
manager  from  Harris. 


■  Simplifies  even  the  most  complex  prepress  workflows 

■  Offers  high-speed,  Level  III  RIP  with  OPI  built  into  the  RIP 

•  Features  built-in,  intelligent  routing 

•  Composite  proofing  catches  all  errors  and  prevents  press  down-time 

■  Pre-flights  multiple  file  formats:  PostScript,  PDF,  raster  files  from 
other  RIPs,  TIFF,  EPS,  and  Apscom 

■  Drives  multiple  output  devices  including  CTP 

■  Proofs  high-resolution  files  on  low-resolution  printers 

■  Optimizes  PDF  and  EPS  files  to  decrease  network  traffic  and 
storage  needs 

■  Installs  in  minutes  —  virtually  no  training  required 


Managing  your  output  workflow  has  never  been  this 
easy!  Call  today  to  find  out  how  MAXWorkFlow  can 
save  you  time  and  money:  800-526-2299 


§f\nms 


next  level  solutions 


HARRIS  PUBLISHING  SYSTEMS  I  EDITORIAL  I  PAGE  DESIGN  I  ADVERTISING  I  ASSET  MANAGEMENT 
407-242-5000  I  hpscmktg@harris.com  I  www.maxworkflow.com 
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Prepress 

Harris  Publishing  Systems  Corp.. 

Melbourne,  Fla.,  released  the  cross-plat¬ 
form  Newsmaker  Correspondent  for  re¬ 
mote  users.  The  server-based  Java  applica¬ 
tion  operating  within  a  Web  browser  gives 
access  to  text  files  within  a  newspaper’s 
Harris  database  via  remote  access  server  or 
ISP  connection.  Remote  users  require  no 
Harris  software.  The  St.  Louis  Post-Dis¬ 
patch  beta-tested  Correspondent  early  in 
its  newsroom  conversion  to  a  Harris 
NewsMaker  system  comprising  1 85  edito¬ 
rial  and  25  pagination  licenses.  A  unified 
editorial  and  advertising  database  keeps 
the  newsroom  apprised  of  ad  status  and 
possible  positioning  conflicts  with  respect 
to  news  stories.  The  system’s  NewsFit  al¬ 
lows  copy  editors  to  work  in  WYSIWYG. 

Multiple  copy  editors  can  work  on  a 
page  simultaneously,  with  updates  provided 
in  real  time.  NewsFlow  converted  pagina¬ 
tion  from  manual  on-screen  placement  to 
automated  flow  of  headlines  and  text  into 
space  dummied  onto  pages. 

The  Post-Dispatch's,  more  recent  instal¬ 
lation  of  Harris  AdPower  integrates  classi¬ 
fied.  display,  billing,  accounts  receivable, 
booking,  distribution,  and  reporting  func¬ 
tions.  The  system  offers  ad  takers  upsell 
prompts  and  instant  pricing  for  options 
such  as  boldface  type,  graphics,  logos,  bor¬ 
ders  and  Web-site  placement.  The  paper 
reports  faster  turnaround  and  easier  image 
management  with  AdPower,  which  permits 


user-configurable  support  for  the  daily  edi¬ 
tion.  specialty  publications,  other  new  prod¬ 
ucts.  and  e-commerce. 

Harris  also  upgraded  The  Times,  Tren- 


AdPower  handies  ads  with  dispatch. 


ton.  N.J.,  (XP-21  server  software.  Sun  serv¬ 
er  hardware.  NewsMaker  pagination);  the 
Southern  Illinoisan,  Carbondale,  III. 
(NewsMaker  editorial  and  pagination, 
DASH  display  ad  makeup);  and  the  New 
York  Post  (X-21  server  software.  Sun  serv¬ 
er  hardware,  NewsMaker  editorial  clients). 

Output 

ECRM.  Tewksbury,  Mass.,  will  offer 
Harris  Publishing  Systems’  MAXWork- 
Flow  output-management  software  with  its 
line  of  imagers  to  automate  proofing  or  out¬ 
put  to  film  or  plate.  The  software  handles 
EPS  and  PDF  optimization,  down  samp¬ 
ling,  composite  proofing,  imposition,  trap¬ 


ping.  and  preflighting  multiple  file  formats. 
To  achieve  high  speed.  OPI  is  built  into  the 
interpreter.  (Harris  also  signed  agreements 
to  use  5D  Solutions’  Jaws  and  Harlequin’s 
ScriptWorks  Scalable  Open  Architecture 
RIP  technologies  in  MAXWorkRow.) 

Broadening  its  line  of  RIPs.  ECRM  in¬ 
troduced  a  Windows  NT  Server-based 
Adobe  CPSI  RIP.  Developed  by  Informa¬ 
tion  Presentation  Technologies  Inc.,  the 
TurboRlP  features  such  work-flow  options 
as  in-RIP  trapping,  imposition.  OPI.  and  a 
cross-platform  Java  user  interface  de¬ 
signed  to  eliminate  the  inconsistencies  of 
dual  Mac- Windows  environments  and  per¬ 
mit  administration,  configuration,  calibra¬ 
tion.  monitoring,  and  preview  of  output 
from  any  system  client  or  server.  The  alter¬ 
native  to  ECRM’s  Harlequin-based  RIP 
supports  PostScript  Level  3  and  PDF. 

Pressroom 

DYC  Supply  Co..  Teaneck.  N.J., 
brought  out  the  four-ply,  no-pack  NP-98 
blanket.  Designed  for  all  newspaper  press¬ 
es.  DYC  says  its  NP-98  is  especially  suited 
for  older  Goss  models  where  controlled 
feed  is  required.  The  blanket’s  closed 
microcell  compressible  layer  compensates 
for  overfeed.  Its  high-tensile  backing  resists 
moisture. 

Post-press 

Craftsman  Newspaper  Production 
Systems.  Dayton.  Ohio,  said  its  Danish 
systems  supplier,  Schur  Packaging  Sys¬ 
tems.  unveiled  a  new,  35,000-copy-per- 
hour  Thorsted  Maskiner  inserting  system. 
Expandable  in  one-hopper  increments  up  to 
30,  the  A855  relies  on  Thorsted’s  process  of 
first  collating  inserts,  then  placing  them  into 
a  jacket  in  one  operation.  The  A855  can  be 
equipped  with  a  lap  opening  (for  broad¬ 
sheets  and  tabloids),  finger/vacuum  open¬ 
ing  (broadsheets  without  a  lap),  or  finger 
opening  (tabs  with  no  lap).  Feeders  feature 
automatic  thickness  adjustment  and  Thor¬ 
sted  Mailrcxim  Control  for  inserting,  zon¬ 
ing.  and  automatic  repairs.  Gripper  convey¬ 
ors  move  inserted  packages  to  stackers. 

Business 

ASTech.  Denver,  released  the  R-Logic 
software  tool,  which  converts  subscriber 
transactions  into  marketing  subscriptions 
for  retention-measuring  and  reporting  pur¬ 
poses.  The  software  enables  analysis  of 
subscription  value  over  time  and  across 
sales  source,  term,  service  type,  offer,  or 
payment  type,  making  information  avail¬ 
able  for  rational  forecasting,  budgeting,  and 
assessment  of  marketing  effectiveness.  ■ 


SKY 

Suburban  Nawapapvrs  of  Amorica 


Suburban  Newspapers  of  America  Invites  You  to 
Attend  Our  Upcoming  Spring  Publishers'  Conference 

March  7-11,  2000  •  The  Westin  Ka'anapoli  Beach  Resort  •  Maui,  Hawaii 

SNA's  annual  Spring  Publishers'  Conference  brings  together  the  leading  publishers  and 
other  top  executives  in  the  suburban  newspaper  industry  to  share  their  publishing  experi¬ 
ences,  perspectives  and  ideas,  as  well  as  to  discuss  their  forecasts  for  the  future  of  critical 
areas  within  the  newspaper  publishing  business.  A  few  of  the  industry's  leaders  from 
whom  attendees  will  hear  informed  and  reliable  perspectives  include: 

•  Dean  Singleton,  President  and  CEO,  •  Rich  Connor,  Chairman  and  CEO, 

MediaNews  Group  Lionheart  Newspapers 

•  Tom  Stultz,  President-Publishing  Division, 

Gray  Communications  Systems 

In  addition  to  daily  keynote  presentations  from  these  three  top  industry  executives,  attendees 
can  also  participate  in  a  series  of  roundtable  discussions  on: 

•  Strategies  for  recruiting  and  retaining  •  Improving  marketing  effectiveness  to 

top  performers.  increase  readership  and  circulation. 

•  Online  classifieds,  e-commerce,  and  other  •  Understanding  your  readers'  and 

Internet-related  topics  that  impact  suburban  advertisers'  expectations, 

newspapers. 


To  receive  a  conference  program  brochure  and  registration  form,  call  SNA  at  312'644-66  W, 
send  an  e-mail  to  ,  or  download  materials  from  SNA's  Web  site  at 
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52  ISSUES. 
75  BUCKS. 


IMPORTANT!  Please  tell  us  about  yourself: 


□  YES!  Please  enter  a  one  year  subscription  to  E&P  in  my 
name.  I  pay  only  $1.44  per  week  -  a  savings  of  $61.00  off  the 
cover  price! 


Company 

Address 


□  Save  me  more  money!  Send  me  two  years  for  only  $135 

□  Bill  me.  □  Payment  enclosed.  Charge  my  □  VISA  □  MC  □  AMEX 

# _ Exp. _ 

Signature _ 

Disind  al  CMnitiia  residents  please  add  apiAcaUe  sales  tax.  Canada  residenis  please  add  GST.  Your  subsolpixin  is  bx  deductible. 
International  (outside  U.S.  and  Canada):  U.S.  $12S  suriacs,  U.S.  $315  ar 

^  RECYCLED  PAPER 


I  A.  Your  Business  (Check  Only 
I  1.  j  Daily  Newspaper 
I  2.  j  Weekly  Newspaper 
2a.  ^  Radio  Station 
1 2b.  TV  Stations 
1 2c.  _  Cable  TV  Network 
1 2d.  J  On-line  City  Guide 
I  6.  J  Magazine /Other 
Publication 

1 2e  J  Software  Provider 
!  3.  _iCorp./lnd./Assn. 
Buying  Advertising 
Space 

i  4.  .  Advertising  Agency 
I  5.  J  Newspaper  Rep. 


One  Category)  i 

7.  J  Graphic  Arts  /  Printing  j 

Service  /  Newspaper  : 
'  Supplier  I 

8.  .  News  Service/ Feature  I 

Syndicate  I 

9.  ..  Publicity  and  Public 

Relations  { 

10.  J  Library  /  Federal  /  State  : 

and  Local 
Governments 

11.  J  Education:  Students/ 

Teachers 

Other  (Please  specify)  \ 


I  B  Your  Occupation  (Check  Only  Qjte  Category) 


A.  Publisher 

B.  President 

C.  _.V  President 

D.  J  Editor 
D1.  _i  Producer 
D2.  J  Station  Mgr. 

D3.  jNews  Dir. 

D4.  jDir.  New  Media 
D5.  -.Content  Dir. 

D6.  J  Webmaster 

E.  jGeneral  Mgr. 

F.  J  Business  Mgr. 

G.  jController 

H.  jAdverlising  Mgr. 

I.  J  Sales  Mgr. 

J.  _i  Class  Mgr 

K.  -.Research  Mgr. 

L.  J  Promo  Mgr 


M.  J  PR  Mgr. 

O.  jProd  Mgr. 

P.  -Composing  Mgr. 

Q.  J  Circulation  Mgr. 

R.  J  Editorial  Dept. 

S.  _i  Advertising  Dept. 

T.  J  Circulation  Dept. 

V.  -1  Production  Dept. 

W.  J  Promotion  Dept. 

X.  -Freelance  Artist/Writer 

Y.  J  Newspaper  Dealer/ 

Distributor 

Z.  -I  Retired 
AA.  J  MIS  Mgr. 

BB.  J  Prepress  Mgr. 

CC.  ->  Mailroom  Mgr. 

Other  (Please  specify) 
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FEATURES 

AVAILABLE 


CART(X)NS 


_ ASTROLOGY _ 

Weekly  or  Monthly  Forecasts 
Free  link  to  our  www  brings  readers 
http://www.time-data.com 
Time  Data  Syndicate  (800)  322-5101 

AUTOMOTIVE 

WE'LL  DO  the  writing,  you  sell  the  ads! 
Enhance  your  auto  section  and  your  ad 
sales  with  an  in-depth  look  at  all  the 
new  models.  AUTOMOTIVE  NEWS 
2000  New  Car  &  Truck  Preview 
Package.  Complete  specifications  and 
photos.  Contact  the  Automotive  News 
Syndicate.  Joe  Hanley  (212)  254- 
0890,  Fax  (212)  254-7646. 


COLUMNS  AVAILABLE 

“Inspirational  advice  inspired  by  the 
mountains  and  meant  for  the  heart." 
'Mountain  Therapy'  —  A  column  by 
Nancy  Pollard  Dowie  (435)  649-7600. 

SPIRITUAL  COLUMNIST  offers 
INSIGHTS 

for  life's  challenges  (423)  378-4297 
rbliss@intermediatn.net 

ENTERTAINMENT 

“Hollywood  Behind  the  Scenes” 
Hook  readers  with  insider's  view  of 
what  stars  are  really  doing/ with  photos 
E-tnailed  or  US  mail  (800)  959-9977 


HUMOR 


'TALES  FROM  THE  “MOMMrHOODI 
Syndicated  columnist  Deb  Di  Sandro 
(515)  222-6994.  www.slightlyoff.com 


PUZZLES 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  766-7617 


Some  like  to  understand  what  they 
believe  in.  Others  like  to  believe  in  what 
they  understand 

Stanislaus  Lee 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

McGann  &  Co. 

New  and  Old  Media  projects/ventures 
imcgann@aug.com 
(904)  826-1335 

NEWSPAPER  APPRAISERS 


'99  MARKET  VALUATIONS 
KAMEN  &  CO.  GROUP  SERVICES 
Specializing  in  weekly  &  monthly  pub¬ 
lications.  NY  (516)  379-2797,  Tampa 
(727)  786-5930.  Fax  (516)  379-3812 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


WHAT'S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
www.mediamergers.com 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 

770Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  SWest/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291  -7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
tor  sale  and  purchase  of  highest  quol- 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  A4ergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


NEWSPAPER  BROKERS 


Confidential  Appraisal  Bolitho-Cribb  i  We  have  sold 
for  Estate,  ESOP,  ^  A.SSOCi3t6S  thousands  of 
Partners,  Bank,  Tax,  PubHcation  Brokerage  publishing  companies 

Stock,  Assets  •  Appraisals  since  1923 

sst1923  L _ 


Please  call  us  to  discuss  your  options  in  a  saie 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
jcribbeimt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  82834 
jfhicksetrib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Naples,  FL  34105 
tokise  mindspiing.com 


For  a  listing  of  publications  for  sale,  go  to  www.cribb.com 


NEWSPAPER  BROKERS 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Soles,  Acquisitions,  Mergers 
(909)  626-6440  Fax  (909)  624-8852 


JMPC,  Est  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90-120  days.  Phone  (614) 
889-9747.  http;/ /www. jmpc.net 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
5 1 96  Benito,  #11,  Montclair,  CA  9 1 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003  FAX  (307)  772-0004 


PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  219 
Baker,  FL  32531 
Phane  (850)  537-4040 
Fax  (850)  537-4050 

NEWSPAPERS  FOR  SALE 

EXCLUSIVE  WEEKLY  IN  RAPIDLY  grow¬ 
ing  upscale  community  of  Southern 
California.  Cash  flow  to  working 
owners  over  $200,000  on  $600,000+ 
gross.  Contact  Jim  Hicks  (Bolitho-Cribb 
&  Associates)  (307)  684-9407. 


FORAUSTOF 
Publications  For  Sale  Go  To  ... 
www.mediamergers.com 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  References 

(214)265-9300 


Ted  Rickenbacher 


Rickenbacher  Media 


6731  Desco  Dr..  Dallas.  TX  73223 
w-ww.rickfnbachermL-dia.com 


NEWSPAPERS  FOR  SALE 


FOR  CURRENT  USTINGS 
GOTO 

www.cribb.com 


USTING  OF  THE  MONTH: 
Suburban  mid-south  Group, 
$750k  cash  flow,  $3  million+  gross. 
This  is  the  listing  (or  which  you've  been  waiting! 


Call  or  write  for  a  listing  newsletter! 


NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON,  BROKER 
P.O.  BOX  2001 ,  BRANSON,  MO  6561 5 
(417)  336-3457 

OR  E-MAIL:  BROKERED1@AOL.COM 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1 801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)  476-3950 

NEWSPAPERS  WANTED 

FACKEIMAN  NEWSPAPERS  SEEKS  to 
acfd  quality  publications  to  our  family 
of  community  newspapers.  Thinking  of 
selling?  Please  consider  us.  Cash  or 
terms.  Confidential.  Call  Marc  A. 
Richard  (850)  785-7709  or  mail  Box 
2265,  Panama  City,  FL  32402. 


NEWS 

Makes  The  Difference 

♦  Editor  &  Publisher  is 
NOT  a  monthly  journalism 
review. 

♦  Editor  &  Publisher  is 
NOT  a  monthly  associa¬ 
tion  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

EDITOR  &  PUBLISHER 

1515  Broadway, 12th  fl. 

New  York,  NY  10056 
(888)  825-9149 


www.mediainfo.com 
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EQUIPMENT  & 
SUPPLIES 

CAMERA  &  DARKROOM 

NO  NONSENSE  50"  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


EQUIPMENT  FOR  SALE 

TWO  CHESIRE  LABELING  MACHINES 
Heat  wheel  and  glue  wheel. 
Bought  new,  still  like  new. 

Call  (256)  546-0600,  ask  for  Bill 


_ MAILROOM _ 

Aa  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)356-4886  Fax  (816)  887-2762 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-5218  Fax  (407)  273-901 1 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini  and 
Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 

WWW.  newstec .  com 


PRE-OWNED  MAILROOM  Equipment  1 
Bill  Kanipe,  ALTA  GRAPHICS,  INC.  I 
(770)  428-5817  Fax  (770)  590-7267  j 


_ PRESSES _ 

’  A  BRIEF  DESCRIPTION  OF  PRESSES 
j  INLAND  IS  CURRENTLY  OFFERING 

j  GOSS 

;  •  Add-on  GOSS  URBANITE  units, 

I  folders,  upper  formers,  motors  and 
1  drives. 

'  •  GOSS  URBANITE  tri-color  unit  with 
I  10-side  color  deck  (U-807). 

•  4-unit  GOSS  COMMUNITY  SC  press 
1  with  SC-513  folder  &  60HP  drive. 

!  •  3-unit  GOSS  COMMUNITY  press 
1  with  Community  folder  and  grease 
j  lubricated  units. 

'  •  Add-on  GOSS  SSC,  SC  &  COM- 
!  MUNITY  units  (floor  position  or  stacked 
position),  folders,  upper  formers,  press 
i  drives  and  roll  stands, 
i  •  Stacked  set  of  GOSS  SUBURBAN 
!  1 500  series  units. 

i  HARRIS 

•  5-unit  HARRIS  VI 5C  with  JF7  &  30 
HP  drive,  1981  vintage,  available 
November,  1999. 

•  4  HARRIS  VI 5C  units  (converted  to 
VI 5D),  mid  '70s  vintage. 

•  5-unit  HARRIS  VI 5A  press  with  JF7  & 
30  HP  drive  (ductor  style  units).  Avail¬ 
able  February,  2000. 

KING 

j  •  4-unit  NEWS  KING  with  KJ6  and  2 
:  stacked  sets  of  units,  late  '60s,  very 
'  good  condition  for  its  age. 

I  •  4-unit  NEWS  KING  with  KJ6  and  30 
'  H.P.  motor  and  drive.  Can  be  seen  in 
■  operation  and  will  be  available  Febru¬ 
ary,  2000. 

MISCELLANEOUS 

•  Model  News  90  Signode  Tyers, 
Model  2000  Idab  Stackers  &  Stewart 

]  Glapat  Cor  Truck  Loaders. 

Inland  Newspaper 
Machinery  Corporation 
For  a  complete  list  of  presses. 

(800)  255-6746  or  (91 3)  492-9050 
www.inlandnews.com 


_ PRESSES _ 

COMMERCIAL  PRESSES  &  AUXlUARIES 
Brush  Dampener  Conversions 
(8 1 5)  648-46 1 1  Fax  (8 1 5)  648-2856 

LXDN'T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845,  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

Tel:  (913)  648-2000 
Fax:  (913)  648-7750 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELEaiON  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESS  FOR  SALE 
1 3-unit  Goss  Community  SC/SSC 
comprised  of  1  -three  high,  3-two 
highs,  4  mono  units.  Equipped  with 
pneumatics,  brush  dampening  and 
motorized  comps.  Clean  &  in  excellent 
condition.  Can  be  seen  running. 
Inter-Continental  Graphics  Inc. 
(941)561-6401  inter@sprintmail.com 

PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21' 

New  or  Rebuild  Goss  R.T.P.  42”  +  45" 
Goss  Y  columns  all  sizes 
Goss  Metro  Units 
Harris  1650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


_ PRESSES _ 

USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 

WANTED  TO  BUY 

BUYING  news  photos,  sports,  politics, 
personalities,  events.  Any  quantity, 
anywhere.  Call  Jim  1  (800)  872-9990. 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


FERAG  EQUIPMENT 


FERAG  MULTI  CELL 
STACKER  COMPLEXES 
FOR  SALE 

Contact:  John  Wills 

Phone:  (516)  843-3003 
Fax:  (516)  843-2280 


MELVILLE,  NY 


INDUSTFfY 

SERVICES 


CIRCULATION  SERVICES 

Ml  1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
E-mail:  mnsl@metro-news.com 
www.metro-news.com 


MM!  ONE  ALTERNATIVE  FOR 
PRUDENT  NEWSPAPERS  MM! 
Circulation  Development,  Inc. 
Teleservices  For  Newspapers 
(800)  247-2338 

_ www.circulation.net _ 

(CMI)  CIRCULATION  MARKETING  INC. 
STILL  #1 

after  47  years  in  door-to-door  sales. 
Contact  Phill  Webb,  Exec.  Senior  VP 
_ (423)  359-5084 


Aggressive,  Product  Orientated 
Outbound  Telemarketing  Solutions 

Northwest  Circulation  Sales,  Inc. 

A  Full  Business  Partner  tm 

(877)  540-8754 


CIRCULATION  SERVICES 

BLENKARN  TELEMARKETING 

•  Auto  pay  experts 

•  Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)218-6731 

HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdlinel@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


JOHN  A.  BURKE 
NY  •  NJ  •  PA 

CIRCULATION  MARKETING  SERVICES 
Phone/Fax:  (631)  588-2735 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for 
any  size  publication.  State  of 
the  art  predictive  dialer.  We  have 
many  years  of  experience  delivering 
Quality  plus  Quantity  sales!  Phone 

(732)  738-5100  Fax  (732)  738-5115 
E-mail  JanMont@Earthlink.com 


CIRCULATION  SERVICES 

PRO  CTART*; 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 

SPEQRUM  MARKETING  SERVICES 
A  teleservices  solution  for 

•  Cold-call  projects 

•  Stop-saver  projects 

•  Up-grade  projects 

Coll  Doug  Reese  ot  (800)  972-6778 

TELE  DIREa  MARKETING,  INC. 
(912)  226-6100  Fax  (912)  226-5414 
“newspaper  telemarketing  experts" 

TELEMARKETING  PROFESSIONALS  Inc 

Coast  to  Coast  Telemarketing 
Over  25  years  of  experience 
to  the  Newspaper  Industry 
Our  quality  is  second  to  none 
Al  Schreibman  (800)  830-3776 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http://www.fakebrains.com 


The  courage  we  desire  and  prize  is  not 
1  the  courage  to  die  decently,  but  to  live 
I  manfully 

\  Thomas  Carlyle 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
I  drive  motors  and  consoles  for  single  or 
I  double  width  presses.  Also:  Parallel 
j  drives,  horsepower  upgrades  or  new 
!  AC  Drive  Conversions. 

:  MASTHEAD  INTERNATIONAL 

(800)  545-6908,  24  hour  line 
j  (505)842-1357 

P.O.Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
1  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  IXDNE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


PUBLISHER  CONSULTANTS 


CRADICK  &  MINIE 
Confidential  Consultants  To  Publishers 
70  years  combined  industry  experience 
1  (888)414-5038 
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INDUSTRY 


NEWSPAPER  EXECUTIVE  SEARCH  |  NEWSPAPER  EXECUTIVE  SEARCH 


CIRCULATION  SERVICES 


classifi 


CIRCULATION  SERVICES 


Executive  Search  Consultants 


“Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience,  call  me  for  a  confidential  discussion  of  your  needs.” 

Ron  Haas  &  Associates 

713-977-8955  Fax  713-977-9656 
e-mail:  rhaas@rhaas.com 


CIRCULATION  SERVICES,  INC. 

The  Prepaid  Subscription  Telemarketing  Leader 
Offering  The  Programs  Innovative  Circulators  Need 

•  25%  Minimum  Prepaid  Subscription  Sales 

•  Post  Start  Verification  with  Instant  E-mail 

•  Do-Not-Call  File  Cleanup 

•  Upgrade  Conversions  &  Non-Pay  Restarts 
Call  1-888-343-0470  for  more  information 


Product 

AN  oServices 

DIRECTORY 

For  Business  Card  Advertising 

call  (888)  825-9149 

Contract  rates  available 


More  than  100  newspapers  are  maximizing  their  retention 
efforts  through  Ver-A-Fast’s  proven  programs.  Don’t 
wait  and  lose  another  customer. 

Start  Verification  •  Stop  SaverA^erification 
Continues  •  Collection  Courtesy 
Non-Payment  Stops  •  Complaint  Analysis 
Conversions  •  Trial  Plus 
1-800-327-8463. 


HELP  WANTED 


UNIVERSITY  OF  WISCONSIN-Eou 
Claire  Department  of  Communication 
and  Journalism:  Assistant  Professor 
(tenure-track),  August  2000.  PRINT 
JOURNALISM  position  to  teach  courses 
in  News  Reporting/Writing,  Public 
Affairs  Reporting,  Magazine  Editing 
and  Design,  Advanced  Reporting,  and 
the  introductory  survey  course.  Five 
years  of  relevant  professional  experi¬ 
ence  required,  Pn.D.  strongly  pre¬ 
ferred.  Priority  deadline:  Dec.  10, 
1999.  Send  materials  to  Print  Journal¬ 
ism  Search  Committee,  Dept,  of  Com¬ 
munication  and  Journalism,  UW-Eou 
Claire,  Eou  Claire,  Wl  54702-4004. 
www.uwec.edu/Admin/AcadAff/ 
Personnel /Vocancy/fv.  html 


STANFORD  UNIVERSITY'S  Graduate 
Program  in  Journalism  is  newly 
focused  on  the  reporting  of  public 
issues:  developing  and  refining  the 
skills,  knowledge,  and  good  judgment 
needed  to  report,  analyze  and  write 
authoritatively  about  them.  The  pro¬ 
gram  welcomes  applications  from 
mose  qualified,  intellectually  and  pro¬ 


deadline  for  the  2000-2001  academic 
year  is  January  5.  For  information, 
write  to  the  Office  of  Graduate 
Admissions,  Stanford  University,  Stan¬ 
ford,  CA  94305-3005. 

Pnone  (650)  723-4291 ;  Web  site: 

WWW.  Stanford. edu/dept/ registrar/ 
toc_applicants.  html 


JOURNALISTS  WANTED 

for  The  Freedom  Forum  Ph.D.  Fellowship  Program 

The  School  of  journalism  and  Mass  Communication  at  the 
University  of  North  Carolina  at  Chapel  Hill  is  seeking  applicants 
for  its  sixth  class  of  Freedom  Forum  Ph.D.  Fellows.  Open  to  mid¬ 
career  professionals  with  at  least  10  years  of  news  experience. 
Must  be  currently  enuyloyed  full  time  in  a  news  operation. 
Experience  as  adjunct  faculty  member  beneficial  but  not  essen¬ 
tial.  The  27-month  program  pays  up  to  $50,000  a  year  plus  tuition, 
medical  insurance  and  travel  benefits.  GRE  required  of  all  appli¬ 
cants.  Master's  not  required.  This  program  is  funded  by  The 
Freedom  Forum. 

Contact:  Margaret  A.  Blanchard 
mablanch^email.unc.edu 
919  /  962-4072 

Program  information  also  available  at; 
http://metaIab.unc.edii/iomc/academic/graduate/financiaI/ftf.html 
Deadline:  Dec.  1, 1999 
Class  enters  May  2000 

UNIVERSITY  OF  NORTH  CAROLINA 
THE  FREEDOM  FORUM 


ASSISTANT  OR  ASSOCIATE  PRO¬ 
FESSOR  in  news-editarial  journalism. 
The  College  of  Journalism  and  Mass 
Communicalions  at  the  University  of 
Nebroska-Lincoln  seeks  an  experi¬ 
enced  professional  journalist  with  a 
strong  background  in  newspaper  or 
magazine  reporting  for  appointment  to 
the  Pike  Professorship  in  News  Report¬ 
ing.  The  successful  candidate  will  teach 
beginning  news  writing,  advanced 
reporting  and  depth  reporting  in  a 
quality  News-Editorial  program,  which 
offers  courses  in  print  and  multimedia 
journalism.  The  successful  candidate 
will  also  be  a  writer/author  of  national 
note  who  will  be  expected  to  continue 
publishing  while  serving  on  the  faculty. 
A  Master's  degree,  university  teaching 
experience  and  significant 
metropolitan  reporting  experience  are 
required.  Enterprise  reporting  team 
experience  is  preferred.  Substantial 
accomplishment  in  the  use  of  com¬ 
puters  as  reporting  tools  is  desirable. 
Review  will  begin  in  January  2000. 
Please  send  letter  of  interest,  resume 
and  examples  of  professional  work  by 
Jan.  7  to: 

Associate  Professor  Daryl  Frazell 
Pike  Professorship  Search  Committee 
College  of  Journalism  and 
Mass  Communications 
University  of  Nebroska-Lincoln 
1 1 3  Avery  Hall 
Lincoln,  NE  68588-0132 
The  University  of  Nebroska-Lincoln  is 
committed  ta  a  pluralistic  campus  com¬ 
munity  through  Affirmative  Action  and 
Equal  Opportunity  and  is  responsive  to 
the  needs  of  dual  career  couples.  We 
assure  reasonable  accommodation 
under  the  Americans  with  Disabilities 
Act;  contact  Associate  Professor  Daryl 
Frazell  at  (402)  472-3047  for 
assistance. 


www.mediainfo.com 


ACADEMIC 


i  HEAD,  AUBURN  UNIVERSITY  Joumal- 
j  ism  Department  Accredited  print  jour- 
1  nalism  department  seeks  head  with  pro- 
i  fessional  experience.  Master's  degree 
;  and  experience  in  teaching  under- 
I  graduate  journalism  courses  to  lead 
:  seven  member  faculty.  AOS  and  AOC 
I  open;  to  begin  August  16,  2000. 
Regionally  known  for  graduating  capa¬ 
ble  writers  and  journalists,  the  depart¬ 
ment  has  140  majors  in  journalism 
and  corporate  journalism  and  three 
;  recently  updated  computer  labs.  To 
apply,  send  letter  outlining  employment 
[  history,  education  and  administrative 
philosophy  and  research/creative 
!  interests,  resume  and  names, 
!  addresses  and  phone  numbers  of  three 
i  references  to  Journalism  Search  Com- 
i  mittee  Chair,  320  Tichenor  Hall, 
I  Auburn  University,  AL  36849.  Screen- 
I  ing  of  applications  begins  Jan.  15  arud 
I  continues  until  a  candidate  is  recom- 
j  mended  for  appointment.  Auburn  Uni¬ 
versity,  a  land-grant  university  with  an 
enrollment  of  22,000  students,  is  an 
Affirmative  Action,  Equal  Opportunity 
Employer;  minorities  and  women  are 
encouraged  to  apply.  For  more 
information:  www.auburn.edu/ 
academic/liberal_arts/journalism 


I  E&P*s  Classified 

I 

- ►  - 

The  newspaper 
industi7*s  meeting 
j  place. 

I  (888)  825'9149 

I 

I  . ■! 
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HELP  WANTED 


_ ACCOUNTING _ 

ALEXANDRIA  NEWSPAPERS,  INC., 
publisher  of  the  Town  Talk,  a  40,000+ 
daily  in  central  Louisiana,  has  an 
immediate  opening  for  a  Finance 
Director.  College  degree  required. 
CPA  preferred;  equivalent  experience 
will  be  considered.  Will  be  responsible 
for  financials  of  the  newspaper  and 
two  subsidiary  printing  companies. 
Will  serve  as  business  advisor  to  the 
Publisher  and  CEO  of  all  three  com¬ 
panies.  Must  be  able  to  provide  analy¬ 
sis  of  business  trends.  Five  years  news¬ 
paper  experience  preferred.  Must  have 
strong  managerial  abilities.  Salary 
based  on  experience.  Generous 
annual  bonus  and  stock  option  oppor¬ 
tunity.  Send  resume  with  cover  letter 
and  salary  requirements  to  Joy  L. 
Williford,  The  Town  Talk,  P.O.  Box 
7558,  Alexandria,  LA  71306  or  E-mail 
to  personnel@thetowntalk.com  Alex¬ 
andria  Newspapers,  Inc.,  is  a  division 
of  Central  Newspapers,  Inc.  EOE. 

Drug-free  workplace 


MIDWEST  PUBLISHING  COMPANY 
located  in  Zone  5  is  seeking  a  Chief 
Financial  Officer.  The  CFO  will  have 
the  responsibility  to  compile  and  com¬ 
municate  accurate  and  timely  financial 
information,  to  competently  and 
accurately  facilitate  month  end  closings 
for  multiple  publications,  be  directly 
involved  in  cash  flow  planning  and  the 
budgeting  process.  Minimum  5+  years 
of  successful  newspaper  accounting 
experience  is  strongly  preferred,  as 
well  as  accounting  and  credit  depart¬ 
ment  supervisory  experience.  Profi¬ 
ciency  with  applicable  accounting 
software  is  required.  Please  send  your 
resume,  salary  history  and  cover  letter 
to  Box  08969,  Editor  &  Publisher. 


OPERATION 

ACCOUNTING  MANAGER 
The  Chicago  Sun-Times,  a  division  of 
Hollinger  International  Inc.,  is  seeking 
an  Operations  Accounting  Manager. 
Position  oversees  nine  staff  responsible 
for  all  Circulation  and  Advertising 
accounting.  Billing,  A/R  subsidiary 
reconciliations,  month-end  journal 
entries,  weekly  flash  reporting,  cash 
processing,  ABC  reporting,  calculation 
of  contractor  payments  and  adjust¬ 
ments  are  all  performed  by  this  group. 
Accounting  degree  and  a  minimum  of 
six  years  of  experience  required.  Expe¬ 
rience  with  Circulation  and  Advertising 
billing  systems  a  definite  plus.  Please 
send  resume  and  salary  requirements 
to  Helen  McCarthy,  Chicago  Sun- 
Times,  401  N.  Wabash  Avenue,  Chi¬ 
cago,  IL  6061 1  or  E-mail  to: 

hmccarthy@suntimes.com 


ADMINISTRATIVE 


PUBLISHER  SOUGHT  for  fast-growirsg 
weeklies  in  Farmington  and  Livermore 
Falls,  Maine.  Operation  based  in  the 
delightful  college  town  of  Farmington. 
Fax  resume,  cover  letter  to  Kirkland 
Newspapers  at  (919)  489-7801. 


_ ADMINISTRATIVE _ 

PUBLISHER  wanted  for  community 
weekly  newspaper  located  in  North 
Marin  County,  CA.  We  are  looking  for 
a  strong  leader  with  excellent  people 
skills  and  budgeting  experience.  Sales/ 
marketing  background  helpful.  Com¬ 
petitive  salary  and  benefits  package. 
Please  fax  or  mail  resume  to  Jack  C. 
Morgan,  president,  Scripps  Enterprises 
i  Inc.,  P.O.  Box  516,  Napa,  CA  94559. 
Fax  (707)  942-2727 

I  PUBLISHER  NEEDED  in  Tucson,  AZ  for 
growing  business  weekly,  daily  legal 
publication  and  commercial  printing 
operation. 

Candidate  must  have  strong  employ¬ 
ment  background  in  either  advertising 
or  editorial  and  have  previous  man¬ 
agement  experience.  Good  community 
relations  and  H.R.  skills  must. 

Send  caver  letter,  resume  and  salary 
j  history  to: 

Human  Resources  Director 
Wick  Communications  Company 
333  W.  Wilcox  Drive,  Suite  302 
Sierra  Vista,  AZ  85635 


TARGET  MEDIA  PARTNERS,  one  of  the 
nation's  fastest  growing  companies  in 
the  weekly  publishing  industry,  has 
immediate  openings  for  qualified  indi¬ 
viduals  ta  join  our  team.  We  seek  indi¬ 
viduals  with  a  minimum  of  five  years 
experience  as  a  General  Manager  or 
District  Manager.  The  qualified  candi¬ 
dates  will  train  in  one  of  our  offices  for 
6  to  9  months  and  they  must  be  willing 
to  relocate  to  operate  their  own  branch 
location.  We  offer  competitive  com¬ 
pensation  package  including  base 
salary,  bonus,  comprehensive  health 
insurance,  paid  vacation  and  401  (k) 
program.  Send  resume  and  cover  letter 
to  EDL,  1921  Stonebrook  Drive,  Knox- 

ville,  TN  37923. _ 

THE  CENTER  FOR  War,  Peace,  and 
the  News  Media  is  seeking  a  Deputy 
Director.  The  Center,  a  $3  million 
endeavor  headquartered  at  the  New 
York  University  Department  of  Journal¬ 
ism  and  Mass  Communication,  is  a  non- 
partisan  nonprofit  organization 
dedicated  to  supporting  journalists  and 
news  organizations  in  their  efforts  to  sus- 
tain  an  infarmed  and  engaged 
citizenry.  The  Deputy  Director  will 
oversee  and  manage  all  current  pro¬ 
grams,  develop  and  implement  new 
initiatives,  and  abtain  funding  for  the 
Center's  programs.  This  position 
requires  a  background  in  journalistic/ 
media  caverage  of  international  affairs 
and/or  experience  with  media 
assistance  abroad,  managerial  com¬ 
petence,  general  familiarity  with  inter- 
natianal  security  issues,  and  entrepre¬ 
neurial  spirit,  and  the  capacity  to  think 
critically  about  journalism.  Send 
responses  to  Stephanie  Fidel,  Isaacson 
Miller,  334  Boylston  Street  #5(X),  Bos¬ 
ton,  MA  02116.  E-mail: 

sfidel@imsearch.com 


'  _ ADVERTISING _ 

ADVANCEMENT 

!  See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
i  See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 


_ ADVERTISING _ 

ADVERTISING  DIREQOR 

Interested  in  working  for  a  progressive 
company  that  offers  a  competitive 
salary,  great  benefits  and  a  non¬ 
corporate,  dynamic  environment  in 
exchange  for  your  knowledge  and 
enthusiasm?  Thinking  about  relocating 
to  sunny  Southern  California?  Then 
look  no  further  than  LA  Weekly,  the 
nation's  premier  alternative 
newsweekly. 

Our  ideal  candidate  is  a  strategic 
thinker  who  has  at  least  7  years  of 
advertising  sales  management  experi¬ 
ence,  a  proven  record  of  success  meet¬ 
ing  revenue  goals,  is  highly  computer 
literate,  has  experience  working  with 
sales  forecasts  and  P&L's,  and 
possesses  excellent  communication, 
marketing,  negotiating  and  public  rela¬ 
tions  skills.  Experience  working  at  a 
magazine  or  newsweekly  preferred, 
but  not  required. 

Relocation  assistance  is  available. 

Please  rush  cover  letter,  resume  and 
salary  requirements  (a  must!)  to: 

Lynne  Poland 

Director  of  Human  Resources 
6715  Sunset 
Los  Angeles,  CA  90028 
Fax:  (323)  993-3684 
E-mail:  LFoland@laweekly.com 

We  are  an  Equal  Opportunity 
Employer  and  value  diversity  in  our 
workforce. 


_ ADVERTISING _ 

ADVERTISING  MANAGER 

Hands-on  manager  for  5-day  daily 
newspaper  and  weekly  TMC.  Must 
have  excellent  sales  skills  and  be  able 
to  direct  and  motivate  a  proven  sales 
team  with  new  promotion  ideas.  Above 
average  wage  plus  excellent  benefit 
package,  including  401  (k).  Send 
resume  and  salary  history  to  the  Pub¬ 
lisher,  Daily  Freeman-Journal,  P.O. 
Box  490,  Webster  City,  lA  50595,  or 
Fax:  (515)  832-2314 

ADVERTISING  MANAGER 
The  Vail  Daily,  a  Colorado  mountain 
7-day  newspaper,  is  looking  for  a  sec¬ 
ond  in  command  in  the  advertising 
department.  This  individual  would  have 
direct  supervision  of  our  outside  sales 
reps.  All  display  function  responsibility. 
Hands  on  management  experience  a 
plus.  Send  resume  and  cover  letter  to 
Human  Resources,  P.O.  Box  81,  Vail, 
CO  81658. 

ADVERTISING  MANAGER  for  South 
Dakota's  largest  community  weekly 
newspaper,  the  award-winning 
Mobridge  Tribune.  Top  pay,  full  benefit 
package.  Call  Larry  Atkinson: 

(800)  594-9418 


ADVERTISING  PRODUaiON 


ADVERTISING 
EDITORIAL  PRODUaiON 

Traffic  ads  as  well  as  editorial  pages,  assist 
in  magazines  make-up.  Knowledge  of 
QuorkXPress,  Photoshop,  Illustrator  a 
plus.  Friendly  environment,  good  salary 
and  benefits.  Fax  resume  to: 

(212)  536-6550 


ADVERTISING  ADVERTISING 


REGIONAL  GENERAL  MANAGER 
I  Online  Classifieds 

AD  ONE,  L.L.C. 

I  AdOne,  L.L.C.  seeks  experienced  classified  advertising 
I  executives  to  manage  regional  affiliate  newspaper  relations 
I  in  the  Northeast  and  West/Southwest  United  States. 

I  Candidate  Qualifications: 

I  •  Classified  newspaper  advertising  experience 

I  •  Management 

I  •  Internet  knowledge 

I  •  Strategic  thinking 

I  •  Strong  communication  skills 

I  •  Ability  to  travel 

I  AdOne  is  owned  by  Eleven  of  the  top  media  companies  in  the  United 
I  States. 

Interested  candidates  are  invited  to  fax  their  resume,  with  an 
accompanying  letter  describing  your  interest  to  David  Prizer  at  (2 1 2) 
334-3307  or  mail  to: 

David  Prizer 
VP-Affiliate  Network 
AdOne,  L.L.C. 

i  Regional  GM  Search 

!  361  Broadway,  Suite  100 

New  York,  NY  10013 
Or  E-mail:  davidigadone.com 
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HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 
Independent  award-winning  cam- 
munily  weeklies  in  upscale  Long  Island 
suburbs  seek  enthusiastic  leader  to 
energize  our  sales  team.  Hire,  train, 
motivate,  and  SELL.  We  are  the  class  of 
a  crowded  field.  You  must  have  proven 
ability  to  make  us  stand  out  from  the 
crowd!  Top  salary,  401  (k)  and  MBOs. 
Send  resume,  salary  history  to  Cliff 
Richner,  Richner  Communications,  379 
Central  Avenue,  Lawrence,  NY  1 1 559. 
Fax  (516)  569-4942; 

E-mail  Cliff@liherald.com 


CLASSIFIED  ADVERTISING  DIREQOR 

Seeking  a  qualified  candidate  to 
manage  Classified  Department  located 
in  lucrative  Washington,  DC  suburban 
market.  Six  paid  dailies  with  a  circula¬ 
tion  of  130,(XX)  and  Sunday  circula¬ 
tion  of  368,000.  Applicant  must  have 
prior  experience  with  a  paid  daily 
newspaper.  Competitive  salary, 
401  (k),  plus  other  excellent  benefits. 
Please  fax  resume  and  salary  require¬ 
ments  to  Karl  Spain  ot  (703)  846-8470 
or  E-mail  kspain@jrnl.com 


CLASSIFIED  AD  MANAGER.  Iowa  City 
Press-Citizen  seeks  a  leader  to  motivate 
staff,  develop  business  strategies  and 
grow  revenues.  Competitive  salary, 
bonus  and  benefits.  Mail  or  fox 
resume,  salary  requirements  to  Dave 
Parsons,  ad  director,  Iowa  City  Press- 
Citizen,  1725  N.  Dodge  Street,  Iowa 
City,  lA  52245.  Fax  (319)  339-5953. 

CLASSIFIED  AD  MANAGER 

The  Gaston  Gazette  is  in  immediate 
need  of  an  individual  who  can  develop 
our  new  and  improved  classified 
department  and  products.  We  have 
exciting  plans  for  2000  with  our 
classified  products  and  this  is  the 
perfect  opportunity  to  come  in  and  put 
your  talents  to  work.  Previous  classified 
sales  experience  is  required  with  man¬ 
agement  experience  a  plus.  Successful 
development  of  this  vital  division  of 
advertising  will  result  in  lucrative  com¬ 
pensation. 

Please  send  your  resume  in  confidence 
to: 


Trip  Hatley,  advertising  director 
Gaston  Gazette 
P.O.  Box  1538 
Gastonia,  NC  28053 

Or  E-mail  your  resume  to: 

trip_haHey@link.freedom.com 


Your  communication 
link  to  the 
newspaper 
industry  every 
week  since  1884. 


ADVERTISING 


ADVERTISING 


■  CLASSIFIED  ADVERTISING  MANAGER 

i 

The  Enterprise-Record,  a  7-day 
I  MediaNews  newspaper  in  beautiful 
I  Northern  California,  has  an  exciting 
I  opportunity  for  a  Classified  Advertising 
\  Manager  to  lead  our  staff  of  Inside  and 
I  Outside  sales  professionals.  The  pri- 
i  mary  responsibilities  include  attaining 
!  monthly  sales  goals  and  managing 
I  both  inbound  and  outbound  call 
efforts.  This  individual  will  also  be 
j  responsible  for  Hie  continued  success  of 
i  automotive,  real  estate  and  employ- 
i  ment  categories,  including  the 
j  expansion  and  development  of  new 
j  advertising  opportunities.  Requires 
I  previous  advertising  sales  experience, 

;  the  ability  to  lead,  motivate  and 
I  develop  staff,  while  managing  in  a 
multi-task  environment. 

I  We  offer  competitive  compensation, 
i  including  salary  and  commission,  and 
I  an  excellent  benefits  package.  To 
I  apply,  please  send  or  fax  your  cover 
I  letter  and  resume  to: 

Fred  Crosthwaite 

!  The  Chico  Enterprise-Record 

!  P.O.  Box  9 

j  Chico,  CA  95927-0009 

Fax:(530)891-1669 
1  Equal  Opportunity  Employer 

ADVERTISING 


ELEaRONIC  PUBUSHING 
ACCOUNT  AVLNAGER 
Infosis  Corp.  seeks  Account  Managers 
to  help  integrate  its  unique  new 
electronic  publishing  services  for  news¬ 
paper  clients.  Requires  4  years  experi¬ 
ence  in  newspaper  prepress  plus  famil¬ 
iarity  with  WWW  publishing  tools  and 
systems.  Suburban  Boston  location. 
Mature  Pre-IPO  company.  E-mail  CV 
plus  salary  history  only  to: 

creagh@infosiscorp.com  EOE 


NATIONAL  ADVERTISING  SALES 
MANAGER 

The  Naples  Daily  News,  a  Scripps 
Howard  newspaper  is  looking  for  an 
experience  National  Advertising  Sales 
Manager.  The  ideal  candidate  must  be 
an  energetic  self-starter  who  can  han¬ 
dle  responsibility  in  a  fast  paced  sales 
environment.  Please  send  resume  and 
cover  letter  with  position  title  and 
salary  requirements  in  confidence  to: 

J.  Patrick  Berling, 

Director  of  Sales  &  Marketing 
Naples  Daily  News 
1075  Central  Avenue 
Naples,  FL  34102 

EOE/Drug  Free 


ADVERTISING 


The  world's  premier  publisher  of  business 
and  information  has  an  opportunity  available 
in  our  Princeton,  NJ  facility. 

National  retail 

ACCOUNTS  MANAGER 

The  qualified  candidate  will  identify  single  copy  sales  opportunities 
and  develop  sales  strategy  for  Dow  Jones  titles  in  regional  and 
national  retail  chains.  Market  publications  through  news  retail, 
experience  marketing  and  sales  on  newsstands.  Evaluate  retailer 
needs  and  develop  solutions.  Coordinate  with  wholesalers,  CFO, 
Marketing  Communications  and  Systems  departments.  Manage  the 
national  promotion  budget.  Negotiate  optimum  space  and  position 
for  Dow  Jones  titles  in  national  and  regional  retail  accounts. 
Strong  sales  and  previous  management  experience  in  marketing 
publications.  Must  possess  exceptional  organizational,  writing, 
verbal  and  communication  skills.  A  college  degree  or  equivalent 
experience  is  desired. 

We  offer  a  competitive  salary,  excellent  benefits  and  opportunities 
for  advancement.  Qualified  candidates  should  send  resumes 
and  salary  requirements  to; 

Dow  Jones  &  Company 

Employee  Relations 
Job  Code: 

LD/MM  WSJ  84536E-P 
PO  Box  300,  Bldg  #1 
Princeton,  NJ  08543-0300 
Fax:  609-520-4149 
Laura.davis@dowjones.com 

www.dj.com/careers  eoe,  m/f/h/v 


DmjllONES^ 


_ ADVERTISING _ 

NATIONAL  ALJTOMOTrVE 
REPRESENTATIVE 

The  Austin  American-Statesman  is  seek¬ 
ing  an  enthusiastic  and  progressive 
National  Automotive  Representative  to 
develop  manufacturer  and  dealer 
association  business.  Austin,  TX  con¬ 
tinues  to  be  a  market  characterized  by 
phenomenal  economic  and  population 
growth,  and  it  will  be  the  responsibility 
of  this  assignment  to  capitalize  on 
those  opportunities  created  by  the 
market  growth. 

Qualified  candidates  will  have  a  suc¬ 
cessful  newspaper  advertising  back¬ 
ground  and  will  possess  the  following 
attributes: 

•An  ability  to  shape  sales  strategies  at 
the  manufacturer,  dealer  association 
and  advertising  agency  level 
•Current  relationships  with  decision¬ 
makers  at  manufacturers,  dealer  asso¬ 
ciation  and  advertising  agencies 
•A  thorough  understanding  of  the 
application  of  print,  online  and  event 
marketing  solutions  to  an  advertisers 
needs 

•Effective  presentation  and  relationship 
building  skills 

The  Austin  American-Statesman  offers 
competitive  salaries  and  bonuses, 
excellent  benefits  and  an  environment 
that  encourages  and  rewards  vision 
and  initiative.  If  you  are  interested  in 
joining  the  Austin  American- 
Statesman,  send  your  cover  letter  and 
resume  to: 


Esther  Terrazas 
Human  Resources 
Austin  American-Statesman 
305  S.  Congress  Avenue 
AusHn,  tX  78704 
Fax  (51 2)  445-3883 
No  phone  calls,  please 
Equal  Opportunity  employer 


RETAIL  ADVERTISING  SALES 
MANAGER 

The  AHonta  Journal-Constition  is  seek¬ 
ing  a  career-oriented  Retail  Sales 
Manager  in  the  Major  Accounts 
Group,  managing  a  sales  staff  for  var¬ 
ious  classifications  of  business.  The 
candidate  must  have  a  minimum  of  3-5 
years  sales  manageme.it  experience 
within  the  newspaper  industry, 
excellent  written  and  verbal  pres¬ 
entation  skills,  in-depth  newspaper 
product  knowledge  with  a  successful 
and  verifiable  track  record  in  advertis¬ 
ing  sales  and  soles  management.  This 
candidate  must  have  the  ability  to 
develop  and  motivate  a  sales  staff  to 
accommodate  advertising  sales  and 
linage  goals  to  increase  revenue  and 
market  share.  Degree  in  communica¬ 
tion,  marketing  or  advertising  is  pre¬ 
ferred. 

We  offer  an  attractive  salary  plus  incen¬ 
tive.  Benefits  include  paid  vacation, 
comprehensive  medical/dental /life 
insurance  and  401  (k)  plan. 

To  apply,  please  send  or  fax  resume 
with  cover  letter  to  Donjia  Johnson,  fax 
(404)  582-7320,  E-mail 
dlejohnson@ajc.com  or  mail  to  The 
AHanta  Journal-Constitution,  P.O.  Box 
4689,  AHanta,  GA  30302.  Conducting 
interviews  through  December  17, 
1 999.  No  phone  calls,  please. 
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HELP  WANTED 


_ ADVERTISING _ 

SALES  ACCOUNT  EXECUTIVES 

Energetic,  hard  working  soles  execu¬ 
tives  needed  for  Philadelphia  startup 
newspaper.  Activities  include  sales 
planning  and  presentations,  client 
management,  tracking  advertising 
orders.  Must  be  computer  literate. 
Sales  experience  required  preferably 
media  sales,  minimum  1  year.  Com¬ 
petitive  pay  plus  commissions  and 
benefits  package.  Center  City  location. 
EEO/AAP.  Please  E-mail  metropa@hot- 
mail.com  fax  resume  and  cover  letter 
to  (610)  642-0179  or  (215)  569-8058 
attn:  Jan  Campbell-Westlind 

THE  HOBBS  NEWS-SUN,  located  in 
southeast  New  Mexico,  is  looking  for 
an  aggressive,  motivated  advertising 
manager.  Must  have  two  years  man¬ 
agement  experience  with  a  strong  sales 
bockground.  Salary  plus  bonus  plan. 

To  apply,  send  a  resume  to; 

The  Hobbs  News-Sun 
Attn:  Kathi  Bearden 
P.O.  Box  850 
Hobbs,  NM  88240 

Or  E-mail:  bearden@leaconet.com 

WORK  AT  A  TOP  NEWSPAPER 
LIVE  IN  THE 

SPEQACULAR  PACIFIC  NORTHWEST 

If  you  are  looking  for  a  challenging, 
well-compensated  position  at  an 
award-winning  Top  25-market  daily 
newspaper,  plus  you  would  enjoy  liv¬ 
ing  in  one  of  the  best  recreation  areas 
in  the  country,  you'll  want  to  consider 
this  opening. 

The  Oregonian,  the  Northwest's  largest 
daily  newspaper,  located  in  cos¬ 
mopolitan  Portland,  Oregon,  but  only 
an  hour  away  from  the  magnificent 
Cascade  mountains  or  the  rugged 
Pacific  coast,  is  seeking  an  experi¬ 
enced  sales  manager  to  lead  and 
develop  our  50-person  classified  call 
center. 

You  would  be  managing  in  a  company 
that  prides  itself  on  valuing  employees 
and  the  positive  morale  that  produces. 
The  Customer  Sales  Manager  develops 
and  implements  sales  incentives  to 
meet  goals,  provides  for  effective  train- 
ing,  monitors  and  coaches 
tjertormance,  and  efficiently  staffs  a 
high-volume  classified  call  center. 

The  position  requires  the  ability  to 
interpret  call  management  data  and  ad 
entry  system  reports,  excellent  verbal 
and  written  communication  skills,  PC  pro¬ 
ficiency,  and  proven  organizational 
and  time-management  skills.  We  are 
looking  for  someone  with  two  years  of 
sales  and  call  center  management  or 
supervisory  experience.  A  college 
degree  is  preferr^. 

Qualified  applicants  should  submit 
cover  letter  with  salary  needs  and 
resume  by  December  6,  1 999  to: 

The  Oregonian 
Human  Resources  Department 
1 320  SW  Broadway 
Portland,  OR  97201 


_ ART/GRAPHICS _ 

PHILADELPHIA  NEWSWEEKLY  seeks 
talented  designer  with  3-5  years  expe¬ 
rience  and  excellent  desktop  publishing 
skills  to  produce  award-winning 
editorial  pages  and  manage  design 
staff.  Competitive  salary.  Send  resume 
I  and  five  non-returnable  design  exam- 
!  pies  to  David  Warner,  Philadelphia 
City  Paper,  123  Chestnut  Street,  Phila- 
’  delphia,  PA  19106. 

METRO  NEWSPAPER  Ad  Creative 
i  department  is  seeking  experienced  art 
director  to  supervise  downtown  staff 
and  assist  in  new  project  development, 
ad  production  and  design  of  full-color 
I  sales  support  materials.  Previous 
newspaper  experiences  a  plus,  print 
!  media  background  required.  At  least 
j  five  years  of  managerial/supervisory 
,  experience.  Knowledge  of  Macintosh- 
;  based  design  programs,  including 
QuarkXPress,  Photoshop  and  Illustrator 
Active  participation  in  creative  groups 
and  organizations.  Extensive  awards 
background.  Presentation  skills.  Copy 
writing  skills.  Strategic  planning  expe¬ 
rience.  Send  resume  and  at  least  three 
non-returnable  samples  to  Alice  Mur¬ 
ray,  ad  creative  manager,  AJC,  72 
Marietta  Street  NW,  Atlanta,  GA 
30303. 


THE  (BATON  ROUGE)  ADVOCATE,  a 
100,000  circulation  daily,  is  seeking 
an  Information  Graphics/Design 
person  for  our  newsroom.  The  job 
requires  a  proven  obility  to  recognize 
I  and  develop  graphic  apportunities 
from  a  variety  of  news  and  feature 
stories;  an  ability  ta  create  information 
graphics  including  charts  and  maps; 
Macintosh  skills,  particulorly  in 
Freehand,  Photoshop,  QuarkXPress 
and  Word;  and  an  ability  to  work  well 
with  other  people.  A  journalism  back¬ 
ground  is  required.  An  artistic  back¬ 
ground  is  helpful.  Hours  and  work 
schedule  will  be  determined.  Salary  is 
commensurate  with  experience.  Mail 
resume  to  Human  Resources,  The 
;  Advocate,  P.O.  Box  588,  Baton  Rouge, 
'  LA  70821. 


THE  PATRIOT-NEWS,  a  mid-size  daily 


!  full-time  page  designer/iilustrator.  We 
design  feature  fronts,  help  with  news 
covers  and  create  maps  and  graphics. 
You'll  need  to  know  QuarkXPress, 
Photoshop,  Freehand  and  Illustrator. 
The  job  requires  some  weekend  and 
:  night  work.  Good  pay  and  benefits  in 
j  a  growing  city,  just  a  short  drive  from 
!  Philly,  Washington  and  NY.  Send 
^  resumes  to  Gerald  Dubs,  The  Patriot- 
News,  P.O.  Box  2264,  Harrisburg,  PA 
17105. 


_ CIRCULATION _ 

ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
Mid-Atlantic  newspaper  group  is  seek¬ 
ing  a  circulation  manager  w(th  proven 
track  record  in  increasing  subscriber 
and  newsstand  sales.  Must  enjoy  work¬ 
ing  with  both  mid-size  dadies  and 
weeklies.  Proficiency  with  Baseview 
software  will  give  you  an  edge.  Work 
and  live  in  a  great  environment.  Com- 
I  prehensive  benefits  package  that 
;  includes  401  (k)  with  company  contri- 
i  butions.  Send  resume  to  President/ 

!  CPC,  Box  429,  Elkton,  MD  21922- 
i  0429. 

;  CIRCULATION  MANAGER 

The  Bucks  County  Courier  Times 
'  (70,000  AM),  Levittown,  PA,  is  seeking 
j  a  qualified  candidate  ta  drive  home 
j  delivery  sales  and  continue  our  record 
of  excellent  service.  This  is  the  number 
two  position  in  the  department, 
responsible  for  4  supervisors,  30  dis¬ 
trict  managers  and  over  1 ,000  carriers. 

The  ideal  candidate  will  have  circula¬ 
tion  management  experience,  pre¬ 
ferably  with  youth  carriers  at  a  morn¬ 
ing  paper,  excellent  people  skills,  and 
'  a  successful  record  as  a  motivator  and 
;  creative  thinker. 

:  Send  resume  and  cover  letter,  includ- 
'  ing  salary  requirements.  Your  inquiry 
,  will  be  kept  confidential. 

George  W.  Stevenson 
Circulation  Director 

Bucks  County  Courier  Times 
8400  Route  1 3 

'  Levittown,  PA  1 9057 

Fax:  (215)  949-4177 

CIRCULATION  DIREaOR 
Immediate  Oppartunity 
Our  publication  group  is  a  leading 
'  mid-Michigan  employer  that  continues 
to  expancT  With  more  than  19  offices 
I  throughout  mid-  and  Northern- 
Michigan,  a  total  distribution  reaching 
in  excess  of  4(X),0(X)  households,  and 
400-f  employees,  we  offer  career 
opportunities  and  professional  growth. 

We  now  seek  a  Circulation  Director. 
Chosen  candidate  is  responsible  for 
circulation  of  the  daily  newspaper,  sub- 
scriptian  and  single  copy  sales/ 
marketing,  budgeting  and  expense 
management,  as  well  as  distribution  of 
the  shopping  guides  and  specialty  pub¬ 
lications.  Prior  supervisory  experience 
required.  ABC  audit  and  TMC  product 
knowledge  desired. 

Mt.  Pleasant  is  a  friendly,  mid-sized  com¬ 
munity  with  several  area  colleges  and 
many  other  amenities.  It  is  close  to 
lakes,  parks,  and  outdoor  recreation 
sites,  and  is  reasonably  close  to  two 
major  cities. 

CMN  offers  a  competitive  salary/ 
benefits  oackage,  incentives  for  results 
achievea,  team  environment,  growth 
opportunities. 

All  inquiries  are  welcomed.  If 
interested,  please  fax/ send  resume  to: 
Employment  and  Training  Manager 
Central  Michigan  Newspapers,  Inc. 
217  N.  Main  Street 
Mt.  Pleasant,  Ml  48858 
Fax:  (517)775-8351 
Phone:  (517)772-2971 
After  5:00  p.m.  (517)  775-6635 
toE/DFW 


_ CIRCULATION _ 

CIRCULATION 
DISTRia  MANAGER 

Seven-day  local  1,000,000-f  newspa¬ 
per  in  Zone  4  has  a  great  opportunity 
tor  an  experienced  circulator,  the  can¬ 
didates  we  seek  has  strong  home 
delivery  experience  to  develop  and 
implement  appropriate  controls  to  max¬ 
imize  sales  and  service. 

The  ideal  candidate  will  have  a  mini¬ 
mum  of  one  year's  circulation  man¬ 
agement  experience  and  a  desire  to 
join  a  company  that  provides  unlimited 
career  gro>^  potential. 

We  offer  a  competitive  salary,  great 
benefits  and  a  401  (k)  plan.  QuaTified 
individuals  should  send  their  resume 
and  salary  requirements  to  The  Mobile 
Register,  Attn:  Human  Resources,  P.O. 
Box  2488,  Mobile,  AL  36652-2488. 


HOME  DELIVERY  MANAGER 
SANTA  FE  NEW  MEXICAN 

Join  an  independent,  progressive 
newspaper  in  ane  of  the  Rocky  Moun¬ 
tain's  premiere  growth  areas.  We  are 
looking  for  a  results-oriented  pro¬ 
fessional  to  manage  home  delivery, 
with  opportunity  for  advancement.  If 
you  can  develop  marketing  plans, 
motivate  district  sales  managers  and 
deliver  break-through  customer  service, 
this  is  the  position  for  you.  The  New 
Mexican  is  an  award-winning  news¬ 
paper  in  a  community  with  a  high 
quality  of  life.  The  top  candidate  will 
make  our  newspaper  the  first-read  in 
new  housing  developments,  be  pro¬ 
active  on  delivery  and  service  and  sell, 
sell,  sell.  Excellent  benefits,  bonuses. 
Resume  and  salary  history  to; 

Ty  Ransdell 
Circulation  Director 
2516  Camino  Entrada 
Santa  Fe,  NM  87505 
or  transdell@sfnewmexican.com 


HOME  DEUVERY  MANAGER 

The  Daily  Times,  a  branch  of  The 
Thomson  Chesapeake  Newspaper 
Group  located  on  Maryland's  Eastern 
Shore  is  looking  for  the  right  person  to 
manage  the  Home  Delivery  Depart¬ 
ment  (Daily  and  Sunday).  The  ideal 
candidate  will  have  a  minimum  af  2  to 
3  years  of  successful  experience  in  the 
home  delivery  department  and  the 
ability  ta  lead  and  work  in  a  team 
environment.  Send  all  resumes  to  Attn; 
Human  Resources,  The  Daily  Times 
115  E.  Carroll  Street,  Salisbury,  MD 
21801. 


SALES  AND  MARKETING  MANAGER 
The  Sun  Herald  on  the  beautiful  Gulf 
Coast  in  Biloxi,  MS  is  looking  for  a 
Sales  and  Marketing  Manager.  This 
position  will  be  responsible  for  devel¬ 
oping,  implementing  and  supporting 
circulation  sales  promotians  through 
telemarketing,  direct  sales,  carrier  pro¬ 
motions,  direct  mail  and  other  creative 
efforts  to  grow  market  share.  Excellent 
benefits  package.  B.S.  in  Marketing  or 
related  area  or  equivalent  experience. 
Send  resume  to  Human  Resources, 
P.O.  Box  4567,  Biloxi,  MS  39535. 
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classified 


HELP  WANTED 


_ CIRCULATION _ 

THE  SARASOTA  HERALD  TRIBUNE,  a 
New  York  Times  company,  has  an 
opening  for  a  “single  copy”  District 
Manager.  The  ideal  candidate  will 
possess  at  least  two  years  in  newspa¬ 
per  circulation,  and  the  initiative, 
motivation,  and  leadership  qualities,  to 
manage  an  “independent"  carrier 
force.  Responsibilities  will  include, 
sales,  recruitment,  and  marketing. 
“Bellatrix"  experience  is  a  plus. 

Please  mail  or  fax  resume  and  salary 
history  to: 

Frank  Shipman 
The  Sarasota  Herald  Tribune 
801  S.  Tamiami  Trail 
Sarasota,  FL  34236 
Fox  (941)  957-5351 

EDITORIAL 

ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site; 
www.boonenewspapers.com 

AMBIENCE/TRAVEL  EDITOR 

The  Naples  Daily  News  is  looking  for 
on  editor/writer  with  a  strong  interest 
in  fashion,  the  arts,  travel,  trends  and 
the  social  scene  to  produce  Ambience, 
the  seasonal,  monthly  publication  of 
the  features  department. 

This  editor  also  will  plan  and  edit  the 
weekly  Travel  section;  and  help  edit 
and  write  for  the  doily  Neapolitan  sec¬ 
tion  as  time  allows.  The  Ambience/ 
Travel  Editor  should  be  a  prolific  writer 
who  can  juggle  multiple  tasks  and  is 
adept  at  working  with  staff  writers, 
freelancers,  photographers  and  page 
designers.  Three  to  five  years  of  daily 
newspaper  experience  is  required, 
including  writing,  editing  and  some 
supervisory  experience. 

The  Naples  Daily  News  is  a  60,000- 
plus  circulation  daily  on  Florida's  beau¬ 
tiful  Southwest  coast.  Send  resume,  sec¬ 
tions  and  clips  to  Eileen  McClelland, 
features  editor,  Naples  Daily  News, 
1075  Central  Avenue,  Naples,  FL 
34102. 


ARTS  REPORTER 

The  News  and  Record,  a  100,000 
daily  in  central  North  Carolina,  seeks  a 
senior  reporter  to  cover  the  visual  and 
performing  arts.  We're  looking  for  a 
tough,  energetic  journalist  with  a  min¬ 
imum  of  5  years  daily  news  experience 
to  generate  spot  news,  enterprise  Sun¬ 
day  packages  and  project  reporting  in 
a  city  that  thrives  on  fine  arts,  dance, 
classical  music,  and  theater.  We  need 
a  reporter  who  has  mastered  basic 
news  beats,  who  appreciates  the  rela¬ 
tionship  between  government  and  the 
arts  community,  who  can  juggle 
deadline  news  and  weekend 
enterprise.  To  apply,  send  a  cover  let¬ 
ter,  resume  and  1 2  work  samples 
reflecting  depth,  breadth  and 
enterprise  to  Ed  Williams,  News  and 
Record  Recruitment  Coordinator,  200 
E.  Market  Street,  Greensboro,  NC 
27420.  Please,  no  phone  calls  or  fax. 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR;  The  Desert 
Sun  in  Palm  Springs,  a  52,000- 
circulation  Gannett  daily,  is  looking  for 
an  assistant  city  editor  to  work  with  our 
urban  affairs  team.  Several  years 
enterprise  editing  experience 
necessary.  Send  cover  letter,  resume, 
work  samples  and  references  to  AME 
Julie  ShiHey  at  750  Gene  Autry  Trail, 
Palm  Springs,  CA  92263  or  E-mail; 

Jsnirl^r@palmspri. gannett.com 


ASSISTANT  CITY  EDITOR,  Zone  2 
tabloid  seeks  experienced  editor  to 
lead  staff  of  12.  Will  help  plan  daily 
local  news  package,  weekly  and 
quarterly  special  projects.  Design 
layout,  QuarkXPress  knowledge  a  plus. 
Must  be  a  motivator  and  leader.  Com¬ 
petitive  salary  and  benefits.  Send 
I  resume  to  Phil  Heron,  editor,  Delaware 
!  County  Daily  Times,  500  Mildred  Ave- 
j  nue,  Primos,  PA  1W18.  Fax  at  (610) 

!  622-8887. 

! - 

j  ASSISTANT  CITY  EDITOR/NIGHTS, 

I  ENTERPRISE;  We're  looking  for  a  21st 
I  century  leader  whose  deadline  editing 
j  skills  can  pass  muster  with  73  percent 
1  of  our  oceanfront  market  that  reads  us 
!  daily.  Organizational  skills  are  critical 
to  lead  enterprise  coverage,  a  key  to 
our  42,000  in-season  circulation  Sun¬ 
days.  Send  evidence  of  your  dedica¬ 
tion  to  community  journalism  (resume 
and  10  clips)  to  Larry  Reisman,  editor. 
The  Press-Journal,  P.O.  Box  1 268, 

I  Vero  Beach,  FL  32961 . 


I  ASSISTANT  CITY  EDITOR  needed  for  a 
>  six-day  community  section  covering  the 
Inland  Valley  of  Southern  California  for 
the  Los  Angeles  Times.  Qualifications; 
experience  as  a  city  editor  or  assistant 
city  editor  at  a  small  daily  or  several 
I  years  reporting  experience  with  editing 
I  talent.  Position  requires  good  organi- 
i  zation  and  people  skills. 

i 

Please  send  cover  letter,  resume,  clips 
i  and  work  samples  to; 

Editorial  Recruiter 
TCN  Editorial  Hiring,  2nd  Floor 
Times  Mirror  Square 
Los  Angeles,  CA  90053 

ASSISTANT  EDITOR 

i 

i  We  seek  an  exceptional  writer  with  at 
j  least  three  to  five  years  of  professional 
I  magazine  writing/editing  experience 
I  for  an  award-winning  university  mag- 
I  azine  with  a  national  circulation  of 
200,000.  Ideal  candidate  will  thrive  on 
the  challenge  of  creating  an  intelligent, 
personable,  cutting-edge  magazine 
and  will  hove  solid  reporting  skills,  a 
keen  appreciation  of  literary  journal¬ 
ism,  and  the  ability  to  find  and  write 
vibrant  features. 

THE  UNIVERSITY  OF  PIHSBURGH  IS 
AN  AFFIRMATIVE  ACTION,  EQUAL 
OPPORTUNITY  EMPLOYER. 

Please  respond  with  letter  of  interest, 
writing  samples  and  resume  to; 

J.W. 

Job  #H-0 1585 
University  of  Pittsburgh 
1 00  Craig  Hall 
Pittsburgh,  PA  1 5260 

Or  Fax;  (412)  624-8720 
E-mail;  resume@exchange.hr.pitt.edu 


_ EDITORIAL _ 

ASSISTANT  METRO  EDITOR 

The  Fayetteville  Observer-Times,  a 
70,000  morning  daily  in  North  Caro¬ 
lina  needs  a  hard-driving  journalist  to 
join  its  editing  team.  We're  looking  for 
someone  with  a  passion  for  coaching 
and  collaboration  who  believes  in  cov¬ 
ering  the  community.  The  job  includes 
leading  one  or  two  teams  of  reporters 
and  assisting  in  the  daily  operation  of 
the  metro  desk.  Send  cover  letter, 
resume  and  work  samples  to  Jeffry 
Couch,  assistant  managing  editor.  The 
Fayetteville  Observer-Times,  P.O.  Box 
849,  Fayetteville,  NC  28302. 

BOULDER,  CO  -  Productbuzz,  the 
Internet's  leading  provider  of  product- 
focused  business  communities,  is  look¬ 
ing  for  dynamic,  experienced  maga¬ 
zine  editors  to  manage  our  online 
news  and  business  content.  Must  have 
3-5  years  trade  experience,  product 
and  new  tab  experience  a  big  plus. 
We're  looking  for  someone  energetic, 
hard-charging  and  fun  -  must  be  com¬ 
fortable  in  a  start-up  environment. 
Boulder  is  a  sports  lifestyle  mecca,  con¬ 
sistently  ranking  in  top  #5  cities  in  US. 
We  offer  a  competitive  salary,  full 
benefits  program  plus  stock  options. 
Please  E-mail  attached  resume  (with 
salary  requirements)  and  accompany 
with  summary  in  the  body  and 
“productbuzz  editor”  in  the  subject 
field  to  alan@productbuzz.com 
Productbuzz  is  an  Equal  Opportunity 
Employer 


EDITORIAL 


_ EDITORIAL _ 

BUSINESS  REPORTER/EDITORS 
Growing  publisher  of  venture  capital 
and  other  specialized  finance  pub- 
'  lications  needs  skilled  and  aggressive 
reporters  and  editors  to  expand  our 
team.  Owner  is  a  former  Wall  Street 
I  Journal  editor  who  seeks  people  who 
[  love  reporting,  have  classic  “nose  for 
I  news”,  and  write  crisply  and  convirK- 
I  ingly.  One  entry-level  position  open; 
others  3-t  years  in  daily  or  weekly 
news  setting.  Business  reporting  a 
must.  Send  resume,  cover  letter  with 
I  salary  requirements  and  2  clips  to 
!  Human  Resources,  BRSI-01,  170 
j  Linden  Street,  2nd  Floor,  Wellesley, 

,  MA  02482.  No  phone  calls,  please. 


I  BUSINESS  REPORTERS 

j  San  Francisco  Business  Times  seeks 
.  barking  news  animals  to  break  stories 
j  in  health  care,  technology  advertising 
I  and  entertainment.  Send  breaking- 
news  clips  and  sample  of  best  writing 
to  Steve  Symanovich,  editor,  SFBT,  275 
;  Battery  Street,  Suite  940,  San  Fran- 
I  cisco,  CA  941 1 1 .  E-mail; 

1  ssymanovich@amcity.com 

!  - 

’  BUSINESS  WEEKLY  has  an  immediate 
I  opening  for  a  staff  reporter.  We  are 
i  seeking  a  reporter  with  a  minimum  of 
j  two  years'  experience  to  join  an 
I  editorial  staff  dedicated  to  hard  news 
I  and  quality  writing.  Business  writing 
experience  a  plus  but  not  requirecT 
Send  resume  and  clips  to  Bill  Wellborn, 
Memphis  Business  Journal,  88  Union, 
Suite  102,  Memphis,  TN  38103. 


EDITORIAL 


Editorial 

The  world’s  premier  publisher  of  business 
news  and  information  in  every  form  of  media  has 
a  challenging  opportunity. 

Development  editor 

The  successful  candidate  will  work  with  outside  authors  to 
develop,  shape  and  edit  course  and  related  editorial  content  for 
Dow  Jones  University,  an  online  educational  venture. 

The  qualified  applicant  will  possess  seven  to  ten  years  of 
increasingly  responsible  editorial  experience,  proven  ability  to 
work  with  outside  contributors,  demonstrated  project  management 
skills  and  working  knowledge  of  Web  site  development.  A 
college  degree  is  required,  an  MBA  is  a  plus. 

Dow  Jones  offers  a  competitive  salary,  excellent  benefits  and  an 
exciting  diverse  work  environment.  Please  send  salary  history 
and  requirements  in  confidence  to: 

DOW  JONES  &  COMPANY 
Staffing  Department 
Job  Code:  LD/KT  87240-EP 
P.O.  Box  300,  Building  #1 
Princeton,  NJ  08543-0300 
Fax:  (609)  520-4149 
Email:  Laura. Davistg  dowjones.com 
www.dj.com/careers  eoe.  m/f/d/v 


www.mediainfo.com 


NOVEMBER  13,  1999  EDITOR  &  PUBLISHER  71 


classified 


1515  Broadway,  New  York,  NY  10036  Phone  (888)  825-9149  Fax  (212)  536-8800  *  hazelp@mediainfo.com 


mjchelea@mediainfo.com 


HELP  WANTED 


_ EDITORIAL _ 

BUSINESS  WRITER:  Ideal  job  for  sea¬ 
soned,  versatile  writer,  intensely  , 
curious  and  creative,  for  well-financed 
NYC  Internet  start-up.  Needs  news 
nose,  business  sense,  research  skills, 
anal^ical  bent.  To  write  features,  pro¬ 
files,  surveys  of  high  tech,  media, 
biotech,  telecom,  finance,  more.  Send 
cover  and  resume  to  Michael  Lam  at 
Michael@horsesmouth.com 

CITY  EDITOR 

The  Leaf-Chronicle,  a  growing  22,000- 
circulation  AM  daily/Sunday  in 
Clarksville,  TN,  seeks  a  motivated 
local-news  specialist  to  take  charge  of 
breaking  news  coverage  and  com¬ 
munity  oriented  enterprise.  We're  look¬ 
ing  for  a  leader  with  proven  reporting 
sknis  and  supervisory  ability.  A  Gan¬ 
nett  newspaper,  we're  less  than  an 
hour  from  Nashville.  We  offer  terrific 
benefits  including  pension  and  401  (k) 
plan.  To  apply,  send  a  cover  letter, 
resume  and  samples  of  your  section/ 
work  to  Richard  V.  Stevens,  executive 
editor,  P.O.  Box  31029,  Clarksville, 
TN  37040-0018.  The  Leaf-Chronicle  is 
committed  to  a  diverse  workforce; 
women  and  minorities  are  especially 
encouraged  to  apply. 

COPY  EDITOR:  The  Press  of  Atlantic 
City  has  an  immediate  opening  for  a 
copy  editor  on  its  news  desk.  We  are 
an  80,000  circulation  AM  daily  that  cov-  ' 
ers  southern  New  Jersey  and  a  town 
that  features  12  gambling  casinos,  i 
Candidates  should  have  three  years'  i 
experience  in  editing  and/or  report¬ 
ing.  QuarkXPress  experience  a  plus. 
Send  resume,  clips  to  News  Editor 
Peter  Brophy,  The  Press  of  Atlantic  City, 

1  1  Devins  Lane,  Pleasantville,  NJ 
08232.  i 


EDITORIAL 


_ EDITORIAL _ 

COPY  EDITORS 

Orlando,  FL-based  GOLFWEEK,  the 
national  leader  in  covering  all  facets  of 
competitive  golf  and  the  golf  business, 
soon  will  have  openings  for  copy 
editors.  Candidates  must  be  committed 
to  accuracy  and  uncluttered  writing; 
demonstrate  versatility  and  savvy  news 
judgment;  and  have  a  knack  for  cajol¬ 
ing  the  best  from  reporters.  Fast-paced 
positions  require  at  least  3  years  daily 
newspaper  experience,  working 
knowledge  of  golf,  and  QuarkXPress 
layout  skills.  Competitive  salary  and 
benefits;  EOE.  Send  cover  letter  and 
resume  to  Dave  Seanor,  editor, 
GOLFWEEK,  7657  Commerce  Center 
Drive,  Orlando,  FL  32819  or  E-mail: 
dseanor@golfweek,com 

DO  YOU  CRAVE  an  opportunity  to 
join  a  staff  that  will  give  you  the  Free¬ 
dom  to  be  creative  and  encourage  you 
to  make  an  impact  on  the  paper?  Do 
you  love  a  challenge?  We  are 
innovative  32,000-circulation  daily 
west  of  Cleveland  with  an  opening  for 
a  copy  editor.  The  ideal  candidate 
oozes  enthusiasm  for  writing  bright 
headlines,  doing  layout,  and  polishing 
stories  on  deadline.  Pagination  experi¬ 
ence  a  plus.  Applicants  should  send  a 
resume  along  with  work  samples  to 
Managing  Editor,  The  Chronicle- 
Telegram,  225  East  Avenue,  Elyria, 
OH  44035. 


EDITOR  IN  CHIEF 

Directs  editorial  staff  of  20.  Sets 
editorial  policy  and  direction  lor  6  com¬ 
puter  related  publications.  With  pub¬ 
lication  editors  plans  long-range 
editorial  content  and  balance.  Must 
have  8+  years  progressive  experience 
as  editor  of  a  te^nical  magazine. 
Great  San  Diego  location,  compensa¬ 
tion/benefits.  Fax  resume  to  HR: 

(760)  931-9935 


EDITORIAL 


looking  for  an  Ft.  Lauderdale 

experienced  and 

dynamic  editor  to  manage  its  news  and 
entertainment  weekly  in  Ft.  Lauderdale.  This 
position  requires  a  solid  background  in  news 
and  superior  management  ability.  The 
managing  editor  works  directly  with  writers  to 
help  shape  local  news  coverage  and  to  edit 
magazine-length  stories.  The  managing  editor 
also  supervises  the  day-to-day  operations  of 
the  editorial  department.  Fine  writing  and 
editing  skills  are  essential;  the  interview 
process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should  send 
cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 
To  leam  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


_ EDITORIAL _  I 

COPY  EDITOR  I 

Wanted:  Copy  editor  with  a  flair  for  j 
headline  writing,  eye  for  details,  talent  ; 
for  page  layout  and  knowledge  of  -  or  | 
willingness  to  learn  --  QuarkXPress  j 
and  pFiotoshop.  Resume  to  Jay  Rees. 

WRITERS 

Want  to  write  about  money  and  power 
in  South  Florida?  Award-winning  jour¬ 
nalism.  Excellent  pay.  Clips,  resume  to 
Jackie  Bueno  Sousa.  | 

EDITOR  I 

Miomi-based  business  daily  seeks  sea-  j 
soned  pro  to  take  charge  of  new  pub¬ 
lications  covering  the  l^al  profession  j 
and  the  real  estate  industry.  Clips  and  i 
resume  to  Jackie  Bueno  Sousa. 

Send  responses  to  Miami  Daily  Busi¬ 
ness  Review,  One  SE  Third  Avenue, 
#900,  Miami,  FL  33 1 3 1 . 


EDITORIAL  DIREaOR  | 

Santa  Monica,  California 
We  are  seeking  an  Editorial  Director  to 
start,  build  and  manage  the  editorial 
services  department  for  USWeb/CKS 
the  market  leader  in  the  Internet  consult¬ 
ing  industry.  Requirements  include  a 
minimum  of  5  years  of  online  and  j 
offline  editorial  content  experience, 
with  at  least  2  years  experience  manag-  j 
ing  editorial  teams.  Journalism  degree 
is  preferred.  Please  send  resume  to:  i 

ccooperstein@uswebcks.com  : 

For  more  information  please  to  to: 
www.uswebcks.com 


EDITORIAL  WRITER 

Do  colleagues  rely  on  your  insight?  Do 
readers  admire  your  conviction  and 
appreciate  your  engaging  wit  even  I 
when  unpersuaded  by  your  opinions?  I 
Are  you  a  committed  researcher  whose  j 
compelling  writing  spurs  community  | 
will?  If  so,  the  News-Journal,  a 
I  1CX),000  circulation  daily  newspaper  ; 
!  in  Daytona  Beach,  FL  would  like  to  talk 
ta  you  about  joining  our  editorial 
board.  Send  resume  and  work  samples 
to  David  Wiggins,  editorial  board 
chairman.  The  News-Journal,  P.O.  Box  i 
2831 ,  or  E-mail:  | 

quill@news-journalonline.com 

EDITOR  I 

Prominent  legal  association  in  | 
Georgetown  seeks  Editor  to  write  case 
summaries/continuing  features,  edit,  pro¬ 
ofread,  select  cases  for  publication, 

I  assist  with  preparation  of  bylined,  arti¬ 
cles  and  assist  with  layout.  JD  and  2 
years  publications  experience,  pre-  ! 
Ferably  in  products  liability  field, 
required;  1  year  law  clerk  experience 
or  equivalent  desirable.  Attention  to 
detail  and  accuracy  and  good 
interpersonal  skills  required.  Knowl¬ 
edge  of  Word  Perfect  8.0  desirable.  To 
apply,  fax/mail  resume  with  cover  let¬ 
ter  to: 

ATLA 

Human  Resources/ Job  #327 
1 050  3 1st  Street,  NW 
Washington,  DC  20007-4499 
FAX  (202)  333-2861 

EOE  I 


CLASSIFIED  ADVERTISING 
DEADLINES 

In-Column  Advertisements 

Tuesday  noon  (iST)  for  following 
Saturday  issue 
Classified  Display 
Friday  5pm  (EST)  8  days 
prior  to  publication 


_ EDITORIAL _ 

ENERGY  ARGUS  is  expanding.  We 
are  looking  For  an  experienced  editor 
to  help  launch  and  manage  a  weekly 
electronic  newsletter  for  the  power 
industry,  while  at  the  same  time  cover¬ 
ing  the  industry.  Topics  will  range  from 
the  minutiae  of  trading  strategies  to  ana¬ 
lyses  for  environmental  legislation  and 
its  impact  on  the  future  of  generation 
and  transmission.  This  New  York  area 
position  requires  experience  in  newslet¬ 
ter  publishing,  willingness  to  work  in  a 
tight-knit  team  environment,  and  a 
large  appetite  to  innovate  and  re¬ 
invent  the  business  of  electronic  newslet¬ 
ter  publishing.  Energy  Argus  is  an 
Internet  company  serving  the  informa¬ 
tion  needs  of  the  wholesale  power 
industry.  Petroleum  Argus,  our  parent 
company,  has  been  covering  non¬ 
transparent  energy  markets  for  the  last 
30  years  and  is  a  respected  leader  in 
this  field.  Please  send  resume  and 
cover  letter  to  jobs@energyargus.com 

EXECUTIVE  EDITOR:  The  American 
Legion  Magazine  is  seeking  an  experi¬ 
enced  Executive  Editor.  Ideal  candi¬ 
dates  will  have  at  least  5  years  writ¬ 
ing/  editing/ management  experience 
preferably  at  the  magazine  level;  B.S./ 
B.A.  in  Journalism  or  related  field  or 
equivalent  experience;  knowledge  of 
magazine  production  and  workflow; 
experience  with  computer  layout;  and 
strong  personnel  management  and 
organizational  skills. 

Send  letter  of  introduction,  clips  or 
portfolios,  salary  requirements  to 
Director,  Human  Resources,  P.O.  Box 
1055,  Indianapolis,  IN  46206  or  fax 
to  (317)  655-1509.  EOE 


ENVIRONMENTAL  REPORTER 
The  Idaho  State  Journal  in  Pocatello, 
Idaho,  has  an  immediate  opening  (or  a 
reporter  to  take  on  environmental 
reporting  and  to  assist  in  statehouse 
reporting.  This  job  may  include  daily 
coverage  of  the  Idaho  Legislature  in 
Boise  up  to  three  months  each  year, 
and  spot  and  enterprise  reporting  in  a 
region  rich  with  environmental  issues. 
A  successful  applicant  will  have  the 
ability  to:  handle  both  spot  news  and 
in-depth  reporting;  provide  accurate 
and  balanced  coverage;  take  the 
initiative  in  developing  stories  and 
monitoring  stories  in  progress.  A  min¬ 
imum  of  two  years  of  reporting  experi¬ 
ence  is  required;  experience  in  environ¬ 
mental  and/or  outdoors  and  gov¬ 
ernment  reporting  will  be  helpful. 
Please  send  resume  and  clips  of  most 
recent  work  to  Steve  Miller,  managing 
editor,  Idaho  State  Journal,  P.O.  Box 
431,  Pocatello,  ID  83204  or  E-mail: 
smiller@journalnet.com  Include  a  letter 
in  which  you  describe  in  a  paragraph 
or  two  what  your  approach  to  environ¬ 
mental  reporting  would  be 

FEATURES  V/RITER 

The  Post  Register,  an  employee-owned 
daily  in  Idaho  Falls,  ID,  seeks  a 
talented  features  writer  ta  cover  teens, 
health,  food  and  home,  religion,  out¬ 
doors,  arts,  lifestyle.  Yellowstone, 
Grand  Teton,  world-class  skiing, 
flyfishing,  hiking  at  our  doorstep. 
Resume,  references,  clips  to  Tom 
Szaroleta,  Post  Register,  P.O.  Box 
1800,  Idaho  Falls,  ID  83403  or 
tszaroleta@idahonews.com 
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_ EDITORIAL _ 

Editor 

MEDICAL  DATA  INTERNATIONAL 
(MDI)  analyzes  healthcare  data  from 
hundreds  of  sources  ...  distills  it  into  ' 
meaningful  information  and  insight  ...  i 
to  help  your  business  succeed  in  , 
today's  rapidly  changing  marketplace. 
We  currently  seek  the  following: 

MANAGING  EDITOR 

Experienced  news  editor  needed  to 
head  daily  Internet-based  medical 
newsletter  including:  story  assignment, 
wire  stripping,  headline  writing,  edit¬ 
ing  and  post-mortems,  online  pub¬ 
lishing;  research  and  write  stories, 
including  conference  coverage  and 
follow-up  reports.  Also  assign  and 
develop  stories  and  series  related  to 
MDI  products  and  manage  the  news  I 
staff. 

Qualifications: 

•10-15  years  of  editing  for  a  daily 
news  publication 

•Bachelor's  degree  in  English,  Journal¬ 
ism  or  Communications  preferred  I 

•Medical/heolthcare  writing  preferred  ! 
•Excellent  grammar  and  proofreading  ! 
skills  I 

•Strong  attention  to  detail 
•Online  experience  a  must 

For  immediate  consideration,  please  ' 
fax  a  resume  indicating  position  of 
interest  to  Careers  at  MDI,  Dept.  E, 
(714)  800-1  101,  or  E-mail  to 
careers@medicaldata.com  or  mail  to 
Medical  Data  International,  D^t.  E,  5  : 
Hutton  Centre  Drive,  Suite  1 1 00,  Santa 
Ana,  CA  92707. 

Equal  Opportunity  Employer 


GATEWAY  TO  lA 

We're  looking  for  reporters  who  aren't 
intimidated  standoffish  sources  or 
complicated  databases.  We're  a 
Knight  Ridder  daily  with  two  IRE 
awards  this  decade.  We're  just  across 
the  Mississippi  from  St.  Louis  and  its 
world  class  sports  and  entertainment. 
We've  got  casinos,  urban  decay,  pollut¬ 
ing  industries  and  enough  lawyers  to 
fill  34  pages  in  the  phone  book. 

Interested?  Send  cover  letter,  clips  and 
resume  to  Brad  Weisenstein,  assistant 
city  editor,  Belleville  News-Democrat, 
P.O.  Box  427,  Belleville,  IL  62222.  i 

INVESTIGATIVE  REPORTER  WANTED 
The  Monitor,  a  fast-growing  daily  on  ' 
the  Texas-Mexico  border,  has  an  open¬ 
ing  for  a  reporter  interested  in  working 
a  beat  in  South  Texas  county  that  has  ' 
been  plagued  over  the  years  by  corrup¬ 
tion  problems,  scandals,  and  federal  | 
Indictments.  This  position  requires  a  j 
journalism  background,  interest  and  j 
experience  in  methodical  record  check¬ 
ing,  and  the  ability  to  develop  stories  : 
from  such  a  beat.  This  reporter  will  ; 
cover  primarily  local  government  and  ; 
state  courts,  but  must  be  oble  to  write  j 
well  on  any  subject.  The  reporter  will 
also  write  page  one  centerpieces  and  ; 
hove  the  opportunity  to  develop  special  ! 
projects  and  series.  Reply  with  resume  ! 
and  published  writing  samples  to  I 
Managing  Editor  Paul  Binz,  c/a  The  j 
Monitor,  P.O.  Box  1578,  McAllen,  TX  ' 
78505. 


EDITORIAL 


KILLER  COPYWRITER  NEEDED.  Multi¬ 


title  publisher  seeks  writer  for  creative 
ad  copy  that  gets  results.  Heavy  client 
contact  via  phone.  Must  be  o  pro  and 
work  very  fast.  Linda  Smith  at: 

(800)  933-9449  ext  232  or 


Personnel@AgentMediaCorp.com 
Must  relocate  to  Clearwater,  FL 


LAYOUT  EDITOR:  Community  News¬ 
paper  Company  is  Eastern  Massachu¬ 
setts'  fastest  growing  media  company 
publishing  over  1 20  newspaper  and 
Internet  products,  combined  with  a  com¬ 
mitment  to  people,  technology,  promo¬ 
tion  and  training,  provide  o  perfect 
backdrop  for  success.  You  can  visit 
CNC's  website  at  http://www.cnc.com 
We  are  seeking  a  page  1  Sports 
Designer/Night  Editor.  The  candidate 
must  have  strong  design  skills  and  a 
passion  for  producing  appealing 
pages  with  a  flair.  Knowledge  of 
QuarkXPress  and  Photoshop  are  a 
must,  along  with  the  ability  to  paginate 
pages.  Must  have  sound  news  judg¬ 
ment,  strong  editing  and  writing  skills 
and  the  ability  to  make  quick  decisions 
on  deadline.  Must  work  well  under 
pressure.  If  you  are  ready  to  join  CNC 
send  resume  to  Susan  Robinson, 
human  resources  director.  Community 
Newspaper  Company,  33  New  York 
Avenue,  Framingham,  MA  01701. 

Fax  resumes  to  (508)  626-3907 
E-mail  srobinson@cnc.com 


MAKE  A  DIFFERENCE 
The  Huntsville  Times  seeks  a  talented 
page  designer  whose  stamp  will  be 
seen  throughout  the  paper.  Daily 
newspaper  and  QuarkXPress  experi¬ 
ence  a  must;  so  are  strong  editing  skills 
and  news  judgment.  Send  letter,  sam¬ 
ples  to  Joe  Distelheim,  editor.  The 
Huntsville  Times,  Box  1 487,  Huntsville, 
AL  35801 . 


MANAGING  EDITOR 
BUSINESS  WEEKLY 

Diverse,  growing  Las  Vegas  media 
group  seeks  an  editor  with  a  solid  busi¬ 
ness  background  for  one  of  the 
nation's  best  journalism  opportunities. 
We  want  to  develop  a  clear  editorial 
vision  for  a  bold  new  business  product 
to  serve  the  nation's  most  dynomic 
economic  environment.  Competitive 
pay,  good  benefits  package  with  a 
401  (k)  plan  and  the  world's  greatest 
climate  and  lifestyle  -  day  or  night. 
Interested  candidates  should  submit 
resume  and  cover  letter  (in  confidence) 
to  Bruce  SpoHeson,  Greenspun  Medio 
Group,  P.O.  Box  230657,  Las  Vegas, 
NV  89 123-00 11.  Or  E-mail  to: 

Bruce@vegas.com 

MANAGING  EDITOR  WANTED: 
Southwest  Wyoming  doily  newspaper 
with  9,000  circulation  seeks  managing 
editor  for  small  newsroom.  The  right 
person  must  have  ability  to  motivate 
and  train  a  young,  enthusiastic  news 
staff  as  well  as  lead  the  newspaper 
through  design  changes  and  updates 
in  technology.  Good  salory  excellent 
benefits  in  a  growing  colfege  com¬ 
munity  with  many  outdoor  recreational 
opportunities.  Send  resume,  references 
and  salary  requirements  to  Holly 
Jackman,  publisher.  Daily  Rocket- 
Miner  Newspaper,  P.O.  Box  98,  Rock 
Springs,  WY  82902. 


ILLINOIS'  BEST  SMALL  daily  has  2 
immediate  openings:  sports  editor,  and 
police/courts/county  government 
reporter.  A  Copley  newspaper,  we 
hove  top  benefits,  opportunity.  Ask  for 
Jeff  Nelson  at  (800)  ^7-5462  or 
E-moil  nelson@sj-r.com 


_ EDITORIAL _ 

MANAGING  EDITOR 
East  central  Indiana  10,500  PM  com¬ 
munity  daily  needs  manager  with 
design  skills.  Send  cover  letter,  resume 
and  clips  to  Wesley  Rowe,  The 
Courier-Times,  P.O.  Box  369,  New 
Castle,  IN  47362  or  fax  (765)  529- 
1 731  or  E-mail: 

wrowe@thecouriertimes.com 


MANAGING  EDITOR  -  Mid-Atlantic 
weekly  newspaper  group  needs  editor 
for  its  lead  paper.  This  is  a  top-to- 
bottom  job.  Must  be  excellent  copy 
editor,  who  can  turn  so-so  copy  into 
good  writing  on  deadline.  Solid  writing 
and  ability  to  train  young  staff  also 
required.  The  editor  will  do  some  cov¬ 
erage  and  be  able  to  fill-in  for 
reporters  when  necessary.  Writing, 
editing,  competitive  opprooch  are  key, 
layout  ability  not  essential.  Salary: 
$30, 000-range,  health  plan,  two 
weeks  vacation,  retirement  program 
being  developed.  Send  cover  letter, 
resume  and  samples  to  Box  08967, 
Editor  &  Publisher. 


METRO  EDITOR 

The  Ann  Arbor  News  is  looking  for  o 
Metro  Editor  to  guide  our  local  cov¬ 
erage  in  a  great  news  town  thot  also  is 
a  wonderful  place  to  live.  Candidates 
should  be  proven  lenders,  with 
excellent  news  judgment  and  strong 
organizational  skills.  We're  a  growing 
newspaper  and  our  focus  is  local  news. 
Management  experience  required. 
Send  resume  and  letter  that  details 
your  coverage  philosophy  and 
accomplishments  to  Ed  Petykiewicz, 
editor.  The  Ann  Arbor  News,  Box 
1147,  340  E.  Huron  Street,  Ann 
Arbor,  Ml  48 1 06- 1 1 47.  We  are  an 
Equal  Opportunity  Employer 


ADMINISTRATIVE 


_ EDITORIAL _ 

MANAGING  EDITOR/EDITOR 
Growth-minded  publisher  seeks  entre¬ 
preneurial  managing  editor  and  editor. 
ME  position  oversees  newsletter  groups 
and  related  marketing,  develops  new 
roducts  and  provides  day-to-day  feed- 
ack  and  guidance.  Requires  can-do 
attitude  ana  proven,  three-  to  five-year 
track  record  managing  and  developing 
targeted  business-to-business  pub¬ 
lications.  Reporting  background 
required.  Editor  position  requires 
reporting  savvy,  lively  writing  and  at 
least  one  year  reporting  experience. 
Send  resume,  writing  samples,  salary 
requirements  and  cover  letter  revealing 
why  we  should  hire  you  to  ME/Editor 
Search,  Ragan  Communications,  316 
N.  Michigan  Avenue,  Chicago,  IL 
60601.  Fax:  (312)  960-4122. 

E-mail:  lynnt@ragan.com 


NEW  JOBS  IN  SAN  ANTONIO! 
Our  newsroom  is  growing!  The  San 
Antonio  Express-News  seeks  experi¬ 
enced  reporters,  copy  editors,  photo¬ 
graphers  and  designers  who  want  to 
work  at  an  innovative,  exciting  news¬ 
paper  in  a  great  city.  All  applicants 
should  hove  five  to  seven  years  experi¬ 
ence.  Send  inquiries  with  resume  and 
samples  of  your  work  to  Raul  Reyes, 
AME/News,  San  Antonio  Express- 
News,  P.O.  Box  2171,  San  Antonio, 
TX  78297. 


NEWS  EDITOR  for  South  Dakota's 
largest  community  weekly  newspaper, 
the  award-winning  Mobridge  Tribune, 
Top  pay,  full  benefit  package.  Call: 

Larry  Atkinson  (800)  594-941 8 


The  weapon  of  the  brave  is  In  his  heart 

Unknown 


ADMINISTRATIVE 


MEDIATT 

managementXX 

Recruitment  Specialists 

Some  of  our  current  assignments: 

Presentation  Team  Leader  -  Northwest  metn)  daily- 
newspaper  with  UXt.fHXH  circulation:  strong  design 
and  layout  skills:  excellent  company  and  income 
package. 

Advertising  Director  -  Midwest  daily  newspaper; 
lO.tKK)  to  IS.tKH)  circulation  range:  competitive  market: 
S'’(),(XK). 

Circulation  Director  -  Western  Pennsylvania:  25,(KK) 
to  4(),(KX)  circulation  range:  stntng  leadership  skills: 
SSS.tXX)  to  StXt.tXX). 


Contact  us  if  you  have  a  recruitment  need... or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  Parkway,  Suite  240  ■  Inverness.  IL  60067 
847.963.9300  ■  inm2@stametinc.com  ■  fax  847.934.6607 


www.medialnfo.com 
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HELP  WANTED 

_ EDITORIAL _ 

ONLINE  EDITOR/WRITER  for  startup 
web  portal.  Energetic,  and  big-picture. 
4-1-  year  media  experience. 
OldTownAlex  VA.  Resume,  clips  to; 
info@pulpfree. com/jobs 

ONLINE  NEWS  EDITOR.  To  be 
responsible  for  the  daily  update  and 
Web  development  of  polkonline.com. 
Apply  to  the  online  services  manager. 
The  News  Chief,  650  Sixth  Street  SW, 
Winter  Haven,  FL  33880  or 
E-mail:  jdorsey@newschief.com  EOE 

ONLINE  REPORTER 

Taking  applications  until  Nov.  22,  for 
experienced  working  journalists 
already  in  a  newsroom  for  2-3  years. 
We're  expanding  out  online  reporter 
staff  to  report  on  local  staries  within 
our  market.  Yau  need  strang  telephone 
interviewing  skills,  deadline  com¬ 
pliance,  an  E-mail  account  and  desire 
to  earn  extra  dollars.  No  beginners. 
We  have  no  time  to  train  you.  We'll 
explain  how  our  innovative,  proven 
program  works.  E-mail  cover  letter, 
writing  samples  to: 

tcoleman@dailyitem.com 


PAGE  DESIGNER 

The  Bucks  County  Courier  Times,  a 
75,000  circulation  daily  newspaper  in 
Levittown,  PA,  seeks  a  full-time  page 
designer.  Join  a  motivated  award¬ 
winning  staff  in  designing  color  section 
fronts  and  special  editions.  Knowledge 
of  QuarkXPress  and  Phatashop  is  essen¬ 
tial.  Send  non-returnable  samples  to: 

James  Pitrone 
Assistant  Managing  Editar 
The  Bucks  County  Courier  Times 
8400  Route  1 3 
Levittown,  PA  1 9057 


PAGE  DESIGNER/COPY  EDITOR 
30,000  circulation  daily  in  college 
town  just  minutes  from  beach  com¬ 
munities  seeks  designer/editor  eager 
to  see  talents  showcased,  ideas 
applauded.  We  are  a  paper  an  the 
rise;  join  our  team  and  help  take  us  to 
the  next  level.  Mail  resume,  samples  to 
Greg  Bassett,  managing  editor.  The 
Daily  Times,  115  Carroll  Street, 
Salisbury,  MD  21801 . 

TheDailyTimes@aol.com 

Phone  (410)  749-7171 _ 

PART-TIME  SENIOR  EDITOR:  Harvard 
Law  Schoal  alumni  magazine  seeks 
superb  writer  with  at  least  five  years 
magazine  writing/editing  experience. 
Send  resume  and  cover  letter  to  H.U. 
Resume  Processing  Center,  Requisition 
2950,  1 1  Holyoke  Street,  Cambridge, 
MA02138. _ 

PULITZER  PRIZE  winning  southwest 
Ohio  daily  seeks  an  experienced  sports 
editor  to  bring  its  local  coverage  to  the 
next  level  as  we  expand.  Strang  edit¬ 
ing,  planning  and  pagination  skills  are 
required.  We  also  need  two  beat 
reporters  who  have  experience  digging 
up  stories  for  a  daily  newspaper  and 
can  paginate  with  the  best  of  them. 
Both  positions  require  superb  knowl¬ 
edge  of  QuarkXPress.  If  you  feel  you're 
among  the  best,  fax  us  your  resume  at 
(937)  372-1951  or  E-mail  us  at: 
nblizzard@xeniagazette.com 


Just  because  you're  paranoid,  don't 
mean  they're  not  after  you. 

Kurt  Cobain 


_ EDITORIAL _ 

PENINSULA  DAILY  NEWS 
Port  Angeles,  Washington 

We're  a  16,000-circulation,  6-day 
newspaper  serving  two  counties  on  the 
North  Olympic  Peninsula  nestled 
between  a  national  park  and  a  strait, 
with  half  the  rain  or  Seattle.  See  our 
Web  site  at 

www.peninsuladailynews.com 
for  more  about  us  and  our  locale. 
Expansion  plans  for  2000  are  creating 
these  pasitions: 

WOMEN'S/SENIOR  INTEREST 
EDITOR  to  develop  and  produce  two 
new  weekly  sections.  Our  existing 
Sunday  lifestyle  section  will  be 
I  repackaged  ancf  enhanced  in  a  tabloid 
!  women's  magazine.  Applicants  should 
have  ample  experience  in  lifestyle  sec¬ 
tion  editing/packaging,  daily  newspa- 
pering  ancTQuarkXPress. 

OPINION  EDITOR  to  enhance  us  as 
the  voice  of  the  North  Olympic 
i  Peninsula.  Applicants  should  have  solid 
experience  researching/writing 
editorials  on  local  and  regional  issues, 

I  stimulating  and  editing  reader  letters 
I  and  guest  columns,  and  designing  an 
attractive  Opinion  page.  QuarkXPress 
familiarity  a  plus. 

Resume  and  nonreturnable  relevant 
wark  samples  to  Rex  Wilson,  executive 
editor.  Peninsula  Daily  News,  P.O.  Box 
i  1 330,  Port  Angeles,  WA  98362. 

E-mail: 

rex.wilson@peninsuladailynews.com 
Finalists  will  be  contacted. 


REPORTER  AND  COPY  EDITOR 
needed  for  fiercely  competitive,  quali¬ 
ty-driven  24K  dai  (y  in  NW  Ohio.  Be 
part  af  a  talented  team  looking  for  new 
ideas  to  ensure  the  best  newspaper 
gets  ta  our  readers.  Self-starters  leak¬ 
ing  for  a  new  challenge,  professional 
growth  and  fun  send  resumes  to  T. 
Franko,  The  Register,  314  W.  Market 
Street,  Sandus^,  OH  44870  or: 
toddfranko@sanduskyregister.com 

REPORTER/PHOTOGRAPHER  -  Stars 
and  Stripes,  an  editorially  independent 
[  daily  newspaper  serving  the  U.S. 

I  military  community  overseas,  seeks  out- 
!  standing  journalists  to  work  in  Japan 
and  Korea.  Competitive  salary  and 
■  excellent  benefits.  U.S.  citizenship 
required.  Send  resume,  salary  require¬ 
ments,  story  clips  and  photo  samples  to 
Pacific  Stars  and  Stripes,  Attn:  CPO, 
Unit  45002,  APO  AP  96337-5002; 
i  fax  to; 

j  (011-81)3-4303-5493 

j  Or  E-mail  in  ASCII  text  or  MS  Word 
!  (PC)  to  jobs-pss@stripes.osd.mil  by 
November  29,  1 999. 

STARS  AND  STRIPES  IS  EOE 


REPORTER:  Lively  Mississippi  six-day 
daily  (circulation  8,500)  has  opening 
for  productive,  versatile  writer.  High 
standards,  congenial  environment. 
I  Send  resume  and  clips  to  Jenny 
I  Humphryes,  managing  editor, 
I  Greenwood  Commonwealth,  P.O.  Bax 
;  8050,  Greenwood,  MS  38935.  E-mail: 
jenny@gwcommonwealth.com 

REPORTERS  for  Peninsula  Daily  News, 
a  6-day  daily  in  beautiful  Part  Angeles 
and  Sequim,  WA.  Applicants  should 
have  1  to  2  years  af  daily  or  weekly 
experience  or  are  exceptional  entry- 
.  level  candidates.  Zone  9  preferred. 

!  Clips  and  resume  to  City  Editor  Bill 
'  Lindstrom,  P.O.  Box  1330,  Port 
Angeles,  WA  98362;  E-mail: 
biiriindstrom@peninsuladailynews.com 


_ EDITORIAL _ 

REPORTERS  NEEDED  to  cover  police  and 
municipal  beats  for  a  daily  cammunity 
section  covering  the  Inland  Valley  of 
Southern  California  for  the  Los  Angeles 
Times.  Qualifications:  Substantial 
reporting  experience  at  a  small  daily  or 
high  quality  weekly.  Positions  require  the 
ability  to  juggle  many  assignments  and 
repart  with  depth  and  perspective. 

Please  send  caver  letter,  resume  and 
clips  to: 


Editorial  Recruiter 
TCN  Editorial  Hiring,  2nd  Floar 
Times  Mirror  ^uare 
Los  Angeles,  CA  90053 


REPORTERS/COPY  EDITORS 
Wow!  Rocky  Mountains,  world-class 
mountain  biking,  rafting,  skiing, 
Navajo  culture  and  outdoors  galore  all 
within  a  short  drive. 

The  Daily  Times  is  the  largest  paper 
serving  the  Four  Corners.  We're  grow¬ 
ing  fast  and  need  good  reporters  and 
copy  editors  who  love  this  biz.  We 
seek  team  players  who  aim  high.  Send 
resume,  clips  to  Troy  Turner,  editor. 
The  Daily  Times,  201  N.  Allen,  Farm¬ 
ington,  NM  87401 . 


REPORTERS 

View  Newspapers  of  Las  Vegas  is  seek¬ 
ing  reporters  to  cover  Pahrump, 
Nevada,  and  North  Las  Vegas  for  its 
group  of  community  newspapers  pub¬ 
lished  by  the  Las  Vegas  Review- 
Journal/Sun.  Ideal  candidates  will  be 
able  to  cover  everything  from  city  gov¬ 
ernment  to  sports.  A  college  degree 
and  at  least  two  years  experience  pre¬ 
ferred.  Send  resume  and  writing  sam¬ 
ples  to  Kirk  Kern,  View  Editor,  P.O. 
Box  70,  Las  Vegas,  NV  891 25-0070. 


REPORTER 

San  Diego's  only  daily  business  paper 
seeks  fuH-time  reporter.  Cover  finance, 
technology,  real  estate.  Develop 
sources,  story  ideas  cover  several 
beats.  Journalism  experience  a  must, 
daily  paper  a  plus.  Resumes  may  be 
faxed  or  E-mailed  to  hr@sddt.com 

REPORTER 

So  you're  sitting  there  basking  in  the 
afterglow  of  another  well-written 
weather  story  or  localized  AP  story  in 
which  you  inserted  one  paragraph. 
(But  we're  sure  it  was  a  riveting  para¬ 
graph)  So  this  is  why  you  went  to  col¬ 
lege,  eh?  No,  it's  not.  You  want  to 
write  and  report  and  be  considered  an 
authority  in  your  community.  Well, 
I  Crain's  Detroit  Business  is  seeking  a 
reporter  who  strives  to  be  just  this  kind 
of  journalist.  Yau  know  the  drill: 
resume,  clips,  competitive  pay  and 
benefits.  Previous  business  reporting 
experience  is  preferred,  but  not  a 
necessity.  And  if  you  like  soda,  our 
world  famous  40-cent  Coke  machine 
will  save  you  so  much  money,  you'll  be 
bumped  into  a  higher  tax  bracket.  So 
before  you  send  your  editor  that  facts 
bax  that  tells  readers  what  ta  do  when 
it  gets  cold,  send  your  stuff  to  Philip 
;  Nussel,  managing  editor,  Crain's 
Detroit  Business,  1400  Woodbridge 
;  Avenue,  Detroit,  Ml  48207.  Or  send 
i  an  E-mail  to  Pnussel@crain.com 

And  please,  dress  in  layers.  EOE 


_ EDITORIAL _ 

REPORTER 

The  Telegraph  Herald,  a  division  of 
;  Woodward  Communications,  Inc.,  a 
family/employee  owned  multi-media 
corporation,  has  an  opening  for  an 
Education  Reporter.  Responsibilities 
include  to  find  and  gather  information; 
to  write  news  and  future  stories;  and 
I  to  attend  school  board  meetings. 

1  Reporting,  interviewing,  writing,  com¬ 
munication,  meeting  deadlines,  plan¬ 
ning  and  organizing  skills  are  ne^ed. 
Qualifications  include  a  Bachelor's 
degree  or  equivalent,  a  minimum  of 
I  two  years  newspapers  or  related 
j  media/communications  experience. 

I  In  addition  to  a  competitive  salary,  we 
j  offer  excellent  benefits,  among  them 
i  are:  an  employee  stock  ownership 
I  plan,  401  (k),  health,  dental,  life  insur- 
I  ance  and  tuition  reimbursement. 


If  interested  in  applying  for  this  posi¬ 
tion,  please  send  your  resume,  cover 
letter  and  any  non  returnable  samples 
of  your  work  to  Emp/Comp  Manager, 
Woodward  Communications,  Inc., 
P.O.  Box  688,  Dubuque,  lA  52004- 
0688  or  fax  to  (319)  588-5739. 
Woodward  Communications,  Inc.  is  an 
EEO/AA  Emplayer.  Women  and 
minorities  are  encouraged  to  apply. 


SENIOR  REPORTER 

The  Legal  Intelligencer,  Philadelphia's 
daily  legal  newspaper,  seeks  a  senior 
level  reporter  to  cover  state  appellate 
courts  and  the  business/transactianal 
bar.  J.D.  preferred,  minimum  of  four 
years  newspaper  (weekly  or  daily) 
experience  required.  Sophisticated 
audience.  No  weekends.  Send  resume 
and  up  to  five  clips  to  Zan  Hale,  The 
Legal  Intelligencer,  1617  JFK  Blvd., 
Suite  1750,  Philadelphia,  PA  19103. 
Or  E-mail  to  zanh@palawnet.com 


SENIOR  REPORTER:  McClatchy-owned 
daily  (32,(XX)  circulation)  iust  south  of 
,  Charlotte,  NC,  is  looking  (or  an  expe- 
j  rienced  reporter  who  is  looking  to 
I  move  into  a  competitive  market.  Ideal 
j  candidates  will  hove  2-3  year's  report- 
I  ing  experience.  Must  produce  solid 
j  daily  stories  while  working  with  editors 
I  to  plan  and  craft  longer  enterprise 
I  pieces.  In  addition,  occasional  city 
j  desk  editing  is  a  part  of  this  job.  Send 
j  resumes  and  clips  ta  Rich  Rassmann, 
I  managing  editor.  The  Herald,  P.O.  Box 
j  11707,  Rock  Hill,  SC  29731 .  EOE 

,  SPORTS  COPY/LAYOUT  EDITOR: 
j  Strong  design  and  QuarkXPress  skills 
i  required.  Send  resume,  cover  letter 
i  and  work  samples  ta  The  Bakersfield 
I  Californian,  Attn:  John  Millman,  sports 
editor,  P.O.  Box  440,  Bakersfield,  CA 
i  96602.  EOE 


EDITORIAL 


Editor  wanted  by  Publishing 
Company  in  Manhattan,  NY. 
Must  have  4  years  experience 
planning,  coordinating,  directing 
j  editorial  activities  and  editing, , 
analyzing  and  developing  written 
material  in  Japanese, 
j  Respond  to: 

Personnel 

Y’s  Publishing  Co.,  Inc. 
i  38 1  Park  Ave  South ,  Ste  1111, 

!  New  York,  NY  10016. 
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_ EDITORIAL _ 

SPORTS  CLERK 

The  Pulitzer-Prize-winning  Anchorage 
Doily  News,  Alaska's  largesf  newspa¬ 
per,  needs  an  enfry-level  sporfs  clerk 
who  is  swiff  on  deadline  and  is  seeking 
a  sporfswrifing  career.  Fun,  greaf 
opporfunity  for  someone  wifh  degree, 
intern  or  small  daily  experience.  Live  in 
fhe  mosf  beautiful  place  in  fhe  world, 
where  if's  fhe  Super  Bowl  of  fhe  ouf- 
doors  every  day.  Excellent  growth  posi¬ 
tion.  Please  mail  resume  and  writing 
samples  to  ADN,  Attn:  Human 
Resources,  P.O,  Box  149001, 
Anchorage,  AK  99514.  The 
Anchorage  Daily  News  is  an  Equal 
Opportunity  Employer  and  welcomes  a 
diversity  in  applicants. 

SPORTS  EDITOR 

The  San  Antonio  Express-News  seeks  a 
driven  and  innovative  individual  to 
supervise  a  38-person  staff  that  knows 
sports  at  the  local,  regional  and 
national  levels.  The  NBA  champs  Spurs 
are  big  here  but  we  provide  in-depth 
coverage  of  the  Big  1 2,  the  Dallas  Cow¬ 
boys,  the  Olympics,  boxing  and  major 
golf  tournaments.  We  require  at  least 
five  years  newspaper  management 
experience.  Send  inquiries  to  Raul 
Reyes,  AME/News,  San  Antonio 
Express-News,  P.O.  Box  2171,  San 
Antonio,  TX  78297. 


SPORTS  REPORTER  NEEDED 
The  World  Newspaper  in  Southwestern 
Oregon  needs  an  experienced  writer 
for  sports  writer/outdoors  editor  posi¬ 
tion.  QuarkXPress  experience  a  plus. 
Send  clips,  resume  to  John  Gunther, 
P.O.  Box  1 840,  Coos  Bay,  OR  97420. 

FAX  your  ad  to  ] 

212  ^929  ♦1259  ! 


: _ EDITORIAL _ 

,  SPORTS  DESK  PAGE  DESIGNER 

:  The  Anderson  Ind^endent-Mail,  a 
40,000  daily.  46,000  Sunday  news¬ 
paper  in  Anderson,  SC,  is  looxing  for 
a  sports  desk  copy  editor/page 
designer.  Three-person  desk  edits  and 
designs  all  daily  sports  sections  and  a 
variety  of  special  sections  from  college 
and  nigh  school  football  to  pro¬ 
fessional  baseball  and  football.  Our 
sports  section  has  been  ranked  for  a 
decade  among  the  nation's  best  in  our 
size  category. 

We  have  a  deep  commitment  to  sports. 
We  staff  the  sports  programs  of 
1  Clemson  University,  the  University  of 
I  South  Carolina  and  the  University  of 
Georgia,  26  high  schools  and  contract 
for  writers  covering  the  Atlanta  Braves 
and  the  Carolina  Panthers. 

Intense  zoning  and  color  use.  Many 
full-color  special  pages.  Fully 
paginated  in  QuarkXPress.  Quality 
copy  editing  and  creative  page  designs 
a  must.  High  camaraderie  staff. 

You  need  a  college  degree,  pizzazz 
and  a  passion  for  quality  and  integrity. 

!  We're  part  of  one  of  the  nation's  pre¬ 
mier  newspaper  groups.  The  E.W. 
Scripps  Company.  Send  resume  and 
editing/design  samples  to  T.  Wayne 
!  Mitchell,  senior  vice  president  and 
editor,  Anderson  Independent  Mail, 

;  P.O.  Box  2507,  Anderson,  SC  29622. 


THE  FAYETTEVILLE  OBSERVER,  a 
70,000-circulation  newspaper  in  North 
Carolina,  is  seeking  reporters  who 
know  how  to  hustle,  cover  a  beat  and 
break  stories.  We're  looking  for  good 
journalists  who  like  to  get  out  or  the 
newsroom  and  info  the  community  to 
find  great  stories.  Successful  candi¬ 
dates  should  have  a  sense  of  urgency 
and  be  able  to  juggle  stories. 

Send  resume  and  clips,  including  your 
last  five  to  Jeffry  Couch,  assistant 
managing  editor.  The  Fayetteville 
Observer,  Box  849,  Fayetteville,  NC 
28302. 


EDITORIAL 


EDITORIAL 


Kansas  City 


New  Times 
wants  to 
bolster  the 

staff  of  its  newest  paper,  PitchWeekly  of 
Kansas  City.  Our  newspapers  publish 
hard-hitting,  magazine-style  news 
and  feature  stories.  This  work  goes 
beyond  mere  fact-finding  -  we  want  staff 
writers  who  can  craft  compelling 
narratives,  analyze  complex  subjects  and 
put  the  city’s  news  in  perspective. 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates 
should  send  cover  letter,  resume  and 
clips  to; 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


_ EDITORIAL _ 

SPORTS  EDITOR 

The  Anderson  Independent  Mail,  a  i 
I  40,000  daily,  46,000  Sunday  circula-  | 
I  tion  newspaper  in  Anderson,  SC,  is  ( 
;  looking  for  a  sports  editor  to  lead  a  sec-  ' 
!  tion  ranked  for  a  decade  among  the 
j  nation's  best  in  our  size  category. 

-  We  staff  fhe  sports  programs  of 
Clemson  University,  the  University  of 
South  Carolina  and  fhe  University  of 
Georgia  as  well  as  26  high  schools. 
Sports  staff  of  seven.  Sports  editor 
manages  personnel,  does  some  cov-  . 
erage  and  writes  a  column;  editing, 
pagination  supervised  by  assistant 
sports  editor.  High  energy,  high  [ 
!  camaraderie  newsroom  staff  ond  ■ 
I  cohesive  newsroom  management  team. 

j  Growing  newspaper  and  region. 
Anderson  is  a  manufacturing  center  on 
a  huge  lake  near  the  Blue  Ridge  moun¬ 
tains.  Excellent  schools  and  quality  of 
life. 

Minimum  requirements:  Sports  man¬ 
agement  experience  at  a  daily  news¬ 
paper,  ability  to  write  with  pizzazz,  col¬ 
lege  degree,  and  a  passion  for 
journalistic  quality  and  integrity.  Good 
pay  and  excellent  benefits.  We're  part  ' 
of  one  of  the  nation's  premier  newspa¬ 
per  groups.  The  E.W.  Scripps  Com¬ 
pany. 

Send  letter,  resume,  writing  samples  [ 
and  one  copy  each  af  your  current  i 
daily  and  Sunday  sports  section  to  T.  i 
Wayne  Mitchell,  senior  vice  president 
and  editor,  Anderson  Independent-  . 
Mail,  P.O.  Box  2507,  Anderson,  SC  I 
:  29622. _ 

THE  DULUTH  NEWS  TRIBUNE,  an  ^ 
award-winning  Knight  Ridder  news¬ 
paper  on  the  shores  of  Lake  Superior  : 
that  serves  northwestern  Wisconsin 
and  northern  Minnesota  with  daily  , 
readership  of  more  than  1 29,000  peo¬ 
ple  is  seeking  an  enterprising,  ; 
energetic  candidate  to  fill  a  Copy  I 
Editor/Page  Designer  position.  We  are  ! 
a  growing  company  committed  to  serv¬ 
ing  readers  with  superior  journalism,  i 
top-notch  design  and  smart  newsroom  I 
management. 

Successful  candidate  must  be  an  editor  , 
with  solid  news  judgment  who  will  take  i 
a  lead  role  in  deciding  wire  content,  | 
giving  Northland  readers  in-depth  j 
stories  and  news  they  can  use  to  make 
a  difference  in  their  fives,  and  who  can  ! 
design  reader-friendly  pages  that  j 
inform  and  inspire.  Also  must  write  i 
great  headlines,  tightly  edit  wire  and  ; 
staff  copy,  show  enthusiasm  far  new 
challenges.  Computer  skills  a  plus,  with 
j  Harris  pagination,  Macintosh  and  AP 
Leaf  experience  helpful.  College 
j  degree  required,  with  major  in  journal- 
I  ism  preferred.  Send  resume,  headline 
j  and  editing  clips,  page  layouts  and  at  : 
i  least  four  references  to: 

Karen  Rylander  Davis 
Human  Resources  Director 
Duluth  News-Tribune 
424  West  First  Street 
;  Duluth,  MN  55802 

:  STATEHOUSE  REPORTER:  Reporter  [ 
j  sought  to  represent  3  McClatchy  dailies  I 
in  one-person  capital  bureau  in  Col¬ 
umbia,  SC.  Preferred  experience:  3-5 
years  governmental  reporting.  Ideal 
candidates  will  be  excellent  writers  and 
solid  reporters,  capable  of  producing  a 
high  volume  of  daily  and  enterprise 
j  stories.  Send  letter,  resume,  samples  to  | 
Terry  Plumb,  The  Herald,  P.O.  Box 
:  11707,  Rock  Hill,  SC  29731.  j 

i  E-mail:  tplumb@heraldonline.com  I 

Fax  (803)  329-4061  EOE  I 


_ EDITORIAL _ 

THE  NORTH  JERSEY  HERALD  &. 
NEWS,  a  49,(X)0  doily  in  northeastern 
New  Jersey  just  25  minutes  from  Times 
Square,  seeks: 

COPY  EDITOR  with  wit,  exquisite 
mastery  of  the  language  and  QuarkX¬ 
Press  competence  to  join  a  desk  of 
eight  that's  the  keeper  of  the  newspa¬ 
per's  standards.  Our  new,  state-of-me- 
ar1  computer  system  and  old-fashioned 
commitment  to  excellence  provide  an 
opportunity  for  an  experienced, 
creative  editor  who  understands  that 
the  copy  desk  is  the  bedrock  of  good 
newspapering.  We  prefer  candidates 
from  Zones  1  and  2,  but  will  make 
exceptions  for  exceptional  people. 
Write  to  Kathie  Aaams,  assistant 
managing  editor. 

REPORTER  to  cover  the  waterfront  -  we 
hove  one  -  in  a  county  with  landscapes 
that  range  from  the  gritty  urban  to  the 
bucolic  rural.  We  want  reporters  who 
will  uncover  news  rather  than  simply  cov- 
ering  it.  If  you're  committed  to 
excellence  and  enterprise,  we  want  to 
talk  to  you.  Experience:  one  to  three 
years.  Fluency  in  Spanish  is  a  plus. 
Write  to  Dino  Ciliberti,  city  editor. 
ASSISTANT  SPORTS  EDITOR  who 
takes  pleasure  in  fine-tuning  stories  on 
deadline,  who  can  design  and 
paginate  three  to  four  pages  per  day, 
aicT in  the  daily  supervision  of  a  staff  of 
1 2  and  handle  administrative  duties  as 
needed.  In  telling  the  story  of  sports  in 
our  communities,  the  state  high  school 
football  championship  held  just  down 
the  rocxJ  in  Giants  Stadium  is  as  impor¬ 
tant  as  the  pro  games  played  there.  A 
journalist  with  at  least  five  years  of 
experience  -  one  of  those  as  a 
supervisor  -  who  sees  himself  running 
his  own  desk  one  day  would  be  a 
perfect  fit  for  this  post.  Write  to  Dave 
Brown,  sports  editor. 

ASSISTANT  CITY  EDITOR  to  help  lead 
the  city  desk's  15  reporters  in  crafting 
a  daily  and  enterprise  report  that 
makes  our  newspaper  a  vital  part  of 
our  readers'  lives.  We  hove  one  of  the 
most  diverse  communities  in  the  coun¬ 
try  and  so  some  of  the  most  exciting 
opportunities  for  reporting,  writing  and 
editing.  We're  looking  for  an  editor 
with  a  proven  recorcf  of  leading  by 
inspiration  and  perspiration.  Write  to 
Dirra  Ciliberti,  city  editor. 

Reply  to  The  North  Jersey  Herald  & 
News,  One  Garret  Mountain  Plaza, 
CN  473,  West  Paterson,  NJ  07424- 
0473.  We  prefer  candidates  from 
Zones  1  and  2. 


THE  NORTHERN  VIRGINIA  DAILY, 
Virginia's  most  honored  small  daily 
newspaper  located  in  the  beautiful 
Shenandoah  Valley,  is  seeking  a 
reporter.  Position,  covering  hard  news 
brat  and  writing  features,  allows  for 
creativity  in  a  growing  newsroom. 
Send  resumes  and  samples  of  work  to 
Pam  Bell,  human  resources  director, 
P.O.  Box  69,  Strasburg,  VA  22657  or 
fox  to  (540)  465-9388. _ 

THE  NORTHERN  VIRGINIA  DAILY, 
Virginia's  most  honored  small  daily 
newspaper  located  in  the  beautiful 
Shenandoah  Valley,  is  expanding  to 
hire  an  assistant  managing  editor  for 
news.  The  assistant  managing  editor 
position  is  an  excellent  opportunity  for 
an  experienced  journalist  to  take  a 
leading  role  in  a  growing  newsroom. 
Competitive  salary  and  benefits.  Send 
resumes  and  samples  of  work  to  Pam 
Bell,  human  resources  director,  P.O. 
Box  69,  Strasburg,  VA  22657;  or  fax: 

(540)  465-9388 
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_ EDITORIAL _ 

THE  NORTHERN  VIRGINIA  DAILY, 
Virginia's  most  honored  small  daily 
newspaper  located  in  the  beautiful 
Shenandoah  Valley,  seeks  a  grammar 
and  style  maven  to  join  its  staff  as  a 
copy  editor.  Position  includes  editing 
news  and  sports  using  high  standards 
and  hard-news  judgment.  Send 
resumes  and  samples  of  work  to  Pam 
Bell,  human  resources  director,  P.O. 
Box  69,  Strasburg,  VA  22657  or  fax: 

(540)465-9388 

THE  PEORIA  JOURNAL  STAR, 
downstate  Illinois'  largest  daily,  seeks  a 
full-time  entertainment  reporter  to  cover 
live  music,  local  radio  and  TV,  street 
festivals  and  assorted  other  diversions. 
You'll  need  proven  enterprising  skills,  a 
broad  and  up-to-date  knowledge  of 
pop  music  (particularly  rack  and 
blues),  and  a  prose  style  that  makes 
readers'  heads  snap  back.  If  you're  the 
right  candidate,  yau'll  alsa  get  ta  be  a 
film  critic.  Send  a  resume  and  writing 
samples  to  David  Moll,  Entertainment 
Editor,  Journal  Star,  1  News  Plaza, 
Peoria,  IL  61643. 


THE  SEAHLE  TIMES 
REPORTERS 

The  Seattle  Times  is  committed  to  serv¬ 
ing  the  community  through  quality 
journalism.  We're  laoking  far  metro 
reporters  who  share  that  goal: 
journalists  who  work  with  purpose  and 
with  passion,  who  write  with  clarity 
and  with  the  autharily  earned  by  good, 
thorough,  unbiased  reporting;  who  can 
report  first  AND  best  in  a  highly  com¬ 
petitive  market. 

The  Times  will  have  both  downtown 
and  suburban  openings  os  we  fill  out 
our  metro  teams.  Applicants  should 
have  five  years  of  metro  daily  experi¬ 
ence;  those  for  suburban  bureau  posi¬ 
tions  should  have  three  years'  experi¬ 
ence. 

The  Times  serves  a  vital,  diverse  city  in 
a  beautiful  region.  It  is  a  Pulitzer  Prize¬ 
winning,  family-owned  newspaper  that 
is  about  to  switch  from  afternoon  pub¬ 
lication  to  compete  head  to  head  in  the 
morning  field.  This  is  an  exciting  time 
to  join  a  newspaper  that  offers 
excellent  benefits  and  the  opportunity 
to  grow  in  your  career.  Send  a  resume, 
somples  and  a  cover  letter  describing 
the  kind  of  job  you're  seeking  to 
Patricia  Foote,  assistant  managing 
editor.  The  Seattle  Times,  P.O.  Box  70, 
Seattle,  WA  98111. 


_ MAILROOM _ 

DISTRIBUTION  MAINTENANCE 
SUPERVISOR 

The  Sun  Herald  Newspaper,  Port 
Charlotte,  FL  is  accepting  applications 
for  distribution  department  equipment 
maintenonce  supervisor.  Knowledge  of 
Harris  848  inserting  machines.  Quip 
and  Windab  delivery  systems  and 
Dynaric  strapping  machines  or  com¬ 
parable  equipment  necessary.  Good 
benefits.  Please  mail,  fax  or  E-mail 
resume  to: 

Richard  Spriggs,  Distribution  Manager 
Charlotte  Sun  Herald 
23170  Harborview  Road 
Port  Charlotte,  FL  33980 
Fax:  (941 )  629-2085 
E-mail:  rspriggs@sunline.net 


MARKET  RESEARCH 

THE  BOSTON  GLOBE 
MARKET  RESEARCH  ASSOCIATE 

Market  Research  plays  an  integral  role 
in  the  success  of  the  Advertising 
Department  of  The  Boston  Globe.  We 
are  currently  seeking  a  Marketing 
Research  Associate  to  work  in  our 
Marketing  Services  Department  support¬ 
ing  classified  advertising  sales. 

A  broad  base  of  marketing  research 
knowledge  for  both  print  and  broad¬ 
cast  is  required.  Ideal  candidate  should 
be  familiar  with  major  syndicated  and 
secondary  marketing  information 
sources  including  Gallup,  Claritas  and 
CMR.  Primary  functions  will  be  to  ana¬ 
lyze  and  interpret  market  data,  create 
convincing  sales  presentations  and 
other  support  materials  for  classified 
I  sales  teams;  and  to  apply  Internet 
j  search  and  retrieval  skills  to  aid  in  fur¬ 
thering  sales  executives'  understanding 
of  their  clients  and  categories. 

Candidate  should  be  familiar  with  on¬ 
line  databases  and  Microsoft  Office, 
with  particular  emphasis  on  PowerPoint 
application.  Mapinfo,  PRIZM  cluster 
:  analysis  background  helpful.  Good 
'  interpersonal,  written  and  oral  com¬ 
munication  skills  a  must;  Advertising 
copywriting  and  Internet  skills  also  are 
pluses.  Detail  oriented. 

Candidates  chosen  for  interviews  will 
be  asked  to  supply  recent  samples  of 
sales  presentations  and  support 
materials.  Interested  candidates  should 
I  send  their  resume  to: 

Madeline  Wallis 
Director  of  Human  Resources 
The  Boston  Globe 
P.O.  Box  2378 
Boston,  MA  02107-2378 
Fax:  (617)  929-3376 

An  Equal  Opportunity  Employer 


_ NEW  MEDIA _ 

CONTENT  MANAGER 
The  News  &  Observer  seeks  a  content 
manager  to  lead  our  online  content 
initiatives.  The  ideal  candidate  will 
have  3-5  years  of  new  media  experi¬ 
ence,  a  strong  journalistic  background, 
and  an  enthusiasm  for  breaking  news 
online.  Familiarity  with  a  UNIX  server 
environment,  database  publishing 
(StoryServer)  and  HTML  is  preferred. 

This  position  reports  to  the  news  media 
director,  serves  as  the  primary 
newsroom  contact  and  is  a  member  of 
the  newsroom  management  team.  The 
News  &  Observer  is  located  in 
Raleigh,  North  Carolina,  part  of  the 
thriving  Research  Triangle  Park  region. 

Interested  candidates  should  send  a 
resume  and  cover  letter  to: 

Mark  Choate 
Director  of  News  Media 
The  News  &  Observer 
2 1 5  S.  McDowell  Street. 

Raleigh,  NC  27602 
Mchoate@nando.com 


PRESSROOM 


DIREaOR  OF  PRODUaiON 
Growth  opportunity  in  entertainment 
news  division  with  expanding  service 
line  in  electronically  delivered  info  ser¬ 
vices.  Seek  candidate  with  5-15  years 
in  some  combination  of  interactive 
news  opportunities,  web  publishing, 
electronic  distribution  and  process 
evolution.  Staff  management  and  expe¬ 
rience  with  multi-media  assets  helpful. 
We  offer  leadership  role  in  entrepre¬ 
neurial  organization  with  20  year  his¬ 
tory  in  innovative  music  and  entertain¬ 
ment  news  services  for  broadcasters. 
Based  in  NYC.  Fax  resume  to  (212) 
586-1024  EOE 


_ PRESSROOM _ 

EVENING  PRESSROOM  FOREMAN 

We  are  looking  for  a  responsible, 
motivated  press  foreman  to  lead  the 
evening  shift  of  our  daily  newspaper  in 
upstate  New  York.  Solid  experience  in 
web  offset  printing,  quality  print 
practices,  preventative  maintenance, 
trouble  shooting  techniques,  problem 
solving,  employee  training  and 
excellent  communication  skills 
required.  Supervisory  experience  and 
knowledge  of  Goss  LJrbanite  preferred. 
Send  resume  and  salary  requirements 
toBox  08968,  Editor  &  Publisher. _ 

PRESS  OPERATORS 

Tribune  Publishing  Company,  Col¬ 
umbia,  MO  has  immediate  openings 
for  experienced  Harris,  DGM,  and 
Goss  single  width  commercial 
operators.  We  are  seeking  team 
oriented,  quality  conscious  individuals 
with  a  strong  mechanical  aptitude.  We 
are  a  stable  and  growing  company 
that  offers  a  very  competitive  benefih 
package  including  pension  plan  and  a 
desirable  lifestyle  in  the  city  recently 
voted  as  one  of  the  best  small  cities  in 
the  U.S.  For  confidential  consideration, 
please  contact  Scott  Rinehart  at: 

(8(X))  333-6799  or  fax  resume  to 
(573)815-1531 

HEAD  PRESS  OPERATOR:  NC  daily 
seeks  energetic,  quality-conscious  lead 
pressman  to  run  Goss  Community 
press  and  four-person  crew  for  AM 
paper  with  growing  commercial  work. 
Great  opportunity  in  a  beautiful 
market,  ^nd  resume  to  Box  08964, 
Editor  &  Publisher. 

PRESSROOM  MANAGER 
Are  you  interested  in  working  in  a  com¬ 
petitive  market,  with  a  great  team  of 
managers  in  a  new  production  facility 
located  in  paradise?  The  Ventura 
County  Star,  a  Scripps  newspaper  in 
Southern  California,  is  looking  for  a 
top-notch  manager  for  our  TKS  news¬ 
paper  pressroom.  Qualified  candidates 
should  hove  at  least  5  years  manage¬ 
ment  experience,  extensive  operational 
and  mechanical  knowledge  of  press¬ 
room  equipment.  He  or  she  will 
possess  leadership  qualities  that  will 
keep  our  pressroom  team  focused  on 
marketing.  The  pressroom  is  supported 
by  a  technical  services  department 
which  is  responsible  for  electrical  and 
major  mechanical  repairs.  Computer 
literacy  is  desired. 

The  fine  quality  of  life  in  Ventura 
County  is  one  of  California's  best-kept 
secrets.  If  you  are  interested  in  this 
excellent  employment  opportunity 

lease  fax  resume  to  attn:  Geri 

elanger  in  our  Human  Resources 
office  at  (805)  644-5633. 

The  Ventura  County  Star  is  an  Equal 
Opportunity  Employer 

PRESSROOM  MANAGER 
The  Daily  Camera  in  Boulder,  Col¬ 
orado  is  looking  for  a  hands-on  press¬ 
room  manager.  Must  be  a  quality  con¬ 
scious,  team  oriented  individual  with 
excellent  interpersonal  skills.  Experi¬ 
ence  on  a  Goss  Metro  offset  web  presOs 
and  prior  management  experience 
requested. 

We  offer  competitive  pay  and  excellent 
benefits,  including  a  variety  of  health 
insurance  choices,  dental  and  life 
insurance,  stock  purchase  plan  and 
401  (k)  investment  savings  plans. 

Please  send  resumes  Attn:  Human 
Resources,  Daily  Camera,  P.O.  Box 
4579,  Boulder,  CO  80306-4579  or 

E-mail:  laattk@boulderpublishing.com 


MAILRCX>M  MAILRCK>M 


ASSISTANT  FOREMAN 


The  Baltimore  Sun  has  an  excellent  opportunity  for  an  Assistant 
Foreman  for  our  Newspaper  Packaging  operation.  The  Assistant 
Foreman  will  operate  an  inserting  machine  and  related  equipment  and 
supervise,  lead  and  develop  an  inserting  machine  crew.  Duties  will 
include  the  completion  of  production/shift  reports  and  helping  to 
maintain  a  safe,  productive  work  environment. 

Qualified  applicants  will  have  previous  background  in  a  newspaper  or 
other  manufacturing  environment  with  a  proven  track  record  in  pro¬ 
duction  management,  be  experienced  in  supervising  in  a  Union 
environment,  and  computer-literate  with  Microsoft  OtTice  experience 
preferred  but  not  required.  Ability  to  adhere  to  daily  production 
deadlines  a  must. 

We  offer  a  competitive  compensation  and  benefits  package  that 
includes  medical,  dental,  vision,  a  4()l(k)  plan  and  a  bonus  incentive 
program.  Interested  candidates  must  submit  a  resume  and  cover  letter 
to: 


Sun  Park  Plant,  MAP 
300  E,  Cromwell  Street 
Baltimore,  IVID  21230 
Fax:  (410)  385-7212 
E-mail:  barbara.jones(a  baltsun.com 

EOE 
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www.mediainfo.com 


1515  Broadway,  New  York,  NY  10036 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.75 

2  weeks  . $10.35 

3  weeks  . $9.05 

4  weeks  . $7.85 


POSITIONS  WANTED 

(Includes  online  posting) 

1  week  . $5.50 

2  weeks  . $4.60 

3  weeks  . $3.80 

4  weeks  . $3.40 


ALL  OTHER  CLASSIFICA¬ 
TIONS  (online  not  included) 

1  week . $10.10 

2  weeks  . $8.90 

3  weeks  . $7.80 

4  weeks  . $6.75 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 5.00  per  insertion 
Positions  Wanted  -  Add  $7.50  per  insertion  USA 
All  international  box  reply  -  $30.00 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 


1  week  . $121  pci 


Make  check  payable  to  Editor&  Publisher 
MHiM  or  charge  to  your  American  Express, 
VISA  MasterCard  or  Visa.  Please  supply  name 

■Hm  on  card,  account  number,  expiration  date 

and  card  holder's  signature. 

Mease  note:  International  ads.  new  accounts  and  positions  wanted  ads  ntust  pre-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  vi/ww.mediainfo.com 

Rease  contact  us  for:  display  ad  copy  specifications  and  procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

1515  Broadway,  12th  Floor,  New  York,  NY  10036 
FAX:  (212)  536-8800 
E-Mail:  hazelp@mediainfo.com 
michelea@mediainfo.com 
Lisad@mediainfo.com 


HELP  WANTED 


PRODUaiON/TECH 


!  FOUR  COLOR  OPERATOR 
The  Tribune,  located  in  sunny  Mesa, 
Arizona,  is  looking  for  experienced 
four-color,  open  web  press  operators 
with  mechanical  aptitude.  Position 
requires  working  nights,  weekends  and 
holidays.  Please  fax  your  name,  tele¬ 
phone  number  and  best  time  to  call  ta 
I  (480)  898-6401  and  mention  the  posi- 
i  tion.  The  Tribune  is  an 
j  Equal  Opportunity  Employer 


I  JOURNEY  LEVEL  PRESS  OPERATOR 
i  '’‘IMMEDIATE  OPENING"* 
SALARY  $22. 13/HR 
The  Seattle  Times  is  looking  for  journey 
level  press  operators  for  our  two  pro¬ 
duction  facilities.  Successful  candidates 
must  have  a  high  school  diploma  or 
GED  equivalent,  minimum  of  four 
years  experience  in  offset  printing 
(preferably  on  Goss  Colorliners),  be 
detail  and  accuracy-ariented,  able  to 
I  work  various  schedules  (days,  nights, 
weekends  and  holidays),  passess 
[  excellent  verbal  and  written  ccxnmuni- 
I  cation  skills  and  enjoy  working  as  part 
I  af  a  diverse  team.  We  are  a  family 
:  owned  ond  operated  company  and 
i  offer  a  competitive  salary  and  benefits 
package.  Please  indicate  job  code:  99- 
432/AD-EP/JAW  on  your  resume  and 
I  cover  letter  and  send  ta  The  Seattle 
I  Times,  Employment-432/JAW,  P.O. 

I  Box  70,  Seattle,  WA  98111  or; 

(206)515-5560  EOE 

j  MACHINIST  SUPERVISOR 

j  The  New  Haven  Register,  a  100,000 
I  circulation  Daily  ancT  Sunday  newspa- 
I  per  has  an  immediate  opening  for  a 
:  mechanic/machinist  who  is  able  to 
j  maintain  and  repair  everything  from  pre- 
j  press  to  pressroom  to  distribution 
[  equipment.  Goss  double-wide  (5  years) 
j  experience  required.  Hands  on  and 
;  supervise  athers.  We  offer  a  very  com- 
j  petitive  salary  and  benefit  package. 

I  mail  ar  fox  resume  with  salary  require- 
1  ments  to  Robert  Nevola,  The  New 
i  Haven  Register,  40  Sargent  Drive, 

^  New  Haven,  CT  065 1 1  or  fax: 

(203)  789-5209 


QUESTIONS? 


VOICE:  (888)  825-9149  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss 
Michele  Appello 
Lisa  Dixon 

FAX:  (212)  536-8800  or  E-mail:  hazelp@mediainfo.com  anytime. 


classifietd 

POSITIONS 

WANTED 

ADMINISTRATIVE 


PUBLISHER'S  CONSULTANT:  I  work  as 
the  publisher's  right  hand,  for  as  long 
as  needed,  to  solve  ad  revenue,  circula¬ 
tion  and  editarial  problems.  Also  able 
to  develop  and/or  implement  new 
policies,  skilled  in  cold  starts  or  in  new 
edition  development.  Thirty  years  expe¬ 
rience  in  daily,  weekly  and  TMC.  All 
services  confidential.  Call 
Michael  Bradley  at  (508)  563-2835  ar 
E-mail:  mbradley@capecod.net 


20-YEAR  journalist,  shared  Pulitzer 
Prize,  lawyer,  fluent  in  Spanish, 
author,  but  slightly  disabled,  want  job 
as  Legal  Affairs/Religion  reporter. 
Telecommuting  preferred,  using  my 
phone.  E-mail,  fax.  Contact  P.O.  Box 
8781,  Silver  Spring,  MD  20910  or: 
Phone.  (301)  585-3450 

AWARD-WINNING  FREELANCER  will 
tell  your  stories  with  style.  Technology 
a  specialty.  (724)  376-4409  or 
sdc@toolcity.net 

CONSUMMATE  PROFESSIONAL,  for¬ 
mer  foreign  correspondent/bureau 
chief  now  bosed  in  Denver,  seeks 
challenging  positian  at  any  level.  Send 
queries  ta  journalist@bigfoot.com  or 
call  (303)  674-5859. 

EXPERIENCED,  energetic  writer/editar 
seeks  new  creative  career  challenge 
with  specialty  or  trade  publication. 

(305)  891-2595 

SPECIALTY  WRITER 

Experience  covering  local  tv/radio 
media.  Great  stories  for  readers.  Clips 
resume  tvwriter99@yahoo.com 

PRODUCnON/TECH 

PRODUaiON  MANAGER 
25  years  experience.  All  aspects  of 
production  from  pagination  and  cam- 
puters  to  distribution.  Looking  for 
medium  or  small  daily,  weekly  ar  com¬ 
mercial  challenge.  DUBLDIST@aol.com 

The  successful  person  is  the  irKlividual 
who  forms  ihe  habit  of  doing  what  the 
failing  person  doesn't  like  to  do 

Donald  Riggs 
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Calling  all  preps: 

Don’t  call  Rick 


The  grade  school  gym,  smelling  of  new 
varnish,  was  ready. 

The  lectern  stood  at  attention  in  the 
three-second  lane,  its  microphone  hum¬ 
ming  in  anticipation  of  something  impor¬ 
tant.  Rows  of  chairs  were  on  hand  for  the 
media,  and  there  were  more  chairs  behind 
the  lectern  for  the  dignitaries.  School- 
children  sat  in  the  bleachers. 

Although  this  very  well  could  have  been 
a  place  where  a  presidential  candidate 
might  have  dropped  from  the  sky  for  a 
photo  opportunity  and  a  few  words  on  the 
importance  of  education,  this  was  the 
Andre  Brown  press  conference  in  October. 

“What’s  this  all  about?”  a  TV  camera¬ 
man  asked  no  one  in  particular. 

What's  this  all  about?  You  don't  know 
who  Andre  Brown  is?  Then  you  apparently 
aren’t  subscribing  to  all  the  national  basket¬ 
ball  recruiting  publications.  You  wouldn't 
know  Howard  Garfinkel  from  Art  Gar- 
funkel.  You  wouldn’t  know  a  diaper  from  a 
dandy.  Brown,  a  star  at  Leo  High  School  in 
Chicago,  is  one  of  the  best  high-school 
players  in  the  country.  That’s  what  it’s  all 
about,  my  naive  friend. 

Now  the  man  understood  why  Brown 
was  having  a  press  conference.  A  look  of 
comprehension  settled  on  his  face,  though 
it  looked  suspiciously  like  an  eye  roll. 

It  has  become  a  rite  of  passage  for  young 
basketball  stars  to  hold  press  conferences  to 
announce  their  college  choices.  Although 
somewhat  convenient  for  the  media,  these 
get-togethers  are  almost  always  for  the 
greater  glory  of  the  athlete.  You’re  not  Big 
Time  until  you  utter  these  words:  “Call  a 
press  conference.  I  have  something  to  say.” 

This  is  called  finally  arriving. 

Brown  arrived  10  minutes  late  for  the 
press  conference  at  his  old  grade  school. 
Although  his  tardiness  could  have  been  for 
reasons  beyond  his  control,  another  writer 
said  that  if  Brown  continued  to  progress  at 


his  current  pace,  the  kid  would  be  20  or  30 
minutes  late  for  the  press  conference  an¬ 
nouncing  his  entry  into  the  National  Basket¬ 
ball  Association  draft  in  a  year  or  so.  In  oth¬ 
er  words,  he'd  be  ready  for  the  next  level. 

In  the  spring  of  1998.  former  Whitney 
Young  High  School  star  Quentin  Richard¬ 
son  told  a  packed  press  conference  at  a 
Chicago  restaurant  that  he  would  attend 
DePaul.  Former  Fenwick  star  Corey  Mag- 
gette  raised  the  standard  by  going  on  cable 
TV  to  announce  that  he  was  going  to  Duke. 


I  don’t  blame ... 
high-school  athletes 
for  calling  their  own 
news  conferences. 

I  blame  us. 

Larry  King:  The  next  frontier. 

This  was  my  first  high-school  press  con¬ 
ference,  and  I  can’t  say  when  it  hit  me  that 
sports  are  completely  out  of  whack. 
Probably  about  20  years  ago.  But  1  can  tell 
you  when  I  truly  felt  foolish  last  month.  It 
was  when  I  asked  Brown  whether  he  knew 
what  school  his  friend.  King  High  School 
guard  Imari  Sawyer,  was  going  to  choose. 

Brown  told  me  I’d  have  to  wait  for 
Sawyer’s  press  conference. 

You  know  what?  I  don’t  think  so.  I  have 
seen  the  future,  and  it  doesn’t  include  me 
biting  my  fingernails  in  anticipation  of  an 
18-year-old’s  college  choice.  Fax  your 
decision  to  me.  E-mail  me.  Or.  unless 
you’ve  solved  the  world  hunger  problem, 
we  can  talk  by  telephone. 

Shouldn’t  there  be  a  minimum  age  for 
this  type  of  thing?  I’ll  never  forget  watching 
14-year-old  gymnast  Dominique  Moceanu 


By  Rick  Morrissey 

at  a  press  conference  before  the  1996 
Olympics.  She  was  so  tiny,  she  had  to  dis¬ 
mount  from  her  chair.  She  didn’t  say  any¬ 
thing  about  her  domineering  father  or  men¬ 
tal  abuse  or  any  of  the  things  that  would 
come  up  later.  I  believe  she  said  she  liked 
stuffed  animals. 

Brown  seems  like  a  nice,  soft-spoken 
kid.  He’s  apparently  smart,  too.  having 
made  the  first-quarter  honor  roll  at  Leo. 
He’ll  have  a  nice  career  at  DePaul.  the 
school  he  announced  he  would  attend  next 
year.  1  don’t  blame  him  or  other  high- 
school  athletes  for  calling  their  own  news 
conferences. 

I  blame  us.  I  blame  the  media  for  cover¬ 
ing  recruiting  as  if  it  were  Vietnam.  I  blame 
readers  for  caring  too  much.  1  blame  the 
college  recruiters  for  writing  daily  love  let¬ 
ters.  heavy  on  praise  and  exclamation 
points,  to  these  kids:  I  ju.st  found  out  blue  is 
your  favorite  color!  It  can  be  mine,  too!!  I 
blame  the  Garfinkels  and  the  other  "ana¬ 
lysts”  who  created  this  mess. 

I  believe  they  created  Imari  Sawyer.  You 
might  remember  Sawyer,  by  the  way.  He’s 
the  kid  who  walked  out  on  his  team  during 
a  game  last  year  in  a  conflict  with  his 
coach.  I  predict  the  walkout  will  be  the  next 
fad  in  high-school  sports.  And  it’s  only  a 
matter  of  time  before  a  kid  walks  out  of  his 
own  press  conference.  This  is  called  finally 
arriving  ...  and  then  departing. 

Brown  read  from  an  opening  statement 
last  month  and  then  took  some  ques¬ 
tions  from  the  assembled  media.  He  said  he 
did  his  homework  when  it  came  to  choos¬ 
ing  DePaul.  "1  had  to  check  it  for  Andre  to 
make  sure  it  was  good  for  Andre,”  he  said. 

Rick  knows  what  he  means.  Rick’s  not 
going  to  do  any  more  of  these.  ■ 


Morrissey,  a  college  basketball  writer 
for  the  Chicago  Tribune,  had  this  story 
published  in  its  sports  section  Oct.  31. 
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WEEKEND 


USA  WEEKEND  readers  recently  learned  that  a  strong  sense  of  spirituality 
may  be  the  new  millennium's  most  powerful  medical  weapon.  Yet  another 
example  of  the  current,  practical  information  that  you  will  find  in  every  issue 
of  USA  WEEKEND.  Stimulating.  Intriguing.  Involving.  Discover  why  more 
newspaper  readers  than  ever  are  turning  to  USA  WEEKEND  magazine. 


Fitness 


Entertainment 


Finance 


Technoiogy 


National  Issues 


www.usaweekend.com 


